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Grochow  in  Control 

[Gro-ko] 

Tom  Grochow  controller  for  The  Register,  flagship  newspaper  of  Frekom  Newsvavers  Inc 
etyoys  a  challenge,  and  that's  exactly  what  he  has  in  managing  the  financial  affairs  of  the  ’ 

-Dave  Threshie,  Jr.,  publisher 

rf  i-  =‘‘  “"=««•  >■«'  >«  ran  86  million  lines  of 

jumped  eIpCTcelit  ““r  circulation 

the?h"lten'g'“,  tadT„;tll  ^ 

Controlling  the  finances  at  The  Register  is  made  easier  by 
a  strong  commitment  to  excellence  that  runs  through 
every  department  here.  Presently,  were  installing  new  ^ 

business  systems  not  only  to  handle  finances  but  to 
support  the  efforts  of  all  our  departments  to  grow  and 
become  more  efficient. 

“Our  new  data  processing  system  will  greatly 
enhance  our  capacities  for  circulation  services, 
advertising  services  and  target  marketing. 

“At  The  Register,  we  believe  a  ^ 

smooth-running  business  opens  the  door  for 
more  growth  because,  after  all,  the  bottom 
line  is  customer  satisfaction. 

“We’re  committed  to  getting  bigger 
and  better.  And  we’re  tapping  all  of  our 
resources  to  do  it.>> 


A  Division  of  Freedom  Newspapers,  Inc. 
625  North  Grand  Avenue.  Santa  Ana,  CA 


Circulation:  238,757  Daily; 
272,369  Sunday. 

Source;  ABC  Pubbsher’s 
Statement.  3/31/81 


The  leader  in  bulk  shipments 


Flint  Ink' s  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint' s  size,  manufacturing  facilities  and  a  proven  product.  ^ 
Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  country. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND  -  SAN  FRANCISCO 


The  biggest  sports 


story  of  the  year. 


In  any  one  of  our  hometowns,  the  biggest  sports  story  is  likely  to  be  about  the  local  high  school  champion¬ 
ship.  And  people  turn  to  a  trusted  source  for  all  the  facts  —  their  Harte-Hanks  newspaper.  We  intend 
to  build  upon  that  trust  by  providing  new  products  to  meet  our  readers’  changing  needs. 

In  this  way  each  of  our  newspapers  can  become  the  primary  information  provider  in  the  community  it  serves. 
That’s  what  it  means  to  be  a  Community  Information  Center.  And  that’s  the  name  of  the  game. 

Becoming  Community  information  Centers 

HARTE-HANks 

llRWi^  CoMMUNiCATIONS,  InC. 

P.O.  Box  269,  San  Antonio,  Texas  78291 
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SEPTEMBER 

30-Oct.  1 — PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 
30>Oct.  2 — Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

SO-Oct.  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 


OCTOBER 

1>2 — Allied  Daily  Newspapers,  Seattle  Downtown  Hilton,  Seattle. 

1- 3 — New  England  AP  News  Executives,  Dunfey's,  Hyannis,  Mass. 

1>3— Missouri  Press  Association  Convention  and  Trade  Show,  Hilton 

Plaza  Inn,  Kansas  City,  Mo. 

2- 4— 42nd  annual  New  England  Newspaper  Production  Conference, 

Mount  Washington,  Bretton  Woods,  N.H. 

4- 6 — UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4'6 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

5- 9 — ^Advertising  Media  Credit  Executives,  Caesar's  Palace,  Las 

Vegas,  Nev. 

7-10 — Cal  Western  Circulation  Managers',  Red  Lion  Inn,  Sacra¬ 
mento,  Calif. 

10 — Reporters'  Workshop,  sponsored  by  UPl  Newspapers  of  Louisi¬ 
ana  with  UPl  Broadcasters  of  Louisiana;  campus  of  Louisiana 
College,  Pineville 

11- 17— National  Newspaper  Week— "A  Free  Press— Your  Window 

to  the  World” 

12- 16 — Inter  American  Press  Association,  Rio-Palace  Hotel,  Rio 

de  Janeiro 

14- 18 — Women  In  Communications,  annual  conference,  Stouffer's 

Cincinnati  Towers,  Cincinnati. 

15- 16 — Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

15- 17 — New  Mexico  Publishers  Association,  Los  Alamos,  New  Mex. 

16- 17 — N.  J.  AP  Managing  Editors,  Smithville  Inn,  Smithville,  N.J. 

17- 20 — Inter-State  Circulation  Managers  Association,  Toftress,  State 

College,  Pa. 

17- 21 — Northeast  Classified  Ad  Managers  Association,  Toronto 

Harbour  Castle  Hilton,  Toronto. 

18- 21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21 — Inland  Daily  Press  Association  annual  meeting,  Drake  Ho¬ 
tel,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Westin  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 

22- 24 — Florida  Press  Assn.,  Gainesville. 

24- 30 — National  Press  Photographers  Association,  Flying  Short 

Course;  Oct.  24,  Washington,  D.C.,  Sheraton  Park;  Oct  26,  Chicago, 
Sheraton  O'Hare;  Oct.  27,  Phoenix,  Del  Webb  Townhouse;  Oct.  30, 
New  Orleans,  Mariott  Hotel. 

25- 28 — SNPA,  The  Greenbrier,  White  Sulpher  Springs,  W.  Va. 

29-31 — New  England  Society  of  Newspaper  Editors,  Radisson  Hotel, 
Burlington,  Vt. 


NOVEMBER 

I- 13— Circulation  Management  Development  Seminar,  sponsored 

by  Gannett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 

3-5 — 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting.  Continental  Plaza,  Chicago. 

5-8 — Society  of  NewspaF>er  Designers,  Hotel  Eden  Roc  ,  Miami,  Fla. 

II- 13 — Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam¬ 

bridge,  Ohio. 

11-14 — Sigma  Delta  Chi,  Society  of  Professional  Journalists, 
National  Convention,  Washington,  D.C. 
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By  Roy  H.  Copperud 

Short  course  in  journalese— II  No.  569 

In  Editorial  Workshop  No.  569  I  began  a  short  course  in 
journalese  for  the  benefit  of  neophytes  breaking  into  the 
business,  but  I  was  detoured  from  continuing  by  the  necessity 
of  offering  a  short  course  for  editors. 

I  left  off  my  previous  lecture  with  an  example  of  express¬ 
ions  that  are  preferred  in  newswriting,  namely,  “fired  off’  for 
“mailed”  or  “sent”  in  connection  with  letters.  There  are 
hundreds  of  such  preferences,  maybe  thousands.  Some  peo¬ 
ple  call  them  stereotypes,  but  these  critics  are  probably  only 
English  professors  who  are  jealous  that  they  are  not  reporters 
themselves  and  therefore  unable  to  attend  exciting  events  and 
report  them  in  breathless  prose. 

I  would  not  go  so  far  as  to  say  that  the  stereo — er,  newswrit¬ 
ing  expressions  I  am  going  to  point  out  are  invariable.  If  you 
come  across  a  news  story  that  contains  none  of  them,  you  can 
conclude  that  the  reporter  is  a  tyro  who  has  yet  to  catch  on  to 
the  ways  of  newsdom.  Now  and  then,  too,  even  the  most 
experienced  reporters  inadvertently  use  the  ordinary  English 
expression  instead  of  the  one  favored  by  his  colleagues,  but 
then  we  all  make  slips  occasionally. 

Well,  let  us  move  along.  The  newswriter,  describing  some¬ 
one  who  is  eating  something,  is  likely  to  say  the  subject  is 
munching.  If  you  are  going  to  be  stuffy  about  it,  you  may 
object  that  the  dictionary  definition  says  munch  means  to 
chew  noisily,  or  something  like  that.  Thus  munch  would  be 
suitable  only  in  connection  with  certain  edibles,  for  example 
the  breakfast  foods  that  are  advertised  as  crunchy.  But  dic¬ 
tionary  definitions  have  little  to  do  with  newswriting 
stereotypes.  In  fact,  there  is  reason  to  suspect  that  newswri- 
ters  do  not  merely  ignore  dictionary  defintions;  they  defy 
them.  How  else  can  you  explain  the  story  that  said  someone 
was  munching  soup? 

This  brings  us  to  beverages,  which,  in  the  news  columns, 
are  never — well,  hardly  ever — drunk.  They  are  sipped.  True, 
people  sometimes  do  sip  drinks.  But  why  should  sip  have 
driven  drink  out  of  the  news  columns?  It’s  enough  to  drive  one 
to  sip. 

And  how  about  ingest'!  This  word  has  only  recently 
emerged  from  the  laboratory  and  on  to  the  news  pages.  But 
newswriters  like  nothing  better  than  to  adopt  some  rare  fish 
like  this  and  popularize  it,  often  getting  the  meaning  wrong  in 
the  process.  Remember  ecology"!  I  recently  read  a  news  story 
about  Californians  who  were  worried  about  possible  dangers 
from  malathion  spraying  to  ward  off  the  Mediterranean  fruit 
fly.  It  said  they  were  concerned  about  ingesting  the  pesticide. 
Well,  anyone  who  ingested  the  stuff  would  have  to  be  stand¬ 
ing  outside  at  night  with  his  head  thrown  back  and  his  mouth 
open,  because  ingest  means  swallow.  There  are  always  dan¬ 
gers  in  using  the  fancy  word,  or  the  technical  one,  instead  of 
the  plain  one.  To  top  matters  off,  the  writer  spelled  it  injest. 

Hurl  has  been  a  great  favorite  with  newswriters  since  the 
Year  One;  it  is  as  if  they  never  heard  of  throw.  Science  writers 
know  that  rockets  are  invariably  hurled  Into  orbit.  How  else 
could  they  get  off  the  ground?  By  being  blasted  or  propelled? 
Never.  Well,  seldom.  Now  hurl  means  propel  with  great 
force,  and  it  is  unarguable  that  great  force  is  indeed  required 
to  send  up  a  rocket.  But  first  prize  in  the  hurl  department 
belongs  to  the  writer  who  had  New  Year’s  celebrators  hurling 
confetti. 
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we  till  it.  See  a  problem,  we 
address  it  with  the  finest 
reporting  staflF.  With  new 
sections.  Columnists.  And 
far-reaching  bureaus. 

As  our  city  and  state  con¬ 
tinue  to  be  in  the  spotlight, 
The  Dallas  Morning  News  is 
the  source  that  illuminates, 
inspires  and  informs  —  mak¬ 
ing  us  work  even  harder  to 
become  one  of  the  finest 
newspapers  anywhere. 

That’s  why  we  are  The 
Voice  of  Texas.  Not  only 
because  of  what  we  have  to 
say  —  but  because  of  how 
we  speak  to  our  readers  — 
about,  and  for,  this  unique 
time  and  place  in  ways  that 
are  well  worth  sharing.  A 
fact  more  and  more  people 
sense.  Every  morning. 

On  sight. 


Iexas.  It’s  magic. 
And  wonderfully 
real.  An  image. 

And  great  and  glorious  real¬ 
ity.  From  a  legendary  past  to 
a  present  that  amazes  even 
Texas  —  to  a  future  the 
world  is  watching. 

We’re  proud  to  be  the 
newspaper  that  personifies 
the  vigor  that  is  the  Lone 
Star  State.  Not  only  mirror¬ 
ing  the  extraordinary^  here 
and  now,  but  playing  an 
active  part  in  making  it  hap¬ 
pen. 

In  the  process.  The  Dallas 
Morning  News  has  emerged 
as  the  unmistakable  voice  of 
Texas  —  the  source  more 
people  listen  to,  because  of 
the  qualities  for  which  we 
are  well  known. 

When  we  sense  a  need. 


'«nH-  claw 


MetropcAItati 


find  another  care 
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Sum  Bailee  Taking  bold  «ride  - 
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LIBEL  INSURANCE 

Libel  both  in  newspapers  and  fers  this  insurance  without  surcharge 
magazines  continues  to  be  one  of  the  in  at  least  9  states  in  the  United  States, 

most  difficult  and  pressing  legal  prob-  We  also  offer  every  member  of  the 

lems  in  the  publishing  business  today.  American  Newspaper  Publishers  As- 
The  Mutual  Company  alone,  over  the  sociation  the  same  price  for  the  same 

period  of  the  last  18  years,  has  handled  coverage  with  the  same  deductible  in 

nearly  4,000  libel  suits.  United  States  the  individual  newspaper’s  appropriate 

and  Canada  wide.  We  have  paid  out  in  ex-  circulation  category,  irrespective  of 

cess  of  $15,000,000  primarily  for  the  past  experience  or  location.  The  same 

costs  of  defense  which  have  risen  on  an  applies  to  the  papers  insured  in  the 

exponential  basis  over  the  last  10  Potomac  Company  which  is  primarily 

years.  The  Mutual  Company  and  for  weeklies  and  other  non-members  of 

Potomac  are  insuring  nearly  2,500  en-  ANPA.  These  policies  are  occurrence 

tities  and  strangely  enough  the  policies.  .  .  not  c/aims  made.  And  they 

number  of  suits  being  brought  in  rela-  are  not  limited  as  aggregate  policies 

tion  to  insured  entities  have,  percent-  which  would  appear  to  be  the  situation 

age-wise,  gone  down  but  because  of  the  with  other  insurances  in  this  field  with 

increased  number  of  insureds,  the  which  we  are  acquainted.  We  would 

gross  volume  of  suits  filed  per  year  in  also  point  out  that  Mutual  is  the  only 

the  company  have  increased.  Despite  company  doing  business  with  U.S.  and 

all  of  this.  Mutual  has  increased  its  Canadian  insureds  which,  without 

basic  coverage  available  to  10  million  quibble  or  question,  answers  in  puni- 

dollars.  This  was  deemed  prudent  in  tive  damages  in  every  state  in  the 

light  of  such  cases  as  the  Alton  Tele-  United  States  and  every  province  of 

graph  and  recent  developments  regard-  Canada.  The  limits  of  liability  in 
ing  Penthouse  Magazine,  The  National  Mutual  are  $10,000,000  and  in  Potomac 
Enquirer  and  the  like.  We  also  did  not  $1,000,000  per  occurrence.  The  deducti- 

raise  our  rates  August  the  1st,  the  an-  bles  begin  at  $2,500  and  go  as  high  as 

niversary  year  of  our  treaty  with  $25,000  in  Mutual  and  $1,000  to  $1,500 

Lloyds.  We  are  still,  based  on  our  in-  in  Potomac.  Group  rates  are  available 

formation,  the  only  company  that  of-  upon  request. 

STRIKE  INSURANCE 

As  we  are  sure  you  are  aware,  the  track  of  it  to  see  if  we  can  still  maintain 

strike  insurance  was  closed  on  July  1.  the  rates  and  lim.its  set  for  this  year. 

Fewer  newspapers  were  insured  but  a  Again,  as  I  am  sure  you  know  this  pro- 

substantial  number  are  still  in  the  pro-  gram  can  only  be  entered  prior  to  July  1 

gram  and  for  higher  limits.  As  the  as  opposed  to  Libel  and  First  Amend- 

strike  year  develops,  we  will  keep  close  ment  which  can  be  entered  at  anytime. 

The  Mutual  Insurance  Company 

Including:  Territorial  Insurance  Company 
Potomac  Insurance  Company  Limited, 


POST  OFFICE  BOX  1179, 

TELEPHONE:  (809)  292-7633 


FIRST  AMENDMENT 
INSURANCE 

Interest  in  and  applications  for  First  ductibles  and  rates  are  the  same  as  for 

Amendment  insurance  continue  to  the  same  amount  of  lihel  insurance  as 

jj,Tow.  This  insurance  is  now  available  would  relate  to  the  First  Amendment 

through  the  Potomac  Insurance  Com-  amount  taken  up  to  $1,000,000.  First 

pany  Limited  as  well  as  Mutual.  Limit  Amendment  insurance  cannot  be 

of  liability  for  defense  costs  in  First  bought  without  libel  insurance.  Now 

Amendment  insurance  is  $1,000,000  more  than  300  entities  are  insured 

whether  in  Mutual  or  Potomac.  De-  under  First  Amendment  insurance. 

Limited,  of  Hamiiton,  Bermuda 

Limited,  United  Insurance  Company  Limited 

and  Mutual  Reinsurance  Company  Limited 

HAMILTON  5,  BERMUDA 
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Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Stand  up  and  be  counted 

Several  times  in  past  years  E&P  has  said  we  see  nothing 
wrong  in  newspaper  associations — organized  journalism 
appearing  before  Congress  and  lobbying  for  what  it  believes 
is  the  best  interest  of  journalism  and  the  people  it  serves. 

Now,  because  the  law  of  the  land  requires  it — ^the  Regula¬ 
tion  of  Lobbying  Act — the  American  Newspaper  Publishers 
Association  and  its  vicepresident  for  legal  affairs  have  offi¬ 
cially  registered  as  lobbyists  with  Congress.  In  so  doing  they 
have  declared  the  association’s  “general  legislative  interest” 
in  all  “legislation  affecting  the  newspaper  business  ranging 
from  First  Amendment  considerations  to  business.” 

In  our  opinion,  the  area  of  the  First  Amendment  is  pro¬ 
tected  from  Congressional  intervention  under  the  First 
Amendment  and  we  believe  seriously  that  neither  ANPA  nor 
any  newspaper  nor  journalistic  association  can  be  required 
to  register  as  lobbyists  for  First  Amendment  rights.  Be  that 
as  it  may,  aside  from  the  principle  of  the  thing,  what’s  wrong 
with  doing  so?  What’s  wrong  with  standing  up  and  being 
counted  on  these  as  well  as  purely  business-related  matters? 

ANPA  registered  because  of  its  activities  in  the  legislative 
arena  on  rewriting  the  Communications  Act  of  1934,  combat¬ 
ting  AT&T  influence  in  that  area,  and  other  assorted  matters 
involving  the  business  end  of  newspapering.  It  is  kind  of  silly 
that  it  should  be  required  to  do  so  because  there  has  never 
been  any  question  about  where  the  newspaper  association 
and  its  members  stands  on  those  matters  nor  on  the  execu¬ 
tives  who  represent  them  before  Congressional  committees. 
But  this  is  what  the  law  says,  so  it  was  done. 

“Lobbying”  has  become  a  dirty  word  in  our  language  and 
newspapers  have  helped  to  make  it  so,  as  if  there  is  some¬ 
thing  wrong  with  the  act.  The  only  thing  wrong  with  it  is 
when  it  is  done  surreptitiously  by  unidentified  individuals, 
behind  closed  doors,  with  under-the-table  deals.  There  is 
none  of  this  in  ANPA  presentations  to  Congress  and  the 
newspaper  business  should  not  allow  itself  to  be  tarred  by  a 
word  of  its  own  making. 


Clear  policy  on  UNESCO 

The  clearest  statement  enunciating  the  U.S.  government’s 
position  on  UNESCO’s  plans  for  a  “new  world  information 
order”  was  given  to  a  group  of  newspaper  editors  last  week  by 
Jeane  Kirkpatrick,  U.S.  Ambassador  to  the  UN. 

She  said  this  administration  “will  not  support  any  policy 
(in  the  UN)  which  is  unconstitutional  under  the  Constitution 
of  the  U.S.  Obviously,  the  new  world  information  order  is 
unconstitutional.  We  will  make  clear  our  unalterable  opposi¬ 
tion  to  these  information  policies.” 

Lets  hope  this  and  future  administrations  remember  that 
promise. 
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Principles  and  practices 

for  all  editorial  personnel 

of  the  ScrippS’Howard  Newspapers 


Scripps-Howard  editors  held  their  annual  conference 
in  Cincinnati  this  week.  One  of  the  things  they  did  was 
to  update  (for  the  third  time)  a  code  of  ethics  that  was 
first  adopted  in  1%3.  Herewith  is  a  reprint  of  the  new 
code: 

These  policies  are  adopted  by  editors  of  Scripps- 
Howard  newspapers  and  we  would  hope  they  would 
serve  as  a  useful  guide  to  the  entire  organization, 
viewed  in  the  light  that  the  public  is  unable  to  disting¬ 
uish  between  various  segments  of  a  news  organization. 

Following  is  the  Policy  of  the  Scripps-Howard  news¬ 
papers  concerning  outside  work,  junkets,  political  acti¬ 
vities. 

1.  PROHIBITED 

*Paid  work  of  any  sort  for  any  branch  of  the  gov¬ 
ernment,  any  political  organization,  any  candidate,  any 
politician. 

^Preparing  or  handling  publicity  for  pay  for  anyone 
the  employee  might  have  occasion  to  deal  with  as  a 
reporter  or  an  editor. 

*Working  for  any  direct  competitor  of  his  own 
newspaper  or  of  any  other  Scripps-Howard  newspaper. 

^Participation  of  any  employee  in  any  political 
activity  that  could  raise  questions  as  to  the  newspaper’s 
objectivity. 

2.  PERMITTED,  but  ONLY  on  prior  approval  of  the 
editor: 

^Teaching,  lecturing  or  speaking  for  pay. 

^Regular  or  guest  appearances  on  radio  or  televi¬ 
sion. 

"‘Outside  writing  for  magazines,  trade  publica¬ 


tions,  house  organs. 

*Sales  by  photographers  of  prints,  or  by  artists  of 
their  work,  done  for  the  newspaper. 

*A11  outside  work  not  included  here  must  have 
prior  approval. 

3.  GIFTS: 

When  the  gifts  exceed  the  limits  of  propriety,  they 
should  be  returned.  We  discourage  gifts  that  mi^t  be 
construed  by  anyone  as  an  attempt  to  influence  news 
coverage.  We  do  not  accept  free  tickets  to  any  revenue- 
producing  event,  including  civic  functions.  We  do  not 
accept  free  trips  or  junkets  unless  they  represent  the 
only  possiblity  of  providing  news  coverage  of  a  specific 
event.  In  such  cases  an  effort  should  be  made  to  pay  our 
fair  share  of  the  actual  costs  incurred  by  the  sponsor. 

4.  GENERAL: 

*A11  Staffers — particularly  executives,  reporter 
specialists  and  those  who  determine  and  articulate 
newspaper  policy — should  be  sensitive  to  the  possibil¬ 
ity  of  perception  of  conflict  of  interest  when  making 
personal  monetary  investments. 

"‘Editors  should  also  exercise  caution  in  assigning 
reporters  to  local  organizations  of  which  the  reporters 
are  members  or  for  which  they  are  spokesmen. 

"‘We  should  be  wary  of  so-called  contests  largely 
created  to  gain  unwarranted  publicity  for  specific  com¬ 
panies,  industries  or  institutions. 

*  Editorial  personnel  should  never  seek  special 
personal  advantage  through  such  means  as  press 
credentials,  company  stationary  or  simply  calling 
attention  to  a  position  with  the  newspaper. 


Short  takes 


...,  but  the  cause  of  death  was  not  im¬ 
mediately  unknown,  police  said. — Visa¬ 
lia  (Calif.)  Times-Delta. 

*  *  * 


Fred  J - says  he’s  a  big  sports 

fan  and  watches  lots  of  fights.  Even  Span¬ 
ish  isn’t  a  barrier  to  his  enjoyment.  “I 
can’t  understand  it  when  somebody  gets 
knocked  down,”  he  said  simply. — Bos¬ 
ton  Herald  American. 

*  *  * 

Headline:  Beginning  engineer  makes 
more  than  me,  says  20 — year  teacher. — 
Des  Moines  Sunday  Register. 


EDITOR'S  COMMENT  I 


Rod  Cardwell 
Managing  Editor 
News  Tribune 
Tacoma,  Washington 

“The  New  York  Times  News  Service  is  an  excellent  supplement  to 
our  main  wire  service,  and  we  rely  on  it  heavily  for  our  weekend 
editions.  Whenever  there’s  a  big  story,  we  count  on  The  Times — 
and  it  has  never  failed  us.  Our  editorial  page  editor,  Paul  Dumas, 
considers  the  list  of  columnists  one  of  the  best  in  the  country  and 
especially  likes  the  ‘mix’  of  Safire,  Reston  and  Baker ...  ” 


She  JJork  Stine0 
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RANK  METRO  AREA  POPULATION 

EBI 

TOTAL  RETAIL  SALES 

1  BIRMINGHAM 

853,100 

$6,304,029,000 

$3,791,865,000  ‘ 

2  MOBILE 

447,800 

2,900,411,000 

1,794,542,000 

3  HUNTSVILLE 

310,100 

2,249,416,000 

1,207,001,000 

4  MONTGOMERY 

276,000 

1,985,682,000 

1,109,296,000 

©1981  S&MM  Sunsy  ol  Buying  Power 


Huntsville 

Huntsy/ille  limes  &  News 

Represented  by  Newhouse  Newspapers 


Bad  settlement,  says  lawyer 

LA  Times  seen  accepting 


FTC  way  on  ad 

By  George  Brandon 

The  lawyer  for  the  defunct  Washington 
(D.C.)  Star  says  implementing  the  Feder¬ 
al  Trade  Commission's  proposed  settle¬ 
ment  with  the  Los  Angeles  Times,  curtail¬ 
ing  volume  discounts  for  large  advertisers 
likely  would  have  the  opposite  effect  to 
that  intended  by  FTC  staff,  resulting  in 
less — not  more — competition  among 
competing  dailies  in  major  markets. 

Walther  Diercks,  the  Star’s  general 
counsel  since  1977  and  before  that  a  depu¬ 
ty  compliance  director  in  the  FTC’s 
Bureau  of  Consumer  Protection,  said  a 
lack  of  knowledge  of  the  special  circumst¬ 
ances  of  newspaper  advertising  pricing 
had  led  the  staff  of  the  FTC’s  Bureau  of 
Competition  to  conclude  mistakenly  that 
forcing  the  Times  to  end  its  volume  dis¬ 
counts  to  large  advertisers  would  result  in 
more  ad  dollars  being  spent  in  competing 
newspapers,  including  the  financially  ail¬ 
ing  Los  Angeles  Herald-Examiner. 

Treating  newspaper  advertising  like  a 
commodity,  the  FTC’s  theory  in  seeking 
to  end  the  volume  discounts,  according  to 
Diercks,  was  that  when  a  dominant  com¬ 
petitor  is  forced  to  raise  its  prices,  it  will 
lose  volume,  which  can  be  picked  up  by 
competitors  that  do  not  raise  prices. 

“The  problem  is  that  newspaper  adver¬ 
tising  isn’t  a  commodity,’’  Diercks  said. 
Many  large  advertisers  have  decided  they 
have  to  be  in  the  dominant  newspaper  in  a 
competitive  market  to  reach  a  certain  per¬ 
centage  of  household  coverage,  he  ex¬ 
plained.  When  that  dominant  paper  raises 
its  rates,  the  advertiser  with  a  budget  limit 
may  have  no  choice  but  to  cut  back  on  or 
drop  advertising  in  competing  papers 
with  less  circulation. 

“That’s  exactly  what  happened  to  us  at 
the  Star,’’  Diercks  told  E&P  during  a 
meeting  of  newspaper  publishers  in 
Ocean  City,  Md.,  last  weekend.  “When 
the  Post  raised  their  rates,  (the  large 
accounts)  cut  back  on  us.’’ 

Speaking  before  publishers  attending 
the  summer  conference  of  the  Maryland- 
Delaware-D.C.  Press  Association, 
Diercks  predicted  acceptance  of  the 
proposed  agreement  by  the  commission¬ 
ers  of  the  FTC  will  not  alter  a  whit  the 
Times’  dominance  over  the  Herald- 
Examiner  in  the  Los  Angeles  advertising 
market. 


discounts 

“Otis  Chandler  (chairman  and  editor- 
in-chief  of  the  parent  Times  Mirror  Corp.) 
is  not  running  a  charity,”  Diercks  said.  If 
forced  to  lower  the  discounts  to  volume 
advertisers  under  a  consent  agreement, 
the  Times  almost  surely  will  have  to  raise 
its  rates  for  large  advertisers,  Diercks 
said,  because  it  can’t  afford  to  lower  rates 
for  smaller  accounts,  which,  relative  to 
volume,  are  more  costly  to  sell  and  ser¬ 
vice. 

Chandler  may  be  able  to  tell  his  large 
accounts,  “Sorry,  guys,  the  FTC  is  mak¬ 
ing  me  raise  my  rates,”  Diercks  said. 
“But  where  does  that  leave  the  Herald- 
Examiner?” 

“It’s  an  unusual  situation  when  a  busi¬ 
ness  can  raise  rates  and  still  come  out 
ahead,”  he  said.  “But  advertising  may  be 
one  of  those  areas.”  Diercks  said  he 
made  that  point  to  the  staff  of  the  Los 
Angeles  field  office  of  the  FTC  not  long 
after  the  announcement  of  the  proposed 
consent  agreement  last  November  4.  He 
said  staff  reconsideration  of  the  likely 
fallout  from  the  agreement  was,  at  least  in 
part,  responsible  for  the  delay  in  forward¬ 
ing  it  to  Washington  for  clearance  by  the 
Bureau  of  Competition  and  final  approval 
by  the  commissioners. 

Both  the  FTC  and  attorneys  for  the 
Times  have  refused  to  comment  on  the 
details  of  the  proposed  settlement  until  its 
preliminary  approval  by  the  commission. 
An  FTC  spokesman  recently  confirmed 
to  E&P  that  the  agreement  has  been  pas¬ 
sed  on  to  the  commission  and  that  final 
action  could  be  expected  soon.  Once  the 
commissioners  act,  the  terms  of  the  prop¬ 
osed  consent  agreement  will  be  published 
in  the  Federal  Register,  and  interested 
parties  will  be  given  60  days  to  reply. 

The  proposed  agreement  was 
announced  last  November  on  the  eve  of  a 
trial  of  the  lawsuit  filed  by  the  FTC  in  July 
1977.  The  suit  charged  the  Times’  volume 
discounts  were  larger  than  could  be  justi¬ 
fied  by  the  economies  of  scale  realized 
from  dealing  with  large  advertisers  and, 
thus,  were  in  violation  of  the  Robinson- 
Patman  Act. 

Enacted  during  the  1930s  in  an  effort  to 
halt  the  trend  of  retail  chains  buying  up  or 
driving  independently  owned  local  stores 
out  of  business,  the  Robinson-Patman 
Act  forbids  sellers  of  a  commodity  from 
discriminating  among  buyers  in  setting 
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prices — unless  the  price  differential  can 
be  justified  by  a  like  differential  in  the 
costs  of  doing  business  with  different 
buyers. 

According  to  Diercks,  the  FTC  never 
had  treated  newspaper  advertising  as  a 
commodity  under  the  Robinson-Patman 
Act  until  it  brought  the  suit  against  the 
Times  in  1977. 

In  announcing  the  tentative  consent 
agreement.  Times  Mirror  said  last 
November  that  it  would  continue  to  be 
allowed  to  use  “annual  volume  discount 
rates  for  retail  display  advertising  .  .  .in 
accordance  with  stipulated  index  values 
set  forth  in  the  agreement.”  But  Times 
lawyers  would  not  discuss  what  those  in¬ 
dex  values  consist  of,  nor  would  FTC 
staff  members. 

“Nobody  knows  exactly  what  it  says,” 
Diercks  told  the  publishers  association, 
“and  the  first  time  you’ll  see  it  is  60  days 
before  the  comment  period  closes  .  .  . 
That’s  not  much  time  when  you  consider 
that  it  may  take  you  that  long  to  figure  out 
whether  it  hurts  you  or  helps  you.  It’s  a 
wild  card — all  you  really  do  know  is  it’s 
going  to  change  the  way  people  do  busi¬ 
ness.” 

Diercks  said  he  hasn’t  seen  the  terms  of 
the  proposed  consent  agreement,  but  that 
as  a  former  FTC  employee  he  “got  in  and 
talked  to  staff  about  it.  It’s  clear  it  essen¬ 
tially  will  reduce  the  discounts  that  the 
LA  Times  is  offering — reduce  them  to  the 
cost-justified  rates  ...  In  other  words, 
the  Los  Angeles  Times  has  agreed  to  do  it 
the  FTC’s  way.” 

Diercks  quoted  rates  from  what  he  said 
was  a  Times  rate  card  showing  an  open 
line  rate  of  more  than  $5  a  line  but  with 
volume  discounts  going  all  the  way  down 
to  $2.91  a  line  for  the  largest  advertisers. 
He  said  it  was  “obvious”  that  Such  a 
discount  of  35 — 40%  “lower  than  the  lit¬ 
tle  guy  can  get  can’t  be  justified  (solely) 
on  a  cost  basis.” 

“Almost  everybody  gives  discounts 
much  larger  than  you  can  justify  on  the 
basis  of  cost  alone,”  Diercks  said.  He 
said  a  study  of  discount  policy  while  he 
worked  at  the  Star  found  that  the  costs 
associated  with  smaller  accounts  could 
not  justify  “a  very  big  discount”  to 
volume  advertisers. 

Diercks  warned  the  publishers  not  to 
ignore  the  case,  thinking  “it’s  the  LA 
Times  problem,  not  mine.”  Past  history 
has  shown  that  under  consent  orders, 
“standards  very  quickly  become  stan¬ 
dards  for  an  industry,”  he  said,  “and  the 
FTC  staff  has  made  it  clear  that’s  their 
expectation  .  .  .  The  commission  staff 
was  pretty  frank  with  me.  I  said,  ’Look, 
you  know  you’re  setting  an  industry  stan- 
(Continued  on  page  68) 
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Newspaper  firms  enter 
low  power  tv  license  race 


By  Andrew  Radolf 

With  the  strong  possibility  that  there 
will  not  be  any  cross  ownership  rules  for 
low  power  television,  similar  to  the  ones 
for  broadcast  tv,  newspaper  companies 
are  beginning  take  advantage  of  the 
opportunities  offered  by  this  latest  elec¬ 
tronic  medium. 

Lower  power  television  stations  broad¬ 
cast  over  a  15  to  30  mile  radius.  They  can 
be  VHP  or  UHF,  but  most  license  ap¬ 
plications  are  for  the  latter. 

The  number  of  LPTV  stations  in  a  mar¬ 
ket  is  determined  by  how  much  they  will 
interfere  with  existing  television  signals. 
About  six  LPTV  stations  can  operate  in 
an  average  community. 

The  Federal  Communications  Com¬ 
mission  has  received  about  5,000  applica¬ 
tions  for  LPTV  licenses. 

The  number  proved  too  large  for  the 
Commission  to  handle  so  last  April  it 
voted  unanimously  to  put  a  freeze  on  ap¬ 
plications  in  most  circumstances.  The 
FCC  presently  will  take  LPTV  applica¬ 
tions  only  for  areas  receiving  fewer  than 
two  full  service  tv  stations  over  the  air. 

Cross  ownership  rules  prohibiting  a 
newspaper  company  from  owning  a  local 
LPTV  station  are  “  not  among  the  propos¬ 
als”  being  considered  by  the  FCC,  said 
Molly  Pawker,  an  attorney  with  the  Poli¬ 
cy  and  Rules  Division  of  the  Broadcast 
Bureau. 

She  said  the  Commission  will  receive 
the  rules  division’s  recommendations  in 
January  1982. 

“No  limit”  on  the  amount  of  LPTV 
stations  a  company  can  own  “has  been 
proposed  for  the  purposes  of  rule  mak¬ 
ing,”  Pawker  noted,  although  there  is  a 
proposed  “duopoly  rule”  which  would 
limit  companies  to  owning  “one  LPTV 
(station)  per  market.” 

Pawker  said  newspaper  companies 
represent  “a  small  minority”  of  the  5,000 
LPTV  applicants. 

Newspaper  companies  may  be  a  minor¬ 
ity  of  those  seeking  LPTV  licenses,  but 
the  number  on  the  list  of  applicants  “is 
growing  by  leaps  and  bounds,”  said  Ed¬ 
ward  M.  Johnson,  head  of  a  consulting 
firm  in  Knoxville,  Tenn.  which  aids  com¬ 
panies  seeking  LPTV  permits. 

Johnson  remarked  newspaper  com¬ 
panies  “are  becoming  more  aware  of 
how  to  correlate  an  LPTV  station  with 
their  newspapers,  especially  in  smaller 
markets.  Smsdler  newspapers  are  the  real 
active  players  in  this.  For  an  investment 
of  as  little  as  $15,000  they  can  own  spec¬ 
trum  space.” 

Johnson  said  his  client  list  for  LPTV 
includes  21  “single  newspaper  own¬ 
erships”  and  16  groups  owning  five  or 


more  papers.  His  clients  represent  about 
150  LPTV  applications  in  dl,  he  said. 

His  group  clients  include  Harte-Hanks 
Communications,  Freedom  Newspap¬ 
ers,  Sowers  Newspapers,  Nixon  Enter¬ 
prises,  Woodson  Newspapers,  Stauffer 
Communications,  Buckner  News 
Alliance,  Fergus  Journal  Co.,  Star  Pub¬ 
lishing  Co.,  Brainerd  Daily  Dispatch, 
Inc.,  Daily  Chronicle,  Inc.,  Bell  Press, 
Pryor  Communications,  Delta  Press  Pub¬ 
lishing  Co.,  Alamagordo  Daily  News, 
Inc.,  and  Independent  Publishing  Co. 

Park  Newspapers,  for  which  Johnson 
is  doing  feasibility  studies,  has  applied  for 
43  LPTV  stations  (E&P,  May  9,  p.48). 

Roy  Park,  head  of  Park  Newspapers, 
considers  LPTV  to  be  an  inexpensive 
way  to  meet  competition  from  cable  tele¬ 
vision  by  making  “incremental  use  of  our 
newspapers.”  Park  intends  to  operate  his 
LPTV  stations  at  his  newspapers. 

“In  a  lot  of  small  towns,  only  the  local 
newspaper  can  make  LPTV  successful,” 
Johnson  continued.  “It’s  usually  totally 
complementary  with  their  editorial  and 
advertising  staifs.” 

Charles  Everill,  senior  vicepresident, 
marketing  of  Harte-Hanks  Communica¬ 
tions,  said  his  company  has  applied  for 
LPTV  licenses  in  six  Texas  cities;  Del 
Rio,  Paris,  Huntsville,  Big  Spring,  Bryan- 
College  Station,  and  Denison. 

Harte-Hanks  owns  the  local  daily  in 
each  of  these  markets. 

Everill,  who  was  formerly  president  of 
Harte-Hanks  National  Newspapers 
Group  and  before  that  publisher  of  the 
Hamilton  (Ohio)  Journal-News,  said 
LPTV  will  be  part  of  Harte-Hanks’ 
strategy  to  turn  its  newspapers  into  com¬ 
munity  information  centers. 

Everill  said  in  many  of  the  markets 
where  his  company  are  seeking  LPTV 
licenses  there  are  no  local  broadcast  sta¬ 
tions. 

Everill  added  that  “if  the  market  will 
support  it,”  Harte-Hanks  will  “look 
into”  original  local  programming  for  its 
LPTV  stations. 

He  said  Harte-Hanks  has  not  yet  de¬ 
cided  if  its  local  news  programming  on 
LPTV  will  be  character  generated,  done 
live,  or  a  combination  of  both. 

“We  plan  on  using  it  (LPTV)  very 
heavily  to  promote  our  newspaper.  It 
could  be  one  of  the  best  promotional  vehi¬ 
cles  we  ever  had,”  said  Pat  Williams, 
publisher  of  the  morning  Cookeville 
(Jtnn.) Dispatch  Today. 

Williams  said  he  will  spend  a  total  of 
$125,0(X)  to  get  his  LPTV  station  operat¬ 
ing,  if  his  license  is  approved.  He  said 
studio  equipment  will  cost  him  $15,000, 
the  rest  of  the  money  will  be  for  labor, 
programming  costs,  and  installing  a  satel¬ 


lite  dish. 

Williams  said  his  LPTV  station,  which 
will  be  situated  at  his  newspaper,  will  be 
VHF  channel  7. 

Williams  is  studying  the  feasibility  of 
making  his  LPTV  station  a  “split”  chan¬ 
nel  which  will  offer  local  news  and  prog¬ 
rams  to  households  for  free  from  5  P.M. 
to  7  P.M.  and  which  will  be  subscription 
tv  the  rest  of  time  featuring  “family 
movies”  and  University  of  Tennessee 
football  games. 

“We’ve  got  a  tower  ready  to  go,”  he 
stated.  “We  plan  on  incorporating  our 
news  staffs  to  produce  our  local  program¬ 
ming.  We’ll  have  our  own  newscaster 
reading  news  generated  by  the  news¬ 
paper.” 

Williams  said  his  advertising  staff  will 
sell  spots  for  the  local  programs. 

“I’m  counting  on  LITV  to  be  like  fm 
radio  was  25  years  ago.  I’m  trying  to  pro¬ 
tect  my  flank,”  Williams  said. 

Williams  explained  the  cost  of  wiring 
homes  for  cable  tv  has  gotten  so  expen¬ 
sive,  the  local  cable  company  is  “staying 
primarily  in  the  city’’  and  is  reluctant  to 
wire  outlying,  rural  areas. 

“They  left  a  vast  audience  which  can’t 
get  on  the  cable,”  Williams  said,  noting 
that  his  LPTV  station  by  transmitting 
over  a  30  mile  radius  can  reach  about 
80,000  people  comprising  30,000  house¬ 
holds. 

Williams  is  applying  for  an  UHF  LPTV 
station  in  Crosseville,  Tenn.  where  he 
owns  four  weeklies.  The  Crosseville 
LPTV  station  will  be  “all  subscription.” 

The  Tribune  Publishing  Co.,  which 
publishes  Tacoma  (Wash.)  News  Tribune 
and  owns  Cable  Tv  Puget  Sound,  is  ap¬ 
plying  for  an  LPTV  station  which  will 
“simulcast”  news  with  the  company’s 
cable  news  channels. 

“Our  low  power  tv  application  is  to 
carry  the  local  news  out  over  the  air  in  our 
market  area  in  addition  to  our  putting  out 
cable  news,”  said  James  Bellamy,  senior 
vicepresident  of  Tribune  Publishing  Co. 
“It  will  be  strictly  a  news  channel.” 

Bellamy  said  Tribune  Publishing  leases 
a  cable  channel  from  Teleprompter  which 
owns  the  cable  system  within  Tacoma. 
Puget  Sound  Cable  owns  the  “surround¬ 
ing  systems”  outside  the  city,  he  added. 
Each  of  Puget  Sound’s  systems  has  a 
channel  dedicated  to  local  news  from  the 
News  Tribune. 

Bellamy  said  the  news  product  on 
LPTV  and  cable  will  be  a  combination  of 
live  programming  and  character  gener¬ 
ated  news  and  advertising. 

He  said  the  LPTV  station  is  intended  to 
reach  non-cable  subscribers  in  the  Taco¬ 
ma  market. 

“LPTV  is  simply  to  augment  our  elec¬ 
tronic  distribution.  We’ll  get  into  it  for 
$50,000,”  Bellamy  explained.  “We 
already  have  a  tower  and  local  origination 
studio  facilities.  The  editorial  and  adver¬ 
tising  content  will  be  from  our  news¬ 
paper.” 
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A  FULL  MENU  OF  NEWS  FOR  $45  A  MONTH 

Dow  Jones  to  cable 
Wall  Street  Journal 


By  Sandra  Duerr 

Two  top  business  reporters  have  left 
their  newspapers  to  edit  an  expanded  in¬ 
formation^  service  that  Dow  Jones  & 
Co.  will  begin  offering  this  fall  to  some 
cable  tv  subscribers  in  Ft.  Lee,  N.J. 

The  service  will  be  an  expansion  of 
what  Dow  Jones  has  offered  businesses 
and  individuals  since  1974  through  a  tele¬ 
phone  hookup.  That  service,  now 
reaching  25,000  customers,  offers  finan¬ 
cial  statistics  and  corporate  data.  The  in¬ 
formation  appears  on  a  viewer’s  tv  or 
computer  screen. 

The  new  service  will  give  regular  cable 
subscribers  a  summarized  version  of  the 
Wall  Street  Journal  and  local,  national 
and  world  news.  It  will  be  part  of  a  gener¬ 
al  two-way  information  (interactive)  ser¬ 
vice  being  developed  at  Dow  Jones’ 
offices  in  South  Brunswick,  N.J. 

The  news  will  differ  from  most  news 
currently  provided  over  cable  lines.  In¬ 
stead  of  switching  on  a  cable  tv  channel, 
viewers  will  use  a  keyboard  device  con¬ 
nected  to  their  tv  set  to  retrieve  the  in¬ 
formation. 

They  also  will  pay  more  for  it.  Existing 
news  programs  generally  are  included  in 
cable  companies’  basic  fee  package.  Dow 
Jones’  fee  for  cable  viewers  will  be  about 
$45  a  month  (for  use  day  and  night)  and 
$27  a  month  (night  and  weekends),  Dow 
Jones’  telephone  subscribers  will  con¬ 
tinue  to  pay  $1  a  minute  during  the  day  for 
news  and  20tt  a  minute  at  night. 

Dow  Jones  is  venturing  more  into  the 
electronic  market  to  ensure  the  Wall 
Street  Journal’s  healthy  financial  status, 
said  Peter  J.  Schuyten,  deputy  editorial 
director  of  the  information  services  group 
that  Dow  Jones  established  last  January. 

Given  the  fact  that  the  traditional  news¬ 
paper  is  becoming  “an  increasingly  cost¬ 
ly  product,’’  Schuyten  said,  “I  don’t 
know  whether  everything  in  a  newspaper 
is  worth  the  paper  it’s  printed  on.  I  mean 
that  literally.’’ 

Statistical  data  like  stock  quotes  and 
sports’  scores,  for  example,  might  be  bet¬ 
ter  carried  in  electronic  form  because  of 
increasing  newsprint  and  publication 
costs,  he  said. 

He  stressed  that  this  doesn’t  mean  the 
electronic  medium  will  attract  newspap¬ 
ers’  advertising  revenue  and  replace 
newspapers.  “The  two  can  support  each 
other.” 

Schuyten,  formerly  a  business  reporter 
specializing  in  technology  at  the  New 


(Sandra  Duerr  is  a  business  reporter  for 
the  New  Brunswick  (N.J.)  Home  News.) 


York  Times,  was  hired  last  December  by 
Dow  Jones  to  help  edit  the  company’s 
new  venture.  Editorial  director  is  Richard 
J.  Levine,  who  was  the  Wall  Street  Jour¬ 
nal’s  chief  correspondent  in  Washington, 
D.C. 

Also  on  the  staff  is  William  T.  Prewitt, 
former  copy  editor  and  development  edi¬ 
tor  at  the  Columbus  (Oh.)  Dispatch,  who 
worked  with  CompuServe  to  offer  daily 
editions  of  the  newspaper,  excluding 
advertising. 

Initially,  Dow  Jones’  information  ser¬ 
vices  staff  wilt  package  the  news 
rather  than  cover  events,  Schuyten  said. 
The  services  will  be  a  summary  of  the 
Wall  Street  Journal,  as  well  as  informa¬ 
tion  provided  by  United  Press  Interna¬ 
tional,  participating  local  newspapers  and 
Dow  Jones’  other  publications,  including 
Barron’s.  The  financial  and  business 
news,  sports  and  weather  will  be  updated 
at  least  once  daily  on  weekdays.  The 


Belo  Information  Systems  Online  Net¬ 
work  (BISON),  the  first  commercial,  re¬ 
gional  videotex  system  in  the  country,  is 
now  available  for  subscription  in  the  Dal¬ 
las  area.  Through  BISON,  personal  com¬ 
puter  owners  can  retrieve  a  wide  range  of 
information  over  telephone  lines. 

Videotex  is  a  two-way  communica¬ 
tions  system  which  allows  the  user  to  re¬ 
trieve  information  on  a  personal  compu¬ 
ter,  communications  terminal  or  modified 
television  set.  The  first  subscriptions 
were  sold  on  July  12,  1981. 

Belo  Information  Systems  is  a  division 
of  A.H.  Belo  Corporation,  the  parent  cor¬ 
poration  of  the  Dallas  Morning  News, 
Belo  Broadcasting  (television,  radio  and 
cable),  and  News-Texan  Inc. 

24-hour  access 

For  $10  a  month,  BISON  subscribers 
have  24-hour  access  to: 

*  the  text  of  the  day’s  Dallas  Morning 
News, 

*  news  stories  from  the  Associated 
Press,  United  Press  International,  Reu¬ 
ters,  and  the  New  York  Times  News  Ser¬ 
vice, 

*  features  and  columns  from  eight  news 
syndicates. 

BISON  also  offers  a  full  entertainment 
guide  (television,  movie,  theater  and 
nightclub  listings),  a  Dallas  restaurant 
directory,  sports  schedules  for  major  area 
teams,  and  the  schedules  of  10  airlines 


company  hopes  to  update  the  service 
more  frequently,  including  during 
weekends.  Four  previous’  “issues”  al¬ 
ways  will  be  available. 

Deciding  which  copy  to  package  in  an 
electronic  form,  then  how  to  provide  it, 
hasn’t  been  easy,  both  Schuyten  and  Pre¬ 
witt  said.  How  long  will  the  average  view¬ 
er  spend  in  front  of  a  screen,  for  instance? 
What  writing  style  is  most  appealing  and 
readable?  The  electronic  version  they’ve 
prepared  can  be  scanned  within  12  to  15 
minutes,  Schuyten  said.  The  style  is  terse 
and  easy  to  read.  “We’re  not  writing 
great  works  of  art.” 

Here’s  an  example  of  how  it  will  work: 
A  subscriber  will  type  certain  code  letters 
and  words  into  a  keyboard  terminal 
attached  to  a  tv  set.  If  he  or  she  opts  to 
scan  a  Wall  Street  Journal  summary,  the 
choices  probably  will  be  front  page, 
editorials,  front  page  section  two,  market 
news  and  back  page  feature.  Additional 
menus  will  be  available  for  each  of  those. 

If  headlines  are  given,  say  for  the  two 
front  page  features,  they  will  be  the  same 
as  those  appearing  in  the  newspaper.  The 
copy,  tough  condensed,  will  remain  as 
close  to  the  original  as  possible.  Edito¬ 
rials  and  commentary  columns  won’t  be 

(Continued  on  page  68) 


serving  the  Dallas/Fort  Worth  regional 
airport  and  Love  Field.  This  fall,  UPI’s 
financial  wire,  UNISTOX,  will  be  added 
to  BISON. 

More  to  be  added 

Business  plans  call  for  a  significant  ex¬ 
pansion  of  personnel,  facilities  and  com- ' 
munications  capabilities.  The  informa¬ 
tion  in  BISON  will  expand  to  serve  the 
unique  needs  of  the  region’s  consumer 
and  business  markets.  The  recent  in¬ 
stallation  of  a  Tamdem  NonStop  compu¬ 
ter  system  will  increase  the  capacity  and 
growth  potential  of  BISON. 

The  development  of  an  advertising 
base  is  a  top  priority,  and  advertising 
capabilities  are  currently  being  explored, 
according  to  BISON  director  Gean  Hol¬ 
den.  “It  is  our  intention  to  hold  the  sub¬ 
scription  price  to  a  reasonable  figure, 
with  advertising  in  the  system  subsidizing 
the  subscription  rate,”  Holden  said. 

Belo  Information  Systems  began  mar¬ 
ket  testing  of  BISON  last  October  in  the 
Dallas  suburbs  of  Highland  Park  and  Uni¬ 
versity  Park.  In  cooperation  with  Dow 
Jones  and  Sammons  Communications, 
residents  had  daily  access  to  the  Dallas 
Morning  News  using  two-way  cable  in¬ 
stead  of  telephone  lines.  Information 
from  that  test  and  further  research  done 
this  year  helped  BISON  target  its  initial 
market,  the  personal  computer  owner. 


Be/o’s  videotex  news/ad  system 
offered  to  Dallas  subscribers 
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Reuters  field  teams  visit 
UPl  bureau  operations 


By  John  Consoli 

Field  teams  of  Reuters  executives  have 
been  visiting  select  United  Press  Interna¬ 
tional  domestic  and  foriegn  news  bureaus 
for  the  past  three  weeks  in  order  to  learn 
how  they  operate,  what  they  spend  their 
money  on  and  how  they  view  their  U.S. 
competitor — Associated  Press. 

When  the  field  work  is  completed  in 
about  one  week,  a  series  of  internal  meet¬ 
ings  are  scheduled  to  be  held  at  which 
time  the  Reuters  top  brass  is  expected  to 
determine  whether  it  will  be  economical¬ 
ly  feasible  to  acquire  the  financially- 
troubled  American  news  wire  service. 

Reuters  field  team  members  reportedly 
told  certain  UPI  bureau  chiefs  that  Octo¬ 
ber  21  will  be  the  date  when  they  will 
issue  their  final  recommendations  in  the 
form  of  a  major  oral  and  written  report. 

Dwight  Maberly,  managing  editor  of 
North  American  operations  for  the  Lon¬ 
don-based  wire  service,  said,  however, 
that  no  specific  date  has  been  set. 

Maberly,  who  was  one  of  those  who 
visited  the  UPI  bureaus,  said  Reuters 
approached  UPI-parent,  the  E.W. 
Scripps  Company,  and  requested  permis¬ 
sion  to  visit  the  bureau  offices  and  talk 
with  the  bureau  chiefs. 

He  said  it  was  something  Reuters  felt  it 
had  to  do  before  it  could  determine  the 
feasibility  of  taking  over  the  UPI  opera¬ 
tion  which  is  expected  to  post  an  $8  mil¬ 
lion  operating  loss  this  year. 

“We  haven’t  made  up  our  minds  on 
anything  yet,”  he  said. 

Lawrence  Leser,  vicepresident  of  fi¬ 
nance/corporate  development  for  the 
E.W.  Scripps  Company,  agreed  that  no 
deal  has  been  made  as  yet. 

“We  have  not  struck  a  deal  with  Reu¬ 
ters  or  anyone  else,”  he  told  E&P.  “The 
First  Boston  Company  has  talked  to  a 
number  of  people  (about  the  possible  sale 
of  UPI)  on  our  behalf.”  Leser  said  Reu¬ 
ters  was  the  only  organization  that  made  a 
request  to  visit  the  UPI  bureaus. 

Last  week,  E.W.  Scripps  president  Ed¬ 
ward  Estlow  said  “exploratory  discus¬ 
sions”  have  taken  place  with  “several 
media  organizations.”  He  did  not  specify 
which  ones. 

Industry  sources  have  said  Agence 
France  Press  and  National  Public  Radio 
were  other  organization  that  had  express¬ 
ed  interest  in  acquiring  UPI. 

Claude  Moisy,  U.S.  director  for 
Agence  France  Press,  confirmed  that  his 
organization  had  conducted  “explora¬ 
tory”  talks  with  Scripps’  executives  in 
early  August.  He  told  E&P,  “the  door  is 
still  open,  I  assume.  There  is  no  committ¬ 
ment  between  Reuters  and  Scripps.  No¬ 
thing  is  settled  yet.” 


Frank  Mankiewicz,  president  of 
National  Public  Radio,  told  E&P  that  his 
organization  is  not  interested  in  buying 
UPI.  He  said  NPR  had  explored  with  UPI 
the  possibility  of  some  kind  of  sharing 
arrangement  of  UPI’s  satellite  distribu¬ 
tion  system  on  a  profitable  basis. 

“I  don’t  think  we  are  in  the  market  to 
buy  very  much  of  anything,”  Man¬ 
kiewicz  said. 

Industry  speculation  is  that  should 
Reuters  acquire  UPI,  it  would  close 
UPI’s  foreign  bureaus  (because  of  the  du¬ 
plication  with  its  own),  keep  UPI’s 
domestic  bureaus  operating,  streamline 
UPI’s  divisional  setup  by  phasing  out 
numerous  divisional  vicepresidents,  and 
letting  go  most  of  UPI’s  headquarter  ex¬ 
ecutives — again,  because  Reuters  has  its 
own  top  execs  to  run  the  show. 

One  potential  hang  up  in  a  deal  with 
Reuters,  according  to  sources,  is  what 
will  be  done  with  UPI’s  broadcast  divi¬ 
sion.  Sources  told  E&P  that  one  condi¬ 
tion  of  Scripps  selling  UPI  would  be  that 
the  new  owner  keep  the  broadcast  divi¬ 
sion  operational. 

Top  officials  for  both  Scripps  and  Reu¬ 
ters  stated  negotiations  are  not  that  far 
along  to  discuss  what  would  potentially 
occur  if  the  sale  should  be  consummated. 

According  to  industry  sources,  UPI’s 
revenues  this  year  are  projected  to 
around  $90  million  and  an  annual  loss  of 
$8  million  is  expected.  On  the  other  hand, 
Reuters  revenues  are  projected  to  be 
around  $200  million,  with  profits  of 
around  $10  million. 

LA.  Times  lures 
readers  with  cash 

California  Tangle  Towns,  a  contest 
which  began  September  13  in  the  Los 
Angeles  Times,  offers  readers  $50,000  in 
cash  prizes  for  unscrambling  the  jumbled 
names  of  towns  printed  in  the  newspaper. 

The  contest  runs  for  50  days,  with  the 
tangled  name  of  a  different  town  appear¬ 
ing  each  day  in  a  word  puzzle  along  with 
clues  to  its  identity. 

Readers  who  think  they  have  untangled 
all  50  names  must  send  in  their  puzzle 
forms  to  be  judged  by  the  Times.  Whoev¬ 
er  unscrambles  the  highest  number  of 
names  correctly  will  win  first  prize  of 
$15,000.  there  is  a  tie,  the  contestants 
must  solve  a  set  of  20  tangled  town  puz¬ 
zles  which  will  appear  in  the  Times. 

Tangled  Towns,  which  will  award  504 
cash  prizes  in  all,  is  the  largest  prom¬ 
otional  contest  the  Times  has  held  to 
date.  The  game  was  created  and  is  run  by 
the  newspaper’s  promotional  depart¬ 
ment. 


John  Baum  dies; 
successor  named 

John  H.  Baum.  63,  publisher  and  vice- 
president  of  the  Patriot  News  Co.,  Har¬ 
risburg,  Pa.,  died  September  16. 

Baum  devoted  his  entire  professional 
life  to  the  Patriot-News  Co.,  starting  as  a 
member  of  the  retail  ad  staff  upon  his 
graduation  from  college  in  1939.  He  was 
named  publisher  of  the  Newhouse  pa¬ 
pers  on  July  7,  1968. 

Raymond  L.  Cover,  editor  and  pub¬ 
lisher  of  Saginaw  (Mich.)  Patriot-News , 
was  named  (September  19)  to  succeed 
Baum  as  publisher  of  Harrisburg  (Pa.) 
Patriot  News.  Grover,  53,  a  native  of 
Somerset,  Ky..  joined  the  Port  Huron 
(Mich.)  Times  Herald  as  a  reporter  in 
1951  after  graduating  from  college.  He 
was  named  editor  and  publisher  of  the 
Saginaw  News  last  November. 

The  News  is  also  owned  by  Newhouse 
Newspapers. 

Donald  Newhouse,  who  appointed 
Grover,  said,  “There  can  be  no  greater 
tribute  to  John  Baum  than  that  the  news¬ 
papers,  which  he  so  ably  published  for  so 
many  years,  continue  in  the  tradition  of 
community  service  and  involvement.” 
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5746 

Times  Mirror(NYSE) . 

.  464*4 

4846 

4246 

Tele.Comunications(OTC) . 

.  NA 

2046 

NA 

Toronto  Sun  (CE) . 

.  74'4 

8 

18 

Tofstar  (CE) . 

.  llVi 

12 

2746 

Washington  Post  (AMEX) . 

.  2746 

27  W 

224* 

a— 2  for  1  stock  split  on  April  23. 
b— 3  (or  2  stock  split  on  Jan.  5. 

Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 


The  Times  kicked  off  Tangle  Towns 
with  an  extensive  radio  and  television 
campaign.  The  paper  pasted  up  posters  in 
buses  of  four  Souther  California  lines 
serving  Los  Angeles,  Orange,  and  San 
Diego  Counties  and  put  rack  cards  tout¬ 
ing  the  contest  inside  candy  stores  and  its 
street-sales  vending  machines. 

The  Times  also  promoted  the  contest 
with  in-paper  ads. 
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Circulation  * 

NYC  dailies  play  money 
games  with  readers 


“Wingo  Fever”  has  hit  the  Big  Apple, 
says  the  New  York  Post,  while  the  New 
York  Daily  News  claims  Super  Zingo  has 
caused  its  sales  to  “skyrocket.” 

The  Post  has  devoted  one  of  its  main 
news  pages  to  Wingo  since  the  contest 
debuted  September  14.  Three  days  after 
the  game  began,  the  paper  announced  its 
sales  had  increased  150,000  a  day  and  its 
daily  circulation  reached  800,000. 

The  Post  kicked  off  its  Wingo  game  by 
mailing  6,126,426  cards  to  households 
within  a  50  mile  radius  of  New  York  City. 
Wingo  offers  a  weekly  grand  prize  of 
$25,000  and  daily  prizes  ranging  from 
$500  to  $25. 

The  Post  plans  to  give  away  over  $1 
million  in  prize  money  over  a  28  week 
period. 

Players  match  the  numbers  on  their 
cards  with  those  appearing  each  day  in 
the  Post.  Those  with  cards  matching  all 
the  numbers  for  the  week’s  game  then 
contact  the  Post  through  a  special  800 
phone  number  to  learn  how  to  claim  their 
prizes. 

The  Post  said  it  will  spend  over 
$300,000  in  an  “intensive”  ad  campaign 
for  Wingo  including  radio  and  tv  spots. 

The  Daily  News  is  claiming  its  sales  are 
“up  substantially”  since  its  readers  be¬ 
gan  playing  Zingo  on  September  6.  Les 
Bridges,  marketing  director,  commented 
the  Daily  News  is  “jamming  the  post 
office  with  over  400,000  Zingo  entries  this 
week.” 

Bridges  would  not  give  sales  figures  for 
circulation  increases  resulting  from 
Zingo. 

The  top  weekly  prize  in  Zingo  is 
$50,000.  Bridges  said  the  paper’s  first 
$50,000  winner  “may”  have  her  picture 
running  on  page  one  of  September  17’s 
edition. 

Zingo  offers  total  prize  money  of 
$75,000  per  week. 

Contestants  enter  by  clipping  their 
Zingo  form  from  the  Sunday  News.  Dur¬ 
ing  the  week,  they  try  to  match  the  num¬ 
bers  on  their  form  with  those  appearing 
each  day  in  the  Daily  News.  Those  who 
get  five  numbers  in  a  row  horizontally, 
vertically,  or  diagonally  then  send  in  their 
Zingo  forms  for  a  random  drawing  for 
prizes. 

D.L.  Blair,  a  company  in  Great  Neck, 
N.Y.,  is  running  the  Zingo  contest  for  the 
Daily  News. 

The  Daily  News  first  introduced  its 
Zingo  contest  in  November  1980  and  con¬ 
tinued  until  August  1981.  Bridges  said 
during  that  time  the  game  generated  14.5 


million  entries,  as  many  as  677,000  in  one 
week. 

Bridges  said  Zingo  was  begun  to  offset 
expected  circulation  losses  from  an  in¬ 
crease  in  the  Sunday  paper  from  50if  to 

m. 

The  game  was  reintroduced  in  Septem¬ 
ber  in  a  competitive  move  against  the 
Post  after  the  Daily  News  learned  of  its 
rival’s  plans  for  Wingo. 

Bridges  said  Zingo  the  first  time  around 


Dallas  News  will  begin  distributing  Pa¬ 
rade  magazine  as  part  of  its  Sunday  pack¬ 
age  beginning  January  3,  1982. 

The  competing  Dallas  Times  Herald 
had  distributed  Parade  until  dropping  it 
on  October  1,  1980.  At  that  time,  the 
Times  Herald  began  publishing  its  own 
locally-edited  Sunday  supplement  called 
Westward  (E&P,  Oct.  18,  1980). 

“The  addition  of  the  Morning  News 
marks  the  return  of  Parade  to  Dallas,” 
said  Carlo  Vittorini,  president  of  Parade 
Publications. 

John  Rector,  executive  vicepresident 
of  the  News,  said  independent  research 
by  both  Belden  Associates  and  Yankelo- 
vich,  Skelly  &  White,  Inc.,  indicates  a 
“tremendous  interest  in,  and  demand  for 
Parade  magazine  in  Dallas.” 

Rector  said  the  News  will  continue  to 
publish  its  own  Sunday  magazine.  The 
addition  of  the  News  will  increase  Para¬ 
de’s  circulation  to  22.3  million,  distri¬ 
buted  in  133  newspapers  throughout  the 
United  States. 

Jim  Moroney,  president  of  the  News, 
said  “our  attitude  and  opinion  has 
changed  dramatically  regarding  Parade 
due  to  its  great  improvement  in  editorial 
quality.  By  publishing  Parade  as  part  of 
our  Sunday  package,  we  can  do  things 
with  our  Scene  magazine  that  otherwise 
could  not  be  accomplished.” 

In  announcing  that  it  would  be  distri¬ 
buting  Parade,  the  News  added  fuel  to  the 
fire  in  its  running  battle  with  the  compet¬ 
ing  Times  Herald. 

“Since  the  Dallas  Times  Herald  drop¬ 
ped  Parade,”  Rector  said,  “they  have 
been  losing  circulation  on  Sunday.” 

Times  Herald  publisher  and  chief  ex- 


succeeded  in  keeping  the  circulation  los¬ 
ses  from  the  Sunday  News’  price  increase 
below  what  was  forecast. 

Bridges  claimed  Post  owner  Rupert 
Murdoch  “swiped  the  idea”  for  Zingo 
and  “shipped  it  off  to  England  and  Au¬ 
stralia.” 

Murdoch’s  London  Sun  mailed  over  22 
million  cards  to  every  household  in  Great 
Britain  when  it  began  its  bingo  game. 

The  Sun  “watched  its  circulation  soar 
from  3.5  million  to  4.3  million  daily,”  the 
Post  said. 

The  day  the  Post’s  game  debuted,  the 
Daily  News  began  printing  each  day’s 
Wingo  numbers  “as  a  service  to  our  read¬ 
ers,”  said  Bridges. 

The  Post  is  not  printing  the  Daily 
News’  Zingo  numbers  and  claimed  it  has 
no  plans  to  do  so. 


ecutive  officer  Thomas  McCartin  said  the 
dropping  of  Parade  by  his  newspaper  “in 
no  way  possible”  had  an  effect  on  the  loss 
of  circulation  incurred  by  the  Times 
Herald.  He  said  the  circulation  drop  was 
a  result  of  a  price  hike  in  the  Sunday 
newspaper. 

McCartin  said  the  Times  Herald’s  own 
magazine.  Westward,  has  been  well  re¬ 
ceived,  better  fills  the  needs  of  local  Dal¬ 
las  readers,  and  has  won  several  awards 
since  it  debuted. 

McCartin  also  said  he  feels  the  compet¬ 
ing  News  will  lose  about  80  pages  a  year 
in  national  advertising  because  advertis¬ 
ers  will  not  run  in  both  Parade  and  the 
News’  local  Sunday  supplement. 

Dallas  News  pointed  out  that  “other 
leading  newspapers  around  the  country 
such  as  the  Boston  Globe  and  the 
Washington  Post”  also  publish  Parade  in 
addition  to  their  own  Sunday  magazine. 

To  make  its  own  Sunday  supplement 
more  attractive  to  advertisers,  the  News, 
beginning  November  1,  will  print  Scene 
magazine  on  super-calendared  paper 
stock.  The  News  points  out  that  this  is  the 
“same  stock  on  which  the  New  York 
Times’  Sunday  Magazine  is  printed.” 

The  News  is  the  fourth  newspaper  to 
add  Parade  since  July.  On  July  5,  I^rade 
started  with  Anchorage  News.  On 
September  13,  the  New  London  (Conn.) 
Day  and  Cocoa  Beach  (Fla.)  Today  added 
Parade. 

Vittorini  said  the  addition  of  the  Morn¬ 
ing  News  on  November  1,  plus  these 
three  papers,  will  increase  Parade’s  cir¬ 
culation  to  22,318,012  as  distributed  in 
133  newspapers. 
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Series  explains  newspaper  craft 


By  MX.  Stein 

Long  Beach  (Calif.)  Press-Telegram  is 
telling  its  readers  everything  they  may 
have  wanted  to  know  about  the  inside  of 
the  newspaper  but  didn’t  know  where  to 


paper  is 


A  Sunday  series  on  the  Op-Ed  page  of 
the  Knight-Ridder  newspaper  explains 
the  various  jobs  performed  by  editorial 
personnel,  plus  personal  comments  by 
staffers  on  their  roles. 

Editorial  page  editor  John  J.  Fried 
announced  at  the  beginning  of  the  series 
that  “reporters  and  editors  will  write  ab¬ 
out  newspapering.  The  columns  will  not 
attempt  to  outline  a  science  of  journalism. 
There  is  no  such  thing.  Rather,  they  will 
try  to  sketch  the  mind-style  that  influ¬ 
ences  the  practice  of  this  often  strange 


Inside  onr  atewaroom 

Dy  Ktoh  ArchbokJ 


Duties  explained 

In  one  segment  of  “Inside  Our  News¬ 
room,”  managing  editor  Rich  Archbold 
detailed  his  duties  but  also  advised  read¬ 
ers  of  the  P-T’s  approach  to  investigative 
reporting. 

“.  .  .  we  don’t  throw  darts  at  a  board 
to  determine  what  we  are  going  to 
probe,”  Archbold  wrote.  “There  is  no 
monolithic  conspiracy  to  ‘get’  people  or 
institutions.  There  are  no  orders  handed 
to  us  by  either  our  corporate  headquar¬ 
ters  in  Miami  or  by  our  publisher.  We  in 
the  newsroom  decide  what  we  want  to 
cover  and  what  goes  into  the  Press- 
Telegram’s  news  columns.” 

A  box  on  the  same  page  headed  “The 
Glass  Cage”  listed  some  of  the  newspa¬ 
per’s  recent  triumphs  in  enterprise  re¬ 
porting.  There  also  was  a  “Losers  and 
Snoozers”  section  that  revealed  a  few 
disappointments. 

The  paper  admitted  it  missed  a  good 
color  story  at  the  beginning  of  the  air 
controllers’  strike  because  “we  dragged 
into  the  airports  three  hours  too  late.” 

Archbold  said  “The  Glass  Cage”  re¬ 
cently  became  an  internal  newsroom  pub¬ 
lication  aimed  at  critiquing  stories,  head¬ 
lines,  cutlines  and  photos.  The  name 
comes  from  his  glass  office  overlooking 
the  newsroom. 

In  another  installment,  reporter  Tim 
Grobaty  examined  the  thought  process  of 
feature  writers,  observing: 

“There  are  varying  degrees  of  feature 
writers.  Some  go  deep  end,  dodging 
newsy  facts  like  bullets  and  going  straight 
for  the  eccentricity  in  a  story.  Others  may 
be  more  wary  of  this  formula  and  write  a 
newsfeature  containing  all  the  important 
news  aspects  of  an  event  while  marbling 
the  story  with  bits  of  parenthetical 
color.” 

Feature  story  defined 

Grobaty  defined  the  feature  story  itself 
as  a  “news  story  that  somehow  fell  into  a 


huge  sum  of  money  and  has  decided  to  porters  who  have  a  tendency  to  slip  digs 
live  the  rest  of  its  life  doing  whatever  it  or  biases  into  their  work.  It  is  up  to  the 
pleases  and  ignoring  most  of  the  rigid,  city  editor  to  watch  them  more  carefully 
traditional  rules  and  demands  that  haunt  than  others.” 

news  stories.  News  wears  gray  suits;  fea-  Editors,  on  the  other  hand,  can  also 
ture  stories  wear  Hawaiian  shirts.”  make  it  difficult  for  reporters  and  editors 

Writers  of  all  kinds  were  held  up  for  below  them,”  Merrell  acknowledged, 
analysis  by  executive  city  editor  Gerald  “There  is  nothing  more  frustrating  to 
P.  Merrell,  when  his  turn  came.  the  staff  than  to  have  to  cover  a  story 

“Journalists,”  he  commented,  “tend  because  it  is  a  pet  favorite  of  top  manage- 

to  have  immense  egos  that  must  be  mas-  ment.  And  it  is  frustrating  to  a  reporter  to 
saged:  some  think  they  are  too  good  to  have  his  efforts  second-guessed  by  edi- 
write  something  as  routine  as  an  obit,  tors  the  following  day  when  those  same 
preferring  instead  to  work  only  on ‘major’  editors  couldn’t  bother  staying  at  the 

stories;  others  want  total  freedom  to  office  the  previous  night  when  the  story 
write  what  they  believe  is  important —  was  being  written.” 
convinced  that  any  ideas  from  an  editor  is  of  newspapering 

best  suited  for  the  garage  can;  and  some  Executive  news  editor  Bill  Hillburg 
can  never  make  up  their  minds  what  thy  ^otedthat,  “The  production  of  your  daily 
want  to  do. 

“Every  newspaper  has  one  or  two  re-  (Continued  on  page  40) 
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New  process  simplifies  color  registration 


Houston  Chronicle  has  a  new  color 
process. 

It’s  better  and  faster  than  the  old  way. 
And  it’s  new  to  the  newspaper  industry. 

The  new  process  allows  engraving’s 
color  man  Lew  Bremkamp  and  his  assis¬ 
tants  (Robert  Vasquez,  Gustavo  Smith, 
Adrian  Ortega  and  Eddie  Stanford)  to 
shoot  color  separations  for  color  photos  a 
page  at  a  time.  Previosly  color  separa¬ 
tions  were  made  individually  for  each 
photograph. 

Color  separations  are  halftone  nega¬ 
tives  of  each  of  the  primary  colors,  red, 
yellow,  and  blue,  that  are  found  in  full 
color  photographs  and  art  work. 

A  plate  is  made  for  each  color,  and  if 
the  color  photographs  are  to  appear  on  a 
page  that  also  contains  type,  a  plate  is 
made  to  print  the  black  type. 

The  plates  overprint  one  another  on  the 
press  to  give  full-color  reproduction. 

This  overprinting  must  be  exact.  If  one 
color  plate  is  not  precisely  over  the 
others,  the  picture  is  out  of  register  and 
the  colors  muddle  and  fuzz. 

The  chief  advantage  of  shooting  color 
separations  by  the  page  is  that  it  is  much 
easier  to  get  and  keep  the  separations  in 
register. 

The  old  method,  which  involved  mak¬ 
ing  individual  separation  negatives  for 
each  photograph,  called  for  stripping 
(taping)  three  color  separations  per  pic¬ 
ture  into  sheets  of  film.  (The  yellow  were 
stripped  in  one  sheet,  the  red  in  another 
and  the  blue  in  another)  When,  for  exam¬ 
ple,  a  page  contained  four  color  photos, 
12  separation  halftones  had  to  be  in  regis¬ 
ter  with  each  other. 

With  the  new  per-page  method  of  pre¬ 
paring  separations,  only  three  film  sheets 
must  be  registered  with  each  other  be¬ 
cause  each  film  sheet  consists  of  a  pre¬ 
positioned  separation  for  every  photo  on 
the  page  (red  separations  on  one  sheet, 
blue  on  another,  yellow  on  another). 

The  possibility  for  an  error  in  registra¬ 
tion  is  diminshed  considerably  not  only 
by  this  decrease  in  the  number  of  items 
that  must  be  in  register  but  also  by  a  new 
pin  registration  system. 

All  sheets  of  film  that  are  used  in  the 
new  process  have  holes  punched  along 
the  sides.  These  holes  are  exactly  in  the 
same  positon  on  each  sheet.  Pins  (which 
actually  look  like  buttons)  on  work 
tables,  enlargers  and  other  equipment  fit 
into  the  holes  to  keep  the  film  from  mov¬ 
ing  and  to  allow  Bremkamp  and  his  assis¬ 
tants  to  align  film  sheets  one  above 
another  with  precision. 

Engraving’s  color  cameramen  use  col¬ 
or  transparencies  (sometimes  called  posi¬ 
tives  or  color  slides)  to  produce  the 
separations  that  are  used  in  the  Chroni¬ 
cle’s  color  printing. 


HOW  IT  WORKS — In  the  Chronicle's  new  color  process,  color  man  Lew 
Bremkamp  first  duplicates  a  transparency  to  the  size  called  for  on  the  page 
layout,  using  the  enlarger  at  right.  Here  he  checks  the  highlight  density  of  a 
duplicate  transparency  after  the  film  has  been  processed  in  Engraving's  new 
Colenta  system. 


The  photography  department  shoots 
color  transparencies  (usually  35mm)  of  all 
color  prints  or  art  work. 

The  transparencies  are  then  sent  to  En¬ 
graving  where  they  undergo  three  trans¬ 
formations. 

They  must  be  enlarged  to  the  desired 
size.  They  must  change  from  their  con¬ 
tinuous  tone  state  to  a  halftone.  And  they 
must  be  separated  into  the  primary 
colors. 

Under  the  old  method,  the  transforma¬ 
tions  were  accomplished  simultaneously. 
In  one  operation  the  transparency  was 
photographed  and  enlarged  through  a  fil¬ 


ter  for  color  separation  and  through  a 
halftone  screen  for  the  dot  pattern.  The 
transparency  was  photographed  three 
times  in  this  manner  to  produce  a  separa¬ 
tion  for  each  primary  color.  The  film  was 
then  developed  and  the  negatives  strip¬ 
ped  into  position. 

In  the  new  procedure,  the  color  cam¬ 
eramen  first  enlarge  the  transparercy  to 
the  size  called  for  on  the  layout.  To 
accomplish  this,  they  photograph  and  de¬ 
velop  an  enlarged  continuous  tone  of  the 
transparency.  When  all  the  pictures  on  a 
page  have  been  shot  to  size  in  this  way, 
(Continued  on  page  30) 
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Hudson’s  sets  color  ad 
trends  for  retailers 


By  Pearl  Ahnen 

“We  challenged  the  Detroit  News  and 
Detroit  Free  Press  two  years  ago  with 
how  we  could  use  four-color  reproduc¬ 
tion  additional  ways,  and  they  came  up 
with  a  tv  section  which  worked  extremely 
well  and  now  is  imitated  by  other  com¬ 
panies  throughout  the  country,”  said 
Susan  V.  Sprunk,  vicepresident  of  sales 
promotion  for  the  J.  L.  Hudson  Com¬ 
pany,  Detroit,  one  of  the  largest  retail 
stores  in  the  country. 

In  1%9,  Joseph  L.  Hudson,  Jr.,  presi¬ 
dent  of  Hudson’s,  merged  the  store  with 
Dayton  Corporation,  to  form  a  national 
retailing  organization.  Today,  the  Dayton 
Corporation,  is  the  largest  regional  shop¬ 
ping  complex  in  the  country. 

Ms.  Sprunk,  who  has  been  with  Hud¬ 
son’s  for  16  years,  said  that  Hudson’s 
uses  color  in  three  respects  in  their  news¬ 
paper  advertising. 

1.  ROP  (run  of  paper) 


2.  Rotogravure  (roto  sections)  very  ex¬ 
tensively 

3.  special  booklet  inserts 

“We  will  merchandise  the  ad  to  the  abil¬ 
ity  to  show  color.  Yes,  we  very  much 
believe  in  using  color  in  newspapers. 
That’s  a  trend  with  us,”  added  Sprunk. 

Exact  colors 

She  went  on  to  describe  how  Hudson’s 
works  closely  with  the  News  and  Free 
Press  to  get  the  exact  color  of  the  garment 
being  advertised.  Samples  of  the  garment 
are  even  sent  to  Louisville  (where  the 
rotogravure  section  are  printed)  to  ensure 
that  the  exact,  precise  color  is  repor- 
duced  in  the  ad. 

Not  only  is  the  color  exact,  Hudson’s 
ad  also  use  an  innovative  way  of  illustrat¬ 
ing  color  choices.  Sometimes  pompons 
are  used,  often  the  logo  of  the  product,  be 
it  an  alligator  or  a  signature. 

Sprunk  said,  “The  newspapers  in  De¬ 
troit  are  very  customer-service  oriented. 


The  News  and  Free  Press  will  work  with 
us  to  get  the  color  right.” 

Fbced  position 

“With  Hudson’s  posture  in  the  market 
we  have  a  committment  to  be  on  page 
three  of  the  News’  roto  section  and  on  the 
back  page  of  the  Free  Press  roto  section. 
It  goes  back  to  customer  service  and  we 
are  fortunate  to  have  strong  independent 
newspapers  to  come  up  with  vehicle 
advertising  we  can  use.” 

Sprunk  said  the  advertising  department 
at  Hudsons  consists  of  83  people  in  va¬ 
rious  departments.  Diane  Norton  is  the 
News  Bureau  Director.  Five  are  involved 
in  the  broadcast  end  of  it;  it’s  an  in-house 
booklet  division. 

“We  have  come  up  with  a  lot  of  sys¬ 
tems  to  facilitate  the  development  of  va¬ 
rious  departments,”  added  Sprunk. 

Hudson’s  has  added  a  copygraphic 
velox  system  and  also  prepares  masking 
for  spot  color  ads  in  newspapers  in  the 
advertising  department.  They  don’t  do 
four-color  separation,  added  Sprunk. 

“One  of  the  things  we  have  tried  to  do 
is  find  the  most  capable  people  we  can  in 
the  business.  Some  management  people 
work  with  all  media,”  said  Sprunk. 

New  photo  studio 

She  said  that  they  are  very  excited  ab¬ 
out  building  a  new  photo  studio  at  North¬ 
land  which  will  be  about  8,000  square 
feet.  It  will  allow  them  to  take  over  most 
of  the  photography.  At  present,  Hud¬ 
son’s  is  doing  50%  of  its  hard  goods 
photographs  in  house,  and  50%  freelance. 

Most  of  the  soft  goods  photography  is 
done  outside.  A  New  York  photographer 
shoots  apparel  advertising  for  Hudson’s, 
she  said. 

“Our  biggest  concern  in  color  advertis¬ 
ing,  is  that  the  color  be  TRUE.  And  I 
think  the  very  fact  that  we  are  doing  more 
in  color  indicates  that  we  are  pleased,” 
added  Sprunk. 

She  said  that  with  the  Free  Press’  new 
waterfront  plant,  and  the  whole  new 
direction  in  offset,  it  will  keep  newspap¬ 
ers  buyable  with  readers  and  advertis- 

(Continued  on  page  26) 
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Issue  advertisers  eye  netwerk  televisien 


While  the  day  when  America’s  major  Although  recent  research  indicates  that  trying  to  reach  thought  leaders, 
corporations  begin  marketing  ideas  the  some  89%  of  the  nation’s  television  sta-  “I  think  there  is  a  myth  about  thought 
same  way  they  market  toothpaste  may  tions  will  accept  issue  advertising  under  leaders,”  he  said.  “The  theory  goes  that 
still  be  a  long  way  off,  it  is  clear  that  those  certain  conditions,  neither  the  three  ma-  if  you  get  your  message  to  them,  they’ll 
who  create  and  execute  corporate  issue  jor  networks  nor  their  owned  and  oper-  lead  public  opinion.” 
advertising  want  and  need  network  tele-  ated  affiliates  will,  although  ABC  recent-  “I  submit  that  it  is  the  general  public 
vision  to  get  their  message  across.  ly  began  a  year-long  test  during  which  it  who  are  the  thought  leaders,  the  influen- 

“It  seems  apparent  that  there  is  a  grea-  will  accept  issue  ads  for  late  night  airing,  tials  who  influence  the  legislators,”  he 
ter  need  than  ever  for  business  to  speak  The  fairness  doctrine  and  equal  time  pro-  maintained. 

up,  to  speak  for  itself,  in  an  articulate,  visions  of  the  Communications  Act  are  Though  Elliot  said  he  was  not  seeking 
audible  way  on  the  issues  that  affect  busi-  the  primary  basis  for  the  networks’  refus-  to  “bad-mouth”  other  media,  he  insisted 
ness  and  our  economic  system,”  said  al  of  issue  ads.  If  they’re  eliminated,  a  that  television  “is  the  main  battleground 
Jock  Elliot,  chairman  of  Ogilvy  &  whole  new  and  potentially  explosive  on  which  public  opinion  is  formed. 
Mather.  And  he  believes  television  is  the  national  advertising  category  may  “Television  is  the  people’s  medium, 
most  audible  forum  for  issue  advertising,  emerge.  The  American  public  lists  tv  as  their 

Elliot  was  the  opening  speaker  for  a  When  Stephen  Sharp,  general  counsel  greatest  source  of  information.  Tv  is  the 

seminar  entitled,  “Issue  advertising:  to  the  Federal  Communications  Commis-  medium  that  reaches  the  public  with 
How  to  make  it  work  on  Television,”  sion,  announced  to  the  seminar  that  the  greatest  cost  efficiency,”  said  Elliot, 
which  was  jointly  sponsored  by  the  FCC  would  ask  Congress  to  repeal  the  Herbert  Schmertz,  director  and 
American  Association  of  Advertising  fairness  doctrine  and  equal-time  rules,  vicepresident/public  affairs  for  the  Mobil 
Agencies;  Association  of  National  the  audience  broke  into  spontaneous  ap-  Oil  Company,  is  also  eager  to  see  net- 

Advertisers;  Public  Relations  Society  of  plause.  works  accept  issue  advertising. 

America;  Public  Utilities  Communicators  Traditionally,  issue  advertising  has  “One  of  the  biggest  problems  we’ve 
Association;  and  the  Television  Bureau  been  aimed  at  “thought  leaders,”  often  had  is  the  networks’  refusal  to  allow  us, 

of  Advertising  in  New  York  City  last  through  newspaper  advertising.  or  anyone  else,  to  present  issue  advertis- 

week.  Elliot  disagreed  with  the  strategy  of  (Continued  on  page  20) 
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Panel  to  argue  ScoreboanI  ad 
pro  and  cons  at  APME  meeling 


R.J.  Reynold’s  controversial  plan  to  border  news¬ 
papers’  Monday  sports  agate  package  with  an  ad  for 
Camel  Lights  cigarettes  will  be  debated  by  a  panel 
of  four  newspaper  advertising  and  editori^  execu¬ 
tives  during  the  Associated  Press  Managing  Editors 
annual  meeting  in  Toronto  next  month. 

Participants  on  the  panel,  which  will  convene 
October  23,  will  include  Luke  Feck,  editor  of  the 
Columbus  (Oh.)  Dispatch  and  vicechairman  of  the 
APME  Professional  Standard  Committee;  Craig 
Standen,  executive  vicepresident/sales  for  the  News¬ 


paper  Advertising  Bureau  and  a  former  RJR  adver¬ 
tising  executive;  a  managing  editor  whose  newspaper 
agreed  to  accept  the  Scoreboard;  and  a  managing 
editor  whose  newspaper  rejected  the  proposal. 

At  the  same  time,  the  APME  will  release  the  re¬ 
sults  of  a  survey  which  questioned  managing  editors 
about  their  newspapers’  reasons  for  accepting  or  re¬ 
jecting  the  RJR  proposal. 

Feck  told  E&P  that  the  survey  has  been  com¬ 
pleted  and  the  results  have  been  tabulated.  He  de¬ 
clined  to  divulge  the  results. 


Postal  Rate  Commission 
allows  cheaper  DM  rates 


By  George  Brandon 

The  Postal  Rate  Commission  has  re¬ 
jected  the  plea  of  newspaper  publishers  to 
recommend  to  the  Postal  Service  alterna¬ 
tive  third-class  rates  that  would  end  a 
“temporary”  price  advantage  some 
third-class  bulk  mailers  have  over  news¬ 
papers  mailed  second-class. 

In  its  third  recommended  decision  in  a 
rate  case  pending  since  April  1980,  the 
rate  commission  stuck  to  its  previous 
position  on  third-class  rates — that  the  en¬ 
tire  structure  should  be  overhauled  from 
the  current  minimum  per-piece  charge, 
plus  a  per-po;.'nd  charge,  to  a  totally 
piece/pound  rate  structure  as  currently 
exists  for  second-class  rates. 

The  Postal  Service’s  Board  of  Gov¬ 
ernors,  which  has  the  final  authority  to 
impose  new  rates,  twice  has  rejected  the 
proposed  piece/pound  formulation  for 
third-class,  calling  it  an  unwarranted  clas¬ 
sification  change,  rather  than  a  rate  hike 
proposal.  In  the  meantime,  in  March,  the 
Governors  put  into  effect  temporary  rates 
lower  than  either  the  Rate  Commission  or 
the  Postal  Service  had  proposed  for  third- 
class. 

The  American  Newspaper  Publishers 
Association,  which  had  urged  the  Rate 
Commission  to  provide  an  alternative  set 
of  rate  hike  proposals  for  third-class 
under  the  old  minimum  per-piece  for¬ 
mulation  in  order  to  end  the  price  advan¬ 
tage  over  second-class  newspapers,  im¬ 
mediately  sought  the  same  relief  from  the 
Postal  Governors. 

In  a  letter  to  Robert  L.  Hardesty,  chair¬ 
man  of  the  Postal  Service  Board  of  Gov¬ 
ernors,  Katharine  Graham,  AN  PA  chair¬ 
man,  said  the  “temporary  third-class 
rates  that  you  adopted  in  March,  with  no 
cost  justification,”  fail  the  test  of  generat- 
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ing  sufficient  revenue  to  cover  the  cost  of 
handling  third-class  mail.” 

“Rather,”  Graham  said,  “these 
dramatic  and  unprecedented  rate  reduc¬ 
tions  have  bestowed  a  unique  artificial 
advantage  on  a  limited  class  of  mailers.” 

The  Postal  Governors  implemented  the 
rate  recommendations  under  protest  in 
March,  returning  the  whole  package  to 
the  Rate  Commission  for  reconsidera¬ 
tion.  In  the  meantime,  first-class  rates 
and  second-class  rates  charged  for  mail¬ 
ing  newspapers  went  up.  But  because  of 
the  dispute  over  restructuring  third-class 
rates,  the  temporary  third-class  rates  im¬ 
plemented  by  the  Governors  in  what  they 
viewed  as  the  absence  of  any  rate  propos¬ 
al  by  the  commission  gave  bulk  mailers  an 
opportunity  to  pass  on  windfall  bargain 
rates  to  customers. 

According  to  ANPA  and  the  National 
Newspaper  Association,  which  repre¬ 
sents  more  than  5,000  weeklies  and  small 
dailies,  that  is  exactly  what  bulk  mailers 
have  done,  to  the  detriment  of  news¬ 
papers. 

In  a  September  21  memorandum  to 
Joseph  A.  Califano  Jr.,  special  counsel  to 
the  Postal  Governors,  Terry  Maquire 
ANPA  vicepresident  for  legal  and  gov¬ 
ernment  affairs,  said,  “The  issue  before 
the  Governors  is  whether  they  wish  to 
perpetuate  what  appears  to  be  a  preda¬ 
tory  pricing  scheme  designed  to  provide 
some  mail  users  with  a  distinct  govern¬ 
ment-created  advantage  over  their  com¬ 
petition.” 

Maguire  urged  the  Governors  to  take 
action  to  end  the  pricing  disparity  be¬ 
tween  second-class  and  third-class  rates 
when  they  took  up  the  Rate  Commis¬ 
sion’s  third  recommended  decision  dur¬ 
ing  a  closed  meeting  September  22.  But 


after  meeting  in  closed  session  for  more 
than  five  hours  Tuesday,  the  Governors 
announced  they  would  continue  in  closed 
session  next  Tuesday,  September  29. 

The  Governors  had  been  expected  by 
some  observers  to  implement  a  200  first- 
class  stamp  and  higher  third-class  rates 
"  requested  by  the  Postal  Service  now  that 
they  had  followed  the  advice  of  their 
f  attorneys  and  twice  returned  the  Rate 
'■  Commission’s  recommendations  for  re- 
„  consideration.  To  enact  its  own  rate  re¬ 
commendations,  however,  the  Board  of 
®  Governors  requires  unanimous  consent 
”  of  its  membership. 

°  U nder  the  cheaper  temporary  rates  for 

third-class,  large  mailing  houses  have  be- 
gun  offering  major  retail  advetisers  a 
‘  ‘  shared  mail  ’  ’  package  deal  under  which 
two  or  more  advertisers  distribute  their 
preprinted  circulars  as  a  single  piece  to  be 
mailed  at  cheap  bulk  mail  rates. 

■y  Newspapers  are  worried  that  the 
“shared  mail”  scheme  will  draw  adver- 
tising  that  would  have  been  inserted  in 
newspapers  in  the  past,  and  a  test  of 
“shared-mail”  distribution  has  been  re- 
"  ported  in  the  Dallas,  Texas,  area. 

While  the  news  on  third-class  rates 
from  the  Rate  Commission  was  not  good 
for  newspapers,  recent  developments  in 
congressional  appropriations  for  the 
Postal  Service  next  year  have  been  good. 
Feared  cuts  that  would  eliminate  the  “  re- 
venue  foregone”  subsidy  that  under- 
writes  an  annual  phasing-in  of  full  cost- 
rates  for  the  in-country  rates  used  by 
many  second-class  newspapers  have  not 
materialized. 

The  Senate  Appropriations  Committee 
recently  allocated  the  full  $6%  million  for 
“revenue  foregone”  subsidies  that  had 
been  agreed  to  earlier  in  a  House-Senate 
conference  on  the  Reagan  budget  bill. 
Ice  Among  other  things,  the  subsidy  allows  a 
e-  phased  increase  each  year  until  1987, 
es  when  full-cost  rates  take  effect,  of  a  spe- 
is-  cial  lower  rate  for  newspaper  mailings 
ir-  totally  within  the  county  of  origination, 
ut  (Continued  on  page  76) 
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“It’s  really  quite  simple. 

Just  become  the  food  editor  of  America’s  largest  weekly  magazine. 
Which  is  exactly  what  I’m  about  to  do. 

I’ll  be  cooking  up  an  all  new  expanded  food  section  for 
Parade®  Magazine. 

So,  Sunday  mornings,  after  the  first  of  the  year,  if  you’re  looking 
for  me,  you’ll  find  me  in  Parade.  Cooking  for  America. 

Until  then,  bon  appetit!” 

parade 

America’s  largest  weekly  magazine. 


Sunbelt  newspapers  lead 
In  HOP  celor  linage 


Ad  people  fear 
Mo.  ad  tax  may 
spur  exodus 


Florida  is  the  most  colorful  state  in  the 
union,  at  least  in  terms  of  newspaper  ROP 
color. 

In  1980,  five  Florida  newspapers  were 
among  the  top  ten  leaders  in  ROP  color 
linage.  In  1981,  those  five  Florida  news¬ 
papers  are  leading  the  pack. 

The  Miami  Herald  is  the  national  lead¬ 
er  in  ROP  color  linage  in  the  first  seven 
months  of  1981,  followed  by  the  St. 
Petersburg  Times  &  Independent;  Tam¬ 
pa  Tribune;  Fort  Lauderdale  News  & 
Sun-Sentinel;  and  the  West  Palm  Beach 
Post. 

In  sixth  place  this  year  is  the  San  Anto¬ 
nio  Light,  followed  by  the  Orange  County 
(Ca.)  Register;  San  Antonio  Express; 
Dallas  Times-Herald',  and  the  Atlanta 
Journal  &  Constitution. 

Why  are  sunbelt  newspapers  leading 
the  nation?  Nobody  seems  quite  certain. 
But  Eugene  Higgins,  ad  director  for 
Newsday,  has  an  idea. 

“I  think  they’re  ahead  of  the  industry. 
My  hat’s  off  to  them.  They’ve  got  both 
their  advertisers  and  their  readers  trained 
in  color,”  says  Higgins. 

John  Roell,  ad  director  for  the  Tampa 
Tribune,  agrees,  exuding  a  strong  sense 
of  regional  pride.  “We  have  some  of  the 
most  progressive  newspapers  in  the 
country  here  in  Florida.” 

RoeU  believes  that  Florida  newspap¬ 
ers’  heavy  use  of  editorial  color  enters 
into  the  advertising  picture. 

“Nothing  sells  color  like  color  itself,” 
he  says.  “There’s  no  question  as  to  the 
value  of  color  —  for  an  additional  3S  to 
40%,  an  advertiser  gets  60%  higher  ad 
notataion.” 

Yet  color  is  not  available  everywhere. 
The  most  glaring  example  of  color  non¬ 
availability  is  New  York  City,  the  place  in 
which  most  national  advertising  is  cre¬ 
ated  and  placed. 


be  bought  is  in  the  New  York  Post.  Post 
ad  director  Peter  Anderson  says  the  pap¬ 
er  is  running  more  color  this  year  than 
last,  thanks  largely  to  continuing  color 
campaigns.  The  American  Tobacco  Com¬ 
pany  runs  a  color  ad  five  days  a  week. 
NBC  sports  runs  a  color  ad  every  Satur¬ 
day.  Alexanders,  a  New  York  discount 
retailer,  has  been  running  four-color  dis¬ 
play  ads.  And  other  cigarette  companies 
have  been  running  spot  color  ads. 

But  there’s  a  lot  more  potential  for  col¬ 
or  in  the  New  York  market,  Anderson 
believes. 

“One  of  our  problems  is  agencies  and 
their  clients  in  New  York  don’t  see  it,  so  it 
doesn’t  enter  into  media  decisions,”  he 
says.  “We’d  all  be  better  off  if  it  were 
available  in  the  other  papers.” 

While  color  is  not  available  in  either  the 
New  York  Times  or  the  New  York  Daily 
New^,  it  is  available  in  the  suburban  ring 
around  the  city. 

Across  the  East  River  on  Long  Island, 
Newsday  is  running  ROP  color  ads  reg¬ 
ularly.  In  its  first  full  year  of  offering  color 
to  advertisers,  Newsday  ran  1,700  units. 
This  year’s  pace  is  slightly  slower, 
according  to  Higgins,  largely  due  to  a 
drop  off  in  advertising  for  gold  and  silver 
investment  coins. 

“We’ve  been  very  happy  with  it,”  re¬ 
ports  Higgins,  “and  it’s  been  very  good 
for  our  accounts.  It’s  aided  in  sales  and 
brought  a  lot  of  excitement  to  our  adver¬ 
tisers.” 

Across  the  other  river,  the  Hudson, 
the  Hackensack  (N.J.)  Record  is  gearing 
up  for  the  late  June  start-up  of  its  new 
TKS  Japanese  offset  press  and  conver¬ 
sion  to  lx>th  advertising  and  editorial  col¬ 
or.  Right  now,  the  paper  is  running  spot 
color,  but  is  not  pushing  four-color,  main¬ 
ly  because  of  the  limitations  of  its  letter- 
press  press. 


Missouri  Governor  Christopher  Bond 
has  vetoed  legislation  which  was  aimed  at 
exempting  advertising  creative  services 
from  the  state  sales  tax. 

As  a  result,  ad  agencies  and  printing 
companies  may  be  assessed  up  to  6%  of 
total  production  costs,  including  the  costs 
of  creative  services.  While  observers 
don’t  expect  the  tax  to  effect  newspapers, 
they  fear  that  its  impact  on  printing  com¬ 
panies  and  advertising  agencies  may 
drive  many  of  those  firms  out  of  the  state. 

The  tax  not  only  covers  supplements, 
but  also  the  production  costs  of  television 
commercials.  The  issue  arose  earlier  this 
year  when  the  state  revenue  department, 
under  a  new  interpretation  of  tax  laws 
enacted  in  the  1940’s,  audited  a  Spring- 
field  television  station.  It  collected  back 
taxes  of  $2 1 ,000  from  the  station  based  on 
retroactive  assessments  of  television  spot 
production  costs  over  a  two  year  period. 
Another  firm.  Producers  Video  (a  divi¬ 
sion  of  Hallmark)  was  assessed  over 
$50,000.  And  a  third  agency  has  been  au¬ 
dited,  but  the  tax  has  not  yet  been  levied. 

The  revenue  department  based  its  rul¬ 
ing  on  its  interpreation  of  “tangible  per¬ 
sonal  property.”  It  believes  creative  ser¬ 
vices  add  tangible  personal  property  to 
advertisements  and  is  therefore  taxable. 

Missouri  ad  clubs,  which  joined  forces 
to  push  the  bill  through  the  legislature, 
plan  another  lobbying  effort  early  next 
year  to  try  to  have  Bond’s  veto  overruled. 


Issue  ads 

(Continued  from  page  17) 


ing.”  Schmertz,  after  sharply  criticizing 
television  news  for  “superficial”  and 
often  “inaccurate”  coverage  of  issues 
affecting  business,  noted  that  Mobil  has 
used  newspaper  advertising  to  counteract 
negative  publicity. 

Said  Schmertz,  “I  guess  one  of  the 
things  that  we’re  reasonably  well-known 
for  is  our  aggressive  response  to  televi¬ 
sion  shows  that  we  thnk  are  either  inaccu¬ 
rate,  unfair  or  ill-informed.  We’ve  done 
this  on  several  occasions  after  being  de¬ 
nied  the  opportunity  to  answer  on  televi¬ 
sion.  We’ve  done  it  through  full-page  ads 
in  major  newspapers,  either  accusing  the 
show  of  a  hatchet  job  or,  in  the  case  of 
20  1  20,  having  poor  eyesight.” 

He  continued. 

“But  clearly,  those  kinds  of  responses 
do  not  correct  the  mistake.  Thirty  million 
will  see  the  show,  maybe  a  million  will  see 
the  ad  responding,  and  most  of  the  time, 
they’re  not  even  sure  what  you’re  talking 
about.” 
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The  choice  is  yours. 

Y 

Choose  from  camera-ready,  high¬ 
speed  wire  delivery,  and  pre-printed 
booklets  in  providing  your  subscribers 
with  television  listings.  •— 

Call  our  toll-free  number  today  to  let  us 
know  what  YOU  want. 

TOLL  FREE: 

(800)  833-9581 

NY  Tie  Line  Toronto  Tie  Line 

212-581-3169  416-366-9319 

1VCI/\TA 

Local  Line  Quaker  Village 

518-792-9914  Glens  Falls,  NY  12801 
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INSCO’s  Publication  Advertising  and  Circulation 
Business  System  (PACS)  can  help  improve  your 
bottom  line.  PACS  is  an  automated  billing  and 
circulation  system  for  newspapers. 

PACS  can  improve  your  cash  flow  by  speeding  the 
billing  process.  It  can  increase  productivity  by  cutting 
paperwork.  And,  by  interfacing  with  your  production 
system  PACS  eliminates  unnecessary  keying.  PACS 
can  also  give  you  more  accurate  business  controls 
and  standardize  reporting  systems.  What’s  more,  PACS 
improves  communications  with  advertisers,  and 
ensures  tighter  credit  controls.  Result;  Help  for  your 
newspaper's  bottom  line 


PACS,  developed  by  INSCO  in  conjunction  with  more 
than  a  dozen  Howard  Publications’  newspapers,  is 
useful  to  most  any  size  newspaper,  whether  you 
switch  from  a  manual  system  or  update  your  present 
data  processing  system. 


INSCO 


PACS  uses  Data  General  hardware  and  can  accom¬ 
modate  your  circulation,  business  and  advertising 
systems  with  one  comprehensive  system.  And,  with 
PACS,  you  get  a  total  system-hardware,  software, 
services,  training  and  on-going  support. 

PACS  offers  specialized  systems  for  Circulation, 
Classified  Ledger,  Retail  (Display)  Ledger,  and 
Transient  Advertising  Billing.  These  systems  provide 
you  with  accurate  billing  and  invoices,  automatic 
dunning,  trial  balances,  collection  tools,  historical 
comparisons,  accounting  and  ABC  reporting. 

With  all  these  features  and  capabilities  in  one  business 
system,  you’ll  be  able  to  increase  productivity,  improve 
cash  flow  and  keep  your  operation  running  smoothly. 

For  more  information  on  how  INSCO’s  PACS  can  help 
your  newspaper  improve  its  bottom  line,  mail  us  the 
coupon.  You  may  also  write  or  call  us. 

INSCO  Systems 
Neptune,  New  Jersey  07753 
(201)  922-5332 
Attention: 

Robert  T.  McCullion 
Sales  and  Customer  Support 

Visit  us  at  Booth  1756  at  the  ANPA/RI  Conference. 


staff  reorganization 
nndertaken  by  AAF 

As  part  of  a  reorganization  effective 
Sept.  1,  M.C.  Baker  has  been  promoted 
to  senior  vicepresident,  membership,  of 
the  American  Advertising  Federation, 
which  had  headquarters  in  Washington, 

D.C.  § 

Howard  Beil,  AAF  president,  said  the 
internal  reorganization  is  aimed  at  impro- 
ving  operations  to  better  serve  the 
group’s  “diverse”  membership.  Others 
promoted  include  John  Sivatko,  former  i;:- 
manager  of  program  services,  to  $: 
vicepresident,  club  services;  and  G. 
Robert  Johnson,  former  vicepresident 
club  jervices,  to  vicepresident,  sales  and 
member  relations.  Leon  Durham,  con¬ 
troller,  was  promoted  to  vicepresident, 
finance. 

Other  promotions  under  the  new  sys¬ 
tem  include  Janet  Hubbard,  director  of 
information  and  publications;  Grace 
Lynch,  director  for  government  com-  jil: 
munications;  and  Keith  Johnson,  director  ;i;i 
of  educational  services.  All  formerly  held 
the  title  “manager.” 

Bell  also  announced  the  creation  of  the 
position  of  awards  coordinator,  which  is 
to  be  filled  soon.  The  new  coordinator 
will  be  responsible  for  the  ADDY, 
National  Public  Service  Advertising 
Awards,  Club  Achievement  and  Silver 
Medal  awards  programs. 

Court  less  restrictive 
of  lawyers’  ads 

Rhode  Island  lawyers  cannot  be  told  by 
the  state  Supreme  Court  to  confine  adver¬ 
tising  in  telephone  company  “Yellow 
Pages”  to  the  “lawyers”  section.  Judge 
Francis  J.  Boyle  has  ruled  in  U.S.  District 
Court,  Providence.  The  decision  added, 
however,  that  the  lawyers  can  be  prohi¬ 
bited  by  the  same  court  from  advertising 
what  appear  to  be  areas  of  law  in  which 
they  specialize. 

Two  lawyers  had  brought  a  class  action 
suit  against  the  disciplinary  board  of  the 
state  Supreme  Court  on  behalf  of  those 
attorneys  in  Rhode  Island  who  have 
advertised  or  want  to  advertise  in  the 
“Yellow  Pages.” 

The  Boyle  decision  can  be  expected  to 
be  appealed  to  the  U.S.  Court  of  Appeals 
for  the  First  Circuit,  and,  if  necessary,  to 
the  U.S.  Supreme  Court,  according  to 
one  plaintiff.  Providence  Atty.  Raul 
Lovett. 

Tigue  named  vp 
at  Benton  &  Bowles 

President  and  chief  executive  officer  i-ii 
John  S.  Bowen  has  announced  the 
appointment  of  James  Tigue  as  vicepresi¬ 
dent,  director  of  print  production  of  Ben¬ 
ton  &  Bowles,  Inc. 
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Ad-Ventures _ 

Dayton  dailies  tout  city*s  business  climate 

Dayton  Newspapers,  Inc.,  publishers  of  the  Dayton  Daily  News  and 
Journal  Herald,  recently  teamed  with  the  city’s  business  community  in 
the  production  of  a  96-page,  eight-section  broadsheet  supplement  touting 
the  city’s  favorable  business  climate.  |T'S  GREAT 

The  supplement,  which  ran  in  DAYTON 

the  Sunday  Daily  News  on  August 
23,  carried  stories  produced  by  a 
pair  of  retired  staff  business  wri¬ 
ters  concerning  business  successes 
and  the  amenities  of  living  in  Day- 
ton.  More  than  40  area  business¬ 
men  contributed  opinion  pieces  to 
the  supplement.  And  advertisers 
responded  by  buying  52  of  the  % 
pages,  at  substantally  reduced 
rates. 

The  newspapers  credit  the  Day- 
ton  Development  Council,  a  group 
of  business  people  concerned  with 
improving  the  city’s  business  im¬ 
age,  with  conceiving  the  supple¬ 
ment.  After  running  a  six-page  ad 
in  Scientific  American,  the  council 
decided  it  should  get  its  message 
to  the  people  who  work  and  live  in 
the  city,  through  the  Dayton 
Newspapers. 

The  supplement  was  timed  to 
coincide  with  the  opening  of  a  Chevrolet  light  truck  assembly  plant  in 
nearby  Moraine,  which  may  eventually  provide  over  5,000  jobs  in  the 
Dayton  area. 


New  Jersey  daily  stages  classified  sale 


When  business  is  slow,  a  retailer  has  a  sale  and  hopes  the  increased 
volume  it  generates  will  improve  revenues. 

Using  that  rationale,  the  Passiac  _ _ 

(N.J.)  Herald-News  has  put  its 
classified  pages  “on  sale”  for  the 
months  of  August  and  September. 

And  it  s  wOTking.  Net  paid  linage  we  s«we  oa 

was  up  4.3%  in  August,  and  better 
gains  are  expected  this  month.  pNlidlAfei 
The  paper  is  offering  large  clas-  pi 

sified  advertisers,  like  auto  dealers  | 

and  real  estate  Arms,  full-page  lay-  HwISli  SiSniil  Mflll 
outs  at  nearly  half-page  prices.  An  >3 

advertiser  which  purchases  1 ,500  |||m  i<*M  ~ 

lines  in  the  10-column  classified  BB|  BKI  BhEI  liU  il 

format  gets  a  2,700  line  ad.  gWii  iplr 

The  Herald-News  rarely  runs  WR[|  MB ES .  £ 

full  page  classified  ads,  according  wIBi flH  |Jni m 

to  classified  manager  Elayne  Jab-  j|| 

Ions.  In  August,  the  sale  generated  ’ifHB  m 

20  full  page  ads,  19  from  auto  deal-  BB  Vm  |BI  pB  B 
ers  and  one  from  Century  21  affili- 

She  reports  that  both  real  estate  iiUiB  KrImI  (1 

and  auto  dealers  have  hit  hard  wB 

times  in  the  depressed  economy  of  . -TlRI 

recent  months,  and  they  welcomed 
the  application  of  the  retail  sales  tool  to  classified. 
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Where  high  technology 
leads  to  performance 
and  industry  service 
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Bird  on 


FUGHT  by  Doug  Danz  a  contemporary  painter  and  print-  a  pyre  of  spices  and  was  reborn  -  just  as  the  city  of  Phoenix  grew  out  of 

A  Mrlgraphl^terorete  iOT  oMhe  of  ^e  Southwest,  the  "ashes”  of  four  ancient  American  Indian  cities.  From  the  Collection  of 

A  serigrapn  interpretation  of  the  mythical  bird  that  consumed  itself  on  The  Arizona  Republic/The  Phoenix  Gazette. 


ewing 


Phoenix  is  soaring  higher 
than  any  other  major  market 
in  population  growth. 

Over  the  past  decade,  Phoenix  has  been  a  major 
beneficiary  of  the  ongoing  migration  from  the  northern  states 
to  the  sunbelt. 

The  result  is  an  83%  increase  in  total  households  that 
moved  Phoenix  up  from  34th  to  25th  SMSA  in  the  country 

The  new  Phoenix  residents  tend  to  be  younger,  better 
educated  and  more  affluent  than  the  norm.  They’re  attracted  to 
Phoenix  by  its  vitality,  its  healthy  economy  and  its  wide-open  spirit. 

Today,  over  1.5  million  people  call  the  Phoenix  market 
their  home.  And  most  share  a  strong  commitment  to  personal  and 
financial  growth. 

Their  median  age  is  29.9  years.  Half  the  adults  are  college 
educated.  And  one-third  of  all  households  enjoy  annual  incomes 
of  $25,000  or  more. 

Six  out  of  ten  of  these  households  are  reached  with  an 
average  daily  issue  of  The  Arizona  Republic/The  Phoenix  Gazette. 

Across  the  nation,  few  major  metro  newspapers  deliver 
comparable  media  dominance  of  such  a  rapidly  emerging 
audience.  While  few  major  markets  attract  such  a  decidedly 
upscale  audience  to  deliver. 

Phoenix.  It’s  a  rare  bird  indeed. 

TIie  Arizona.  Republic/ The  Phoenix  Gazette 

When  you  buy  us,  you  own  Phoenix. 

A  Member  of  Million  Market  Newspapers  Inc. 

Sources:  Scarborough  Research,  1979-80;  U.S.  Census  data.  1980;  S&MM  Survey  of  Buying  Power;  1981 . 


Color  trends 

(Continued  from  page  16) 


ers — and  also  will  prevent  advertisers 
from  looking  at  other  media. 

Hudson’s  and  the  Detroit  newspapers 
go  way  back.  In  fact,  Hudson’s  grand 
opening  announcement  appeared  in  the 
Detroit  Free  Press  on  April  1,  1981. 
Joseph  Lowthian  Hudson,  founder, 
opened  a  small  men’s  and  boys’  haber¬ 
dashery  on  April  2, 1881  in  the  old  Detroit 
Opera  House.  He  was  35  years  old.  J.  L. 
Hudson  built  his  flrst  big  store  at  the  cor¬ 
ner  of  Farmer  and  Gratiot  in  1891. 

In  the  tradition  of  the  founder,  the  com¬ 
pany  took  steps  to  form  its  ties  with  the 
community.  On  Armistice  Day  in  1923, 
Hudson’s  saluted  the  veterans  of  Detroit 
by  unfurling  the  world’s  largest  flag.  It 
was  an  incredible  230  feet  long  and 
weighed  900  pounds.  It  was  the  first  of 
two  huge  flags  to  be  displayed  on  the 
building  annually  until  its  retirement  to 
the  Smithsonian  Institution  in  1976. 

Northland  Shopping  Center,  con¬ 
structed  in  1954,  set  the  standards  for 
shopping  center  development  in  the  Un¬ 
ited  States.  Three  years  later,  Eastland 
Center  was  opened.  Hudson’s  acceler¬ 
ated  its  expansion  and  in  1970  came 
Southland;  then  Hudson’s  moved  outside 
the  metropolitan  area  of  Detroit — first  to 
Flint,  then  to  Toledo,  Ohio,  next  to  Ann 


Arbor,  Michigan,  then  to  Grand  Rapids, 
Michigan,  Fairlane,  Dearborn,  Saginaw, 
Michigan,  and  Twelve  Oaks,  Novi, 
Michigan.  Soon  followed  Lakeside,  in 
Warren,  Michigan;  Lansing,  South  Bend, 
Indiana,  and  Kalamazoo  in  1980.  The 
company’s  19th  store  will  soon  open  in 
Fort  Wayne,  Indiana. 

Advertising  and  community  image  has 
played  an  important  role  in  Hudson’s  suc¬ 
cess.  In  later  years,  color  advertising  has 
been  the  foundation  of  Hudson’s  season¬ 
al  and  monthly  promotions. 

“We  concentrate  dollars  at  the  begin¬ 
ning  of  the  season  in  advertising.  We  sit 
down  with  fashion  directors  and  see  what 
is  important  in  the  market,’’  Sprunk  said. 

“The  direction  comes  out  and  we  deal 
with  it,’’  she  said. 

What  direction  is  fashion  taking  this 
season? 

“It  is  going  to  be  black  and  white,  but 
with  a  vibrant  red  accent.  That’s  the  color 
for  the  season,’’  Sprunk  said. 


$500,000  grant 

Walter  H.  Annenberg,  president  of 
Triangle  Publications,  has  given  Temple 
University’s  School  of  Communications 
and  Theater  a  grant  of  $500,000.  The 
grant,  from  the  W.L.  Annenberg  Founda¬ 
tion,  will  be  used  to  renovate  Annenberg 
Hall,  home  of  the  school. 


Critic’s  reassignment 
demanded  by  theater 

The  general  manager  of  an  Edmonton, 
Canada  theater  has  asked  that  the  drama 
critic  of  the  Edmonton  Journal  be  reas¬ 
signed  to  duties  other  than  reviewing 
events  at  his  theater. 

Wayne  Fipke,  general  manager  of  the 
Citadel  Theater,  in  a  letter  dated  Septem¬ 
ber  17  to  the  Journal  entertainment  edi¬ 
tor,  accused  critic  Keith  Ashwell  of  de¬ 
nigrating  “our  previous  productions  and 
accomplishments .  ’  ’ 

The  theater’s  public  relations  repre¬ 
sentatives  struck  Ashwell’ s  name  from 
the  theater’s  media  ticket  list. 

Ashwell  has  reviewed  Citadel  Theater 
productions  for  7  years. 

The  Journal  is  free  to  “print  whatever  it 
desires.  .  .  it’s  freedom  of  speech  is  not 
being  questioned,’’  Fipke  said.  He  added 
that  he  was  questioning  “the  integrity  and 
fair  mindedness  of  one  reporter  whose 
recent  despotic  behavior  is  so  blatant  as 
to  be  ridiculous.’’ 

Journal  editor  Stephen  Hume  said  he 
has  no  intention  of  reassigning  Ashwell. 

Hume  stated,  “Citadel  management’s 
obvious  intention  is  to  intimidate  and  si¬ 
lence  a  critic  whose  voice  they  have 
found  irritating.  The  issue  hear  is  clear: 
freedom  of  the  press  and  individual  jour¬ 
nalists’  right  to  comment  as  they  will 
upon  public  performances.’’ 


UNITED  STATES 
OFAMERCIA? 

Of  course  not. 

You  caught  it.  A  transposition  has  changed 
our  nation's  name.  And  you,  as  a  profes¬ 
sional,  can't  abide  such  errors.  So  you  take 
nothing  for  granted.  You  give  that  manu¬ 
script  or  galley  one  more  reading.  You 
double-check. 

We're  all  for  your  double-checking. 

We  manufacture  a  line  of  materials  han¬ 
dling  equipment  that  includes  wheel  and 
track-type  loaders,  off-highway  trucks  and 
lift  trucks.  And  we  make  wheel  and  track- 
type  tractors,  wheel  tractor-scrapers,  motor 
graders,  excavators,  pipelayers,  compac¬ 
tors,  log  skidders,  and  diesel  engines. 

But  we  aren't  the  only  company  making 
such  machinery.  And  our  competitors 


sometimes  paint  theirs  yellow,  too.  But  they 
don't  carry  the  CATERPILLAR  name. 
CATERPILLAR  and  CAT  are  registered  trade¬ 
marks  of  Caterpillar  Tractor  Co. 

So  when  you  use  our  name,  please  make 
certain  you're  writing  about  us  or  the  prod¬ 
ucts  we  build.  You'll  be  doing  right  by  us 
just  as  you  would  by  the  United  States 
of  America. 


m 


CATERPILLAR 


.  Cat  and  CB  are  Trademarks  of  Caterpillar  Tractor  Co. 


GREATER  BUFFALO. 
AREN'T  THEY  THE  GUYS 
WHO  PRINT  ALL  THOSE 
COLOR  COMICS.^ 


WHERE  YA  BEEN 
LATELY  BILL.» 


Sure  we’re  the  guys  who  print  the  color  com¬ 
ics.  Fifty  years  of  laughs,  in  fact.  Laughs 
delivered  on  time,  all  over. 

But  at  Greater  Buffalo— with  our  multi-million 
dollar  web  heatset-offset  plants  all  over  the 
East,  South,  and  Mid-West— there’s  a  whole 
lot  more.  Advertising  supplements  by  the 
millions.  And  local  magazines  for  some  of 
America’s  most  prestigious  Sunday 
newspapers. 

Greater  Buffalo  Press,  Inc. 

302  Grote  St.,  Buffalo,  New  York 
716—876-6410 


Why  do  they  all  come  to  Greater  Buffalo? 

Because  they  get  more  from  Greater  Buffalo 
than  quality  color  at  lower  cost.  They  get 
more  than  shorter  lead  times  that  can  pro¬ 
duce  more  ad  profit.  They  get  more  than  our 
great  assurance  that  what  they  ordered  will 
be  there  on  time.  Most  important  of  all,  they 
get  the  good,  confident  feeling  that  they’re 
dealing  with  The  Experts.  And  nothing  beats 
that  feeling. 


DELIVER 

-vhan  PROMis^^ 


York,  Pennsylvania  —  Sylacauga,  Alabama  —  Lufkin,  Texas  —  Marengo,  Iowa  —  Stevensville,  Ontario 


Heatset  offset 
improves  supp’s 
color  quality 

Orlando  Sentinel  Star’s  new  Florida 
Sunday  magazine  made  its  first  appear¬ 
ance  September  13. 

In  redesigning  the  publication,  editorial 
planners  returned  to  the  basics  to  make  it 
a  true  magazine  in  format. 

To  enhance  color  reproduction,  the 
paper  stock  has  been  upgraded  to  maga¬ 
zine-quality  and  the  publication  will  be 
printed  by  heatset  offset  at  the  Sylacauga, 
Ala.  plant  of  Greater  Buffalo  FYess. 

A  $200,000  multi-media  campaign  to 
promote  the  new  Florida  magazine  broke 
in  Orlando  September  9  and  will  run 
through  December.  Targeted  for  total 
saturation  of  the  market,  the  campaign 
will  consist  of  Sentinel  Star  ROP,  deliv¬ 
ery  bag  and  vendor  box  rack  card  adver¬ 
tising  and  an  extensive  mix  of  radio  and 
television  promotion. 

The  first  issue  of  Florida  magazine  has 
grown  from  an  anticipated  48  pages  to  80 
pages,  the  maximum  size  the  Sylacauga 
plant  can  print  at  the  present  time. 

“This  market  is  ready  for  a  weekly 
magazine  with  a  style  and  substance  all  its 
own.  We’ve  always  had  the  ideal  name 


for  the  magazine,"  says  managing  editor 
Bill  Dunn,  “and  now  we  are  committing 
the  resources  to  see  that  it  becomes  one 
of  the  best  Sunday  magazines  in  the  coun¬ 
try — and  that’s  magazine,  not  supple¬ 
ment.” 

This  increased  commitment  to  Florida 
magazine  is  an  outgrowth  of  the  Sentinel 
Star’s  decision  to  discontinue  Parade 
magazine,  which  has  been  inserted  in  its 
Sunday  edition  for  more  than  10  years. 

The  decision  was  not  arrived  at  lightly. 
It  was  made  in  response  to  the  changing 
needs  of  advertisers  in  the  growing  Cen¬ 
tral  Florida  market  and  followed  a  study 
of  other  newspapers  that  have  taken  the 
same  action. 

The  next  planned  step  is  the  initiation 
of  focus  groups  to  monitor  the  acceptance 
of  the  publication  and  make  any  neces¬ 
sary  modifications. 

Locally  edited  with  full  color  availabili¬ 
ties,  the  new  Florida  magazine  will  give 
area  businesses  an  opportunity  to  stand 
out  as  dominant  advertisers. 

Based  on  focus  group  research,  the 
new  magazine  will  contain  a  section  cal¬ 
led  “Magpie,”  which  will  answer  ques¬ 
tions  on  local  and  national  trendsetters.  A 
puzzle  page  will  include  the  New  York 
Times  crossword  and  other  puzzles  and 
brainteasers. 

The  Florida  magazine  was  introduced 
to  local  advertisers  in  live  musical  pre¬ 


David  L  Thompson 
Advertising  Director 
Colorado  Springs  Sun: 

“Most  successful  game 
we’ve  ever  used.” 


“The  Birthday  Game  isn’t  the  first  reader  participation  game 
we’ve  tried,  but  it  sure  produced  the  best  results.  Combined  with 
our  other  promotional  efforts,  the  Birthday  Game  helped  us 
attract  new  readers.  And  many  of  those  new  readers  are  now 
regular  readers!” 


“I’m  thrilled  with  the  results,"  reports  Frank  Gothie,  Marketing 
Director,  Delaware  County  Daily  Times.  “Our  Birthday  Game 
entries  were  much  more  than  expected.  That’s  why  we’ll  run  the 
game  again.” 

The  Birthday  Game  gets  results.  It’s  the  easiest-to-play, 
easiest-to-run  circulation  promotion  there  is.  Put  it  to  work 
for  you. 


Call  today  for  full  details.  (203)  562-1133.  Or  write: 

The  Jackson  Newspapers,  P.O.  Box  2026,  New  Haven,  CT  06521 


THE  JACKSON  NEWSPAPERS 


sentations  at  two  breakfasts  held  at  area 
malls  in  July.  “Florida  never  looked  so 
good!”  is  the  theme  for  both  advertiser 
and  reader  promotions. 

Color  printing 
seminar  at  RIT 

On  January  18-21,  1982  the  Technical 
and  Education  (T&E)  Center  of  the 
Graphic  Arts  will  present  its  “Color 
Seminar  for  Press  Operators”  on  the 
campus  of  Rochester  Institute  of  Tech¬ 
nology.  The  seminar  teaches  how  to  get 
the  best  printed  results  from  a  given  set  of 
color  plates  under  shop  conditions. 
Emphasis  is  placed  on  the  correct  print¬ 
ing  of  colors  and  on  press-related  prob¬ 
lems  rather  than  on  the  production  of  col¬ 
or  separations  and  plates  as  such.  The 
program  is  down-to-earth  and  is  based  on 
realistic  demonstrations  by  instructors 
with  both  practical  experience  and 
theoretical  knowledge. 

Major  topics  will  include  the  basic  prin¬ 
ciples  of  color  reproduction,  process 
inks,  the  effect  of  paper  on  color  repro¬ 
duction,  press  variables,  and  evaluating 
the  printed  sheet.  There  will  be  lectures, 
presentations,  and  open  discussions.  The 
T&E  Center’s  professional  crew  will  de¬ 
monstrate  many  of  the  processes  in¬ 
volved  on  the  Center’s  Commercial  38 
web  offset  press. 

Tuition  is  $425,  and  enrollment  is  li¬ 
mited  to  assure  individual  attention  and 
effective  group  discussions.  For  more  in¬ 
formation  about  the  seminar  or  how  to 
register  for  it,  write  to  Val  Johnson,  Semi¬ 
nar  Coordinator,  T&E  Center,  P.O.  Box 
9887,  Rochester,  N.Y.  14623;  or  call  him 
at  (716)475-2758. 


CBS  and  AT&T  close 
on  home  data  accord 

CBS  Inc.  and  the  American  Telephone 
&  Telegraph  Co.  are  reportedly  close  to 
agreement  on  a  joint  venture  that  would 
bring  CBS’  news  and  publishing  re¬ 
sources  into  the  home  via  AT&T’s  tele¬ 
phone  network. 

New  Jersey  has  been  mentioned  as  the 
likely  location  to  test  the  joint  program, 
although  California  and  New  York  is  also 
reportedly  being  considered  as  test  sites. 

An  announcement  is  expected  in  the 
near  future.  AT&T  has  been  negotiating 
with  a  number  of  communications  com¬ 
panies  in  an  effort  to  develop  similar  part¬ 
nerships.  The  American  Newspaper  Pub¬ 
lishers  Association  and  the  Texas  Daily 
Newspaper  Association  recently  forced 
AT&T  to  drop  an  electronic  data  delivery 
system  plan  in  Austin,  Texas. 
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.  ...in  newspaper 
}  printing  presses 
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Our  American  heritage  of  engineering 
quality  presses  now  is  augmented 
by  the  latest  advances  in  newspaper 
production  technology  developed 
with  our  sister  division  in  Europe— 
M.A.N.-Roland. 

Yes,  the  M.A.N.-Wood  partner¬ 
ship  has  invested  in  your  future,  to 
provide  publishers  with  a  viable 
alternative  ...  a  better  choice  of  web 
offset  presses. 

So  before  you  buy,  shouldn't  you 


know  what  we  have  to  offer?  Just  call 
William  E.  Seaman,  Vice  President  of 
Sales  and  Marketing  at  (201)  469-6600. 
Or  write  to:  M.A.N.-Wood  Industries, 
Wood-Hoe  Division,  333  Cedar 
Avenue,  Middlesex,  New  Jersey  08846. 

We’re  eager  to  prove  to  you  that 
we  have  the  newspaper  production 
systems  to  serve  every  pressroom  need 
from  the  weekly  to  the  largest  metro¬ 
politan  dailies  .  .  .  eager  to  demon¬ 
strate  the  features  that  make  our 


equipment  able  to  print  sharp,  clear 
halftones  or  sparkling  four-color 
editorial  or  advertising  with  equal 
ease  and  fidelity— reliably! 


Your  Viable  Alternative 


WOOD-HOE  DIVISION 


BY  THE  PAGE — Robert  Vasquez  strips  duplicate  transparencies  into  page 
position  on  o  sheet  of  film  so  that  color  separations  con  be  mode  by  the  page 
rather  than  by  each  individual  photograph. 


Color  process 

(Continued  from  page  15) 

they  are  stripped  into  page  position  on  a 
carrier  sheet  (in  this  case  a  piece  of  con¬ 
tinuous  tone  film.) 

The  carrier  sheet  with  all  transparen¬ 
cies  in  position  is  then  photographed 
through  filters  and  a  screen  for  halftone 
separations  of  the  entire  page.  (A  mask 
with  window  openings  for  the  picture 
areas  is  placed  over  the  carrier  sheet  to 
shield  the  non-picture  area  from  expo¬ 
sure). 

Filters  produce  color  separations  by 
blocking  out  all  but  the  desired  color  as 
the  transparency  is  photographed.  By 
changing  filters  for  each  exposure  the 
three  primary  color  separations  are 
made. 

The  dot  pattern  on  halftones — whether 
black  and  white  or  color  separations — 
results  from  shooting  a  continuous  tone 
(photo  or  transparency)  through  a  screen. 
When  transparencies  are  photographed 
for  color  separations  the  screen  an^e  is 
changed  for  each  exposure  so  that  the 
dots  won't  fail  on  top  of  one  another  when 
the  plated  separations  overprint. 

It  is  the  dot  pattern  that  enables  news¬ 
paper  presses  to  reproduce  pictures. 
When  the  separation  halftone  film  is  de¬ 
veloped,  plastic  press  plates  are  made 


from  each  of  the  color  separations  nega¬ 
tive  film  sheets. 

When  the  dot  pattern  is  exposed  to  the 
ultraviolet  light  in  the  platemaking  pro¬ 
cess,  the  top  of  each  dot  is  hardened. 
Then  when  the  plate  goes  into  the  plate 
processor  that  etches  away  the  non¬ 
image  areas,  the  areas  around  the  dots  are 


etched  away  leaving  the  dots  in  relief  (or 
raised  to  the  same  height  as  body  type). 
The  dots,  therefore,  like  the  type  receive 
ink  from  the  press  in  the  printing  process. 

In  black  and  white  ht^tones,  the  dots 
determine  the  light  and  dark  areas  and  the 
various  shades  of  gray.  In  color  printing, 
they  determine  the  tones  of  color.  Solid 
color  or  dark  areas  have  larger  dots  while 
lighter  shades  of  color  have  smaller  dots. 
The  various  dot  sizes  result  from  the  fact 
that  light  goes  through  the  light  areas  of  a 
negative  or  positive  faster  than  the  dark. 

As  one  color  overprints  another  on  the 
press,  the  dots  of  color  intermingle,  creat¬ 
ing  a  optical  illusion. 

The  eye  sees  the  shades  and  tones  of 
the  original  photographs  but  the  press  has 
actually  printed  tiny  dots  of  the  primary 
colors.  >^at  appears  to  be  green,  for  ex¬ 
ample,  is  really  a  group  of  predominantly 
yellow  and  blue  dots. 

Besides  simplifying  color  registration, 
the  new  color  process  enables  color  cam¬ 
eramen  to  improve  on  the  quality  of  the 
transparencies  before  halftone  separa¬ 
tions  are  made.  Adjustments  in  contrast 
are  easier  to  make  on  continuous  tones 
than  on  halftones.  And  it  is  easier  for 
them  to  see  the  adjustments  that  they 
need  to  make  when  they  are  enlarging 
transparencies  than  it  is  while  shooting 
halftones. 

Bremkamp  says  that  to  his  knowledge 
the  Chronicle  is  the  only  newspaper  to 
adopt  the  process  although  catalogue 
houses  and  school  book  houses  have 
been  using  it  for  some  time. 

Exercises  option 

Dow  Jones  &  Co.  said  it  exercised  its 
option  to  buy  an  additional  7%  of  the 
stock  of  Press-Enterprise  Co.,  Riverside, 
Calif.,  bringing  its  interest  to  20.1%. 


program  for  newspaper 
people  in  graphic  journalism  spon- 
sored  by  the  Society  of  Newspaper 
Designers.  Includes  update  on  new  makeup 
and  pagination  technology... hands-on  workshop 
critiques... panels... speakers... design  awards.  Regi¬ 
stration  $175 ...  special  room  rates  at  Eden  Roc  Hotel. 
Send  form  or  call  Brenda  Brockman,  Miami  Herald  News¬ 
room,  1  Herald  Plaza,  Miami,  Florida  33101. 

Phone  (305)  350-2591 . 


NAME 


ADDRESS 


CITY/STATE 


ZIP 


30 


EDITOR  &  PUBLISHER  for  September  26,  1981 


Announcing  the  1981 
Champion  Media  Awards  for 
Economic  Understanding. 

Prizes  for  Excellence  in  Economic  Reporting. 


Purpose: 

Forthe  f if  thy  ear,  the  Champion 
Media  Awards  for  Economic 
Understanding  will  recognize 
outstanding  reporting  to 
general  audiences.  The  goal 
of  the  program  is  to  stimulate 
economic  reporting  which  is 
imaginative  and  easily  imder- 
standable  to  the  average  reader, 
viewer  or  hstener.  Awards  will 
be  made  to  media  professionals 
who  do  an  outstanding  job 
of  improving  the  public  level 
of  economic  understanding. 

Awards: 

A  total  of 1105,000  in  cash 
prizes  is  available  for  awards 
in  14  media  categories,  com¬ 
petitively  grouped  according  to 
circulation  or  scope  of  market. 
In  each  category  a  First 
Prize  of  $5,000  and  a  Second 
Prize  of  $2,500  are  offered. 

A  distinguished  panel  of 
independent  judges,  appointed 
by  The  Amos  Tuck  School 
of  Business  Administration, 
selects  all  winners.  These 
winners  will  be  announced 
and  honored  at  a  May  18, 1982, 
luncheon  in  New  York  City. 

Eligibility: 

Entries  must  be  original  works 
published,  broadcast  or  telecast 
between  Januai*y  1, 1981,  and 
December  31, 1981. 

Administration: 

The  Amos  Tuck  School  of 
Business  Administration  of 
Dartmouth  College  is  sole 
and  Independent  administra¬ 
tor  of  the  program. 

Judges: 

EUeAbel 

Harry  and  Norman  Chandler 
Professor  of  Communication 
Stanford  University 


I.W.Cole 

Dean 

Medill  School  of  Journalism 
Northwestern  University 

Edward  R.  Cony 

Vice  President/News 
The  Wall  Street  Journal 

William  E.  Gibson 

Senior  Vice  President 
Economics  and 
Financial  Pohcy 
McGraw-Hill,  Inc. 

Victor  Gotbaum 

Executive  Director 
District  Coimcil  37 
American  Federation 
of  State,  Coimty  & 
Municipal  Employees 

Norman  E.  Isaacs 

Chairman 

National  News  Council 

JA..  Livingston 

Economics  Columnist 
The  Philadelphia  Inquirer 

Paul  W.  MacAvoy 

Frederick  Wilham  Beinecke 
Professor  of  Economics 
Yale  University 

Ralph  A.  Renick 

Vice  President 
Wometco  Enterprises 


S.  William  Scott 

Senior  Vice  President 
Radio  Station  Group 
Westinghouse 
Broadcasting  Co.,  Inc. 

OttoA.Sillia 

Chairman 
Minneapolis  Star  & 
Tribune  Co. 

Adele  S.  Simmons 

President 
Hampshire  College 

Leon  H.  Sullivan 

Minister 

Zion  Baptist  Church 
Philadelphia 

William  F.  Thomas 

Executive  Vice  President 
Editor 

Los  Angeles  Times 

Champion  Media  Awards 
is  funded  by  a  grant  fi*om 
Champion  International 
Corporation,  Stamford, 


CHAMPION  MEDIA  AWARDS 

FOR  ECONOMIC  UNCERSTANDING 


For  additional  information  or  entry  blanks,  use  coupon 
below  or  call: (603)  643-5596  or  (603)  646-2084. 


Ms.  Jan  Brigham  Bent,  Director 
Champion  Media  Awards 
The  Amos  Tuck  School,  Dartmouth  College 
Hanover,  N.H.  03755 

Please  send  me  the  following:  □  More  information  □  Entry  blank 

Name _ 

Address _ 

City _ State _ Zip _ _ 

I _  TVRA _ I 

Deadline  for  entries:  January  15, 1982,  postmark. 


Reagan  pollster  has  ‘no  beef 
with  coverage  of  administration 

The  Reagan  Administration  is  generally  satisfied  with  press  coverage  since 
it  moved  into  the  White  House,  according  to  Richard  B.  Wirthlin,  the  Presi¬ 
dent’s  chief  pollster. 

Speaking  to  a  group  of  corporate  advertising  specialists  during  an  issue 
advertising  workshop  in  New  York  last  week,  Wirthlin  said: 

“Generally,  we  feel  that  we’ve  had  a  good  break  from  the  media.’’  But  he 
noted  that  the  administration’s  dealings  with  the  press  may  become  tougher 
as  the  president  tries  to  sell  his  second  round  of  budget  cuts  in  Congress. 

“We’re  going  into  a  period  of  vulnerability,  quite  frankly,’’  said  Wirthlin, 
“a  period  in  which  we  have  accomplished  the  first  round  in  our  economic 
program.  But  the  second  round  not  only  involves  even  tougher 
choices  .  .  .  but  also  the  necessity  to  deal  with  some  very  critical  issues,  such 
as  social  security  .  .  .  which  are  not  going  to  be  as  easily  handled.’’ 

He  said  the  “expectation”  at  the  White  House  is  that  the  press  will  cover 
“both  sides  of  an  issue  when  it  arises.” 

“This  administration  really  doesn’t  have  any  beef  with  the  media,”  he 
said,  “we  feel  that  across  the  board,  and  in  most  cases,  we  were  given  a  fair 
break.” 

When  asked  about  the  president’s  record  on  press  conferences,  three  in 
almost  nine  months  in  office,  Wirthlin  remarked,  “I  think  you’ll  find  that  if 
you  take  (into  account)  the  period  during  which  he  was  recuperating  from  an 
assassination  attempt,  the  number  of  press  conferences  he  has  held  is  very 
comparable  to  that  of  the  three  or  four  presidents  who  proceeded  him.” 

But  Wirthlin  indicated  that  the  president  believes  in  economy  of  words. 

“He  believes  that  when  you  speak,  you  speak  specifically  to  an  issue  of 
great  concern.  And  he  does  economize  on  the  number  of  times  he  addresses 
the  nation,”  said  Wirthlin. 


D.C.  suburban  daily's  circulation  rises 


Potomac  News,  a  Monday-through- 
Friday  daily  newspaper,  reports  a  cir¬ 
culation  gain  of  nearly  10%  in  the  six 
weeks  since  the  demise  of  the  Washing¬ 
ton  Star. 

Publisher  Paul  Muse  said  paid  circula¬ 
tion  was  about  21,300  when  the  Star  dis¬ 
continued  publication  on  August  7.  It  had 
reached  about  23,300  by  the  third  week  of 
September,  Muse  said.  Potomac  News 
figures  are  subject  to  verification  by  the 
Audit  Bureau  of  Circulations. 

Circulation  Manager  Lester  Lauber  be¬ 
gan  a  vigorous  sampling  and  solicitation 
campaign  on  the  Star’s  last  publication 
day.  The  ABC  had  put  the  Star’s  circula¬ 
tion  in  Prince  William  at  7,717  in  Septem¬ 
ber,  1980.  The  newspaper  concluded  that 
2,000  to  2,S00  Star  readers  in  the  eastern 
half  of  Prince  William  would  be  “up  for 
grabs”  between  the  News  and  Washing¬ 
ton  Post.  Star  penetration  in  western 
Prince  William  County  was  somewhat 
thinner. 

While  continuing  to  emphasize  local 
news,  with  a  virtually  all-local  front  page, 
the  afternoon  Potomac  News  expanded 
its  national  and  world  news  content  and 
picked  up  syndicated  columnist  James 
Jackson  Kilpatrick,  a  Star  op-ed  page 
mainstay. 

Lauber  said  it  was  not  known  how 
many  of  the  Potomac  News’  new  readers 


were  former  Star  readers.  Lauber’ s  cir¬ 
culation  campaign  is  continuing. 


Phila.  Bulletin  adds 
closing  stocks 

Philadelphia  Bulletin  began  publishing 
a  daily  Blue  Streak  Closing  Stocks  edition 
on  Sepember  21.  The  new  edition  will  be 
available  at  center  city  and  some  sub¬ 
urban  locations  about  an  hour  after  the 
New  York  Stock  Exchange  closes  at  4 
p.m. 

Craig  Ammerman,  executive  editor, 
said  the  Bulletin’s  late  edition  will  be  the 
only  newspaper  in  eastern  United  States 
to  carry  the  4  p.m.  New  York  Stock  Ex¬ 
change  reports  of  the  day  of  trading. 

Publisher  N.  S.  Hayden  said  the  com¬ 
mitment  is  further  evidence  of  the  Bulle¬ 
tin’s  determination  to  insure  its  growth 
through  increased  service  to  its  readers. 
At  a  time  when  many  PM  papers  are  con¬ 
verting  to  AM  the  Bulletin  is  extending  its 
PM  schedule,  he  pointed  out.  The  Bulle¬ 
tin’s  daily  publishing  schedule  now  ex¬ 
tends  from  i:4StoSP.M.  and  is  one  of  the 
longest  daily  schedules  in  the  newspaper 
industry,  Hayden  said. 


Media  law  courses 
offered  at  Catholic  U. 

The  Columbus  School  of  Law  at  the 
Catholic  University  of  America  has 
announced  the  creation  of  the  Institute  of 
Communications  Law  Studies,  a  program 
designed  to  provide  law  degree  candi-  ^ 
dates  with  intensive  training  in  the  theory 
and  practice  of  communications  law. 

The  institute  will  accept  for  its  special¬ 
ized  training  students  who  meet  the  law  i 
school’s  requirements  for  admission  to  its 
regular  degree  program  and  who  can  de¬ 
monstrate  a  commitment  to  a  career  in 
communications  Ihw.  The  first  students 
in  the  program  will  be  admitted  in  August 
1982.  Upon  completion  of  their  course  of 
studies,  students  in  the  program  will  re¬ 
ceive  the  juris  doctor  (J.D.)  degree  and  a 
certificate  from  the  institute. 

Initially  the  institute  plans  to  offer  six 
formal  courses  in  communications  law, 
including  First  Amendment  Problems  of 
the  Media,  Federal  Communications 
Commission  (FCC)  Practice  and  Proce¬ 
dure,  Broadcast,  Satellite  and  Cable  Reg¬ 
ulation  by  the  FCC,  Common  Carrier 
Regulation,  Copyright  Law  and  the 
Media,  and  an  Advanced  Seminar  on 
Current  Issues  and  Problems  of  the 
Media. 

In  addition,  students  will  be  placed  dur¬ 
ing  their  second  and  third  years  as  interns 
at  governmental  agencies  regulating  the 
media,  media  organizations  and  law  firms 
speci^izing  in  communications  law. 

The  first  director  of  the  Institute  for 
Communications  Law  Studies  is  Profes¬ 
sor  Harvey  L.  Zuckman  of  the  law 
school.  Professor  Zuckman  presently 
teaches  mass  communications  law.  He 
received  journalism  training  at  the  Uni¬ 
versity  of  Southern  Caifomia  where  he 
also  received  a  bachelor’s  degree  in  poli¬ 
tics.  He  received  his  law  degree  from 
New  York  University.  Zuckman  is  the 
author  of  a  recent  text  on  mass  com¬ 
munications  law. 

For  further  information  about  the  insti¬ 
tute,  contact  Professor  Harvey  L.  Zuck¬ 
man,  Institute  for  Communications  Law 
Studies,  the  Catholic  University  of  Amer¬ 
ica,  Washington,  D.C.  20064;  (202)  635- 
5147. 


Acquire  2  weeklies 

Communications  Investment  Corp.,  a 
Salt  Lake  City,  Utah,  company  headed 
by  owners  of  the  Ogden  (Utah)  Standard- 
Examiner,  has  acquired  the  semi-weekly 
Price  (Utah)  Sun-Advocate,  and  the 
weekly  Emery  County  Progress  from 
Robert  L.  Cribb,  M.  Bruce  Wright,  and 
Robert  Finney.  Abbott  E.  Paine,  news¬ 
paper  broker,  Apple  Valley,  Calif., 
served  as  consultant  in  the  transaction. 
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©1981  American  Satellite  Company. 


a 

Who  should  you  talk  to 
if  you're  doing  a  report  on 
satellite  communications? 


American  Satellite.To  cover 
everything  from  AtoZ 
you've  got  to  start  with  A. 


As  a  pioneer  in  all-digital  satellite 
business  communications,  American 
Satellite  Company  is  a  prime  source 
of  information  about  this  growing 
industry. 

American  Satellite®,  a  partnership 
between  subsidiaries  of  Continental 
Telephone  and  Fairchild  Industries 
provides  communications  services  to  more  than 
200  business  customers  and  the  U.S.  government 
These  services  range  from  one-voice  circuits  to 
high-speed  data  transmissions  equivalent  to 
3.2  million  bits  of  information  per  second. 

Long  ago,  American  Satellite  recognized  the  ad 
vantages  of  owning  our  own  space  in  space.  We 
have  an  ownership  interest  in  the  existing  Westar 


satellite  system  and  an  additional  in¬ 
terest  in  future  satellites.  This  gives  us 
the  flexibility  and  capacity  to  serve  our 
customers’  needs  for  years  to  come. 

Our  experience  in  satellite  commu¬ 
nications  gives  us  the  ability  to  under¬ 
stand  where  our  industry  is  headed 
and  to  be  a  major  force  in  that  direc¬ 
tion.  If  you’d  like  to  know  more  about  satellite  communi¬ 
cations,  its  history  and  its  future,  start  at  the  begin¬ 
ning— American  Satellite  Company,  1801 H10  Research 
Boulevard,  Rockville,  Maryland  20850.  Or  call 
(301)251-8300. 


AMERICAN 

SATELLITE 

COMPANY 


American  Satellite  Company  is  a  partnership 

between  subsidiaries  of  Fairchild  Industries  and  Continental  Telephone. 


Between  heaven  and  earth 
there%  little  we  can't  do. 


Press  contact  office 
opened  by  ICA  in  NYC 


United  States  International  Com¬ 
munication  Agency,  Washington,  D.C., 
has  opened  a  liaison  office  in  New  York 
City  for  the  purpose  of  informing  Amer¬ 
ican  media  about  the  government’s  over¬ 
seas  information  activities. 

Caspar  Weinberger  Jr.,  son  of  the 
Secretary  of  Defense,  is  the  New  York 
liaison  officer.  He  has  a  G- 15  rating  with  a 
salary  range  of  $44,500  to  $50,112. 

His  office  is  located  at  250  West  57th 
Street,  room  1632.  The  phone  number  is 
(212)  399-2907. 

“My  beat  is  all  the  daily  newspapers 
and  electronic  media  in  America.  I’m  not 
here  to  serve  the  public.  I’m  here  to  serve 
the  press,’’  Weinberger  said. 

“There  is  a  congressional  mandate  that 
says  the  ICA  will  not  disseminate  mate¬ 
rial  we  make  for  overseas  distribution  to 
the  American  people,  "^here  is  an  equal 
mandate  which  says  the  U.S.  taxpayer 
has  a  right  to  know  what  the  ICA  is  up  to. 

I  try  to  steer  reporters  to  areas  that  have 
been  big  blanks  so  far.” 

Weinberger  said  reporters  should  view 
him  as  a  contact  man  who  can  put  them  in 
touch  with  experts  on  international 
affairs. 

“Professional  staff  of  the  ICA  in  our 
embassies  repor  directly  to  the  area 
directors,”  he  explained.  “Someone  like 
myself  can  open  doors.” 

Weinberger  noted  that  among  the  re¬ 
sources  available  to  the  press  is  an  “arriv¬ 
al  list  of  international  visitors”  put  out  by 
the  ICA.  The  list  gives  the  names  of  for¬ 
eign  officials  and  businessmen  coming  to 
the  U.S.  and  the  reasons  for  their  being 
here. 

“Some  reporter  working  on  a  piece  a- 
bout  Africa  might  want  to  interview  the 
education  minister  of  Nigeria,”  Weinber¬ 
ger  said,  commenting  the  ICA  will  try  to 
arrange  interviews  with  the  visitors  on 
the  list  for  the  press. 

The  ICA  regularly  conducts  polls  in 
foreign  countries  on  various  political  and 
economic  issues. 

“The  idea  is  to  help  the  President  get  an 
idea  of  the  mood  in  other  countries  on 
specific  issues,”  Weinberger  remarked. 
He  said  some  of  these  polls  are  available 
to  the  press. 

The  ICA  will  also  screen  for  reporters 
films  and  videotapes  which  are  made  for 
overseas  viewing,  but  reporters  have  to 
view  the  tapes  and  films  on  U.S.  Govern¬ 
ment  property. 

Weinberger  said  he  plans  to  install  a 
videotape  player  in  his  office  for  repor¬ 
ters  to  use.  Until  then,  ICA’s  Washington 
D.C.  headquarters  will  show  reporters 
videotapes  and  films. 
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Caspar  Weinberger,  Jr. 


In  addition  to  being  a  contact  man, 
Weinberger  tries  to  place  stories  on  ICA 
activities  with  the  American  media. 

One  of  his  most  recent  successes  was 
placing  a  story  in  several  U.S  newspapers 
on  the  first  exchange  of  fine  art  painting 
between  the  U.S.  and  the  Peoples’s  Re¬ 
public  of  China. 

At  the  last  moment,  the  Chinese 
wanted  to  pull  13  abstract  expressionist 
works  from  the  70  paintings  which  were 
to  be  exhibited.  The  ICA  insisted  all  70 
paintings  be  shown  and  worked  out  a  last 
minute  agreement  with  Chinese  officials. 

New  York  Times  ran  the  story  on  the 
front  page  of  the  September  2  edition  be¬ 
low  a  picture  of  Chinese  men  scrutinizing 
Jackson  Pollack’s  Abstract  No.  10. 

“The  news  value  was  quite  large,” 
Weinberger  said.  “I  placed  some  of  that 
material  in  the  New  York  media.” 

Another  story  Weinberger  helped 
place  was  on  the  first  anniversary  of  the 
resumption  of  jamming  of  the  Voice  of 
America  by  the  Soviet  Union. 

Weinberger  said  the  Soviets  stopped 
jamming  VoA  in  1973  but  started  again 
last  summer  after  the  radio  station  began 
broadcasting  about  events  in  Poland  in¬ 
volving  Solidarity. 

Weinberger  noted  it  costs  the  Soviet 
Union  “hundreds  of  millions  of  dollars” 
to  jam  VoA. 

The  Reagan  Administration  wants  to 
change  the  ICA’s  name  back  to  the  origin¬ 
al  U.S.  Information  Agency.  The  name 
change  to  International  Communication 
Agency  was  made  in  1978. 

“It  won’t  cost  much-well  under 
$100,000,”  Weinberger  said  of  the  pro¬ 


posed  renaming.  “I  believe  Congress  is 
going  to  approve  it  by  the  end  of  the 
month.” 

Weinberger  said  he  took  his  present 
position  with  ICA  after  Deputy  Secretary 
of  State  William  Clark  “cdled  and  asked 
me  to.” 

At  the  time,  he  was  living  with  his  Brit¬ 
ish  wife  and  two  children  in  Moss  Beach, 
California,  a  small  community  25  miles 
south  of  San  Francisco,  and  running  his 
own  public  relations  firm. 

One  of  his  children  is  in  high  school,  he 
noted. 

“These  kinds  of  opportunities  are 
something  you  should  grab,”  he  com¬ 
mented,  saying  at  34  he  decided  it  was 
time  “to  play  in  a  major  city.” 

Weinberger  said  he  knew  Clark  person¬ 
ally,  explaining  that  “an  awful  lot  of 
people  who  know  my  father  know  me.” 

He  said  ICA  director  Charles  Wick  is 
another  of  his  acquaintances  and  re¬ 
marked  the  two  of  them  met  in  Los 
Angeles  just  prior  to  his  being  offered  his 
ICA  post. 

“I  didn’t  solicit  this  job.  I  didn’t  need  it,” 
he  stated. 

Weinberger  tells  anyone  who  thinks  he 
got  his  job  because  of  nepotism  to  take  a 
look  at  his  resume. 

Since  receiving  his  A.B.  from  Harvard 
University  in  1967,  he  has  been  a 
documentary  producer  for  KRON-tv  in 
San  Francisco,  an  independent  videotape 
producer,  a  freelance  writer,  and  a  still 
photographer. 

During  President  Reagan’s  second 
term  as  Governor  of  California  Weinber¬ 
ger  did  radio  news  for  “the  California 
equivalent  of  ICA,”  the  state’s  Office  of 
Information  Services. 

“I  took  state  press  releases  and  put 
them  into  one-minute  cassettes  sent  out 
over  telephone  lines.  We  went  to  over  100 
am  and  fm  stations,”  Weinberger  said. 
“We  wouldn’t  use  the  Governor  (for  the 
cassettes).  We  didn’t  want  to  become  a 
propaganda  vehicle.  We  stuck  with  non- 
elected  officials,  people  running  the  on¬ 
going  daily  apparatus.” 

Weinberger  also  has  worked  for  the 
Bank  of  America,  handling  its  relations 
with  state  governments  outside  Cali¬ 
fornia. 

Weinberger  has  never  worked  on  a  dai¬ 
ly  newspaper.  From  his  vantage  point,  he 
has  his  criticisms  of  America’s  dailies. 

“Look  at  any  major  newspaper  today. 
You  can  see  they  are  not  being  responsi¬ 
ble  to  the  man  in  the  street,”  he  re¬ 
marked. 

He  believes  there  is  a  “lack  of  local 
coverage’’  in  most  dailies  and  dis¬ 
approves  of  the  “despair  preached  every¬ 
day”  in  the  press. 

“Why  keep  up  the  most  negative  kind 
of  feelings  on  a  daily  basis?”  he  asked, 
asserting  the  press  must  “get  out  of  the 
age  of  despair  and  into  the  age  of  positive 
energy.  There  are  strong,  good  things  to 
be  said.” 
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Myth: 

Railroads  don’t  pay  enough 
attention  to  safety. 


I 


Fact: 

A  close  look  shows  America’s 
freight  railroads  are  the  safest 
form  of  general  transportation. 

The  persistent  myth  of  unsafe  railroads  is  just  that 
—a  myth.  National  Transportation  Safety  ^ard 
figures  confirm  that  rail  is  the  safest  form  of  gen¬ 
eral  transportation  in  America  today.  The  safety 
record  of  Americas  freight  railroads— one  of  the 
best  among  major  U  S.  industries— continues  to 
get  even  better. 

The  Federal  Railroad  Administration  record 
shows  nearly  a  25  percent  decrease  in  railroad 
accidents  and  a  drop  of  almost  15  percent  in  inju¬ 
ries  over  the  last  three  years.  In  the  15  years  from 
1966-80,  railroad  fatalities  declined  by  60  percent, 
but  the  most  dramatic  decline  has  been  in  rail¬ 
highway  grade  crossing  fatalities.  In  the  same 
15-year  period,  these  declined  by  66  percent.  In 
fact,  there  were  fewer  grade  crossing  fatalities  in 
1980  than  in  any  year  since  these  statistics  were 
first  recorded  in  1920.  And.  this  decline  occurred 
despite  vastly  increased  motor  vehicle  use  and 
heavier  rail  traffic. 

“Hazardous  materials  '  transportation  is  the 
category  most  people  think  of  immediately  in  rela¬ 
tion  to  railroad  safety.-The  number  of  fatalities  in 
this  category  is  extremely  low— so  low  that  the 
risk  of  being  killed  by  lightning  is  greater.  There 
were  no  rail  fatalities  in  hazardous  materials 
transportation  in  1979;  there  were  two  in  1980. 

But,  continuing  improvements  in  railroad  safety 
don't  "just  happen.  '  They  take  time,  dedication 
and  money. 

In  1980,  railroads  spent  some  S15  billion  to 
provide  improved  and  safer  transportation.  The 
money  was  spent  for  intensified  right-of-way 
maintenance,  installation  of  new  rail,  improved 
equipment,  sophisticated  traffic  monitoring  sys¬ 
tems,  track  inspection  and  continuing  safety 
research  programs. 

In  addition,  thousands  of  hours  are  devoted  to 
intensive  safety  and  accident  prevention  pro¬ 
grams  for  railroad  employees  and  the  public. 

For  more  information  about  a  top  priority  for 
America's  freight  railroads,  write:  Safety,  Dept.  21, 
Association  of  American  Railroads.  1920  L  Street, 
N.W.,  Washjngton.  D.C.  20036. 

Surprise: 

America’s  freight  railroads 
are  safer  than  ever. 


Ex-Justices  criticized 
punitive  iibei  awards 


By  Jay  Hopkins 

Several  justices  of  the  Supreme  Court 
of  the  United  States  have  contended  that 
juries  in  libel  cases  can  undermine  the 
First  Amendment  principles  by  awarding 
huge  damages  to  plaintiffs  to  punish  pub¬ 
lishers. 

Unfortunately,  at  a  time  when  a  news¬ 
paper  publisher  is  appealing  from  the 
“killing  effect”  of  a  judgment,  the  most 
ardent  defenders  of  press  freedom  are  no 
longer  on  the  bench. 

As  long  ago  as  1964,  in  Times  v.  Sulli¬ 
van,  Justices  Black  and  Douglas  joined  in 
a  warning  that  “this  technique  for  haras¬ 
sing  and  punishing  a  free  press —  now  that 
it  has  been  shown  to  be  possible — is  by  no 
means  limited  to  cases  with  racial  over¬ 
tones;  it  can  be  used  in  other  fields  where 
public  feelings  may  make  newspapers 
easy  prey  for  libel  verdict  seekers.” 

The  $500,000  verdict  against  the  New 
York  Times,  the  justices  said,  gave 
“dramatic  proof’  that  state  libel  laws 
threaten  the  “very  existence  of  an  Amer¬ 
ican  press  virile  enough  to  publish  un¬ 
popular  views  on  public  affairs  and  bold 
enough  to  criticize  the  conduct  of  public 
officials.” 

The  court  decision,  setting  new  criteria 
for  libel  claims  by  public  officials,  re¬ 
lieved  the  Times  of  paying  the  judgment 
to  a  Birmingham  police  officer.  Today  the 
less  affluent  Lake  Charles  (La.)  Amer¬ 
ican  Press  is  subject  to  a  jury  verdict  of 
$220,310  in  damages  to  a  former  city 
attorney  who  argued  that  he  was  libeled 
in  an  editorial. 

On  the  basis  of  briefs  asking  for  a  re¬ 
view  of  the  judgment,  the  court  might 
ignore  the  question  of  excessive  damages 
and  take  the  case  to  consider  the  unique 
claim  protection  for  “editorial  rhetoric 
and  hyperbole.”  The  cause  of  the  Times 
V.  Sullivan  case  was  a  statement  in  a  paid 
ad.  The  prevailing  philosophy  of  the  court 
in  recent  cases  has  been,  as  stated  by 
Justice  White,  that  “the  press  is  vigorous 
and  robust”  and  “it  is  quite  incredible  to 
suggest  that  threats  of  libel  suits  from 
private  citizens  are  causing  the  press  to 
refrain  from  publishing  the  truth.” 

Chief  Justice  Burger,  in  a  footnote  to  an 
opinion  in  another  case,  echoed  White's 
view  that  the  diversified  publishing  indus¬ 
try  should  face  the  same  tort  penalties  as 
any  of  the  big  corporations. 

White  expressed  it  this  way  in  the 
Gertz  case:  “The  communications  indus¬ 
try  has  increasingly  become  concentrated 
in  a  few  powerful  hands  operating  very 
lucrative  businesses  reaching  across  the 
nation  and  into  almost  every  home. 
Neither  the  industry  as  a  whole  nor  its 
individual  components  are  easily  intimi¬ 


dated,  and  we  are  fortunate  that  they  are 
not.” 

Justice  Stewart,  whose  retirement 
brings  Sandra  Day  O’Connor  of  Arizona 
to  the  high  court,  sided  moderately  with 
the  Black-Douglas  argument.  Noted  as 
“the  swing  judge,”  on  one  occasion  he 
held  that  ‘  ‘the  guarantee  of  freedom  of  the 
press  is  adequately  served  by  judicial 
control  over  excessive  jury  verdicts,  and 
by  the  general  rule  that  a  verdict  based  on 
jury  prejudice  cannot  be  sustained  even 
when  punitive  damages  are  weuranted.” 

That  happened  to  be  the  common  opin¬ 
ion  of  Harlan,  Clark,  and  Fortas,  concur¬ 
ring  with  Stewart,  when  the  court  re¬ 
versed  a  jury  verdict  of  $500,(X)0  com¬ 
pensatory  and  $300,000  punitive  damages 
against  the  Associated  Press  in  favor  of 
Gen.  Edwin  A.  Walker.  At  the  same  time 
a  verdict  for  college  coach  Wallace  Butts 
against  Curtis  Publishing  Co.  was  upheld 
but  only  after  it  had  been  reduced  from 
$3,000,000  punitive  and  $60,000  general 
to  $460,000  total. 

Black  and  Douglas  said  the  Curtis  case 
“illustrated  the  accuracy  of  their  prior 
prediction  that  the  New  York  Times  rule 
concerning  libel  is  wholly  inadequate  to 
save  the  press  from  being  destroyed  by 
libel  judgments.” 

In  the  majority  opinion,  Harlan  and  his 
associates  said  they  could  not  accept  the 
reasoning  (by  Curtis)  that  an  unlimited 
punitive  award  against  a  publisher  consti¬ 
tutes  an  effective  prior  restraint  “by  giv¬ 
ing  the  jury  the  power  to  destroy  the  pub¬ 
lisher’s  business.” 

“To  exempt  a  publisher,  because  of  the 
nature  of  his  calling,  from  an  imposition 
generally  exacted  from  other  members  of 
the  community,”  the  justices  wrote, 
“would  be  to  extend  a  protection  not  re¬ 
quired  by  the  constitutional  guarantee.” 

The  original  vedict  against  Curtis  was 
the  largest  ever  recorded  in  cases  before 
the  Supreme  Court.  The  recent  penalty  of 
$1,300,000  punitive  and  $300,000  general 
damages  imposed  by  a  jury  on  the 
National  Enquirer  in  favor  of  actress 
Carol  Burnett  made  news  history  at  the 
local  level,  but  it  was  cut  by  the  trial  judge 
to  $750,000  punitive  and  $50,000  general. 

Regarded  as  the  most  convincing  case 
that  could  test  the  Supreme  Court  on  the 
question  of  jury  power  to  punish  the  press 
is  the  experience  of  the  Alton  (Ill.)  Daily 
Telegraph.  The  publishing  company 
stands  on  the  brink  of  bankruptcy  while  it 
appeals  in  a  lower  court  from  a  $9,200,000 
award  for  alleged  libel  in  a  official  letter  it 
never  published. 

In  Times  v.  Hill  (1%70,  Brennan,  who 
is  still  a  member  of  the  Supreme  Court, 


wrote  with  Douglas:  “One  does  not  have 
to  be  a  prophet  to  foresee  that  judgments 
like  the  one  ($75,000)  we  here  review  can 
frighten  and  punish  the  press  so  much 
that  publishers  will  cease  trying  to  report 
news  in  a  lively  and  readable  fashion  as 
long  there  is  and  there  always  will  be 
doubt  as  to  the  complete  accuracy  of 
newsworthy  facts.” 

Earlier,  in  the  Times  case,  Goldberg 
stated  that  “vigorous  criticism  will  soon 
yield  to  silence  if  officials  in  control  of 
government  agencies  can  resort  to  friend¬ 
ly  juries  to  forestall  criticism  of  their  offi¬ 
cial  conduct.” 

“The  jury  under  today’s  formula,” 
Douglas  wrote  in  dissenting  to  upholding 
a  judgment  against  the  Cleveland  Plain 
Dealer  (\91A),  “sits  as  censor  with  broad 
powers — not  to  impose  a  prior  restraint 
but  to  lay  heavy  damages  on  the 
press  .  .  .  Whatever  might  be  the  ulti¬ 
mate  reach  of  the  doctrine  Justice  Black 
and  1  have  embraced,  it  seems  clear  that 
in  matters  of  public  importance  there 
must  be  freedom  from  damages  lest  the 
press  be  frightened  into  playing  a  more 
ignoble  role  than  the  Framers  visual¬ 
ized.” 

Justice  Powell,  a  member  of  the  court 
today,  observed  in  the  Gertz  case  (1974) 
that  “juries  assess  punitive  damages  in 
wholly  unpredictable  amounts  bearing  no 
necessary  relation  to  the  actual  harm 
caused.  And  they  remain  free  to  use  their 
discretion  selectively  to  punish  express¬ 
ion  of  unpopular  views  .  .  .  Jury  discre¬ 
tion  to  award  punitive  damages  unneces¬ 
sarily  exacerbates  the  danger  of  media 
self-censorship.” 

The  court  sent  the  case  back  for  re¬ 
trial,  holding  that  the  plaintiff,  Elmer 
Gertz,  a  Chicago  lawyer,  was  not  a  public 
figure  in  the  context  of  the  Times  rule.  At 
the  first  trial  the  jury  had  awarded  Gertz 
$50,000.  Twelve  years  later,  on  the  re¬ 
trial,  he  won  a  verdict  of  $400,000  against 
the  John  Birch  Society. 

A  Marshall-Stewart  opinion  in  Rosenb- 
loom  (1971)  criticized  the  “unlimited  dis¬ 
cretion”  exercised  by  juries  that  allows 
them  (juries)  to  penalize  heavily  the  un¬ 
orthodox  and  the  unpopular  and  exact 
little  from  others.  “Such  freewheeling 
discretion,”  they  wrote,  “presents  ob¬ 
vious  and  basic  threats  to  society’s  in¬ 
terest  in  freedom  of  the  press.  These 
awards  are  not  to  compensate  victims; 
they  are  only  windfalls.” 


e  Louisburg  Herald 

le 

IS  Mr.  and  Mrs.  Joseph  Towne,  pub- 
fy  Ushers  for  the  past  12  years  of  the  Louis- 
y  burg  (Kans.)  Herald,  have  sold  the  1 ,839- 
it  circulation  weekly  to  Mr.  and  Mrs .  Webs- 
K)  ter  Hawkins,  publishers  of  the  weekly 
it  Osawatomie  Graphic  and  stockholders  in 
three  other  Kansas  newspapers,  the  Linn 
10  County  News  at  Pleasanton,  Hillsboro 

t,  Star-Journal  and  Herington  Times. 
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Four  million  reprints  from  us  can  mean 
a  new  generation  of  readers  for  you. 


f^jneajasenes:  we  re  reaching  out  to  young  people 
from  15  to  30  with  articles  like  this  in  leading 
magazines  and  newspapers. 


At  International  Paper  Company,  we  recognize  that  the  more  readers  you  have  in  the 
future,  the  more  paper  we’ll  be  selling  you. 

So  to  help  you,  our  partners  in  publishing,  and  ourselves,  we’re  trying  to  build 
more  readers  of  books,  magazines  and  newspapers  for  us  both. 

A  year  and  a  half  ago,  we  began  sponsoring  a  series  of  advertisements  to  help 
young  people  read  better,  write  better  and  communicate  better.  So  far,  we’ve  been 
getting  up  to  1,000  letters  a  day  requesting  reprints,  and  have  sent  out  over  four  million. 

We  think  this  is  good  news,  for  you  and  for  us.  We  hope  it  presages  a  healthy 
new  generation  of  readers.  And  we  hope  you  agree  that  the  effort  is  worthwhile. 

For  your  reprints  of  the  series,  write:  “Power  of  the  Printed  Word”  International 
Paper  Company,  Efept.  PI,  P.O.  Box  900,  Elmsford,  New  York  10523  •  0198!  InwmatKmal  ftperOimpany 


INTERNATIONAL  PAPER  COMPANY 

We  believe  in  the  fxwerof  the  printed  wnrd. 


^re  doing  what  has  to  be  done 

Disaster 

When  catastrophe  strikes,  people  need  more  than  sympathy. 
That’s  wdiy  Property-Casualty  insurance  companies  respond 
quickly  with  effective  emergency  procedures. 


f 


On  September  13;  1979;  Hurricane  Hed- 
erick  charged  up  through  the  Gulf  of  Mexico 
and  struck  Dauphin  Island  in  Alabama.  It  con¬ 
tinued  norths  ravaging  towns  from  Mississippi 
to  Tennessee.  By  the  time  it  was  over^ 
ftederick  caused  over  S670  million  in  insured 
damage . . .  and  244;6l5  claims . . .  most  of 
which  were  setded  in  a  matter  of  weeks. 

Word  of  the  impending  disaster  activated 
standby  emergency  procedures  under  which 
insurance  companies  rush  supplies^  equipment, 
and  adjusters  from  across  the  country  into 
temporary  field  offices  in  the  affected  area. 

Each  insurance  company  was  responsi¬ 
ble  for  its  own  claims  service.  But  the  overall 
preparedness  and  response  was  an  industry 
effort^  conducted  by  various  groups  according 
to  pre-arranged  plans.  One  such  was  the 
National  Catastrophe  Plan  developed  by  the 
Property  Qaim  Services.  PCS^  an  indepen¬ 
dent  organization  currently  funded  by  over 
170  Property-Casualty  insurance  companies^ 
was  created  to  supplement  the  activities  of 
individual  insurers.  It  now  provides  a  broad 
range  of  services  to  communities  before; 
during^  and  after  disaster  strikes. 

For  example;  well  in  advance  of  Hurri¬ 
cane  Frederick  s  landfall^  PCS  officials  were  put 
on  “disaster  alert”  by  an  early  warning 
weather  advisory  system.  A  catastrophe  team 
comprised  of  PCS-trained  professionals  was 
organized  quickly  and  began  planning  emer¬ 
gency  services.  Then^  on  September  13^  the 
25-member  PCS  team  was  dispersed  to  the 
emergency  field  office  in  Alabama  and  to  sev¬ 
eral  odher  locations  in  Florida  and  Mississippi. 

^  When  the  hurricane  struclq  PCS  became 
-  an  information  conduit,  dispatching  essential 
emergency  procedure  information  to  the 
stricken  residents  and  business  owners.  Once 
the  storm  subsided^  other  vital  PCS  functions 
I  were  implemented. 


Most  important;  of  course;  was  to  help 
restore  normal  community  activity  as  soon  as 
possible.  PCS  personnel  worked  with  the 
Federal  Emergency  Management  Agency 
and  the  Red  Cross  to  provide  information  on 
the  insurance  industry’s  “disaster  aid”  activities. 
They  supplemented  the  major  efforts  of  insur¬ 
ance  company  claims  personnel  by  performing 
loss  surveys;  reviewing  claimS;  and  providing 
guidelines  for  the  accurate  evaluation  of  claims. 
They  investigated  inquiries  and  complaints. 
And  they  kept  local  and  state  government 
officials  informed. 


Through  the  efforts  of  individual 
Property-Casualty  insurance  companies  sup¬ 
ported  by  Property  Qaim  Services;  the  impact 
of  Hurricane  Frederick— on  its  victims  and  on 
the  insurance  business— was  dramatic^y 
reduced.  Most  people  soon  returned  to  their 
homes  and  resumed  relatively  normal  lives. 

The  story  of  Hurricane  ftederick  demon¬ 
strates  just  one  of  the  many  ways  in  which 
Property-Casualty  insurance  companies  are 
responding  to  public  needs. 


We’re  working  to  keep  insurance  affordable. 

This  message  presented  by  the  American  Insurance  Association;  85  John  Street,  NY,  NY  10038 
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Calif.  Senate  votes 
to  amend  hearing  law 


Series 

(Continued  from  page  14) 

newspaper  is  hardly  the  stuff  of  which 
‘Lou  Grant’  episodes  are  made.  Lou  and 
his  hard-hitting  reporters  rarely  give 
viewers  an  insight  into  such  basic  news- 
papering  procedures  as  editing,  making 
up  dummies,  cropping  and  meeting  dead¬ 
lines.  But  someone  has  to  see  to  it  that 
spelling  gaffes  don’t  make  it  into  print, 
that  photos  come  out  right  side  up  with 
the  correct  names  in  the  caption,  and  that 
someone’s  latest  opus  doesn’t  result  in  a 
libel  suit  landing  on  the  publisher’s 
desk.” 

Art  department  staffers  kidded  each 
other  in  a  series  cartoon  (one  balloon: 
“Erwin,  we’re  doing  a  five-part  series  on 
Hollywood  stars  who’ve  had  leprosy! 
Can  you  illustrate  it?)  and  graphics  editor 
Jacqueline  Combs  disclosed  that  she 
attempts  to  maintain  a  “graphic  vision  to 
foster  and  maintain  the  newspaper’s  out¬ 
ward  personality  somewhere  between  the 
National  Enquirer  and  the  Wall  Street 
Journal. 

Reporter  Jill  Stewart,  in  discussing 
staff  assignment  preferences,  indicated 
that  the  P-T’s  desk  takes  a  kind  view  of 
reporter  power. 

“Most  often,”  she  disclosed,  “we 
choose  the  stories  that  interest  us.  We 
pick  those  we  think  are  the  cream  of  the 
crop,  the  ones  that  will  turn  into  a  front 
page  blockbuster,  the  ones  that  will  stir 
up  a  sizzling  community  controversy.” 

Lifting  the  lid  on  the  newspaper’s  poli¬ 
cy  concerning  editorials.  Fried,  in  his 
part,  observed  that  on  many  newspapers 
the  publisher  is  the  “last  of  the  absolute 
rulers”  but  pointed  to  a  growing  change- 

“Most  papers,”  he  declared,  “now 
have  independent-minded  editors,  edi- 
tors-in-chief,  executive  editors.  Fre¬ 
quently,  these  men  and  women  have  their 
own  independent  views  of  the  world, 
views  that  are  often  at  odds  with  those 
held  by  the  publisher.” 

But,  according  to  Fried,  the  powers  at 
the  Press-Telegram  have  not  entirely  re¬ 
linquished  their  prerogatives  regarding 
editorials.  Both  publisher  Dan  Bidder  and 
editor  Larry  Allison  have  been  known  to 
involve  themselves  in  the  editorial  deci¬ 
sion  process,  he  reported. 

The  sports  department  also  was  repre¬ 
sented.  Sports  editor  Jim  McCormack 
termed  sports  editing  an  “emotionally 
draining  experience”  and  said  sports  re¬ 
porters  don’t  have  it  much  better  as  they 
cope  with  travel  and  other  frustration. 

“But  I  know  very  few  sports  writers 
who  would  trade  their  profession  for  any¬ 
thing,”  he  concluded. 

Allison,  who  plans  to  contribute  a  piece 
on  his  job,  said  the  purpose  of  the  series  is 
to  “explain  to  readers  why  we  do  what  we 
do  so  they  can  get  a  better  understanding 
of  our  planning  and  thought  processes.” 
40 


The  California  Senate  (September  10) 
voted  for  major  amendments  to  a  109- 
year-old  law  that  closes  preliminary  hear¬ 
ings  to  the  press  and  public  when  re¬ 
quested  by  criminal  defendants. 

The  statute  has  been  opposed  for  years 
by  state  newspapers,  broadcast  stations, 
media  groups  and  the  California  News¬ 
paper  Publishers  Association  which 
hailed  the  Senate  action  as  an  important 
victory  for  the  press  and  public. 

Under  the  revised  law,  accused  per¬ 
sons  would  be  entitled  to  a  closed  hearing 
only  if  there  is  a  “clear  and  present  dan¬ 
ger”  of  prejudicial  publicity  that  would 
prevent  a  fair  trial. 

According  to  Michael  B.  Dorais, 
CNPA  general  manager  and  general 
counsel,  a  judge  could  close  the  hearing 
“only  if  that  was  the  only  way  to  protect 
the  defendant’s  right  to  a  fair  trial.” 

The  new  law  previously  had  been 
approved  by  the  State  Assembly  and  now 


goes  to  Gov.  Edmund  G.  Brown  Jr.,  who 
has  been  silent  on  the  issue. 

Dorais  expressed  concern  over  a  possi¬ 
ble  veto,  noting  that  the  revised  version 
of  the  law  has  been  opposed  by  the  state 
public  defender,  a  Brown  appointee. 
Others  against  weakening  the  statute  in¬ 
clude  the  California  Trial  Lawyers  Asso¬ 
ciation  and  the  State  Judicial  Council. 
Brown  himself  is  a  lawyer. 

A  challenge  to  the  old  law  is  currently 
before  the  State  Supreme  Court.  It  was 
brought  by  the  San  Jose  Mercury-News 
after  a  judge  closed  the  preliminary  hear¬ 
ing  of  a  former  city  councilman  accused 
of  taking  bribes  in  connection  with  a 
proposed  mobile  home  park. 

Citing  Constitutional  grounds,  various 
media  organizations  have  protested 
several  other  rulings  for  closed  hearings 
but  the  San  Jose  case  is  the  first  the  high 
court  agreed  to  hear. 


Judge  lifts  gag  on  newspaper 

Saginaw  (Mich.)  News  has  won  a  tern-  Raymond  L.  Gover,  News  editor  and 
porary  injunction  against  at  least  one  publisher,  commented: 
county  committee  and  its  attempts  to  “As  a  newspaper  long  committed  to 
hold  private  interviews.  the  principles  of  open  government,  we 

The  newspaper  also  won  a  circuit  court  are  gratified  by  Judge  Gilbert’s  decision, 
ruling  that  its  attorney  fees  and  court  He  is  precisely  correct  when  he  says: 
costs  in  pursuing  the  case  should  be  paid  ‘The  Open  Meetings  Act  was  designed  to 
by  county  government.  give  the  public  the  opportunity  to  observe 

Circuit  Judge  Roberts.  Gilbert  handed  the  manner  in  which  public  business  is 
down  his  opinion  after  the  News  went  to  transacted.’  That  was  the  intent  of  the 
court  over  the  ejection  of  its  courthouse  Legislature  when  this  law  was  enacted, 
reporter  from  an  August  19  meeting  of  the  We  are  pleased  to  have  this  precedent  to 
Courthouse  and  Criminal  Justice  Com-  follow.  It  gives  all  interested  parties — 
mittee  of  the  Saginaw  Conty  Board  of  governmental  bodies,  the  public  and  the 
Commissioners.  press — a  clear  guideline.” 

The  four-man  committee  was  in  the  miKliokinn 

process  of  interviewing  three  candidates  OOUinalTl  pUDIISnilig 

for  the  post  of  Assigned  Council  Adminis-  oirlinA  riAiuenanAr 
trator,  who  decides  which  lawyers  will  llCwwapapci 

represent  indigents  in  Saginaw  County.  Southam  Inc.,  has  begun  publishing  a 
Under  terms  of  Michigan’s  Open  Meet-  comic  book  size  newspaper  called  Air¬ 
ings  Act  of  1976,  public  bodies  are  re-  news  that  is  being  distributed  on  Pacific 
quired  to  hold  all  interviews  for  “employ-  Western  Airlines’  flights, 
mentor  appointment  to  a  public  office”  in  The  16-page  newspaper  is  a  “tightly 

open  session.  edited  summary  of  the  previous  day’s 

Judge  Gilbert  ruled  that  the  committee,  news,  presented  in  a  format  to  be  read 
and  inferentially  all  other  standing  com-  with  ease  by  airline  passengers.” 
mittees  of  the  county  board,  were  indeed  Rhys  Eyton,  president  of  the  Alberta 
“public  bodies.”  He  rejected  the  claims  (Canada)  Government-owned  airline, 
of  the  county’s  legal  counsel  that  the  said  regular  newspapers  are  an  incon- 
committee  was  not  such  a  body  because  it  venience  for  passengers  and  crew, 
failed  to  have  enough  members  to  consti-  Lyle  Sinkewicz,  former  managing  edi- 
tute  a  board  quorum  and  was  only  an  tor  of  the  now  defunct  W/Vi/iipeg  TriTiMne, 
advisory  arm  to  the  board.  is  the  editor  of  Aimews.  The  first  issue 

The  court  said  its  injunction  would  re-  had  a  press  run  of  3,500  copies, 
main  in  effect  for  at  least  six  months  or  The  news  stories  and  pictures  are  pro- 
“until  the  further  order  of  the  court.”  vided  by  the  Canadian  ^ess. 
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Food-faddist 


Daffy-dieter 


the  nuKons  of 
fifod-faddists, 
dofffy-dieters, 
iunlc-/ood  kids 
and  stdp~&~ 
dash  execs? 


Sure  a 
well-balanced 
diet  is  a  key 
to  sood 
heahh,  but.. 


Gulp-&  -dash  exec.  Junk-food  kid 


Maybe  they  need  the  additional 
support  of  a  balanced 
nutritional  supplement. 


For  information  on  diet  quackery  vs.  nutritional  supplements,  c<ill  or  write: 
Public  Affairs  Department,  Lederle  Laboratories 
Wayne,  New  Jersey  07470,  201/831-4684 


Why  more 
dailies  will 
stop  publishing 

Are  more  newspapers  going  to  die? 
“Absolutely,”  says  James  Rosse,  pro¬ 
fessor  of  economics  and  associate  dean  of 
the  School  of  Humanities  and  Sciences  at 
Stanford. 

The  death  of  the  Washington  Star  and 
the  New  York  News’  evening  newspaper. 
Tonight,  and  the  near-death  of  the  Phi¬ 
ladelphia  Bulletin  all  within  a  few  days 
last  month,  are  only  the  continuation  of  a 
long-run  trend,  says  Rosse,  whose  re¬ 
search  on  newspaper  economics  has 
made  him  one  of  the  nation’s  experts  in 
the  field. 

The  anomaly  of  the  picture  is  that  the 
current  factors  causing  the  end  of  the  ma¬ 
jor  papers  in  competitive  situations  are 
the  same  factors  which  will  lead  to  the 
establishment  of  small  papers  in  the  fu¬ 
ture,  Rosse  says. 

“What  we  have  been  seeing  is  the 
death  of  afternoon  papers,  or  the  switch¬ 
ing  of  those  papers  to  AM  publication  for 
survival,”  he  adds.  “But  AM-PM  is  not 
the  issue.  The  question  is  whether  two 
papers  can  operate  in  the  same  market. 
With  few  exceptions,  they  can’t.” 

The  exceptions  are  the  largest  cities 
where  two  newspapers  closely  matched 
in  size  exist.  It  helps  if  the  city’s  econo¬ 
mic  climate  is  vigorous  as  well.  Denver, 
Houston  and  San  Antonio  seem  to  be 
good  examples  of  the  latter,  and  Chicago 
of  the  former. 

But  in  city  after  city  across  the  country, 
newspaper  competition  has  died  out.  The 
Newspaper  Preservation  Act,  enabling 
competing  newspapers  to  merge  produc¬ 
tion,  distribution  and  business  offices 
while  maintaining  separate  editorial  func¬ 
tions,  has  saved  many  two-paper  areas, 
“but  the  economic  situation  was  too  de¬ 
sperate  for  it  in  Washington;  the  Star  had 
no  bargaining  power.” 

The  current  leading  factor — added  to 
the  earlier  ones  of  growth  of  television 
and  suburbs,  plus  the  decline  of  major 
cities’  cores — is  placement  of  adver¬ 
tising. 

Advertisers  “tend  to  concentrate  their 
business  in  the  more  successful  business 
rather  than  spread  it  around  in  proportion 
to  circulation  size,”  says  Leo  Bogart,  ex¬ 
ecutive  vicepresident  and  general  mana¬ 
ger  of  the  Newspaper  Advertising 
Bureau.  Bogart  agrees  with  Rosse:  “It’s 
not  a  matter  of  afternoon  versus  morning. 
It’s  a  matter  of  being  second.” 

This  leads  to  what  Rosse  describes  as 
the  “tipping  theory.”  “Larger  circula¬ 
tion  attracts  the  advertising,  which  can 
thus  be  sold  at  cheaper  rates  per  reader. 
This  attracts  more  readers,  which  attracts 

(Continued  on  page  49) 


Multimedia  sees  cable  tv 
as  best  bet  for  growth 


By  Andrew  Radolf 

High  interest  rates  are  keeping  Mul¬ 
timedia  from  buying  more  newspapers, 
the  company’s  chairman  told  stock 
analysts  in  New  York. 

Wilson  C.  Weam,  chairman  and  chief 
executive  officer,  said  Multimedia  made 
“serious  bids”  on  three  newspapers  but 
dropped  out  when  the  prices  got  too  high. 

“Other  people  seem  to  want  them 
(newspapers)  more  than  we  do,”  Weam 
commented.  “We’re  being  fairly  selec¬ 
tive  in  our  acquisitions  because  of  high 
interest  rates.” 

Weam  said  cable  television  is  the  “fas¬ 
test  growing  part  of  our  company,”  but 
remarked  new  systems  “are  too  costly  to 
bay.” 

He  said  Multimedia  will  concentrate  on 
winning  new  franchises  from  municipali¬ 
ties  and  “look  to  buy  systems  from  ex¬ 
isting  operations  which  mn  into  financial 
difficulties  and  need  partners.” 

Wearn  commented  Multimedia’s  re¬ 
venues  from  its  cable  division  “exceeds 
our  projections  and  expectations.  1981 
revenues  will  exceed  $16  million  and  1982 
revenues  will  exceed  $27  million.” 

Multimedia  has  about  132,000  basic 
cable  subscribers  at  present. 

He  said  by  January  1984  Multimedia 
will  have  spent  over  $100  million  on  cable 
television,  with  those  funds  “generated 
in  part  by  the  systems  themselves.” 

He  predicted  Multimedia’s  cable  sys¬ 
tems  will  have  225,000  basic  subscribers 
by  1984  and  cable  revenues  will  top  $40 
million. 

In  the  Chicago  area,  where  Multimedia 
has  been  awarded  several  franchises  and 
is  bidding  for  more,  the  company  is 
“approaching  90,000  homes  under  au¬ 
thorization,”  Weam  noted. 

Multimedia’s  activities  in  television 
production  and  syndicated  programming 
have  grown  sufficiently  enough,  Weam 
told  the  analysts,  that  he  expects  the  com¬ 
pany  to  create  a  fourth  division  sometime 
in  1982.  He  said  Multimedia  is  looking  to 
tie-in  its  television  productions  with  its 
cable  operations. 

In  Asheville,  N.C.,  Multimedia  has 
reached  an  agreement  with  the  local  cable 
company  to  lease  a  channel  to  provide 
news  from  the  company’s  newspapers, 
Asheville  Citizen  and  Times. 

If  the  leased  channel  proves  success¬ 
ful,  Multimedia  intends  to  expand  its 
newspaper  related  use  of  cable. 

Donald  Barhyte,  vicechairman  and 
chief  financial  officer,  said  Multimedia’s 
newspapers  are  “alive  and  well”  but  are 
“not  performing  quite  as  well  as  pre¬ 
dicted.” 

One  reason  for  this,  he  said,  is  that 


Alabama  is  having  a  statewide  recession 
this  year  which  is  having  a  negative  im¬ 
pact  on  the  Montgomery  Advertiser  and 
Alabama  Journal. 

He  said  through  last  August  newspaper 
revenues  are  up  10%  while  advertising 
linage  increased  by  only  1%. 

Retail  linage  was  “flat,”  classified  lin¬ 
age  was  up  3.7%,  and  national  linage  was 
up  2.1%,  Barhyte  said. 

Total  ad  revenues  through  August  in¬ 
creased  by  1 1%:  retail  up  by  8%,  classi¬ 
fied  up  by  15%,  and  national  up  by  18%. 

Circulation  revenues  for  the  first  eight 
months  rose  10%. 

As  part  of  Multimedia’s  strategy  to  pro¬ 
duce  “quality  newspapers  with  high  pro¬ 
fit  margins,”  Barhyte  noted  the  company 
has  converted  all  but  one  of  its  13  daily 
newspapers  to  front  end  systems.  The 
last  paper  is  scheduled  for  conversion  in 
January  1982. 

The  company  is  also  installing  new 
plate  making  systems  and  camera  equip¬ 
ment  which  will  eliminate  the  use  of  silver 
based  film,  Barhyte  noted. 

He  said  Multimedia  has  “started  com¬ 
mon  classified  pages”  with  its  five  Ten¬ 
nessee  weeklies  and  “Ohio  Valley  dai¬ 
ly,”  Clarkesville  Leaf-Chronicle. 

The  combined  classified  carry  “a  little 
higher  rates  for  broader  exposure  of  the 
message.” 

In  financial  matters,  chairman  Weam 
told  the  analysts  that  the  company  will 
have  earnings  of  around  $2.50  per  share 
this  year. 

In  the  first  six  months  of  1981 ,  earnings 
per  share  were  $1.11  on  revenues  of  $91 
million.  Net  earnings  in  the  half  were 
$11.2  million. 

Multimedia  plans  $25  million  in  captial 
expenditures  this  year,  mostly  for  expan¬ 
sion  of  its  cable  and  broadcast  facilities 
and  possibly  for  new  presses.  In  1982  the 
company  plans  another  $25  million  to  $30 
million  in  capital  expenditures. 

To  build  its  cable  systems  in  Illinois, 
Multimedia  is  selling  $11.3  million  in  in¬ 
dustrial  revenue  bonds  with  a  floating 
rate  not  to  exceed  63%  of  prime. 

In  related  developments,  Don  Sbarra, 
president  of  Multimedia  Cable  vision,  told 
E&P  in  a  telephone  interview  that  his 
company  has  been  holding  discussions 
with  the  Wichita  (Kan.)  Eagle-Beacon 
about  a  joint  cable  news  operation. 

Sbarra  said  the  news  will  be  offered  in 
an  alpha-numeric  format  used  in  teletext 
and  videotext  systems. 

Multimedia  Cablevision,  which  is 
headquartered  in  Wichita,  owns  the  Kan¬ 
sas  State  Network  cable  system  with  ab¬ 
out  44,000  subscribers  in  that  market. 

The  Eagle-Beacon  is  a  Knight-Ridder 
newspaper. 
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Where  tile 
press  is  nee 
andeveiy 
manaUe 
to  read,  all 
issaf^ 


-Thomas  Jefferson 


The  best  ideas  are  the 

ideas  that  help  people.JL.A.  JL 
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NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Corbin 


Sachare 


Zaleski 


Rob  Zaleski,  a  sportswriter  with  Un¬ 
ited  Press  International  since  1976,  was 
named  sports  editor  of  the  Madison 
(Wis.)  Capital  Times.  He  succeeds  Wil¬ 
liam  Palmer,  who  resigned  to  enter 
graduate  school  at  the  University  of  Wis¬ 
consin. 

Before  joining  UPI,  Zaleski  worked  for 
the  Idaho  State  Journal,  Pocatello,  and 
the  Green  Bay  (Wis.)  Daily  News. 

*  *  # 

Alex  Sachare,  a  10-year  veteran 
with  the  Associated  Press  and  the  wire 
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service’s  pro  basketball  editor  the  past 
five  years,  was  appointed  director  of  in¬ 
formation  for  the  National  Basketball 
Association.  Sachare’s  appointment  is 
part  of  a  reorganization  and  expansion  of 
the  NBA’s  public  relations  department. 

Sachare  joined  the  AP  at  national  head¬ 
quarters  in  New  York  and  for  five  years 
was  a  general  sports  reporter  and  editor. 
In  1976  he  became  the  pro  basketball 
editor. 

*  *  * 

Mary  Lou  Bessette,  formerly  with 
the  Aurora  (Ill.)  Beacon-News,  was 
named  copy  desk  chief  of  the  Phoenix 
Gazette. 

Other  Gazette  staff  appointments  in¬ 
clude:  Peter  Reich,  formerly  with  Chi¬ 
cago  Today  and  the  Chicago  Tribune,  to 
aviation/military  reporter. 

Steve  Weston,  formerly  with  the 
Tucson  Citizen,  to  sports  writer. 

Also,  Dan  McGowan  was  assigned  to 
the  federal  beat  and  Susan  Felt,  to  the 
suburban  reporting  staff. 

Ip  4c  # 

The  Los  Angeles  Times,  in  expanding 
business  coverage  of  its  Orange  County 
Edition  to  three  days  a  week,  has  added 
three  new  financial  writers.  Orange 
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County  business  editor  Ken  Gepfert 
continues  to  head  the  section’s  staff,  and 
the  new  writers  are  Ralph  Vartabe- 
DiAN,  Michael  A.  Hiltzik  and  Tom 
Furlong. 

Vartabedian  joined  the  Times  from  the 
Minneapolis  Star,  where  he  was  a  finan¬ 
cial  writer.  Hiltzik  was  a  reporter  with  the 
Providence  (R.I.)  Journal-Bulletin,  and 
Furlong  was  a  financial  writer  with  the 
Chicago  Sun-Times  before  joining  the 
staff  of  the  Times.  Paul  Richter  con¬ 
tinues  as  a  staff  writer  on  the  section. 

4c  «  « 

Will  Corbin  is  the  new  editor  of  the 
Times- Advocate,  Escondido,  Calif.,  a 
subsidiary  of  the  Tribune  Company.  He 
formerly  was  managing  editor  of  the 
Lakeland  (Fla.)  Ledger.  Corbin  was  a  re¬ 
porter  for  the  Gainesville  (Fla.)  Sun  be¬ 
fore  moving  to  the  Ledger,  where  he  held 
the  positions  of  city  editor,  assistant  man¬ 
aging  editor  and  finally,  managing  editor. 

At  Escondido,  Corbin  succeeds  Tho¬ 
mas  Nolan,  Jr.  as  the  chief  newsroom 
executive. 

*  *  * 

Andrew  Krieg,  who  covered  federal 
courts  for  the  Hartford  (Conn.)  Courant 
the  past  five  years,  was  appointed  assis¬ 
tant  editor  of  The  Courant  Magazine. 
Bob  Sudyk,  formerly  with  the  Cleveland 
Press,  joined  the  Courant  as  sports  col¬ 
umnist. 

*  *  * 

F.  Richard  Ciccone,  political  editor 
of  the  Chicago  Tribune  since  1977,  has 
been  named  metropolitan  editor,  while 
Bernard  Judge,  assistant  managing  edi¬ 
tor-metropolitan  news,  moved  to  the 
newly  created  slot  of  Chicago  editor,  re¬ 
porting  to  Ciccone. 

*  4(  4t 

Albert  S.  Reynolds,  director  of 
market  development  for  U.S.  Suburban 
Press  Inc.,  was  named  national  sales 
manager,  while  Frank  J.  O’Connell, 
national  acconts  manager,  was  appointed 
midwetem  regional  sales  manager. 
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Jackie  Jones,  a  former  reporter  for 
the  Washington  Star  has  joined  the  De¬ 
troit  Free  Press  as  a  general  assignment 
city  desk  reporter. 

*  «  ♦ 

Bob  Howie,  former  editorial  cartoon¬ 
ist  and  art  director  of  the  Jackson  (Miss.) 
Daily  News  who  moved  to  Oral  Roberts 
University  four  years  ago  as  assistant  art 
director,  was  promoted  to  art  director. 
He  began  his  career  as  a  sports  cartoonist 
on  the  old  New  Orleans  Item. 

♦  *  « 

Paul  Heichman  was  promoted  to 
assistant  director  of  administrative  ser¬ 
vices,  a  new  position  at  the  Los  Angeles 
Times.  Previously  purchasing  manager, 
Heichman  has  worked  at  the  newspaper 
in  various  capacities  since  1950. 

Larry  Hall  was  named  purchasing 
manager,  in  a  promotion  from  assistant 
purchasing  manager.  He  joined  the  Times 
in  1971. 

*  *  * 

Michael  Rouse  was  named  night  city 
editor  of  the  Hammond  (Ind.)  Times.  He 
had  been  a  municipal  reporter  and  copy 
editor  at  the  newspaper  for  two  years  and 
previously  was  a  police  reporter  at  the  St. 
Joseph  (  Mich.)  Herald-Palladium. 

*  *  * 

Peter  G.  Davis  joins  New  Torit  maga¬ 
zine  as  music  critic  and  contributing  edi¬ 
tor  after  a  12-year  tenure  as  as  music  cri¬ 
tic  at  the  New  York  Times,  Sunday  music 
page  editor  from  1974  to  1980  and  Sunday 
recordings  editor  since  1972.  He  was 
New  York  music  correspondent  for  the 
London  Times  from  1966  to  1972. 

«  «  « 

Tom  Atkins  was  appointed  superin¬ 
tendent  of  the  Denver  Post  letterpress 
pressroom.  He  replaces  Manford 
Ordelheide.  who  retired  after  serving  as 
pressroom  chief  for  44  years.  Atkins 
joined  the  Post  in  1%1  as  a  pressman  and 
became  assistant  foreman  in  1978. 

*  *  * 

David  Andelman,  who  joined  CBS 
News  as  a  correspondent  last  November 
after  12  years  with  the  New  York  Times, 
has  moved  to  Paris  from  New  York  in 
reassignment  of  correspondents.  Andel¬ 
man  was  with  Newsday,  Long  Island,  be¬ 
fore  joining  the  Times. 

Gordon  Joseloff,  who  has  reported 
from  Moscow  since  1979,  will  be  based  in 
Tokyo.  Joseloff  worked  for  United  Press 
International  from  1969  to  1975,  including 
posts  of  Moscow  correspondent  and 
overnight  news  editor  in  Europe,  Middle 
East  and  Africa. 

*  *  * 

Vivian  R.  Stephenson,  since  1972 
news  director  and  research  coordinator 
for  The  Catholic  Transcript,  weekly 
newspaper  published  by  the  Archdiocese 
of  Hartford,  Conn.,  has  become  the  first 
lay  person  in  the  newspaper’s  85-year- 
history  to  become  editor.  She  succeeds 
Monsignor  John  S.  Kennedy,  who  re¬ 
tires  after  a  46-year  affiliation. 
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DALLAS  POST — ^Jon  Katz,  formerly 
editor  of  the  Baltimore  News  America, 
became  managing  editor  of  the  Dallas 
Times  Herald  September  14.  Katz  suc¬ 
ceeds  Will  D.  Jarrett,  who  recently  was 
named  executive  editor  of  the  Denver 
Post. 

Katz  will  be  responsible  for  all  daily 
newsroom  operations.  Early  in  his  career 
he  reported  for  the  Atlantic  City  Press 
and  the  Philadelphia  Daily  News.  Katz 
joined  the  Washington  Post  as  a  gov¬ 
ernmental  affairs  reporter  and  later  was 
with  the  Philadelphia  Inquirer  before 
being  named  New  England  editor  of  the 
Boston  Globe  in  1 976.  In  1 978,  he  joined 
the  News  American  as  managing  editor 
and  moved  up  to  editor  last  year. 

Don  White  was  appointed  advertising 
director  for  The  News-Letter  Group 
newspapers,  a  chain  of  11  weeklies  in 
southeastern  New  Hampshire  and  north- 
estem  Massachusetts.  Ronald  Nadeau 
was  named  advertising  representative  for 
the  Exeter  (N.H.)  News-Letter,  the  pa¬ 
rent  publication. 

«  ♦  « 

Richard  Osgood,  night  sports  editor 
of  the  Springfield  (Mass.)  Morning  Union 
the  past  three  years,  was  appointed  ex¬ 
ecutive  sports  editor  of  the  Springfield 
Newspaprs. 

«  *  « 

WiLLiARD  L.  Gorton,  who  began  his 
communications  career  in  I%7  as  a  re¬ 
porter  at  the  now-defunct  Hartford 
(Conn.)  Times,  joined  R.E.  Heinemann 
and  Company,  Hartford. 


Richard  Billotti,  editor  of  the 
Gloucester  County  Times  in  Woodbury, 
N.J.,  was  named  publisher  of  the  paper. 
He  succeeds  Harry  J.  Buckel,  who 
recently  was  named  publisher  of  the 
Hamilton  (Ohio)  Journal-News,  another 
Harte-Hanks  daily.  Bilotti  had  been  edi¬ 
tor  of  the  Times  since  joining  Harte- 
Hanks  two  years  ago.  Before  that  he  was 
editor  of  the  Cleveland  Plain  Dealer  Sun¬ 
day  Magazine  for  five  years.  Earlier  he 
was  with  the  Associated  Press  and  news¬ 
papers  in  New  Jersey. 

♦  *  * 

Mrs  .  William  J.  Brown  has  assumed 
the  posts  of  president,  publisher  and 
treasurer  of  The  Vindicator  Printing 
Company,  Youngstown,  Ohio,  succeed¬ 
ing  her  husband  who  died  August  14. 
Day-to-day  operations  of  the  Vindicator 
will  be  under  the  direction  of  Mrs. 
Brown,  Mark  A.  Brown  and  William 
G.  Mittler. 

♦  ♦  ♦ 

The  Dallas  Times  Herald  has  named 
five  of  seven  new  Texas  bureau  chiefs. 
They  are: 

Stewart  Lytle,  who  covered  the 
Pentagon  for  Scripps  Howard  Newswire, 
to  cover  San  Antonio  and  Texas  military 
affairs. 

Charlotte  -Anne  Lucas,  formerly  a 
Philadelphia  Inquirer  correspondent,  to 
cover  Collin  County. 

Guillermo  Garcia,  formerly  with  the 
Austin  American-Statesman,  to  be  based 
in  Harlingen,  reporting  on  the  Rio  Grande 
Valley. 

Jere  Longman,  formerly  with  edito¬ 
rial  department,  to  cover  Lubbock. 

Marc  Lifsher,  formerly  a  correspon¬ 
dent  bureau  chief  of  United  Press  Inter¬ 
national  in  South  America,  to  cover  the 
El  Paso  area. 

♦  ♦  * 

James  C.  Leatham,  assistant  classi¬ 
fied  manager  of  the  Chicago  Tribune,  was 
named  manager  of  suburban  and  financial 
division/display  advertising.  David  D. 
Williams,  assistant  to  the  advertising 
director,  was  named  to  the  newly  created 
position  of  classified  sales  manager. 
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Notes  on  people 


Barbara  S.  Williams  is  the  first  woman 
editor  in  modem  times  of  a  major  daily 
newspaper  in  South  Carolina. 

Mrs.  Williams  was  named  editor  of  the 
Charleston  Evening  Post  when  R.  L. 
Schreadley  was  named  executive  editor 
of  the  Evening  Post  and  the  Charleston 
News  and  Courier  in  conjunction  with  a 
planned  merger  of  the  two  existing  news 
staffs. 

Arthur  M.  Wilcox  will  remain  editor  of 
the  News  and  Courier. 

The  appointments  were  announced  by 
Peter  Manigault,  president  and  publisher 
of  the  two  newspapers.  Both  papers  will 
maintain  existing  publishing  schedules 
and  keep  their  names  and  identities.  Both 
will  have  separate  editorial  pages  with 
editors,  assistant  editors  and  associate 
editors  responsible  for  opinion  and  com¬ 
mentary. 

The  staff  merger,  according  to  Man¬ 
igault,  will  improve  and  expand  coverage 
and  presentation  of  the  entire  news  con¬ 
tent  of  both  newspapers. 

Other  managerial  changes  in  the  reor¬ 
ganization  include:  Evan  Z.  Bussey,  pre¬ 
sent  managing  editor  of  the  News  and 
Courier,  will  become  assistant  to  the  ex¬ 
ecutive  editor.  Thomas  W.  Nielson,  pre¬ 
sent  managing  editor  of  the  Evening  Post, 
becomes  executive  news  editor  of  the  two 
papers. 

*  «  « 

Indiana  University  Foundation  broke  a 
34-year  tradition  in  appointing  newspaper 
publisher  Scott  C.  Schurz  of  Blooming¬ 
ton  as  national  chairman  for  its  1981  and 
1982  annual  giving  campaigns. 

Schurz,  a  graduate  of  Denison  Uni¬ 
versity  in  Ohio,  is  the  first  non-alumnus 
to  spearhead  raising  of  private  gifts  for 
the  benefit  of  Indiana  University. 
Schurz’s  lU  classroom  experience  is  li¬ 
mited  to  summer  work  in  music  and  his¬ 
tory  and  auditing  accounting  courses  at 
the  South  Bend  campus.  But  his  lU- 
related  credentials  include  serving  as 


national  co-chairman,  with  the  late  Nel¬ 
son  Poynter,  of  the  $1  million  fund  drive 
to  remodel  Ernie  Pyle  Hall,  home  of  the 
school  of  journalism. 

Schurz  is  publisher  and  president  of 
both  the  Bloomington  Herald-Telephone 
and  the  Bedford  (Ind.)  Times-Mail.  He  is 
also  editor-in-chief  of  both  newspapers. 
He  moved  to  Bloomington  in  19^  after 
positions  with  newspapers  in  Maryland, 
California  and  Indiana. 

*  3(1  4c 

Jack  Willey,  who  reported  everything 
from  county  politics  to  night  life  for  the 
Columbus  (Ohio)  Dispatch  in  the  70s,  re¬ 
turned  to  newspaper  work  September  5 
after  a  three-year  sojourn  in  politics  and 
business. 

Willey  is  writing  a  general  news  column 
focusing  on  Columbus  at  ease.  His  sub¬ 
ject  matter  will  range  from  arts  to  zoo  and 
from  the  Statehouse  to  the  township 
halls.  Willey’s  new  column  appears  five 
days  a  week. 

«  4<  * 

Hard  on  the  heels  of  the  first  official 
Toronto  Telegram  reunion  three  years 
ago,  Ex-Telegrammarians  plan  a  second 
get-together  at  the  Toronto  Press  Club 
October  31.  Unofficially,  the  reunion 
starts  Friday,  October  30,  but  the  first 
day  festivities  are  informal  and  not  in¬ 
tended  to  clash  with  the  10th  anniversary 
celebrations  of  the  Toronto  Sun  that 
evening  across  the  street  at  the  Sheraton 
Centre.  But  plans  are  afoot  for  the  enter¬ 
tainment-plus  celebration  beginning  at 
noon  on  Halloween. 

The  1981  bash  will  mark  the  10th 
anniversary  of  the  Telegram’s  alleged  de¬ 
mise.  For  the  1978  reunion  of  the  Tely 
types,  some  500  people  from  all  depart¬ 
ments  along  with  old  friends  showed  up 
for  the  two-day  fete,  according  to  Bob 
Crichton,  one  of  the  re-union  committee 
workers. 


NEW  ASSIGNMENT— Julia  Child,  the 
popular  television  cooking  star  and  cook¬ 
book  author,  will  become  food  editor  of 
Parade  Magazine  in  1982  with  her  first 
monthly  section  scheduled  to  be  published 
at  the  end  of  February.  She  is  the  star  of 
"The  French  Chef"  television  program 
which  began  in  1 963  and  has  aired  with¬ 
out  interruption  since  on  WGBH-TV,  Bos¬ 
ton.  She  appears  weekly  on  ABC-TV's 
Good  AAorning  America. 


Newspeople) 
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Staff  additions  at  the  Maine  Sunday 
Telegram,  Portland  Press  Herald  and 
Evening  Express  of  the  Guy  Gannett  Pub¬ 
lishing  Co.,  include: 

John  Ferland,  from  the  Concord 
(N.H.)  Monitor,  to  general  assignment 
reporter  for  the  Evening  Express. 

Jon  Halvorsen,  from  Associated 
Press,  Portland,  to  editor  of  Audience, 
the  Maine  Sunday  Telegram’s  entertain¬ 
ment  magazine. 

Steve  Buckley,  formerly  of  the  Bid- 
deford-Saco  (Maine)  Journal-Tribune,  to 
York  County  sports  correspondent  for 
the  Press  Herald. 

Jerry  Crasnick,  formerly  of  the  Bid- 
deford-Saco  Journal-Tribune,  to  sports 
writer  for  the  Press  Herald  and  Evening 
Express. 

Joanne  Lannin,  Press  Herald  sports 
writer,  was  granted  a  leave  of  absence  to 
accept  a  teaching  fellowship  at  the  Uni¬ 
versity  of  New  Hampsire’s  school  of 
Journalism. 

<•<  *  » 

John  Armistead,  formerly  deputy 
public  affairs  officer  at  the  Los  Alamos 
National  Laboratory,  Los  Alamos, 
N.M.,  has  formed  The  Southwest  Group, 
a  company  specializing  in  science,  busi¬ 
ness,  and  environmental  writing;  public 
relations,  graphics  design,  publications 
production  and  photography,  with  head¬ 
quarters  in  Santa  Fe. 
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\bu  don’t  need  a  press  conference 
to  get  the  energy  story. 

Lets  have  a  conference  right  now. 

And  it  won’t  even  cost  you  a  dime. 

One  of  our  experts  is  ready  to  help  you 
with  your  newsbreak,  feature,  or  editorial. 

Ask  for  facts,  background  and  the 
national  perspective  on  electric  energy. 

Ask  about  energy  sources,  economics, 
and  the  environment 

Because  energy  is  one  of  the  crucial 
issues  in  American  life  today,  there’s  someone  on 
the  hotline,  24  hours  a  day,  7  days  a  week. 

Just  think.  By  using  the  phone,  you’ll  be 
saving  energy  while  writing  about  it 

Call  toll  800-424-8897 

(In  Washington.  D.C.,  call  828-7581  from  9-5.) 

Edison  Electric  Institute  Information  Service 

The  association  of  electric  companies.  1111 19th  Street,  MW,  Washington,  D.C.  20036 


\  Vrtr  I* 


A  Free  Press — A  Free  Society 


**Let  th«  people  know  the  ftcu,  and  the  coun* 
try  will  be  safe.** 

Abraham  Lincoln 


“Why  should  freedom  of  speech  and  freedom 
of  the  press  be  allowed?  .  .  .  Ideas  are  much 
more  fatal  thinfs  than  gum.** 

Nikolai  Lenin 


*^We've  eliminated  that  conception  of  political 
freedom  which  holds  that  everybody  has  the 
right  to  My  whatever  comes  into  his  head.** 

Adolf  Hitler 


**When  the  press  w  free  and  every  man  able  to 
read,  all  is  mfe.** 

I  nomas  Jefferson 


**It  is  well  to  remember  that  freedom  through 
the  press  is  the  thing  that  comes  fint.  Most  of 
ua  probably  feel  we  couldn't  be  free  without 
newspapers,  and  that  is  the  real  reason  we  want 
the  newspapers  to  he  free.** 

Edward  R.  Murrow 


INPA  AD  SERIES  PROMOTES 
FREE  PRESS 


Featuring  amusing  quotations  from  famous  people,  the  International  Newspaper  Promotion 
Association  has  developed  o  series  of  ods  to  promote  the  First  Amendment  and  freedom  of  the 
press  that  ore  being  offered  to  member  newspapers  of  INPA.  The  ods,  available  in  quarter  page 
size,  con  be  reduced  or  enlarged.  They  con  be  purchased  os  o  set  of  seven  ods  for  $35.00  or  any 
3  of  the  ods  may  be  ordered  for  only  $20.00.  To  order,  write  Edward  Linsmier,  executive 
director,  INPA,  11600  Sunrise  Valley  Drive,  Reston,  Virginia  22091. 
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more  advertising.  The  Washington  Post 
vs.  Washington  Star  is  a  good  example  of 
this.” 

Rosse  notes  that  advertisers,  particu¬ 
larly  national  ones,  look  for  “dense 
penetration”  in  local  markets.  “The 
cheapest  way  to  find  such  an  audience  is 
via  the  newspaper,  and  it’s  cheaper  to  use 
just  one. 

“The  economics  of  scale  exist.  One 
large  paper  can  produce  a  better  product 
and  a  cheaper  product,  or  both. 

“It  certainly  is  possible  to  have  multi¬ 
ple  papers,  but  they  must  appeal  to  peo¬ 
ple  with  different  tastes.  London’s 
national  papers  are  perfect  examples,  as 
are  the  New  York  Times  and  the  New 
York  Post." 

Economy  factor 

The  economy  of  scale  is  a  factor,  too,  in 
the  two  major  areas  that  have  helped 
cause  the  death,  or  success,  of  newspap¬ 
ers:  the  price  of  newsprint,  and  the  be¬ 
nefits  of  new  technology.  ^ 

“Newspapers  with  large  circulations  ® 
obviously  spend  much  more  for  news¬ 
print  than  smaller  papers.  In  1970,  the 
large  ones  were  spending  about  30%  of 
their  revenues  for  newsprint;  the  smaller  j 
ones,  12  to  1S%.  Today,  newsprint  prices  i 
have  gone  up  twice  as  fast  as  the  general  1 
price  level,  and  this  is  one  reason  ■ 
medium  to  small  papers  are  relatively  bet-  ■ 
ter  off.”  P 

Similarly,  the  introduction  of  new  tech¬ 
nology  offers  smaller  papers  more  be¬ 
nefits  than  for  larger  papers.  In  1970,  lar¬ 
ger  papers  were  spending  about  12%  of 
revenues  for  typesetting  and  composi¬ 
tion,  which  cost  smaller  papers  almost 
double  that  amount. 

“But  if  such  technology  can  lead  to  a 
cut  in  composing  costs  of  50%,”  says 
Rosse,  “then  smaller  papers  are  much 
better  off  economically,  and  able  to  com¬ 
pete  more  vigorously,  because  their  costs 
have  dropped  so  dramatically.” 

Rosse,  whose  father  was  a  weekly 
newspaper  editor  in  Sidney,  Nebraska, 
learned  to  set  type  at  age  four.  He  later 
worked  on  newspapers  on  the  production 
and  distribution  side  as  a  mailer. 

He  is  optimistic  about  the  business. 
“There  always  will  be  newspapers,”  he 
says.  “Even  though  new  electronic  tech¬ 
nology  may  soon  allow  me  to  call  up  all 
sorts  of  information,  such  as  stock  tables 
and  entertainment  schedules,  on  my 
home  television  screen,  only  the  news¬ 
paper  can  provide  such  a  broad  catalog  of 
local  information  at  a  very  low  price. 

“Newspapers  will  change  their  charac¬ 
ter,  as  they  have  done  over  the  years  to 
meet  competition  from  magazines  and 
television.  But  they’ll  be  with  us.” 
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This  is  not  atv  guide 
ft^TVCuids: 


Our  42  million  vreekly  readers  know  that.  And  they 
don't  like  to  be  misled  when  they're  looking  for  their  favorite 
magazine. 

There's  no  reason  why  they  should  be.  Because  TV  Guide, 
Television  Guide®  and  the  TV  Guide  logo  are  all  registered 
trademarks  of  Triangle  PubUcations,  Inc.,  and 
can't  be  used  by  anyone.  Except  by  Triangle 
Publications,  Inc.,  which  publishes  the  only 
TV  Guide  magazine  in  America. 


EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Texas  and  Shropshire  newspapers 
increase  circuiation  with  co/or 


“Texas  and  Shropshire,  England,  have 
at  least  one  thing  in  common— colorfiil 
newspapers  coupled  with  the  belief  that 
their  cireulations  benefit  from  the  use  of 
color,’’  said  James  Correu,  production 
manager  of  the  Dallas  Morning  News. 

The  production  manager  of  The  Dallas 
Morning  News  states  emphatically, 
“Color  brings  readers — there’s  definitely 
no  question  about  that’’.  He  should  know 
because  The  Morning  News  has  been  uti¬ 
lizing  process  color  since  1960  and  its 
circulation  has  grown  vigorously  during 
that  time. 

The  Morning  News  appears  every 
morning  of  the  week,  printing  315,000 
copies  (and  around  100  pages)  daily  and 
400,000  copies  (of  some  200  pages)  on 
Sundays  and  is  distributed  by  truck  (van) 
primarily  throughout  the  Dallas/Fort 
Worth  Metroplex  but  also  the  areas, 
roughly  formed  by  Abilene,  Austin, 
Wichita  Falls  and  the  Eastern  Border  of 
Texas.  The  News  does  not,  however, 
monopolize  the  region,  stiff  competition 
being  provided  by  a  second  local  paper 
The  Dallas  Times  Herald,  of  about  the 
same  size  and  belonging  to  the  Times  Mir¬ 
ror  Corporation. 

Whilst  the  News  maintains  that  it  is 
forcing  the  pace,  the  competition  de¬ 
mands  continuous  lively  reporting. 

It  is  general  policy  to  fly  photographers 
by  commercial  carrier  to  special  events. 


particularly  sports  and  major  breaking 
news  stories.  The  photographer  flies  back 
with  his  color  pictures — even  before  the 
event  is  over.  In  the  past  it  was  also  com¬ 
mon  for  photographers,  if  they  could  gain 
access  to  a  Magnascan  color  scanner 
locally,  to  go  in  and  make  the  separations 
themselves  and  transmit  them  along  the 
wire  to  Dallas. 

The  News  claims  its  regular  handling  of 
a  lot  of  late  breaking  news  is  unique.  And 
in  fact  within  one  hour  of  color  pictures 
coming  into  the  plant  they  can  be  on  press 
which  is  particularly  effective  for  sports 
reporting. 

But  why  color?  Production  manager 
James  Correu  gives  a  number  of  reasons. 
Firstly  it  has  been  determined  that  full 
process  color  is  more  effective  than  one 
or  two  color  printing.  On  the  news  side, 
color’s  more  dynamic  effect  draws  read¬ 
ers  to  particular  stories  or  features.  And 
documented  proof  from  tests  show  that 
color  advertisements  exert  more  pull.  In 
conclusion  he  adds:  “Color  is  part  of  our 
aim  to  provide  our  readers  with  the  very 
best  newspaper.’’ 

Originally,  ROP  color  was  separated 
on  cameras  by  the  photographic  reporters 
who  handed  in  their  pictures  in  the  form 
of  black  and  white  separation  films. 
These  were  then  sent  out  for  letterpress 
plate  making. 

This  changed  with  the  introduction  of 


plastic  plates  in  1975  and  the  opening  of 
an  in-house  reproduction  department 
with  Charlie  Paris  as  foreman  of  the 
camera  services  department. 

To  deal  with  late-breaking  news  color, 
and  to  provide  the  quick  turn-around 
needed  to  hit  deadlines,  a  Magnascan  460 
was  acquired  some  five  years  ago.  (The 
first  in  newspapers  in  the  country.)  This 
scanner  produces  mainly  3-color  separa¬ 
tions  because  the  printers  feel  that  their 
printing  is  cleaner  and  brighter  without 
the  black.  And  press  capacity  is  not  al¬ 
ways  available  to  allocate  a  fifth  cylinder 
for  type.  The  460  works  mostly  with 
screen  rulings  of  65  lines  per  inch  (25  lines 
per  cm)  and,  occasionally,  85  lines  per 
inch  (33  lines  per  cm).  It  also  makes  the 
separations  for  the  magazine  TV  Chan¬ 
nels  which  is  printed  outside  in  offset. 

Originals  are  accepted  for  scanning  up 
to  10  p.m.,  each  job  normally  being 
allowed  an  hour  to  reach  platemaking  via 
Cromalin  proofing.  Platemakers,  in  turn, 
have  about  an  hour  before  press  runs. 
Most  of  the  color  for  the  larger  Sunday 
editions  can  be  done  in  advance,  except 
for  any  spectacular  sports  or  other  late 
news.  Separations  for  advertisements  are 
usually  received  directly  from  the  agen¬ 
cies.  In  general  it  can  be  said  that  the 
Morning  News  did  not  run  a  lot  of  color 
before  the  advent  of  the  scanner,  due 
more  than  anything  to  the  expense  of  hav¬ 
ing  to  send  aJmost  everything  out. 

The  six  people  in  the  department  work 
from  9  a.m.  to  1  a.m.  in  two  shifts.  Being 
short  of  experienced  color  operators,  the 
staff  when  not  operating  the  scanner,  do 
other  jobs  such  as  camera  work,  black 
and  white  production  and  stripping.  It  is 
also  common  for  a  person  to  take  an  ori¬ 
ginal  through  separation,  proofing  and 
stripping. 

Career  development  possibilities  are 
good  within  the  department.  People  who 
make  journeyman  on  cameras  can  move 
into  color  as  a  normal  procedure.  Mar¬ 
lene  Williams  began  as  a  clerk.  When  an 
opening  came,  she  trained  on  the  camera 
making  journeyman  after  three  years. 
Then  a  vacancy  arose  on  the  scanner: 
“Having  seen  them  working  on  the  scan¬ 
ner,  I  wanted  to  get  into  it  too,’’  she  says 
and  continues:  “I  enjoy  scanning.  It’s 
real  interesting,  especisdly  with  the  im¬ 
mediacy  of  newspaper  work.”  She  was 
trained  in-house. 

Journalists  at  the  Dallas  papers  enter 
their  stories  into  computer  storage  using 
DEC  equipment.  Advertisements  are  fed 
into  a  Tal-Star  system  on  TTS  6-level 
tapes  for  proof  reading  and  possible  for¬ 
matting  on  terminals  which  are  interfaced 
with  the  Tal-Star  system.  The  paper  tape 
output  from  the  Tal-Star  goes  to  a  Rayth¬ 
eon  unit  for  keyboard  configuration  and  is 
then  output  in  its  entirety  into  a  100  pica 
APS5  Autologic  typesetter. 

With  the  number  of  sections  and  large 
pagination  involved,  it  is  necessary  to 
(Continued  on  page  52) 
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It  takes  high  standards  of  quality  and  performance 
to  make  your  product  and  your  bottom  line  look 
great.  And  Huberset  meets  those  standards  by  giving 
you  an  offset  news  ink  with  consistently  high 
performance  and  great  economy.  Designed  especially 
for  the  newspaper  industry,  Huberset  gives  you  quick 
start  ups  and  smooth  runs  every  time.  This  means 
you’ll  get  less  paper  waste,  increased  mileage  and 
no  lost  press  time  due  to  ink  probiems. 

Huberset  gives  you  the  quality,  consistency  and 
performance  you  need  to  make  sure  your  product 
and  your  bottom  line  look  great. 


When  you  match  Huberset’s  quality  and  consistency 
with  Huber’s  dependable  delivery  and  highly  skilled 
service  people,  you  have  all  the  reasons  why — Huberset 
is  the  smart  choice! 

First  In  Offset  News  Ink 

Serving  the  entire  nation. 

For  further  information  contact; 
r  UlllrLbi  J  Huber  Corp.,  Printing  Ink  Division 
vnilnrn/  Thornail  St.,  Edison,  N.J.  08817 
VJUIftX  (201)  549-8600 


Huberset 
looks  great 
here 


FRANK  NORTH  (right)  and  Brian  Mountford  checking  separations  at 
Precision  Color  Printing,  a  subsidiary  of  the  Midland  News  Association. 


Texas 
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apply  “advanced  day"  running  from 
Tuesday  through  Saturday  i.e.  sections 
for  the  following  morning’s  edition  are 
run  through  the  day  before.  Eight  to  ten  of 
Sunday’s  sections  are  started  on  Friday 
morning  and  the  100-116  pages  of  the 
business  and  classified  sections  are 
printed  on  Saturday. 

Most  Sunday  editions  have  color  on  at 
least  one  page  of  every  feature  section 
and  there  is  always  color  in  the  Food 
Section,  House  of  the  Week  in  the  Satur¬ 
day  real  estate  section  and  Fashion  Sec¬ 
tions.  In  the  latter  section  not  just  three, 
but  often  four,  five  and  six  colors  being 
printed.  In  spite  of  this  Correu  states: 
“We  plan  to  increase  our  use  of  color  still 
further!’’ 

In  Shropshire,  England,  the  Midland 
News  Association  (MNA),  the  newspap¬ 
er  division  of  the  Claverley  Group  has 
been  brightening  its  publications  with  col- 

Conversion  users 
to  meet  in  Boston 

International  Newspaper  Conversions 
Group  (formerly  the  DiLitho  Users 
Group)  will  hold  its  annual  conference  at 
the  Boston-Sheraton,  Boston,  Mass., 
October  14,  15  and  16. 

The  Thursday  (October  15)  session  will 
have  reports  from  the  following  manufac¬ 
turers:  P.E.C.;  P.M.C.;  T.K.S.;  L.O.C.; 
Dahlgren;  Kidder-Stacy  and  Rockwell 
Goss.  Problem  solving  panels  on  news¬ 
print,  ink,  plates,  blankets,  rollers,  and 
fountain  solutions  will  also  take  place  on 
Thursday. 


or  for  many  years.  This  color  is  today 
printed  in  the  Shropshire  Star  plant  at 
Ketley,  Telford,  for  the  newspaper  com¬ 
panies  within  the  division,  namely  the  Ex¬ 
press  and  Star,  the  Shropshire  Star  (both 
evening  newspapers  publishing  six  times 
each  week)  and  the  Shropshire  Weekly 
Newspapers.  The  Express  and  Star  is 
read  mainly  in  the  West  Midlands  includ¬ 
ing  Staffordshire  and  its  bordering  parts 
of  Worcestershire  whereas  the  Shrop¬ 
shire  titles  circulate  in  that  county  and  its 
bordering  regions. 

With  the  quantity  of  color  work  grow¬ 
ing  rapidly  it  was  realized  some  four  years 
ago  that  the  existing  plant  would  soon  run 
short  of  capacity.  Various  alternatives 
such  as  expansion,  a  new  building,  etc. 
were  considered.  Finally,  it  was  decided 
to  set  up  a  new  company  in  a  new  building 
and  take  all  color  work  out  of  the  Shrop¬ 
shire  Star  plant  in  Ketley.  At  the  same 
time  it  was  planned  to  invest  a  lot  of 
money  in  new  equipment  and  in  refur¬ 
bishing  existing  machinery.  When  every¬ 
thing  is  running  the  new  plant  will  handle 
all  work  from  originals  through  to  dis¬ 
patch,  with  the  single  exception  of  type¬ 
setting  and  the  make-up  of  color  pages. 
These  functions  will  remain  at  Ketley  and 
the  Wolverhampton  plant  of  the  Express 
and  Star. 

A  standard  factory  unit  was  acquired  in 
Halesfield,  Telford,  and  after  extensive 
modification  and  extension  is  now  occu¬ 
pied  by  Precision  Colour  Printing  (PCP), 
a  subsidiary  of  the  Midland  News  Asso¬ 
ciation. 

The  first  department  to  become  oper¬ 
ational  was  scanning  where  the  Magnas- 
can  510  produced  its  first  color  separa¬ 
tions  in  mid  -February.  By  the  end  of 
June,  less  one  non-productive  week  when 
the  510  was  undergoing  a  post¬ 
commissioning  check,  the  department 
had  made  sets  from  oijO  transparancies 


and  now  supplies  all  color  sets  for  the 
whole  group. 

The  color  is  mainly  editorial,  not  much 
going  into  advertisements  at  present.  But 
Frank  North,  works  manager  and  PCP 
director,  hopes  for  growth  in  that  sector 
and  is  striving  to  improve  quality  as  a  step 
towards  selling  color  to  the  agencies. 

Currently  much  of  the  color  is  placed  in 
regular  features  such  as  Pop  Poster,  and 
in  publications  like  Weekender  (a 
weekend  pull-out  color  magazine). 
Homes  (which  recently  covered  the  Ideal 
Home  Exhibition),  the  Farming  Supple¬ 
ment  (a  Shropshire  Weekly  Newspaper 
publication  issued  3 — 4  times  a  year),  etc. 

The  quality  of  the  color  work  is  excep¬ 
tionally  good  and  far  superior  to  that  in 
most  American  newspapers.  North  is 
quick  to  point  out  there  has  been  a  big 
improvement  since  the  510  went  into  pro¬ 
duction,  the  sets  from  the  scanner  being 
sharp  and  clear.  But  the  brilliance  and 
fidelity  of  the  color  on  the  paper  (which  is 
ordinary  newsprint)  is  undoubtedly  due 
to  the  fact  that  everything  is  pre-printed; 
for  the  evening  papers  pre-printing  is  reel- 
to-reel  for  subsequent  insetting  during  the 
main  production  and  for  the  weeklies  the 
color  sections  are  mostly  folded  as  tab¬ 
loids  and  hand-inserted  into  the  broad¬ 
sheet  newspapers. 

Because  of  the  success  with  color,  the 
distinction  between  editorial  and  adver¬ 
tising  is  frequently  blurred  as  editorial 
color  presentations  tend  to  be  surrounded 
by  black  and  white  advertisements  as  in 
the  Motoring  section.  As  a  result  editorial 
color  is  increasingly  used  as  an  aid  to 
getting  advertising. 

The  papers’  editors  are  keen  to  use  col¬ 
or  in  a  news  context,  especially  sport  with 
local  football  teams  like  Wolves  (Wol¬ 
verhampton  Wanderers)  drawing  atten¬ 
tion,  but  are  currently  inhibited  by  the 
lack  of  capacity  and  the  slowness  of  the 
previous  system.  With  the  new  and  faster 
reproduction  facilities  North  is  looking 
forward  to  more  news  color  in  the  future. 
However,  at  present  the  Americans  are 
streets  ahead  when  it  comes  to  handling 
news  in  color  and  PCP  will  not  be  able  to 
assemble  a  “news  item”  time-table  until 
platemaking  and  printing  are  operational 
in  the  Halesfield  plant. 

At  the  beginning  of  April  the  first  Bak- 
er-Perkins  satellite  unit  was  being 
erected.  When  completed,  there  will  be 
one  press  line  with  two  refurbished  Bak- 
er-Perkins  4-color  satellite  units  and  two 
new  2-color  units  from  Crabtree-Vickers 
as  well  as  a  new  Crabtree-Vickers  3:2 
ratio  jaw  folder.  This  will  enable  the  pro¬ 
duction  of  quarter  fold  products  as  well  as 
tabloid  and  broadsheet  publications. 

The  two  Warburton  rewinders  for  re¬ 
reeling  pre-prints  are  existing  units  which 
have  been  extensively  refurbished  and 
modernized.  In-feed  controls  (and  the  in¬ 
setters  at  the  newspaper’s  plants)  are  sup¬ 
plied  by  Crosfields.  The  press  line  can  be 
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The  lon^r  you  own  it, 


the  newer  it  will  get. 


M  YCRO-TEK,  INC. 

An  Company 


Make  us  your  new  business  partner 


A  few  years  from  now,  your  Mycro- 
Comp  Front-end  System  will 
probably  be  more  sophisticated  than 
the  day  you  bought  it.  Because  every 
piece  of  technology  we  develop  can 
fit  right  into  existing  systems. 

So  with  a  simple  enhancement  or 
component  upgrade,  your  system  is 
always  state-of-the-art.  And  the 
first  Mycro-Comp  System  ever  built 
can  be  literally  as  up-to-date  as  the 
one  we  just  produced,  it’s  the  direct 
opposite  of  planned  obsolescence. 
And  its  just  one  example  of  Mycro- 
Tek’s  commitment  to  serve  as  your 
long-term  business  partner. 

The  modular  Mycro-Comp  System 
allows  for  easy  expansion,  too.  Just 
by  adding  more  components,  the 
system  can  grow  as  your  company 
does  —  up  to  as  many  as  60 
terminals  online. 

When  you  invest  in  a  Mycro- 
Comp  Front-end  System,  it's  an 
investment  that  will  last  for  years. 
Because  we  re  using  technology  to 
make  a  great  system  even  better  — 
not  to  make  it  obsolete. 


820  West  Second  Wichita,  Kansas  67203 

TOLL-FREE:  800-835-2055 
IN  KANSAS:  316-265-5277 


favor  Color  Key  for  its  quick  and  simple  the  borders,  especially  to  the  Express  and 
re-makes  ability  (only  one  layer  has  to  be  Star  from  the  Birmingham  Post  and  Mail. 
re-made  when  a  color  separation  is  re-  However,  North  believes  that  although 
done),  PCP  prefer  the  3M  system  because  few  newspapers  are  increasing  their  cir- 
it  is  cheaper,  especially  when  smaller,  culation  today,  the  growth  in  the  Shrop- 
used  as  one  complete  press  or  two  sepa-  individual  jobs  have  to  be  proofed.  shire  Group’s  circulation  figures  must  be 

rate  machines.  Final  separations  will  continue  to  be  associated  with  the  use  of  color.  And  ex- 

Pre-printing  for  'he  whole  group,  done  sent  to  Ketley  for  platemaking  and  print-  perience  shows  that  color  helps  adver- 
at  Ketley,  will  be  transferred  to  PCP  with  ing  until  those  functions  move  to  Hales-  rising, 
the  first  phase  (started  on  July  1 3th)  when  field. 

the  Baker-Perkins  went  into  full,  two-  The  circulation  of  the  MNA  newspap- 
shift,  day  and  night  production.  ers,  as  a  group,  compare  favorably  with 

Like  its  Dallas  counterpart,  the  MNA  the  315,(X)0  copies  of  the  Dallas  (Tex.) 
group  was  an  early  user  of  color  scanning.  Morning  News.  The  Express  and  Star  has 
In  1%5  it  was  running  a  K.S.  Paul  scanner  a  circulation  of  253,000  while  the  Shrop- 
which  was  closed  down  at  the  start  up  of  shire  Star  has  a  90,000  circulation.  The 
the  scanner  model  510.  Based  on  this  re-  Shropshire  Weekly  Newspapers  have  a 
cord  it  claims  the  longest  history  of  scan-  54,0()0  total  circulation.  A  big  difference 
ning  which  produces  3-color  sets  for  let-  is,  however,  the  lack  of  a  Sunday  paper  in 
terpress.  The  Shropshire  reproduction  is  the  MNA  Group. 

4-color  and  for  offset  only.  The  Dallas  paper  averages  100  pages 

The  Halesfield  scanning  department  daily  while  the  two  evening  papers  in  the 
started  with  one  man.  Now  there  are  two  MNA  Group  run  from  28-64  pages  (tab- 
and  both  take  on  any  piece  of  work  to  be  loid)  with  the  weekly  broadsheet  titles 
done  in  the  production  chain  from  origin-  running  between  20  and  32  pages.  The 
als  being  received  through  the  production  weekly  newspapers  were  converted  to 
of  separations  to  proofing.  Two  facilities  tabloid  in  May  of  this  year, 
are  available  for  proofing.  The  well  The  competition  situation  is  also  quite 
known  Cromalin  system  is  reserved  for  different.  Although  the  Shropshire  Star 
advertisements  and  prestige  jobs.  Less  and  the  Shropshire  Weekly  Newspapers 
familiar  in  Europe,  but  wide  spread  in  the  tend  to  compete  with  each  other,  there  is 
USA,  is  3M’s  Color  Key  system.  This  is  little  challenge  from  other  publications 
used  in  Halesfield  for  proofing  the  major-  except  the  free  sheets  which  seem  to  have 

ity  of  editorial  feature  pictures.  no  effect  on  the  Group’s  circulations. 

Interestingly,  although  Americans  Livelier  competition  naturally  exists  on 
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Study  looks  at  tv  set 
as  home  terminal 


International  Resource  Development 
Inc.,  of  Norwalk,  Conn.,  has  announced 
an  in-depth  study  and  analysis  of  the  fu¬ 
ture  of  “Television  As  The  Home  Com¬ 
munications  Terminal.’’  The  study  in¬ 
cludes  a  forecast  of  teletext,  videotex, 
and  related  products  and  services. 

The  report  is  a  companion  volume  to 
IRD’s  report  on  “Home  Telecommunica¬ 
tions  in  the  1980’s’’ ,  and  contains  detailed 
forecasts  of  the  probable  development  of 
the  market  over  the  next  ten  years.  The 
report  (176)  costs  $985.00.  In  April  of 
1980 IRD  released  the  “Home  Telecom¬ 
munications  in  the  1980’s’’  report  at  a 
cost  of  $1,285.00. 
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r  '  A  3M  non-silver  Electrostatic  Stat  starts  out  with  ai  , 
I  black  image  on  an  off-white  background,  but  you  can  see 
I  how  it  reproduces.  Black  and  white. 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a-  ■ 

I  lot  less  than  most  silver  stats.  And  it's  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats*' 
for  a  lot  of  needs. 

.  ■  7  A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417,^ 
f  1175,  and  even  the  low  cost  1165  Camera  System.* 


-  -  iThe  off-white  background  of  our  stat  shoots  right—... , 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
is  wur  thinking. 

'■  For  more  information  write  to:  M.  Wagner,  -  —  , 
Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 
StFaul,  MN  -  . 

"  Or 
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3M  Hears  You 


Camex  system  solves 
ad  deadline  problem 

More  than  90  CAMEX  1351  Composi¬ 
tion  and  Makeup  Terminals  have  been 
installed  in  the  20  month  period  following 
initial  shipments  of  Camex  second  gen¬ 
eration  terminals  in  early  1980.  Camex 
1351  terminals  have  been  a  major  force  in 
the  market  of  CAM  terminals  online  to 
newspaper  front-end  systems. 

A  recent  installation  at  the  Cleveland 
Press  was  made  in  record  time  to  allow 
advertising  production  to  start  prior  to 
publication  of  the  Press’  new  Sunday  edi¬ 
tion.  Within  a  month  of  receiving  the 
order,  Camex  had  manufactured,  ship¬ 
ped,  installed,  and  trained  Press  oper¬ 
ators  to  be  productive  with  the  system. 

Newspaper  customers  include  the  Bos¬ 
ton  Globe,  Providence  (R.I.)  Journal, 
Newsday,  Atlantic  City  (N.J.)  Press, 
Eugene  (Ore.)  Register  Guard,  Worces¬ 
ter  (Mass.)  Telegram,  Syracuse  (N.Y.) 
Herald-American-Post  -Standard,  Akron 
(Ohio)  Beacon  Journal,  Columbus  (Ohio) 
Dispatch,  Long  Beach  (Calif.)  Indepen¬ 
dent,  Milwaukee  Journal,  Cleveland 
Press,  Sacramento  (Calif.)  Bee,  and  the 
Oklahoma  Publishing  Co. 

Camex  135rs  are  currently  interfaced 
to  ATEX,  SII,  CSI,  and  DEC  front-end 
systems  and  driving  Autologic,  Mergen- 


thaler.  Monotype,  and  Compugraphic 
CRT  and  laser  typesetters. 

The  terminals  are  also  installed  in  many 
state  and  federal  government,  industrial, 
and  commercial  locations  where  they  are 
used  in  the  composition  and  makeup  of 
business  forms  and  other  applications. 

Camex  recently  concluded  an  agree¬ 
ment  with  Delairco  for  the  marketing  of 
Camex  products  in  Europe  and  the  Far 
East. 

ANPA  granted  patent 
for  spelling  device 

Patent  4,290,105  was  issued  last  week 
to  the  American  Newspaper  Publishers 
Association,  Reston,  Va.,  for  a  device 
that  checks  spelling  and  typographical 
errors. 

Richard  J.  Cichelli,  manager  of  compu¬ 
ter  applications  at  the  ANPA/Research 
Institute  in  Easton,  Pa.,  is  the  inventor. 
Two  associates  are  also  listed  as  inven¬ 
tors  of  the  system  announced  in  1979. 

The  device  is  called  The  Micromark 
and  is  being  manufactured  under  license 
by  Telcon  Inc.,  of  Fort  Lauderdale,  Fla. 

The  system  checks  a  20,000-word  dic¬ 
tionary  but  not  word-by-word.  AU  words 
go  through  a  random  process  called 
“hash”  coding  and  are  recorded  in  20 
locations.  A  computer  process  indicates 
any  probable  misspellings. 


Color  separation 
book  released 
by  Southworth 

Professor  Miles  Southworth,  a  leading 
authority  on  printing  technology  from  the 
School  of  Printing  of  Rochester  Institute 
of  Technology,  has  released  the  2nd  edi¬ 
tion  of  his  popular  guide  and  reference 
work,  “Color  Separation  Techniques.” 

The  2nd  edition  covers  the  basics  of  all 
color  separation  methods,  and  includes 
an  entirely  new  chapter  on  “Electronic 
Color  Scanning.”  This  chapter  provides 
up-to-date  information  on  color  scanners 
available  today.  Also,  the  chapter  mate¬ 
rial  has  a  complete  chart  of  scanner  speci¬ 
fications  and  prices  for  quick  com¬ 
parison. 

Other  chapters  cover  Modem  Color 
Separation  Techniques,  Specific  In¬ 
formation  Essential  for  Good  Color  Re¬ 
production,  and  More  Advanced  Con¬ 
cepts  to  Help  Understand  the  Inter¬ 
relationships  of  Colors. 

The  cost  of  “Color  Separation  Techni¬ 
ques,”  2nd  edition,  is  $23.00.  Mail  to: 
Order  Dept.,  TEC/GA,  Rochester  Insti¬ 
tute  of  Technology,  One  Lomb  Memorial 
Drive,  P.O.Box  9M7,  Rochester,  N.Y. 
14623. 
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A  3M  non-silver  Electrostatic  Stat  starts  out  with  a 
black  image  on  an  off-white  background,  but  you  can  see 
how  it  reproduces.  Black  and  white. 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a 
lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats 
for  a  lot  of  needs. 

A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417, 
1175,  and  even  the  low  cost  1165  Camera  System. 


The  off-white  background  of  our  stat  shoots  right 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
is  your  thinking. 

For  more  information  write  to:  M.  Wagner, 

Industrial  Graphics  Division/3M,  223-2N,  3M  Center. 

St.  Paul,  MN  55144. 

Or  call  toll-free  1-800-328-1684  (outside  of 


Minnesota).  In  Minnesota, 
call  1-800-792-1072. 


3M  Hears  You... 
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Top  ten  ROP  color  newspapers — 1980 

.  .  .  showing  percentage  relationship  of  color  by  classification  to  total. 

(as  measured  by  Media  Records,  Inc.) 


Retail 

To  Total 

General 

To  Total 

Automotive 

To  Total 

Financial 

To  Total 

Classitied 

% 

Advertisinf 

% 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

full  Run 

Full  Run 

full  Run 

Full  Run 

Full  Run 

To  Total 

ROP 

Retail 

ROP 

General 

ROP 

Automotive 

ROP  1 

inanciai 

ROP 

Full  Run 

ROP 

tkf,  Htnpiptr  &  EMbi 

Color 

Display 

Color 

Display 

Color 

Display 

Color 

Display 

Coloi  Classifieil 

Cotor 

Advertising 

1.  Tampa  Tribune-m&S  (9) . 

4,644,693 

15.0 

345,096 

7.4 

245,939 

32.5 

74,067 

7.5 

830,177 

4.9 

6,139,972 

11.3 

2.  St.  Petersburg  Times— m&S  (8) . 

3.  Fort  Lauderdale  News  &  News  & 

.  4,427,207 

13.8 

411,474 

8.8 

24,706 

5.5 

190,480 

14.2 

720,847 

4.7 

5,774,714 

10.7 

Sun-Sentinel-e&S  (8) . 

.  3,919,505 

7.1 

268,189 

5.5 

194,947 

21.5 

87,738 

4.4 

985,809 

3.1 

5,456,188 

5.8 

4.  Miami  Herald — miS  (8) . 

.  3,323,329 

8.6 

321,727 

5.8 

5%,000 

42.8 

11,170 

0.6 

1,071,504 

4.4 

5,323,730 

7.4 

5.  San  Antonio  Light-e&S  (9) . 

6.  San  Antonio  Express  t 

.  4,708,037 

15.1 

334,989 

9.9 

21,605 

10.1 

38,877 

9.2 

179,373 

1.2 

5,282,881 

10.4 

Express  News-m4S  (9) . 

.  4,748,294 

15.7 

252,911 

7.1 

7,454 

3.4 

36,897 

7.5 

201,263 

1.0 

5,246,819 

9.7 

7.  West  Palm  Beach  Post-m&S  (8) . 

.  3,595,129 

9.3 

268,364 

7.2 

52,623 

15.1 

63,352 

3.2 

329,560 

2.4 

4,309,028 

7.4 

8.  Dallas  Times  Herald-e8iS  (9) . 

.  3,482,990 

8.4 

397,049 

7.2 

23,102 

4.1 

54,276 

6.5 

238,226 

0.9 

4,195,643 

5.5 

9.  Dallas  News-m&S  (9) . 

.  3,205,648 

7.7 

386,737 

7.2 

25,508 

4.9 

62,786 

5.4 

300,712 

0.9 

3,981,391 

4.7 

10.  Houston  Chronicle-e&S  (9) . 

.  2,942,917 

8.2 

394,909 

6.9 

18,988 

3.6 

59,077 

7.0 

549,664 

0.9 

3,965,555 

3.8 

(Figures  in  parentheses  show  number  of  (»lumns) 


1980  full  run  ROP  color  advertising  linage 


(Newspapers  measured  by  Media  Records,  Inc.) 

For  this  report,  Media  Records,  Inc.,  measured  all  of  the 
newspaper  advertising  that  appeared  in  the  214  newspap¬ 
ers  published  in  75  important  cities.  Of  these,  207  printed 
ROP  Color  and  the  following  pages  report  the  ROP  Color 
linage  carried  by  each  one. 

The  major  elements  of  Total  ROP  Color  are  shown  indi¬ 
vidually— Retail,  General,  Automotive  and  Financial.  All 


figures  shown  are  in  agate  lines,  and  all  totals  shown 
include  full  color  as  well  as  one  color  advertising. 

Eight-column  formats  are  measured  and  reported  as 
eight  columns.  Nine-column  formats  are  measured  and 
reported  as  nine  columns.  Six-column  formats  are  mea¬ 
sured  as  six  columns,  and  converted  and  reported  as  eight 
columns. 


Cols  Retail 

Gen. 

Auto 

Fin. 

Class. 

Total 

Aberdeen  American  News-e . 

. 8  724,269 

113.090 

19,565 

5,094 

7,509 

869,527 

Aberdeen  American  News-S . 

8  392,137 

21,538 

7,483 

13,919 

14,768 

449,845 

Akron  Beacon  Joumal-e 

8  946,369 

244,075 

36,007 

66,540 

8,853 

1,301,844 

Akron  Beacon  Joumal-S . 

8  385,127 

31,388 

1,072 

37,079 

10,330 

464,996 

Asbuiy  Paik  Piess-e 

9  1,122,296 

178,084 

380,551 

105,797 

1,930 

1,788,658 

Asbuiy  Paik  Press-S  . 

9  766,719 

6,418 

286,853 

13,257 

33,184 

1,106431 

Abanta  Constitution  m 

8  1,905,687 

365,169 

122,645 

9,849 

296,234 

2.699584 

Atlanta  Joumal-e.. 

S  2,274,417 

356,178 

117,629 

11,056 

317,605 

3,076,885 

Atlanta  Journal  A  Constitutum-S . 

8  579,728 

15,293 

64,066 

8,007 

32,673 

699,767 

Abanta  Journal  A  Constitutnn-sat .... 

8  143,327 

1,092 

2,000 

12,005 

158,424 

Babimora  News  Amencan-S . 

9  513,654 

8,077 

2,700 

2,700 

18,000 

545,131 

BaKimote  AmeiKan-e . 

9  1,627,742 

262,729 

15,275 

12,510 

12,510 

1,918,256 

BaKimore  Sun-m 

9  469,535 

281,411 

24,732 

14,112 

789,790 

Babimore  Sun-e 

9  1,253,778 

283,023 

24,750 

14,106 

1,575,657 

Babimore  Sun-S 

9  660,234 

7,602 

2,700 

8,100 

678,636 

Bergen  County  Record-e . 

9  648,072 

264,129 

10,053 

116,219 

31,296 

1,069,769 

Bergen  County  Racord-S . 

9  462,017 

6,119 

13,798 

16,909 

498,843 

Boca  Raton  News-e . 

8  460,710 

122,175 

7,984 

25,043 

7,224 

623,136 

Boca  Raton  News-S 

8  370,970 

2,408 

4,816 

26,733 

5,850 

410,777 

Boston  Herald  Amencan-m . 

9  55,366 

302,959 

6,385 

6,960 

371,670 

Boston  Herald  Amencan-S . 

9  8,078 

22,383 

1,920 

32,381 

Boston  Globe-d 

9  149,576 

359,049 

3,700 

4,710 

2,150 

519,185 

Boston  Globe-S 

9  112,516 

54,379 

850 

98,620 

266,365 

Boulder  Camera-e 

8  793,173 

53,797 

5,434 

60,798 

20,589 

934,679 

Boulder  Camera-S 

8  213,426 

14,709 

27,621 

60,487 

316,243 

Bradenton  Herald-e . 

8  788,657 

183,035 

1,008 

5,002 

8,142 

985,844 

Bradenton  Herald-S . 

8  507,174 

13,598 

3,548 

11,666 

44,450 

580,436 

Bubalo  Conner  Exptes$-m . 

8  145,261 

184,169 

29,739 

26,660 

385.829 

Buttalo  Conner  Express-S . 

8  383,541 

35,905 

20,589 

18,346 

5,085 

463,466 

BuHalo  News-e 

8  1,096,658 

239,811 

53,402 

73,092 

1,462,963 

Buttalo  News-S 

8  285,754 

9,371 

5,110 

2,464 

728 

303,427 

Camden  Couner  Post-e . 

8  1,558,361 

268,587 

20,529 

85,160 

300,698 

2,233,335 

Camden  Couner  Post-S . 

8  721,639 

3,420 

12.992 

100,564 

838,615 

Cbartotte  Naws-e 

8  556,610 

247,899 

37,5)5 

12,039 

50,536 

904,629 

Ctiaitotte  Obsenrer-m . 

8  1,188,573 

246,380 

37,999 

13,327 

100,223 

1,586,502 

Cbartotte  Obsenrer-S . 

8  429,106 

14,020 

6,253 

3,773 

66,037 

519,189 

Chicago  Inbune-m . 

9  495,274 

516,266 

20,530 

54,072 

12,400 

1,098.542 

Chiugo  Tnbune-S . 

9  103,506 

60,099 

4,169 

13,950 

181.724 

Chicago  Sun  Times-m . 

T6  266,310 

285,058 

25,200 

24,000 

2,352 

602.920 

Chicago  Sun  Times-S . 

T6  53,259 

49,858 

2,790 

4,800 

110,707 

Cincinnab  Enquiier-m . 

9  1,063,593 

322,408 

13,155 

62,093 

246,193 

1,707,442 

Cincinnati  EiH)uiiar-S . 

9  521,798 

19,285 

2,700 

14,175 

557,958 

Cincinnati  Post-e 

9  857,465 

315,681 

6,410 

29,741 

5,750 

1,215,047 

Cleveland  Plain  Dealer-m . 

9  1,106,972 

328,147 

93,169 

73,495 

17,432 

1,619,215 

Cleveland  Plain  Dealar-S . 

9  453,942 

30,471 

3,300 

34,511 

522,224 

Cleveland  Piess-e . 

9  721,553 

309,577 

47,460 

73,842 

2,835 

1,115,267 

Colufflbus  (Ga.)  Enquirer-m . 

8  824,7A7 

150,402 

10,860 

9,291 

124,143 

1,119,683 

Columbus  Ledgor  Enquiror-S . 

1  463,333 

4,784 

27,359 

16,009 

511,485 

Columbus  (Oh.)  Dispatch-e . 

9  971,620 

223,508 

40,200 

176,427 

15,750 

1,427,505 

56 


Cols  Retail 

Gen. 

Auto 

fin. 

CUss. 

Total 

Columbus  Dispatch-S 

9  416,394 

22,983 

18,015 

95,045 

9,450 

561,887 

Columbus  Cbiten  Joumal-m . 

9  424,135 

196,249 

47,128 

206,296 

37,022 

910,830 

Dallas  News-m 

9  2,023,580 

369,687 

19,069 

41,003 

83,177  2,536,516 

Dallas  News-S 

9  1,182,068 

17,050 

6,439 

21,783 

217,535  1,444,875 

Dallas  Times  Herald-e . 

9  2,154,748 

383.969 

21,872 

36,955 

79,262  2,676,806 

Dallas  Times  Herald-S . 

9  1,328,242 

13,080 

1,230 

17,321 

158,964  1,518,837 

Dayton  Journal  Herald-m . 

9  317,542 

198,724 

5,319 

11,972 

533,557 

Da^on  News-e 

9  313,866 

197,440 

4,179 

13,331 

528,816 

Da^on  News-S 

9  421,758 

21,272 

1,182 

16,263 

11,868 

472,343 

Denver  Rocky  Mt  News-m . 

T6  1,169,780 

287,179 

14,400 

196,180 

443,240  2,110,779 

Denver  Rocio  Mt  News-S . 

T6  281,660 

9,000 

3,600 

12,000 

306,260 

Denver  Post-e 

9  1,004,278 

414,444 

21,778 

109,715 

69,950  1,628,645 

Denver  Post-S 

9  499,843 

50,022 

8,372 

45,120 

381,300 

984,657 

Deliob  Free  Piess-m 

.8  A  9  1,956,144 

404,858 

133,853 

90,602 

231,885  2,817,342 

Detiob  Free  Press-S 

.8  A  9  224,690 

39,172 

24,051 

35,108 

19,101 

342,122 

Detiob  News-e 

9  2,561,398 

444,069 

147,696 

79,737 

41,661  3,274,561 

Delrob  News-S 

9  367,280 

21,300 

35,006 

49,622 

473,208 

Duluth  Herald-e 

8  379,315 

165,902 

7,224 

2,408 

43,837 

600,492 

Duluth  News-Tnbune-m . 

8  418,709 

166,598 

4,816 

2,408 

60,695 

653,226 

Duluth  News-Tnbune-S . 

8  307,618 

34,310 

2,408 

5,851 

18,578 

368,765 

Erie  Times-e 

9  357,029 

161,469 

29,846 

25,854 

8,315 

582,513 

Erie  Times-News-S 

9  762,872 

6,519 

23,092 

37,533 

830,016 

Evansville  Couner-m 

9  1,356,877 

222,943 

14,818 

7,712 

3,150  1,605,500 

Evansville  Press-e 

9  1,346,107 

225,333 

14,812 

7,641 

3,150  1,597,043 

Evansville  Couner  A  Press . 

9  527,037 

42,076 

4,795 

10,945 

6,300 

591,153 

Ft  Lauderdale  News-e . 

8  1,655,248 

260,861 

123,280 

45,644 

622,661  2,707,694 

Ft  Lauderdale  News  A  Sun  Sentinel-S 

8  966,716 

7,328 

15,950 

42,094 

158,187  1,190,275 

Ft  laudenlale  News  A  Sun  Senbnel  sat . 8  1,297,541 

55,717 

204,961 

1,558,219 

Ft  Lauderdale  Sun-Sentinel-m . 

8  1,621,707 

269,744 

70,050 

54,462 

448,152  2,464,115 

Fullerton  News  Tribune-e . 

. 8  58,256 

15,650 

1,116 

11,350 

5,418 

91,790 

Gary  Post  Tribune-e . 

. 9  860,407 

304,480 

74,513 

4,681 

53,700 

1,297,781 

Gary  Post  Tribune-S . 

9  558,390 

26,221 

8,370 

4,104 

57,705 

654,790 

Grand  Forks  HeraM-e . 

8  425,692 

161,134 

9.933 

39,307 

23,380 

659,446 

Grand  Forks  Herald-S . 

8  263,557 

15,121 

1,170 

35,618 

7,452 

322,918 

Hartford  Courant-m 

.8  A  9  361,346 

223,312 

21,339 

23,419 

629,416 

Hartford  Courant-S 

.8  A  9  137,093 

25,082 

2,358 

672 

165,205 

Hollywood  Sun  Tattler-e . 

9  653,715 

222,962 

3,740 

38,580 

165,291 

1,084,288 

Honolulu  Advertiser-m . 

9  980,730 

466,622 

42,350 

349,308 

1,839,010 

Honolulu  Star  Bulletin-e . 

9  970,044 

458,626 

36,926 

355,808 

3,010 

1,824,414 

Honolulo  Star  Bulletin  A  Advertiser-S 

9  520,580 

38,630 

6,473 

99,710 

57,166 

722,559 

Houston  Chionicle-e 

9  2,132,616 

355,523 

18,988 

28,864 

441,397 

2,977,388 

Houston  Chionide-S 

9  810,301 

39,386 

30,213 

108,267 

988,167 

Houston  Post-m 

9  1,937,402 

322,137 

19,050 

25,790 

365,769 

2,670,148 

Houston  Post-S 

9  707,508 

22,613 

25,668 

41,660 

797,449 

Kansas  Cby  Times-m 

8  973,439 

291,281 

57,017 

3,203 

66,983 

1,391,923 

Kansas  Cby  Slar-e 

8  158,603 

261,070 

51,354 

1,928 

5,692 

478,647 

Kansas  Cby  Slar-S 

8  596,481 

21,845 

1,061 

4,308 

39,618 

663,313 

Knonnlle  Joumal-m . 

. 9  497,569 

172,870 

20,119 

34,935 

235,305 

960,798 

KnomnHe  News  Sentinel-e . 

. 9  955,582 

178,155 

19,425 

4,023 

253,972 

1,411,157 
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Cols  Rotail 

KnoNiHo  Noun  Smtinol-S . 9  4U,346 

laoniton  HenM-ni . S  t  9  2,533,674 

Lodnfton  Honid  Loader-S . g  g  9  937,069 

UtUe  Rock  GueH*-m..  ..g  571,177 

UWe  Rock  Gazotto  $..  ..g  155, 7g0 

Loni  Beadi  Independont  m  ..g  445,172 

Loot  Boadi  Indepondoitt  Press  Tele|ram-Sg  151,259 

long  Island  Nemday-e  T6  l,030,9gg 

Umi  Beadi  Nemday-S . 16  276,044 

los  Anides  Times-m . .J  939,016 

LosAnidesrimes-S...  g  237,161 

los  Anides  Herald  Euminer-e . g  204,000 

Los  Anides  Herald  Euminer-S  g  50,397 

los  Angdes/San  Fernando  Valley 

Valley  News-in .  g  634,614 

los  Angdes/San  Fernando  Valley 

Valley  He«rs-S . g  130,759 

Macon  Tdograpk-m . g  1,029,303 

Macon  Tdograpk  g  New$-S  g  350,993 

Mancliestor  Union  Leader-d  g  04,124 

Manchester  New  Hampshire  News-S . g  43,932 

Memphis  Commercial  Appeal-m . 9  1,011,556 

Memphis  Commercial  Appeal-S . 9  592,163 

Memphis  Press  Scimitar-e  9  997,939 

Miami  HeraM-m .  g  2,279,396 

Miami  Herald  S  g  1,043,933 

Miami  News-e  g  657,044 

Minneapdis  Tnbune-m .  g  207,952 

Minneapdis  Tnbune-S .  g  473,201 

Minneapdis  Star-e .  g  560,124 

Minneapdis  Star  Tribune-sat .  g  50,350 

NasNIle  Banner-e .  9  1,772,026 

Nashville  Tennessean-m  9  1,710,556 

NashyiHe  Tennessean-S  9  560,463 

New  Voth  Post-e .  T6  9,600 

Newark  Star  Lodger-m  9  934,009 

Newark  Star  Ledger-S  9  513,413 

Oakland  Tribune-e .  0  522,397 

Oakland  Tribune-S .  0  141,090 

Orange  County  Register-d  0  630,340 

Orange  County  Register-S  0  271,039 

Pasadena  Star  News-d  0  113,520 

Pasadena  Star  News-$  8  56,050 

Passaic  Herald  News-e  9  190,675 

Passaic  Herald  News-S  9  226,759 

Paterson  News-d .  9  269,404 

Peoria  Journal  $tar-d .  0  1,770,001 

Peoria  Journal  Star-S .  0  563,947 

Philaddphia  Bulldin-e  0  1,394,427 

Philaddphia  BulMin-S  0  572,151 

Philaddphia  Inquirer-m  g  047,169 

Philaddphia  Inquirer-S  0  361,032 

Philaddphia  News-e...  T6  202,567 

Pittsburgh  Post-Gazelte-m  9  131,762 

Pittsburgh  Press-e .  9  502,190 

Pittsburgh  Pr«ss-S .  9  474,694 

Providence  Bulletin-e .  9  117,322 

Providence  Jounial-m .  9  130,601 

Providence  Joumal-S ..  9  56,462 

Rochester  Chronicle  g  Oemocrat-m . 9  1,061,095 

Rochester  Chronicle  g  Damoaat-S . 9  621,079 

Rochester  Times  Unkm-e  9  950,902 

St.  Paul  Pioneer  Press-m  0  105,520 

St.  Paul  Pioneer  Press-S  0  590,644 

St.  Paul  Dispatch-e.  ..  0  679,039 

St.  Petersburg  Independent-e  0  1,141,574 

St.  Petersburg  Times-m  g  2,557,347 

St.  Petersburg  Times-S  0  1,069,060 

St.  Antonio  Express-m  9  3,164,074 

St.  Antonio  Eipress  News-S  9  904,770 

San  Antonio  Eipress  News-sat  9  670,642 

San  Antonio  News-e ...  9  2,941,500 

San  Antonio  Light-e ...  9  3,110,119 

San  Antonio  Light-S  ...  9  993,340 

San  Antonio  Light-sat  9  604,570 

San  Diego  Union-m ....  0  1,429,913 

San  Diogo  Union-S .  0  1,061,264 

San  Diego  Tribune-e...  0  2,009,133 

San  Francisco  Chronicle-m  0  246,494 

San  Francisco  Examiner-e  0  244,379 

San  Francisco  Examinor  g  Cbronicle-S . 0  69,053 

San  Jose  Meicuiy-m ...  0  920,405 

San  Jose  News-e .  0  634,074 

San  Jose  Mecury  News-S  0  217,466 

Shreveport  Journal-e .  9  026,370 

Shreveport  Times-m  9  1,425,369 

Shreveport  Timos-S  9  432,206 

Stuart  News-e  9  404,479 

Stuart  News-S  9  177,469 

SyrKuse  Herald  Journd-e  9  1,722,429 

^VKuse  Herald  Amencan-S  9  926,629 

incuse  Post  Standaid-m  9  1,175,450 

Tdlahassee  Demooat-m  0  1,706,479 

Tallahassee  Democrat-S  ...0  522,201 

Tampa  Tribune- m  9  3,395,633 

Tampa  Tribune-S  9  1,249,060 

Tampa  Times-e  9  404,529 

Washington  Post-m  9  1,699,300 

Washington  Post-S  9  452,606 

Washington  Star-e  ...9  000,324 

Washington  Star-S . 9  103,966 


Gan. 

AutP 

rm. 

Class. 

Tptd 

Cds  Ratad 

Gen. 

Mo 

T«lal 

10,420 

9,603 

42,561 

40,062 

591,792 

West  Pdm  Baach  Pnst-m . 

. i  2200,421 

255,712 

32,651 

17,903 

290,019 

2204,706 

161,900 

36,660 

6,229 

115,010 

2,054,201 

West  Pdm  Beach  Times-e . 

. 0  1,903,556 

250250 

25,111 

30204 

172,453 

2,301,654 

20,593 

51,563 

5,347 

04,574 

1,099,146 

West  Pdm  Beach  Pnst-S . 

. »  1,314,700 

12,652 

19,972 

45,369 

31,541 

1.424242 

245,729 

6,666 

7,120 

030,692 

Westchester-Rpchland  Reporter  Dispatch-e  0  437,577 

225,504 

0217 

2.160 

673.450 

1,060 

0,960 

166,600 

Westchestar-Rockland  Reporter  Dispatch-S  0  403,994 

7,039 

1232 

1,732 

413,997 

341,002 

37,726 

12,642 

301,244 

1,210,666 

Wichita  Eagle-Beacon-m . 

. 0  1,531,099 

219231 

0,631 

15,157 

149,026 

1.923,944 

44,300 

31,140 

226,699 

Wichita  Beacon-e 

A  61,532 

165264 

11,690 

60,990 

299,476 

162,000 

14,674 

13,172 

1,400 

1,223,042 

Wichita  Eagle-Beacon-S . 

A  570,044 

35,064 

5,460 

36,153 

647,503 

7,400 

1,200 

1,000 

1,400 

207,044 

Youngstown  Vmdicdor-e . 

0  1,074,000 

145,374 

35,400 

12.460 

5,093 

1273223 

342,401 

4,000 

26,004 

1,313,101 

Youngstown  Vindicator-S . 

0  633224 

7,929 

22,053 

663206 

22,002 

21,000 

200,963 

201,075 

17,170 

17,040 

274,300 

794,553 

10,773 

4,400 

1,600 

230,964 

306,294 
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256,360 

10,724 

63,035 

649.196 

1,613,937 

0,653 

6,616 

457,630 

620,600 

154,020 

90,533 

103,026 

52,490 

1,430,252 

9,170 

4,006 

79,601 

57,410 

509,100 

219,121 

6,016 

1,164 

2,400 

313,633 

9,010 

2,400 

2,107 

57,465 

261,401 

23,525 

21,930 

10,402 

2,120,974 

4,152 

5,670 

20,075 

7,909 

630,769 

276,549 

20,596 

29,094 

0,055 

1,333,033 

313,675 

550,917 

5,026 

505,403 

3,735,297 

0,052 

45,003 

5,344 

406,021 

1,500,433 

290,217 

171,010 

1,547 

740,427 

1,061,045 

351,441 

35,306 

10,117 

172,641 

777,537 

93,271 

3,635 

9,729 

204,010 

063,054 

327,997 

39,200 

10,976 

109,225 

1,135,522 

2,400 

2,400 

3,010 

50,176 

243,697 

214,273 

14,203 

4,120 

2,249,199 

247,179 

200,023 

12,031 

12,000 

2,199,391 

'  20,609 

106,740 

29,700 

1,500 

727,100 

209,100 

4,400 

223,100 

251,612 

6,690 

103,009 

3,150 

1,299,350 

1,070 

15,115 

1,035 

531,433 

353,419 

35,006 

56,103 

42,661 

1.010,546 

31,576 

7,316 

1,416 

61,065 

242,471 

339,963 

0,951 

35,062 

1,272,030 

2.294,354 

15,492 

2,400 

594,964 

003,903 

246,309 

19,276 

7,224 

722,273 

1,100,602 

0,290 

7,224 

279,917 

351,409 

190,402 

522 

79,603 

9,465 

470,747 

6,065 

19,005 

251,029 

192,006 

2,700 

50,104 

12,462 

527,636 

301,199 

27,602 

24,717 

45,590 

2,177,109 

20,447 

12,391 

7,011 

141,917 

745,713 

360,057 

23,333 

42,903 

4,000 

1,026,320 

60,474 

2,400 

0,474 

6,576 

650,075 

333,351 

14,797 

43,762 

1,239,079 

4,200 

20,144 

306,104 

169,092 

20,740 

2,104 

394,591 

246,552 

15,100 

393,494 

273,039 

12,345 

0,217 

795,791 

22,712 

497,406 

201,000 

2,700 

401,110 

272,329 

2,700 

413,710 

23,271 

7,500 

07,233 

132,366 

110,102 

11,375 

10,730 

1.325,740 

31,440 

990 

14,171 

7,672 

675,352 

133,372 

50,006 

9,293 

3,649 

1,156,102 

355,946 

36,306 

10,717 

9,009 

597,570 

79,074 

9,004 

5,433 

150,645 

043,600 

354,567 

42,030 

10,710 

10,209 

1,096,643 

300,292 

10,714 

102,262 

554,217 

2.125,059 

294,612 

16,457 

133,112 

563,962 

3.565,490 

116,062 

0,249 

57,360 

156,005 

2,209,224 

230,201 

6,430 

27,090 

91,056 

3,527,739 

14,630 

0,127 

106,997 

1,034,532 

1,016 

1,600 

3,210 

604,540 

241,775 

7,690 

25,039 

77,705 

3,293,709 

322,009 

14,745 

30,750 

69,736 

3,547,359 

11,900 

6,060 

0,127 

93,139 

1,113,454 

1,000 

16,490 

622,060 

300,209 

114,023 

102,563 

2.034,700 

47,507 

12,020 

12,040 

1,132,911 

323,726 

119,730 

100,604 

2,715,609 

296,456 

0,712 

22,064 

573,726 

209,000 

0,724 

19,090 

561,193 

10,421 

1,792 

02,066 

322,014 

199,570 

37,412 

1,407,401 

320,690 

55,607 

40,079 

1,051,250 

20,595 

10,630 

1,100 

265,799 

223,060 

10,300 

24,237 

24,202 

1.100,993 

222,030 

11,616 

20,503 

22,535 

1,702,941 

7,010 

0,127 

10,590 

457,941 

173,040 

10,963 

23,220 

3,250 

622,976 

0,302 

40,316 

15,200 

249,367 

267,116 

50,591 

29,652 

2,702 

2,072,570 

39,334 

6,632 

13,629 

3,030 

909,254 

264,591 

47,074 

31,001 

4,024 

1.524,540 

202,907 

70,033 

00,316 

360,412 

2,516,147 

9,505 

3,155 

25,414 

234,345 

794,700 

320,743 

236,255 

20,632 

375,367 

4.364,630 

16,353 

9,604 

45,435 

440,595 

1,775,342 

322,602 

231,160 

27,549 

370,502 

1.356,502 

343,543 

53,003 

26,370 

90,040 

2.220,336 

12,047 

2,701 

5,311 

6,914 

400,459 

326,145 

24,164 

11,107 

22,597 

1,264,417 

2,670 

106,636 

ANMSTON 


Star-e . 

. 0 

724,310 

192,934 

Star-sd-m . 

BIRMINGHAM 

. 6 

30,576 

Post-HeraM-m . 

. 9 

926,504 

322,240 

News-e . 

. 9 

1,712,900 

323,263 

News-S . 

aORENCE 

Times-Tii  Cities 

. 9 

740,670 

5,797 

0aily<S . 

HUNTSVILLE 

. 9 

524,040 

239,976 

Times-e . 

. 9 

774,340 

272.636 

Times-S . 

TUSCALOOSA 

. 9 

453,572 

6,552 

News-eS . 

ANCHORAGE 

. 0  924,000 

50,400 

Times-eS . 

CASA  GRANDE 

. 6  3,557,764 

JUHZONA 

129,100 

Dispatch-e . 

...0 

137,204 

CHANDLER 

Ariionan-e . 

...0 

136,416 

PHOENIX 

Ariiona  RepuMic-m.... 

...9 

3,115,074 

365,900 

Phoenix  Gaielte-e . 

...9 

3,090,916 

365,900 

Aruona  RepuMic-S . 

...9 

940,555 

2,200 

TUCSON 

Ariiona  Daily  Star-m.. 

...9 

2,460.032 

266,093 

Tucson  Citinn-e . 

...9 

2,435,902 

265,095 

Ariiona  Daily  Star-S... 

...9 

1,014,530 

YUMA 

Sun-e . 

...0 

015,052 

30,150 

JUHUWSAS 

BATESVILLE 


Guard-e . 

HOT  SPRINGS 

. 0 

122,304 

23,520 

Sentind  Record-m ... 
PINE  BLUFF 

.....0 

705,040 

57,792 

Commercid-eS . 

SEARCY 

. 0 

306,572 

125,220 

Citiien-e . 

. 0 

170,000 

14,440 

CAURMNIA 

ANAHEIM 


BuHetin-e . 

BANNING 

.0 

09,459 

205,029 

Rocord-Gaidte-e . 

CHKO 

.0 

10,080 

4,816 

Enterprise-Recoid-e .... 
ESCONDIDO 

.0 

047.012 

Timos-Advocate-eS . 

FREMONT 

.8 

870,862 

269,053 

Argus-m  . 

HAYWARD 

.8 

799,735 

190,903 

Reviow-eS . 

HOLLISTER 

.8 

709,154 

241,960 

Free  Latrco-e . 

LIVERMORE 

.8 

87,416 

16,056 

Hotald-m . 

LODI 

.8 

639,421 

193,313 

News-Sentind-m . 

MARM  COUNTY 

.8 

717,108 

39,323 

Independent  Jourrtal-e 
MARYSVILIE 

8 

723,786 

284,146 

Appeal-Oemocrd-e . 

MODESTO 

.8 

969,780 

215,432 

Bee-m . 

MONTEREY 

.9 

1.400,326 

362,320 

Peninsula  HeraM-eS ... 
ONTARIO 

.9 

1,237,530 

235,046 

Report-e . 

RIVERSIDE 

.8 

447,272 

208,026 

Press-Enterprise-maS 

ROSEVILU 

0 

677,726 

299,054 

Press-Trihune-e . 

.0 

375,214 

43.610 

SALMAS 

CMa. 

MiM 

tawani 

Calilornian-e . 

SAN  BERNARDINO 

. 8 

1.136,086 

211,210 

Sun-m . 

SANHEGO 

. 0 

066,614 

264,040 

Transcripl-m . 

SANTA  ANA 

Orange  County 

. 0 

3,500 

2,007 

Rogrster-a/dS . 

SANTA  BARBARA 

. 0 

3,167,553 

In  Retail 

News-Press— e . 

. 0 

554,013 

252.600 

News-Press-S . 

SANTA  ClARA 

. 0 

153,110 

12.360 

Sontind-eS . 

SANTA  MONKA 

. 9 

1,069,740 

210.0B6 

Outlook-e . . 

SANTA  ROSA 

. 9 

MGenT 

323,503 

Press-Democrat-eS.. 
THOUSAND  OAKS 

. 9 

1,374,534 

302,554 

News  Chronide-eS.. 
TORRANCE 

. 0 

876,200 

192,530 

Oady  Bteore-eS . 

TURLOCK 

. 0 

1,394,412 

291,746 

Jourod-e . 

VALLEJO 

. 0 

467,024 

17,346 

Trmes-Herdd-mS .... 
VENTURA 

......0 

490,403 

140,837 

Star-Free  Press-e  .  .. 
VKTORVUE 

Victoty  Valley  Daily 

. 8 

526,372 

1.028,093 

Press-eS . 

VISALIA 

. 0 

107,396 

29,232 

Trmes-Della-e . 

WAINUT  CREEK 

. 0 

776,720 

100,772 

Contra  Costa  Trmes-eS  8 

1,301,006 

221,942 

COUNUOO 

COLORADO  SPRINGS 


Sun-mS . 

. 9 

802,009 

34,390 

FORTCOLLMS 
Cdoradoan-e . 

. 0 

1.304,110 

90,230 

GLENWOOD  SPRINGS 
h)sl-e . 

. 6 

169,806 

16,000 

STERLING 

Joured-Advocale-e. 

. 8 

370,406 

14,093 

CONNECTICUT 

BRIDGEPORT 

Ppst-Tdegram-me.. 

. 9 

91207 

165,006 

Posl-S . . 

. .9 

77,137 

BRISTOL 

Valley  Press-e . 

. 6 

245,776 

7224 

GREENWICH 
rrme-e . 

. 6 

171,900 

36,477 

MIDOLETOWN 

Press-e . 

. 6 

216,036 

22,792 

NEWBRITAM 

Hordd-e . 

. 0 

325,507 

129,577 

NEW  HAVEN 
Journd-Courier-m .. 

. 9 

361,760 

108,766 

Register-e . 

. 9 

127,694 

184,500 

Registar-S . 

. 9 

147,980 

14,020 

NEW  LONDON 

Day-e . 

. 6 

466,522 

157,492 

WATERBURY 
Republican  g 
Ametican-me . 

. 6 

99,456 

110,040 

RapuUican-S . 

. 6 

75,796 

440 

COCOA 

Toda^mS . 

FUMNM 

. 0  2,530,7tf 

233,646 

FORT  MYERS 
News-Press-m . 

. 6 

3,120,902 

347,942 

GAMESVILLE 

Sun-fflS . 

. 9 

531,510 

162,540 

OCALA 

Star  Banner-eS . 

. 0 

1,556,317 

67,093 

(Continued  on  page  58) 

EDITOR  &  PUBLISHER  for  September  26,  1981 


57 


Colt. 

IMall 

Donoral 

Celt. 

Retail 

General 

ORIANOO 

VAIPARAISO 

Sentinel  Sler-a/d . 

PALM  BEACH 

. 8 

5,724,270 

298.390 

Vklette-Messenget-e . 9 

386,400 

37,926 

News-mS . 

. 6 

21,692 

1,806 

WWA 

ST.  AUGUSTINE 

ATIANTIC 

Reand-t . 

. 8 

358,092 

129,288 

News-Telegrapli-e _ 8 

CEDAR  RAPIDS 

275,884 

6E0MIA 

Gantte-eS  9 

1,236,700 

198,947 

ALBANY 

DES  MOINES 

HenM-eS . 

. 8 

1,215,704 

94,262 

Regi$ter-m . 6 

419,183 

416,105 

165,767 

221,968 

200,843 

31,295 

lAWRENCEVILLE 

Gwinnett  News-eS... 

. 8 

968,520 

Register  S  6 

TIPTON 

FAIRFIELD 

. 8 

739,788 

In  Retail 

454,741 

12,424 

LEMAiS 

IDAHO 

Sentinel-e . 6 

183,512 

LEWISTON 

OTTUMWA 

. 8 

895,111 

142,764 

320,460 

53,580 

NAMPA 

WATERLOO 

Mein  Press  Ttiliune-eS  ( 

621,894 

174,093 

Courier-eS . 9 

781,325 

216,734 

auNois 

KANSAS 

BELLEVILLE 

BURUNGTON 

News-Democrat-eS.. 

. 9 

422,604 

143,577 

RepuNican-e . 4 

10,752 

3,584 

BLOOMINGTON 

COLBY 

Pentagrapli-e/d . 

. 6 

900,312 

161,910 

Free  Press-m . 6 

19,432 

CHAMPAIGN-URGANA 

GARDEN  CITY 

. 8 

1,668,464 

222,214 

170,100 

CHICAGO 

GOODIAND 

Daily  Herald-m . 

. 6 

902,483 

49,404 

News-e . 8 

40,278 

9,436 

DANVILLE 

lUNCTIONCITY 

. 9 

332,430 

201,292 

202,706 

6,160 

170,702 

9,660 

Commeidal-News-S 

. 9 

LAWRENCE 

JACKSONVIUi 

Joumal-World-eS . 8 

581,938 

33,072 

Joumal-Coutier-nieS 

. 9 

225,736 

227,468 

PRAn 

KANKAKEE 

17,226 

1,5% 

Daily  Joumal-eS . 

. 8 

651,623 

148,912 

TOPEKA 

lAWRENCEVILLE 

Caiitial-Joumal-a/d . 6 

831,306 

247,8% 

. 6 

62,552 

1,292,788 

MOLINE 

DIspalcli-eS . 

QUINCY 

Hefald-Wlii|-e . 

ROCKISUVtD 

. 8 

166,115 

KENTUCKY 

BOWUNG  GREEN 

. 8 

. 8 

736,722 

402,696 

2,772,532 

205,438 

167,015 

194,544 

News-eS . 9 

HOPKINSVUE 

Kenturdry  New  Era-e . 8 

482,790 

1,162,700 

119,434 

156,814 

ROCVORD 

Register  Star-mS .... 
SPRINGFIELD 

State  Joumal- 
Register-a/d . 

. 9 

LOUISVILLE 

Courrer-loumsl-m . 8 

Lonisville  Times-e . 8 

1,042,904 

1,158,567 

258,753 

255,351 

. 8 

1,850,730 

254,081 

Couriet-Joumal-S . 8 

MAYFIELD 

Messenger-e . 6 

505,588 

322,352 

7.200 

9.200 

rrmes  Republic-e .... 
WAUKEGAN 

News-Snn-e . 

. 6 

. 9 

31,200 

1,071,532 

114,800 

OWENSBORO 
Messenger-Inquirer-mS  8 
PADUCAH 

Sun-eS . 8 

1,822,873 

977,718 

161,357 

150,976 

INDIANA 

LOUISIANA 

ATTICA 

MONROE 

ledger  Tritiune-e.... 

. 8 

6,664 

7,056 

News-Star-World-mS . 9 

1,295,1% 

195,650 

BEDFORD 

NEW  ORLEANS 

ftmes-Mail-e . 

. 8 

247,954 

124,653 

Trmes-Picayune/ 

BLOOMINGTON 

States-ltem-a/d . 9 

3,572,650 

433,819 

Herald-TeleplKine-e 

. .8 

865,347 

132,286 

1,091,818 

27,100 

HeraM-Times-S . 

. 8 

280,987 

CRAWORDSVILLE 

MAINE 

8 

104,244 

129,332 

AUGUSTA 

Kennelrec  Itnimal-m . 9 

ELKHART 

74,634 

33,264 

Trutti-e . 

. 8 

751,506 

217,882 

BANGOR 

FORT  WAYNE 
Joumal-Gajette-m. 

. 9 

954,772 

271,250 

News-m . 8 

PORTLAND 

197,277 

211,142 

News-Sentinel-e .... 

. 9 

1,104,656 

271,250 

Press  Herald-m . 9 

194,480 

225,337 

Joumal-Gaiette-S.. 

. 9 

379,022 

1,008 

Express-e . 9 

194,480 

225,337 

FRANKFORT 

Maine  Sunday 

. 6 

6,924 

140,714 

5,010 

GOSHEN 

News-e . 

. 8 

427,101 

27,506 

MASSACHUSETTS 

INDIANAPOUS 

BROCKTON 

Slar-nr . 

. 9 

1,113,171 

362,089 

Enterprise-e . 8 

614,866 

News-e . 

. 9 

824,248 

361,089 

CLINTON 

SUr-S . 

. 9 

464,327 

22,747 

Nam-e . 8 

28,N2 

29,562 

KOKOMO 

FAa  RIVER 

. 6 

639,094 

162,329 

856 

266,513 

182,091 

Trilnine-S . 

. 6 

173,545 

FRAMINGHM 

Celt. 

Ralail  Gtnaral 

CMt. 

RMail 

Giwtral 

MICHIGAN 

NEVADA 

AlPENA 

ELKO 

News-e . 

.8 

302,652 

180,194 

Free  Press-e . 

..8 

9,632 

3,472 

BATTU  CREEK 

RENO 

Enquirer  t  News-eS . 

.9 

1,322,629 

303,614 

State  Joumal/Evening 

BAY  CITY 

I  GanttemeS . 

.8 

1,671,7% 

Ttmes-eS . 

.6 

423,500 

216,720 

BENTON  HBR-$T.  JOSEPH 

NEW  HAMPSHIRE 

HeraM-Palladium-e . 

.8 

499,6% 

288,148 

LACONIA 

HILLSDALE 

Citiien-e . 

..9 

57,706 

13,584 

News-e . 

..6 

275,702 

15,288 

HOUANO 

NEW  JERSEY 

Sentinel-e . 

.6 

1,080,170 

NEW  BRUNSWICK 

LANSING 

Home  News-eS . 

.9 

880,2% 

192,102 

Stete  Joumal-e . 

..9 

1,434,034 

318,836 

TRENTON 

State  Joumal-S . 

.9 

936,348 

22,960 

Ttmes-e . 

..6 

857,263 

117,1% 

MIDLAND 

News-e . 

..6 

276,430 

132,020 

NEW  MEXICO 

MT.  CLEMENS 

GALLUP 

Mactrmb  Daily-e . 

.9 

93,821 

267,544 

Independent-e . 

..9 

2,417,100 

19,569 

PONTIAC 

HOBBS 

OaMand  Press-e . 

.9 

16,532 

News-Sun-eS . 

..8 

584,647 

32,816 

ROYAL  OAK 

Tribune-e . 

.8 

276,256 

384,127 

NEW  YORK 

AUBURN 

MINNESOTA 

Citiien-e . 

.8 

%5,856 

38,528 

FAIRMONT 

BINGHAMFTON 

Sentinel-m . 

..6 

755,748 

5,858 

Sun-Bullelin-m . 

.7 

In  genT 

422,310 

REDWING 

Press-e . 

.9 

In  gen'l 

876,778 

Republon  Eagle-e . 

..6 

1,820,109 

8,232 

Press-S . 

.9 

In  gen’l 

421,218 

ST.  CLOUD 

CANANDAIGUA 

Times-e . 

..6 

1,102,822 

56,322 

Messenger-e . 

.8 

286,244 

19,838 

WILLMAR 

CORNING 

West  Central  Tribune-e  6 

409,741 

83,583 

Leader-e . 

.8 

667,450 

32,129 

ELMIRA 

MISSOURI 

Star-Gazette/ 

DEXTER 

Telegram-a/dS . 

..9 

1,022,602 

105,714 

Statesman-e . 

...8 

125,356 

5,6% 

MALONE 

HANNIBAL 

Telegram-e . 

..8 

155,918 

4,760 

Courier  Post-e . 

...6 

568,904 

18,644 

MAMARONECK 

INDEPENDENCE 

Ttmes-eS . 

.8 

725,480 

240,674 

Examiner-e . 

...6 

237,482 

8,568 

MOUNT  VERNON 

KENHEn 

Argus-eS . 

.8 

768,306 

236,460 

DunMin  Democrat-e ... 

...8 

132,832 

NEW  ROCHELLE 

MACON 

Standard-Star-eS . 

..8 

740,824 

233,814 

Chnmicle-Herald-e . 

...8 

11,033 

2,408 

NEWBURGH 

POPLAR  BLUFF 

Ntws-eS . 

..8 

257,656 

202,272 

American  Republic-e.. 

...9 

574,574 

161,154 

NYACK 

ST  .  JOSEPH 

RocMand  Journal- 

News-Press  S 

News-eS . 

..8 

1,259,0% 

237,552 

Gantte-meS . 

...6 

1,186,955 

124,149 

OlEAN 

WESTPIAINS 

Times  HeraM-e . 

..8 

450,016 

60,197 

Ouill-e . 

...8 

51,184 

9,372 

OSSINING 

Citinn  Register-eS . 

...8 

810,152 

237,118 

PORT  CHESTER 

MISSISSIPPI 

Item-eS . 

...8 

814,114 

243,3% 

BILOXIAXIIEPORT 

PORT  JERVIS 

Sun-m . 

..9 

906,766 

Union-Gazette-e . 

...6 

18,060 

14,680 

Herald-e . 

..9 

1,131,522 

POUGHKEEPSIE 

..9 

547,204 

168,756* 

BROOKHAVEN 

'Converted  to  8  column  equivalent. 

leader-e . 

.8 

14,192 

RONE 

CORINTH 

Sontinel-e . 

...9 

202,720 

44,378 

Corintbian-e . 

...8 

423,808 

7,224 

SALAMANCA 

GREENWOOD 

Republican-Presse.... 

...6 

10,4% 

13,608 

Commonwealtti-eS . 

...6 

250,362 

24,304 

SARATOGA  SPRINGS 

STARKVILLE 

Saratogiane . 

...6 

45,087 

27,857 

...8 

438,256 

16,016 

31,521 

TUPELO 

SCHENECTADY 

Northeast  Joumal-m .. 

...8 

436,576 

137,745 

Gazette-m . 

...8 

459,518 

133,859 

STATEN  ISLAND 

MONTANA 

Advance-eS  . 

....9 

1,3%,247 

276,286 

KAUSPELL 

TARRYTOWN 

Intertake-eS . 

...8 

30,193 

5,250 

News-eS  . 

....8 

830,746 

236,460 

UTKA 

NMBA&KA 

Press-m . 

....9 

444,136 

216,972 

Observer-Dispatche . 

....9 

321,566 

216,706 

...6 

233,1% 

Observer-Dispatdi-S. 

....9 

204,512 

994 

BEATRICE 

MUTE  PLAINS 

....6 

200,772 

16,242 

Today-m  . 

....8 

249,074 

208,894 

FREMONT 

YONKERS 

Tribune-e . 

....6 

543,354 

3,066 

Herald  Statesman-eS 

....8 

777,266 

227,5% 

LAFAYETTE 

Middlesex  News-eS .... 

...9 

1,026,060 

117,600 

GRAND  ISLAND 

Journal  t  Courier-e . 

.8 

1,381,226 

1%,602 

GREENFIELD 

Indepondont-eS . 

. 6 

2,192,610 

102,452 

NONTH  CAIHNJNA 

Journal  t  Courwr-S . 

.8 

4%,764 

3,080 

Recordere . 

...8 

314,263 

HASTINGS 

ASHEVILLE 

LA  PORTE 

HYANMS 

Tribuno-e . 

. 6 

1,202,320 

44,212 

. 8 

558,488 

202,902 

HoraM-Arguse . 

..6 

318,773 

21,358 

Cape  Cod  Timos-eS .. 

....8 

679,462 

204,979 

HOLDREDGE 

. 8 

492,450 

63,630 

LOGANSPORT 

LAWRENCE 

Citizene . 

. 6 

195,916 

5,376 

BURLINGTON 

Pharos-Tribuno-eS . 

..8 

151,438 

151,816 

Eagle  Tribune-oS . 

....9 

1,346,478 

229,082 

KEARNY 

. 8 

445,788 

173,404 

MUNCIE 

MALDEN 

Hub-0  . 

. 8 

1,558,228 

49,000 

DURHAM 

Slar-m . 

..9 

785,627 

247,494 

News-e . 

....8 

16,280 

150,400 

UNCOIN 

. 8 

551,675 

197,248 

Pre»-e . 

..9 

927,933 

243,122 

MEDFORD 

Joumal-Star-meS .... 

. 8 

1,755,3% 

172,110 

. 8 

532,138 

197,248 

Star-S . 

...9 

233,509 

3,922 

Mercury-e . 

. 8 

16,280 

150,400 

MCCOOK 

Horald-S . 

. 8 

152,205 

PORTLAND 

MELROSE 

Gazotte-e . 

. 8 

899,5% 

21,672 

60U)SB0R0 

Commercial  Revlow-e 

8 

47,316 

8,7% 

News-e . 

. 8 

16,280 

150,400 

NORFOLK 

. 8 

404,306 

149,303 

RICHMOND 

QUINCY 

Nowse . 

. 6 

863,100* 

81,284* 

GREENVILLE 

Palladium-ltem-eS . 

8 

900,970 

42,122 

Patrol  Ledgore . 

. 8 

207,530 

237,486 

'Converted  to  8  column  equivalent. 

. 8 

475,454 

146,612 

ROCHESTER 

WORCESTER 

NORTH  PLATTE 

HENDERSON 

Sentinol-e . 

6 

31,178 

5,418 

9 

4&3?4? 

. 6 

789,166 

16,604 

375,648 

19,264 

SHELBYVIliE 

GazMee 

9 

562B53 

266;013 

YORK 

LUMBERTON 

News-e . 

6 

439,600 

20,080 

Telogram'S 

9 

718,137 

10,156 

News-Ttmes-e . 

......6 

115,864 

Robesonian-oS . 

. 8 

524,909 

58 
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CM*. 

IMail 

MORGANTON 

Nem-Nanld-c . 

SANFORD 

...6 

18.188 

Henld-e . 

...8 

235.144 

STATESVIUi 

Rtcoid  A  Landmirti-e 
MIANNGTON 

6 

562.200 

SUr-News-mS . 

WKSON 

...8 

523.502 

Times-e . 

...8 

484.060 

NOHTH  DAKOTA 

FARGO 

Fonim-a/d . 

MINOT 

...6 

1.001.371 

News-* . 

MUlSrON 

...8 

1.095.360 

Henkl-eS . 

...8 

801.360 

OHM) 

ASHIANO 

Times-Gazelte-e . 

BELLEVUE 

....6 

171.612 

Guette-e . 

CAMBRIDGE 

...6 

12.672 

....6 

655.312 

DELAWARE 

...6 

131.761 

ELYRIA 

Chrmicle- 

Telettam-e . 

Cliranicle- 

.9* 

855.058 

lelejfira-S . 

.9* 

414.048 

«  xt.  Jan.  Him  Sep.  1980. 

LORAM 

Joumil-eS . 

MANSFIELD 

. 9 

921.060 

News  Joumal-eS . 

. 6 

613.704 

MARVSVILU 
Joumal-Trilnine-e . 

MEDINA 

. 8 

162.106 

County  Gaielte-m .... 
SALEM 

. 6 

394.912 

News-e . 

SANDUSKY 

. 8 

60.101 

Re|istet-*S . 

TOLEDO 

. 6 

375.928 

Blade-e . 

. 9 

1.190.224* 

494.858* 

Blade-S  . 

. 9 

‘Retail  Includes  dassitied. 

WAPAKONETA 

News-e . 

. 8 

308.112 

OKLAHOMA 


DUNCAN 


Bannei-eS . 

EIMD 

8 

B 

82.747 

382.410 

370.230 

Ea|le-e 

8 

NewsS 

8 

270.956 

IDABEL 

Gaaette-e . 

. 8 

169.324 

NORMAN 

Tf*nscripl-eS . 

. 8 

893.102 

OKLAHOMA  CITY 

9 

2.212.812 

2.000.730 

Times-*... 

9 

9 

807.797 

PONCA  CITY 

News-*S.. 

6 

407.526 

SAPULPA 

HemId-eS . 

. 8 

649.250 

SHAWNEE 

News-Stai-m . 

. 6 

789.993 

TULSA 

Woitd/Tiibune-meS. 

. 6 

1.789.343 

OREGON 

CORVAIilS 

Gaiette-Times-e . 

. 8 

1.090.460 

EUGENE 

R*|istai-Guard-eS.. 

6 

2.229.108 

General 

Cal*. 

KIAMATH  FALLS 

Retail 

11.150 

HenW  A  News-eS . 8 

MEDFORD 

1.390,858 

37.352 

Mail  Tiiliune-eS . 8 

SALEM 

1.262.781 

21.600 

Statesman-Joumal-m  9 

3.011.624 

129.572 

PENNSYLVANU 

ALLENTOWN 

144.424 

CaH-m . 6 

996.730 

CaN-Chionicle-S . 6 

ALTOONA 

579,152 

Minw-e . 8 

362.782 

150.900 

BEDFORD 

GanNe-m . 8 

102.214 

161.104 

CARLISLE 

Sentinel-e . 8 

ClfARFIELO 

200.844 

Pniiess-e . 8 

DANVILLE 

150,322 

News-e . 8 

HAZaTON 

222.348 

112.189 

Standard-Speaker-a/d  9 
HUNTINGDON 

721.679 

5.000 

News-* . 8 

LANCASTER 

120.162 

20.370 

lntelli(encef  Journal/ 

New  Era-m* . 9 

849.309 

22.323 

News-S . 9 

lEVinOWN 

Bucks  County 

445.169 

80.804 

Couriei  Times-a/d . 6 

MILTON 

442.674 

5.554 

Standard-e . 6 

NORRISTOWN 

54,180 

Times  Herald-e . 6 

377,890 

126.072 

OIL  CITY/FRANKLJN 

Oerrick-m . 9 

45,696 

142.254 

News-Heiald-e . 9 

PRMOS 

37,114 

22,550 

Delaware  County 

Times-e . 6 

149.754 

35,588 

QUAKERTOWN 

Free  Press-* . 6 

31,542 

70.782 

READING 

Eaile  Times  me  8 

707,342 

156.562 

Eagle-S .  8 

ST.  MARYS 

378,795 

324.520 

Press-* . 8 

76,986 

22,190 

SOMERSn 

Ameiican-m . 8 

SUNBURY 

36.890 

9,408 

Item-e . 6 

WASHINGTON 

193,242 

Obsenef-Reporter-a/d  8 
WILKES-BARRE 

553.854 

Citiaens’  Voice-m . 6 

122.686 

6.601 

RHODE  ISUUn 

NEWPORT 

278.488 

News-e . 6 

103,460 

278.488 

PAwrucxn 

28.224 

Times-* . 9 

WOONSOCKH 

205.312 

Call-e . 9 

373,758 

156.408 

SOUTH  CAROUNA 

CHARLESTON 

320.841 

News  A  Carnal 

320,078 

Post-meS . 6 

1,210,435* 

92.669 

‘Indudes  Classified. 
aORENCE 

16.114 

News-m . 8 

GREENVIUE 

392.000 

9,436 

News/Piedinont/ 

20.388 

News-Piedmont-meS . 8 

1.458.492 

GREEEMNOOO 

Indn-loumil-e . 8  473,653 


SOUTH  DAKOTA 

HURON 

Plain$man-« . 8  692.104 

34.356  TENNESSEE 

CLEVEIANO 

198.205  Banmf-«S . 8  1.015.280 


General 

MARYVUi 

Celt. 

RetaH 

General 

WENATCHEE 

Cela. 

RalaH 

General 

75.530 

Times-e . 

. 6 

495.257 

84.693 

Wbitd-eS . 

. » 

1.602.622 

222230 

PARIS 

109.807 

Ppst-biteNiieflcei-c . 

. 8 

56.896 

20.956 

WISCONSIN 

SHELBYVHU 

APPLETON 

214.662 

Times-Gaatte-e . 

. 8 

154252 

11.546 

PKl-Oasccnt-fS.... 
affreM  FALLS 

. 6 

1.032,654 

394.800 

TEXAS 

Herald-Tele|ram-e . 

. 8 

192,640 

23  ICC 

ATHENS 

EAUOAIRE 

205.730 

...6 

233.381 

8.661 

. J 

700.546 

202.818 

4.718 

aPASO 

GREEN  BAY 

. 9 

1.356.880 

1.330.546 

151.802 

161.868 

. 8 

1.547203 

228.95/ 

161.113 

Hentd-Posl-e . 

. 9 

MARSHFIELD 

. 9 

524.356 

2.800 

6 

290.766 

65,01b 

41.363 

KILGORE 

MH.WAUKEE 

News  HuaM-e . 

. 8 

68.033 

19.054 

Journal-eS 

9 

3,757,055 

445225 

237.860 

7,224 

1.134 

9 

870.156 

395.113 

MARUN 

SHEBOYGAN 

48.664 

8 

220.640 

. 8 

588,238 

56.000 

PORT  LAVACA 

WATERTOWN 

12.446 

Wa«e-e . 

. 8 

52.416 

5.880 

Times-* . 

. 6 

211,610 

WACO 

WEST  BEND 

32.826 

Thbune-Herald-a/dS. 

292.963 

16.670 

. 9 

209.874 

HG 

In  reM 

In  retail 

UTAH 

WYMM 

ST.  GEORGE 

CASPER 

Color  Countiy 

Star-Tiibuae-m . 

. 9 

1227.100 

155,106 

297,706 

Spectmm-eS . 

. 8 

438,256 

14.4M 

RAWLINS 

53.082 

. 8 

42.000 

Tribune-m . 

. 9 

4.642.380 

224.208 

RIVERTON 

Deserel-News-e . 

. 9 

3.429.895 

224.208 

Ranter-e . 

. 8 

254.968 

10.332 

48.821 

Tiibune-S . 

. 9 

1.238.342 

29.189 

SHERIDAN 

9.030 

Press-* . 

. 8 

567.606 

5,372 

VERMONT 

98.965 

BURLINGTON 

. 6 

732.242 

223.160 

51.302 

ST.  ALBANS 

rAMAfU 

51.302 

Messen|ef-c . 

. 8 

283.920 

6.720 

ALBERTA 

VMGIIHA 

MEDICINE  HAT 

20.540 

FREDERICKSBURG 

. 8 

985.630 

185.774 

Free  Lance-Star-c . 

. 6 

737,385 

17.013 

16,478 

NEWPORT  NEWS 

BRITISH  COLUMRU 

Piess-m 

9 

1.483.905 

134.150 

NEW  WESTMMSTER 

206.544 

rimes-HcraU-e . 

9 

9 

1.459,405 

909,225 

134,150 

1.000 

Cuhimbian-* . 

VANCOUVER 

. 8 

365.700 

191.534 

6,962 

RICHMONO 

. 9 

474.198 

976,177 

769.943 

773,343 

8.056 

Times-Dispatdi  A 

Sun-* . 

. 9 

News  Leader-meS 

. 8 

3,375,359 

555,497 

VICTORIA 

1.600 

ROANOKE 

Times-Calonist-a/dS . 8 

784.164 

434.912 

Times  A  World 

179,844 

News-meS . 

. 9 

2.581.107 

438.167 

MANITOBA 

WINCHESTER 

PORTAGE  lA  PRAIRIE 

157,304 

Star-e . 

WOOOBRIDGE 

. 6 

351.036 

14.112 

Graphic-e . 

. 8 

85.354 

34.161 

1.176 

Potomac  News-e ... 

. 8 

435.120 

ONTARIO 

BRANTFORD 

WASHINGTON 

Eipositor-* . 

. 9 

1.037.477 

236.489 

8.000 

ABERDEEN 

BROCKVILLE 

Wodd-eS . 

. 6 

1.138.186 

4.322 

1.010.757 

153.487 

201.706 

AUBURN 

KINGSTON 

Globe  News-mS .... 

. 9 

702.408 

In  retail 

Whii-Standaid-*.. 

.. — X 

1.545,262 

405.681 

39.704 

BELLINGHAM 

NORTH  BAY 

HeraM-eS . 

. 6 

1.136.716 

39.914 

Nugjet-e  . 

. 8 

1.111,725 

247.141 

CENTRALJA 

OHAWA 

. 6 

425.565 

14.532 

. 8 

491.258 

2.620.200 

EVEREn 

OWEN  SOUND 

138.727 

HeraM-e . 

. 6 

20.048 

2.114 

Sun  Tunes-* . 

. 8 

599.180 

160.680 

KENT 

ST.  CATHARINES 

News  Joumal-mS 

. 9 

830.256 

In  retail 

Standard-e . 

. 9 

2.080.077 

518.543 

In  retail 

LONGVIEW 

SAUIT  STE.  MARIE 

News-* . 

. 6 

1.162.196 

In  retail 

Sault  Star-* . 

. 8 

1.034.268 

276.813 

PORT  ANGELES 

STRATFORD 

171.800 

News-eS . 

. 6 

511.994 

14.840 

Beacnn  HeraM-e. 

. 8 

331,7352* 

124.975 

RENTON 

‘RetaH  indudes  dassilied. 

189.448 

Record  Chmnide-mS  ...  9 

569.016 

In  retail 

TORONTO 

SEATTLE 

Toronto  Star-* . 

. 9 

3.315,612 

1.009.658 

Post  IntelliteiKer-m . 8 

593.992 

442.619 

Globe  A  Mail-m .. 

. 9 

923.749 

877,132 

61.426 

. 6 

1.172.780 

360.625 

SPOKANE 

SASKATCHfWAII 

Spohesman-Review-m  9 

1.029.826 

444.906 

156.520 

Chronicle-* . 9 

Spokesman-Review-S  ...9 

1.058.400 

504.910 

460.348 

17.206 

Leader  Post-*.... 

. 8 

1.523.534 

516.972 

1980  COLOR  MULTI-MILLIONAIRES 


Newspapers  publishing 
more  than  2,000,000  lines  of 
ROP  color  advertising  In  1980 

Linage  compiled  by  Media  Records,  Inc. 


City,  Newspaper  &  Edition  Linage 

Tampa  Tribune-m&S . 6,139,972 

St.  Petersburg  Times-m&S . 5,774,714 


Fort  Lauderdale  News/News 
&  Sun  Sentinel-e&S&sat . 5,456,188 

Miami  Herald-m&S . 5,323,730 

San  Antonio  Light-e&S&sat . 5,282,881 

San  Antonio  Express  & 

Express  News-m&S&sat . 5,246,819 

West  Palm  Beach  Post-m&S . 4,309,028 

Dallas  Times  Heraid-e&S . 4,195,643 

□alias  News-m&S . 3,981,391 

Houston  Chronicie-e&S . 3,965,555 


Lexington  Heraid  & 

Herald  Leader-m&S . 3,953,427 

Atlanta  Journal/Journal  & 

Constitution-e&S&sat . 3,935,076 

Detroit  News-e&S . 3,747,769 

Houston  Post-m&S . 3,467,597 

Taiiahassee  Democrat-m&S . 3,310,927 

San  Antonio  News-e . 3,293,709 

Orange  County  Register-d&S . 3,178,257 

San  Diego  Union-m&S . 3,167,699 

Detroit  Free  Press-m&S . 3,159,464 
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Camden  Courier  Post-e&S . 3,071,950 

Syracuse  Herald  Journal 

&  Herald  American-e&S . 3,061 ,824 

Nashville  Tennesseean-m&S . 2,926,491 

Peoria  Journal  Star-d&S . 2,922,902 

Asbury  Park  Press-e&S . 2,895,089 

Memphis 

Commercial  Appeal-m&S . 2,767,743 

San  Diego  Tribune-e . 2,715,689 

Washington  Post-m&S . 2,700,795 

Atlanta  Constitution-m . 2,699,584 

Denver  Post-e&S . 2,613,302 

Wichita  Eagle-Beacon-m&S . 2,571 ,447 

Honolulu  Star  Bulletin/ 

Star  Bulletin  &  Advertiser-e&S  2,546,973 

Philadelphia  Bulletin-e&S . 2,484,395 

Fort  Lauderdale 

Sun-Sentinel-m . 2,464,115 

Baltimore  News 

American-e&S . 2,463,387 

Denver  Rocky  Mt.  News-m&S . 2,417,039 

West  Palm  Beach  Times-e . 2,381 ,654 

Cincinnati  Enquirer-m&S . 2,265,400 

Baltimore  Sun-e&S . 2,254,293 

Nashville  Banner-e . 2,249,199 

Los  Angeles/San  Fernando 

Valley  News-m&S . 2,234,625 

Evansville  Press  & 

Courier  Press-e&S . 2,188,196 

Shreveport  Times-m&S . 2,160,882 

Cleveland  Plain  Dealer-m&S . 2,141,439 

St.  Petersburg  Independent-e . 2,125,059 

Charlotte  Observer-m&S . 2,105,691 

Minneapolis  Star 

&  Tribune-e&S&sat . 2,057,552 

Knoxville  News 

Sentinel-e&S . 2,002,949 

Rochester  Democrat 

&  Chronicle-m&S . 2,001,100 


1980  COLOR  MILLIONAIRES 

Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  in  1980 

Linage  compiled  by  Media  Records,  Inc. 


City,  Newspaper  &  Edition  Linage 

Columbus  (Ohio)  Dispatch-e&S  1,989,392 

Gary  Post  Tribune-e&S . 1,952,571 

Macon  Telegraph  & 

Telegraph  &  News-m&S . 1,947,440 

St.  Paul  Pioneer  Press 

&Dispatch-e&S . 1 ,940,323 

Youngstown  Vindicator-e&S . 1,936,429 

Miami  News-e . 1 ,861 ,845 

Honolulu  Advertiser-m . 1,839,010 

Newark  Star  Ledger-m&S . 1,830,783 

Akron  Beacon  Journal-e&S . 1 ,766,840 

Buffalo  News-e&S . 1,766,390 

San  Jose  Mercury  & 

Mercury  News-m&S . 1,753,200 

Columbus  (Ga.)  Enquirer  & 

Ledger  Enquirer-m&S . 1,631,168 

Philadelphia  Inquirer-m&S . 1,625,263 

Evansville  Courier-m . 1,605,500 

Los  Angeles  Times-m&S . 1,594,064 

Bergen  County  Record-e&S . 1,568,612 

Bradenton  Herald-e&S . 1,566,280 

Syracuse  Post  Standard-m . 1,524,548 

Long  Island  Newsday-e&S . 1,510,886 

Pasadena  Star  News-d&S . 1,460,171 

Washington  Star-e&S . 1,451,053 


Long  Beach  Independent/ 

Independent  Press 

Telegraph-m&S . 1,445,365 

Erie  Times  &  News-e&S . 1,412,529 

Kansas  City  Times-m . 1,391,923 

Tampa  Times-e . 1 ,356,502 

Memphis  Press  Scimitar-e . 1,333,033 

Aberdeen 

American  News-e&S . 1,319,372 

Pittsburgh  Press-e&S . 1,293,197 

Chicago  Tribune-m&S . 1,280,266 

Oakland  Tribune-e&S . 1,253,017 

Boulder  Camera-e&S . 1 ,250,922 

Cincinnati  Post-e . 1,215,047 

Rochester  Times  Union-e . 1,156,102 

Cleveland  Press-e . 1,155,267 

Kansas  City  Star-e&S . 1,141,960 

Shreveport  Journal-e . 1,108,993 

Los  Angeles 

Herald  Examiner-e&S . 1,100,847 

Westchester-Rockland 

Reporter  Dispatch-e&S . 1,087,455 

Hollywood  Sun  Tattler-e . 1,084,288 

San  Jose  News-e . 1 ,051 ,258 

Duluth  News  Tribune-m&S . 1,021,991 

Boca  Raton  News-e&S . 1,033,913 

Dayton  News-e&S . 1,001,159 


1980  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines  of 
ROP  color  advertising  during  1980 

(Linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


City,  Newspaper  &  Edition  Linage 

Salt  Lake  Tribune-m&S . 6,134,119 

Orlando  Sentinel  Star-a/d . 6,022,660 

New  Orleans  Times-Picayune/ 

States  Item-a/d&S . 5,125,387 

Phoenix 

Arizona  Republic-m&S . 4,423,737 

Toronto  Star-e . 4,325,270 

Milwaukee  Journal-e&S . 4,202,280 

Richmond  Times-Dispatch/ 

News  Leader-d&S . 3,930,856 

Tucson  Arizona 

Daily  Star-m&S . 3,748,663 

Anchorage-Times-e&S . 3,686,872 

Salt  Lake  Deseret  News-e . 3,654,103 

Fort  Myers  News  Press-m . 3,476,844 

Phoenix  Gazette-e . 3,464,816 

Oklahoma  City 

Oklahoman-m&S . 3,434,1 1 9 

Salem  Statesman-Journal-m . 3,226,286 

Santa  Ana  Orange  County 

Register-a/d&S . 3,167,553 

Ottawa  Le  Droit-e . 3,130,855 

Roanoke  Times  & 

World  News-d&S . 3,019,274 

Rockford  Register  Star-m&S . 2,967,076 

Birmingham  News-e&S . 2,790,638 

Cocoa  Today-m&S . 2,772,392 

Lansing  State  Journal-e&S . 2,712,178 

Tucson  Citizen-e . 2,700,997 

St.  Catherine  Standard-e . 2,598,620 

Newport  News  Press-m&S . 2,528,280 

Gallup  Independent-e . 2,436,669 

Eugene  Register-Guard-e&S . 2,426,313 

Oklahoma  City  Times-e . 2,320,808 


Grand  Island 

Independent-e&S . 2,295,062 

Tulsa  World/Tribune-d&S . 2,114,124 

Springfield 

Journal  Register-a/d . 2,104,811 

Regina  Leader  Post-e . 2,040,506 

El  Paso  TImes-m&S . 2,035,838 

Toledo  Blade-e&S . 2,031,792 


1980  COLOR  MILLIONAIRES 

Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  In  1980 

(Linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


City,  Newspaper  &  Edition  Linage 

Spokane  Spokesman- 

Review-m&S . 1,996,848 

Owensboro  Messenger- 

Inquirer-M&S . 1 ,984,230 

Layfayette  Journal 

&  Courier-e&S . 1,981,672 

Indianapolis  Star-m&S . 1,962,334 

Kingston  Whig-Standard-e . 1,950,943 

Lincoln  Journal-Star-d&S . 1,927,500 

Champaign  Urbana  News- 

Gazette-a/d&S . 1 ,890,678 

Modesto  Bee-m . 1,850,646 

Red  Wing  Republican 

Eagle-e . 1,828,341 

Wenatchee  World-e&S . 1,824,852 

Louisville  Courier- 

Journal-e&S . 1 ,814,445 

Toronto  Globe  &  Mail-m . 1,800,881 

Allentown  Call- 

Chronicle-m&S . 1 ,786,330 

Green  Bay  Press 

Gazette-e&S . 1,776,155 

Vancouver  Sun-e . 1,749,520 

Torrance  Daily  Breeze-e&S . 1,686,158 

Biloxi-Gulfport  Herald/ 

Sun  Herald-e&S . 1,678,726 

Santa  Rosa  Press 

Democrat-e&S . 1,677,088 

Staten  Island  Advance-e&S . 1,674,533 

Reno  State  Journal/ 

Evening  Gazette-d&S . 1,671,796 

Lancaster  Intelligencer  Journal/ 

New  Era-News-d&S . 1,645,266 

Greenville  News  & 

Piedmont-d&S . 1 ,630,292 

Battle  Creek  Enquirer 

&  News-e&S . 1,626,243 

Ocala  Star  Banner-e&S . 1,624,210 

Kearney  Hub-e . 1 ,607,228 

Fort  Wayne 

Journal  Gazette-m&S . 1,606,052 

Walnut  Creek 

Contra  Costa  Times-e&S . 1,603,028 

Newport  News 

Times-Herald-e . 1 ,593,555 

Lawrence  Eagle  Tribune-e&S . 1,575,560 

Ventura  Star-Free  Press-e . 1,555,265 

Seattle  Times-a/d . 1,533,405 

Spokane  Chronicle-e . 1,518,748 

Huntsville  Times-e&S . 1 ,507,100 

Nyack  Rockland 

Journal-News-e&S . 1 ,496,642 

El  Paso  Herald-Post-e . 1,492,414 

Monroe  News- 

Star-World-m&S . 1 ,490,846 

Fort  Collins  Coloradoan-e . 1,474,340 
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Monterey  Peninsula 

Herald-e&S . 1,472,576 

Klamath  Falls 

Herald  &  News-e&S . 1,466,388 

Moline  Dispatch-e&S . 1,458,903 

Worcester  Telegram-e&S . 1,457,548 

Cedar  Rapids  Gazette-e&S . 1,435,647 

Appleton 

Post-Crescent-e&S . 1 ,427,454 

Louiseville  Times-e . 1,413,918 

Casper  Star  Tribune-m . 1,382,206 

Fort  Wayne 

News-Sentinel-e . 1 ,375,906 

Medford  Mail  Tribune-e&S . 1,372,588 

North  Bay  Nugget-e . 1,358,866 

Elyria  Chronicle-Telegram . 1,355,464 

Charleston  News  & 

Courier/Post-d&S . 1 ,349,162 

Salinas  Caifornian-e . 1,347,304 

Hopkinsville  New  Era-e . 1,319,514 

Ashville  Times  &  Citizen-d&S . 1,317,470 

St.  Joseph  News-Press 

&  Gazette-d&S . 1,311,102 

Sault  Ste.  Marie  Sault  Star-e . 1,311,081 

Albany  Herald-e&S . 1,309,966 

Reading  Eagle-Times-d&S . 1,299,643 

Binghamton  Press-e&S . 1,297,996 

Santa  Cruz  Sentinel-e&S . 1,279,740 

Bloomington  Herald- 

Telephone/Times-e&S . 1 ,278,640 

Brantford  Expositor-e . 1,273,966 

Mucie  Star-m&S . 1 ,270,552 

Milwaukee  Sentinel-m . 1,265,269 

Minot  News-e . 1,256,464 

Birmingham  Post-Herald-m . 1 ,248,976 

Hastings  Tribune-e . 1,246,532 


Vancouver  Province-m . 1,244,141 

Victoria  Times-Colonist-d/S . 1,219,076 

Waukegan  News-Sun-e . 1,186,332 

Indianapolis  News-e . 1,185,337 

Marysville  Appeal- 

Democrat-e . 1 ,185,21 2 

Bellingham  Herald-e&S . 1,176,630 

Cleveland  Banner-e&S . 1,171,800 

Medicine  Hat  News-e . 1,171,404 

Muncie  Press-e . 1,171,055 

Poughkeepsie  Journal-e&S . 1,170,022 

Brockville  Recorder  &  Times-e  ....1,164,244 

Longview  News-e . 1,162,196 

St.  Cloud  times-e . 1,159,144 

Fargo  Forum-a/d . 1,152,271 

Escondido  Times 

Advocate-e&S . 1 ,148,71 5 

Framingham  Middlesex 

News-e&S . 1,143,660 

Aberdeen  World-e&S . 1,142,508 

San  Bernardino  Sun-m . 1,130,654 

Paducah  Sun-e&S . 1,128,694 

Elmira  Star  Gazette/ 

Telegram-a/d&S . 1 ,1 28,31 6 

Corvallis  Gazette-Times-e . 1,124,816 

Holland  Sentinel-e . 1,080,170 

Topeka  Capital- 

Journal-^d&S . 1 ,079,204 

New  Brunswick  News-e&S . 1 ,072,398 

Thousand  Oaks  News 

Chronicle-e&S . 1 ,068,818 

Tarrytown  News-e&S . 1,067,206 

Bloomington 

Pantagraph-a/d . 1 ,062,222 

Port  Chester  Item-e&S . 1,057,504 

Norman  Transcript-e&S . 1,049,510 


Ossining  Citizen 

Register-e&S . 1 ,047,270 

Lorain  Journal-e&S . 1,047,132 

Lewiston  Tribune-m&S . 1,037,875 

Seattle  Post  Intelligencer-m . 1 ,036,61 1 

Hayward  Review-e&S . 1,031,114 

Marin  County 

Independent  Journal-e . 1,007,932 

Yonkers  Herald 

Statesman-e&S . 1 ,004,864 

Mount  Vernon  Argus-e&S . 1 ,004,766 


COMPUTING  THE 
MILLIONAIRES  .  .  . 

To  compute  the  color  linage 
millionaires.  Editor  &  Pub¬ 
lisher  has  added  daily  linage 
to  Sunday  linage  to  arrive  at 
seven-day  totals.  When 
newspapers  publish  both 
morning  and  evening,  the 
highest  linage  for  daily  is 
selected.  Morning  and  even¬ 
ing  linanage  is  not  added 
together,  as  in  most  cases, 
the  same  advertising  is  in¬ 
cluded  in  both  editions. 


A  SPECIAL  REPORT  of  Important  1980  General 
and  Automotive  Full  Run  ROP  Color  Advertisers 

(Compiled  for  EDITOR  &  PUBLISHER  by  Media  Records,  Inc.) 


ACCOUNTS 


WTOMOTIVr 

Gasolim  t  Oil  Companies 
Chevron  USA  Inc 
Gulf  (M  Corp 

PARTS.  ACCESSORIES  A  SUPPIIES 
Champion  Spaih  Plus 
General  Motors  Parts 


PASSENGER  CARS  (NEW) 

Factory 

Buick  Division  Multi  Cars 
Buich  Electra  A  Buick  LeSahre 
Chevrolet  Division  Multi  Cars 
Chrysler  Corp  Multi  Cars 
Chrysler  Ptyrnouth  Div.  Multi  Cars 
Datsun 

Dod|e  Division  Multi  Cars 
Ford  Division  Multi  Cars 
Font  Fairmont 
Ford  Fairrmnt  A 
ForrI  Thunderhird 
Lincoln  Mercury  Division 
Multi  Cars 
OMsmobile  Division 
Multi  Cars 
Toyota 
Volkswaien 


Dealer  Association 
Buick  Division  Multi  Cars 
Dodie  Division  Multi  Cars 
D^ie  Dmni 

Ford  Division  Multi  Cars 
Ford  EscoO 
Ford  Fairmont 
Ford  Fairmont  A 
Ford  Thunderhird 
Ford  Mustani 
Ford  Pinto 
Honda 

Lincoln  Mercury  Division 
Multi  Cars 
Oldsmobile  Division 
Multi  Cars 
Several  Makes 


Number  Number 

Total 

of  ot 

ROP 

Cities  Newspapers 

Color 

Used  Used 

Linaie 

4  S 

8,745 

6  12 

49,358 

4  7 

13,112 

7  12 

78,573 

15 

Tti 

74,475 

17 

24 

27,588 

4 

5 

16,412 

6 

9 

41,960 

5 

8 

25,583 

7 

9 

20,532 

3 

6 

24,661 

43 

73 

334,159 

3 

4 

7,163 

3 

5 

17,631 

3 

5 

7,744 

3 

4 

12,327 

4 

8 

30,418 

3 

4 

4,725 

3 

4 

8,600 

3 

5 

37,325 

3 

5 

15,276 

29 

56 

410,441 

4 

7 

9,452 

7 

15 

43,789 

9 

13 

74,223 

4 

9 

15,784 

3 

6 

10,536 

3 

3 

5,392 

5 

11 

53,605 

4 

8 

38,470 

8 

15 

63,373 

ACCOUNTS  Number  Number  Total 

oi  ol  ROP 

Cities  Newspapers  Color 
Used  Used  Linaie 


Local  Dealer 
American  Motors  Corp 
Multi  Cars 
BMW 

Buick  Division  Multi  Cars 
Buick  Reial 
CadillK  DeVille 
CadillK  Division  Multi  Cars 
Chevrolet  Citation 
Chevrolet  Division  Multi  Cars 

Chrysler  C^  Multi  Cars 
Chtylser  Plymouth  Dtv.  Multi  Cars 
Datsun 

Dodie  Division  Multi  Cars 
Ford  Division  Multi  Cars 
Ford  Escort 
Foreiin  Multi  Cars 
Honda 

Lincoln  Mercury  Div.  MuHi  Cars 

Manta 

OMsmobile  Cutlass 

Oldsmobile  Division  Multi  Cars 

PontiK  Division  Multi  Cars 

Several  Makes 

Toyota 

Volkswaien 

TRUCKS,  TRAILERS  A  MOBILE  HOMES 
Chev^  Multi  Trucks 
ChevroM  Tnick  (Pickup) 

Dodie  Multi  Trucks 
Ford  Multi  Trucks 
Ford  Multi  Tnicks  (FDAF) 

Ford  Truck  (Pickup) 

Toyota  Truck  (Pickup) 

GENERAL 

ALCOHOLIC  BEVERAGES 
Liquors 

Cocktails  For  Two 
E  A I  Bran^ 

Gordons  Gin 
Kentu^  Silk 
Midori  Liqueur 
Peter  Dawson  Scotch 
Reinier  Liqueur 
Schenley  Multi  Prods 
Seairams  Multi  Prods 


4 

6 

5,289 

5 

7 

10,565 

14 

17 

31,894 

3 

4 

1,002 

3 

4 

5,648 

13 

23 

369,352 

5 

7 

5,918 

37 

60 

1,121,929 

3 

5 

15,323 

17 

26 

71,079 

17 

27 

306,836 

15 

23 

82,138 

32 

59 

469,791 

3 

5 

7,160 

10 

13 

32,039 

4 

6 

20777 

14 

23 

89,135 

5 

6 

5,023 

5 

9 

18,150 

12 

18 

138,907 

21 

35 

592,061 

41 

71 

915,748 

20 

26 

518,105 

3 

3 

9,191 

6 

8 

13,147 

3 

4 

7,355 

5 

6 

17,358 

26 

40 

100,933 

8 

13 

39,304 

23 

34 

78,876 

4 

4 

4,000 

34 

*59 

178,740 

7 

12 

19,430 

5 

9 

11,622 

6 

10 

37,766 

4 

5 

5,674 

5 

7 

6,985 

3 

3 

10,085 

5 

10 

34,196 

5 

8 

38,388 

ACCOUNTS 

Number 

Number 

Total 

ot 

ol 

ROP 

Cities  Newspapers 

Color 

Used 

Used 

Linate 

Seairams  7  Crown 

7 

11 

15,788 

Smimofl  Vodka 

3 

4 

10,193 

Suntory  Vodka 

5 

6 

32,388 

WLWeNer 

4 

6 

10,312 

FARM  A  GARDEN 

Arien  Garden  Equipment 

4 

6 

5,773 

Case  Tractor 

3 

3 

3,943 

Florist  TransworM  Delivery  Assn 

35 

64 

115,428 

Ford  Tractor 

3 

3 

10,416 

Greenview  Green  Power 

23 

30 

140,616 

Ortho  Prods 

11 

14 

40,318 

Security  Pmds 

4 

6 

5,922 

Snapper  Garden  Equipment 

3 

3 

4,796 

Snapper  Mower 

5 

6 

11,011 

Toro  Garden  Equipment 

3 

3 

5,910 

FOODS 

Bakery  Goods 

Ardiway  Crackers 

3 

6 

5,952 

Entennranns  Prods 

7 

10 

40,052 

Mortons  Froien  Cakes  A  Pies 

5 

5 

3,918 

Nabisco  Crackers 

12 

13 

13,010 

Oroweat  Bread 

3 

3 

6,055 

PepperidK  Farm  Prods 

Sun  Maid  Prods 

4 

4 

6 

5 

23,745 

4,875 

BEVERAGES 

Cottoe 

Hills  Bros  Ground 

7 

9 

16,160 

Manrell  House  Ground 

8 

14 

19,516 

Maiwell  House  Instant 

20 

30 

37,484 

MIB  Ground 

13 

18 

18,104 

Tasters  Choice  Freen  Dried  Decaffeinated 

A  Ftoeie  Dried 

64 

87 

117,506 

Fruit  A  Veielable  luices 

Natural  Sun  Ftoien  Oranie  hike 

16 

27 

48,974 

Soft  Dnnks.Cartionated-Diel 

Diet  RC  Cola 

8 

12 

46,359 

Diet  Rite  Cola 

25 

40 

107,383 

RC  100 

6 

11 

35,826 

Soft  Drinks4)arbonated.Non  Diet 

Bubble  Up 

6 

9 

15,740 

(Continued  on  page  62) 


EDITOR  &  PUBLISHER  for  September  26.  1981 


61 


important  General  and  Automotive 

Advertisers  Using  Full  Run  ROP  Color 

Year— 1980 

Accounts 

Classification 

Linage 

Salem 

Cigarettes . 

6,603,729 

Now 

Cigarettes . 

4,028,771 

Wirtston 

Cigarettes . 

3,114,113 

Camel 

Cigarettes . 

1,790,399 

Triumph 

Cigarettes . 

1,620,911 

Ford  Div.  Multi  Cars 

Passenger  Cars  (New) . 

1,214,391 

Chevrolet  Div,  Multi  Cars 

Passenger  Cars  (New) . 

1,138,341 

Cambridge 

Cigarettes . 

988,360 

Marlboro 

Cigarettes . 

905,765 

Merit 

Cigarettes . 

882,954 

Pontiac  Div.  Multi  Cars 

Passenger  Cars  (New) . 

592,061 

Carlton 

Cigarettes . 

591,522 

Viceroy 

Cigarettes . 

564,686 

Toyota 

Passenger  Cars  (New) . 

548,523 

Kools 

Cigarettes . 

436,376 

1  BASE:  A  record  o1  the  BOP  Color  accounts  that  appeared 

1  in  any  three  of  the  75  important  cities  measured  by  Media 

1  Records,  me. 

ClCCola 
Coca  Cola 

Coca  Cola  Co  Beverates 
Cnish 

Dads  Root  Baer 

Dial  Dr  Pepper  t  Dr  Pepper 

Diet  Rite  Cola  t  RC  Cola 

DIel  Root  U  t  Root  66 

Dr.  ^per 

Pepsi  (Ma 

PepsiCo  Inc  Peverafes 

Sdnreppes 

Sonkist 

7Up 

Misc.  Beveraan 
McCormick  Burst  0  Lemon 
Nestle  Apple  Drink  Mis 


Dairy  Products 
Anietican  Dairy  Assn 
nav  0  Ridt  Milk 
ierseymaid  Dairy  Prods 
lers^aid  Lomrlat  Milk 
Kraft  CIteese 
Mr  Mins  Ice  Cream 
Polly  0  CIteese 
Wisconsin  CIteese 

Fruits  t  Veietables 
Del  Monte  Beans 
Florida  Oranies 
Fkriida  Tanierirtes 
loan  of  Arc  Beans 
Mrs  Pauls  Frozen  Vegetables 
Sun  Giant  Raisins 
Sunkist  Oranges 

Macaroni  Products-Uncooked 
American  Beauty  Macaroni  Prods 

Maats,  Fisb  I  Pouttry 
Armour  Meat  Prods 
Biyan  Meat  Prods 
CIticksn  Of  The  Sea  Tuna 
Dali  Man  Meat  Ms 
Frald  Meat  Prods 
Hormel  Meat  Prods 
Lykes  Bros  Meat  Prods 
Nathans  Meat  Prods 
Rath  Meat  Ms 
Superior  Meat  Ms 

Proparod  Dinnen  I  Dishes 
Totinos  Frozen  Pizza 

Shortanings.  Oils  t  Margarines 
Table  Matd  SpM 

Soups 

Campbells  Soup 
Martichan  Soup 


Number  Number  Total 

of  of  ROP 

Cities  Newspapers  Color 

Used  Used  Linage 

11  17  43,774 


Kdlous  Oreals 

70 

111 

Kdlofis  Com  nikcs 

20 

26 

Kdloggs  Com  Flikoo  A 

Roisin  Brin 

3 

3 

Kdloggs  Preduct  19 

26 

35 

Kdlouk  Rtisins  Rice  A  Rye 

10 

16 

7 

Idol 

4 

Condiments 

Dd  Monte  Chiles 

3 

6 

Dd  Monte  Taco  Sauce 

5 

9 

Kraft  Salad  Dressing 

25 

46 

Schilling  Condiments 

4 

5 

Confectkmaiy  A  Snacks 

Nestles  Candies 

30 

7 

40 

Sun  Giant  Nuts 

9 

ACCOUNTS  Number  Number 

of  of 

Cities  Newspapers 
Used  Used 

Sugars,  Syrups  t  Miles 

Dm  Crystals  Sugar  12  29 

Misc.  Foods 

American  Beauty  Macaroni  Ms  t 
Spaghetti  Sauce  Mix  3  4 

Bernstein  Salad  Dressing  A  Durkee  Onions  A 
Creamettes  Macaroni  Ms  4  5 

Brownberry  Croutons  A 

Girards  ^lad  Dressing  3  4 

County  Line  Cheese  A  Creamettes  Macaioni 
Ms  A  Durkee  Onions  II  13 

Creamettes  Macaroni  Ms  A  Durkee  Onions  A 
Lite  Line  Cheese  9  15 

Del  Monte  Burrito  Filling  Mix  4  g 

Del  Monte  Ms  5  9 

Kraft  Dinners  3  s 

Kraft  Ms  4  6 

La  Choy  Ms  28  SO 

HOUSEHOLD  FURNITURE  A  FURNISHINGS 
Floor  Coverings 

Armstrong  Carpets  A  Rugs  3  3 

Armstrong  Flortr  Coverings  6  7 

Lees  Carpets  A  Rugs  12  16 

HOUSEHOLD  SUPPUES 
Aluminum  A  Paper  Mucts 

Reynolds  Brown  In  Bag  24  41 

Home  Building  Materials  A  Tods 
Owens  Coming  Insulation  56  90 

Poulan  Saw  3  S 

Stanley  Tods  5  7 

Paints,  Wall  Covet  A  Other  Finish 
Fashion  Wallcovering  5  5 

Soaps,  Cleansers  A  Pdishes 

Armor  All  Prdectant  4  6 

Yes  Liquid  Detergent  10  16 

HOUSEHOLD  EQUIPMENT  A  APPUANCES 
Air  Conditioning 

Carrier  Air  Conditioner  4  6 

Phonos,  Records,  Tam  A  Recorders 
RCA  Sdedavision  Recorder  5  7 

Radio  A  TV  Sets 

Magnavn  Cdor  TV  5  6 

RCA  Cdor  TV  52  91 

RCA  Cdor  TV  A  TV  10  15 

Zenith  Cdor  TV  10  17 

Ranges,  Stoves  A  Dishwashers 
Sharp  Mictuwave  Oven  4  $ 

Small  Electrical  Appliances 

Eureka  Vacuum  Cleaner  5  8 

klisc  Household  Equipment  A  Appliances 
G  E  Ms  10  18 

Maytag  Ms  6  8 

RUCdorTVA 

Sdectaviskm  Recorder  37  64 

Zenith  Ms  5  7 

INDUSTRIAL 

Industrial  Materials  A  Machinery 
Reynolds  Aluminum  Co  5  7 

Misc.  Industrial 

Capp  Homes  3  3 

INSURANCE 
Ule,  HeaHh  A  Medical 

Banken  Fiddih  Life  Ins  Co  8  10 

Blue  Cross  of  Southern  California  3  4 

Blue  Shield  d  California  5  5 

Fire,  Casualty  A  Other 

State  Farm  Insurance  Co  3  3 


MAIL  ORDER 
Putbeck  R  A  Associates 
MEDICAL  PRODUCTS  A  DRUGS 
Cdd,  Cough  A  Sinus  Remedies 
Neo  Citran 

Vitamins,  Tonics  A  Reducing  Aids 
Nature  Made  Vitamins 
PEIS  A  PH  SUPPUES 
Pd  Foods 

Alpo  Dinner  Dog  Food  (Pkgd) 

Alpo  Dog  Food  (Pkgd) 

Gaines  Comptete  Dog  Food 
Jim  Dandy  Dog  Food  (Pkgd) 
kleaty  Bone  Dog  Food  (Ikgd) 

PUBLIC  SERVICE  UTILITIES  A  COMMUNICATIONS 
American  Tdephone  A  Telegraph  Co. 

East  Ohio  Gas  Co. 

Northwestern  Bdl  Telephone  Co. 

Pacific  Gas  A  Electric  Co. 

South  Central  Bell 
Southern  Bdl  Telephone  Co 
Southwestern  Bdl  Telephone  Co. 

PUBUSHING  A  MEDIA 
Books 

Sesame  Stred  Ubraiy 
Radio  A  TV  Stations 
Tdeprompter  Cable  TV 

SPORTING  A  LEISURE  TIME  EQUIPMENT 
Spotting  Goods 
Ski  Dn  Snowmobile 
TOBACCO 
Cigarettes 

fcctic  Ughts  Menthol 
Arctic  Ughts  Menthol  A 
lOOs  RMhol 

Arctic  Ughts  100s  ktenthol 
Aspen  King  kkenthol  A 
100s  kkenthol 
Bdair  Menthol 
Cambridge 
Cambridge  A  100s 
Camd 

Camd  Ughts 
Carlton 

Carlton  A  lOOs 
Kod  kkilds  10(h  Menthol 
Kool  Super  Ughts  kkenthol 
Kool  Super  Ughts  100s  kkenthol 
LAM  Ughts  A  Lights  100s 
L  A  M  Ughts  100s 
kkarlboto  Multi  Cigarettes 
kkerit 

kkerit  A  kkenthol 
kkerit  kkenthol 

kkerit  Menthol  A  100s  Menthol 
kkerit  lIMs  A  HXh  kkenthol 
Newport  Ughts  King  Menthol 

Now 

Now  kkutti  Cigarettes 
Now  100s 

Now  100s  A  100s  kkenthol 
Now  100s  kkenthol 
Old  Gold  Lights 

Rl  Reynolds  Co  MuKi  Ciiardtcs 
Salem  Lights  Menthol  A 
Ughts  100s  kkethol 
Salem  Ughts  100s  kkenthol 
Salm  Ultra  kkNthol  A 


UHra  100s  Menthd 

61 

99 

4,298,111 

Tiiumph 

72 

115 

817,262 

Triumph  A  Menthol 

64 

107 

780,147 

Triumph  Menthol 

14 

22 

23,502 

True 

3 

5 

15,832 

Tnie  Ultra  One 

Viceiuy  Rich  Ughts  A 

4 

9 

27,856 

Rich  Ughts  100$ 

40 

61 

564,686 

Winston 

25 

38 

550,553 

Winston  King 

26 

41 

538,500 

Winston  King  A  Ughts  King 

50 

81 

516,063 

Winston  King  A  100$ 

55 

87 

448,808 

Winston  Ughts  King 

Winston  Ughts  King  A 

Ughts  Kns 

9 

10 

47,327 

55 

88 

478,903 

Winston  UHra  A  UHra  100s 

11 

16 

533.959 

TOILETRIES  A  TOILET  GOODS 


Dental  Supply  A  kkouthwashes 

Johnson  Dental  Floss 

4 

6 

Vdamints 

60 

98 

TRANSPORTATION 

Airlines 

Domestic 

Continental 

5 

6 

Frontier 

4 

10 

Hughes  Air  West 

10 

18 

Northwest  Orient 

15 

28 

Ozark 

4 

7 

Republic 

10 

27 

UnHed 

12 

26 

Western 

16 

31 

International 

BraniH  Intomational 

5 

4 

6 

Continental 

4 

Hughes  Air  West 

6 

9 

kkoicana 

4 

9 

Northwest  Orient 

6 

9 

Republic 

7 

15 

W^om 

14 

26 

Bus  Unes 

Continental  Trailways 

13 

27 

Trailways 

12 

32 

WEARING  APPAREL 

Timbertand  Shoes 

24 

34 

GENERAL  NOT  ELSEHMERF  ClASSIFe 

New  Jersey  State  LoHery 

7 

7 

New  York  State  LoHery 

5 

8 

Ohio  Stde  Lottery 

5 

8 

14,336 

9,042 

49,618 

14,844 

39,016 

57,768 
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Reporters  harassed,  jailed 
in  unrelated  incidents 


Newspaper  reporters  around  the  coun¬ 
try  have  had  a  rough  time  doing  their  job 
the  past  few  weeks. 

In  Carlsbad,  New  Mexico,  seven  news¬ 
people  were  arrested  and  charged  with 
criminal  trespass  while  covering  a  protest 
at  a  nuclear  waste  repository. 

In  Los  Angeles,  the  FBI  was  looking 
into  charges  by  a  Spanish-language  news¬ 
paper  that  the  Immigration  and  Natur¬ 
alization  Service  harassed  one  of  its 
photographers  on  two  occasions. 

In  Scott  County,  Virginia,  a  county 
sheriff  who  was  angered  by  a  newspaper 
story,  allegedly  assaulted  and  threatened 
a  reporter,  telling  him  not  to  set  foot  in  the 
sheriffs  office  again. 

In  Anaheim,  California,  Kansas  City 
Royal  baseball  star  George  Brett  berated 
a  Kansas  City  Times  sportswriter  over  a 
story  he  had  written  and  “forcefully 
pushed”  a  former  sportswriter  for  the 
Los  Angeles  Times. 

In  Carlsbad,  reporters  and  photo¬ 
graphers  for  the  Carlsbad  Current-Argus 
and  other  print  and  tv  news  organizations 
were  arrested  and  charged  with  criminal 
trespass  after  they  followed  protesters 
across  wooden  barriers  onto  the  site  of 
the  Waste  Isolation  Pilot  Plant. 

The  reporters  were  jailed  for  several 
hours,  booked,  fingerprinted  and  re¬ 
leased  on  $500  bail  each.  Trial  date  is 
scheduled  for  October  6. 

Ned  Cantwell,  publisher  of  the  Cur¬ 
rent-Argus  and  incoming  president  of  the 
New  Mexico  Press  Association,  bailed 
out  four  of  the  newsmen,  including  his 
own  photographer.  All  the  newsmen  got 
their  photos,  notes,  tapes  or  film  “out”  to 
other  reporters  and  photographers. 

Carlsbad  attorney  Jay  Forbes  has  been 
retained  by  the  Current-Argus.  Hal  Sim¬ 
mons,  an  attorney  for  the  New  Mexico 
Press  Association,  is  also  involved  in  the 
case,  as  are  lawyers  for  CBS  News. 

Current-Argus  managing  editor  Barry 
Casebolt  said  the  newsmen  believe  “they 
were  just  doing  their  jobs  when  they  were 
arrested.  The  story  wasn’t  at  the  barrier. 
It  was  about  300  yards  away,  too  far  to 
see  and  record  what  was  happening  (had 
they  remained  outside  the  barrier).” 

In  Los  Angeles,  Alexander  Williams, 
chief  assistant  U.S.  Attorney  in  Los 
Angeles,  said  he  requested  an  FBI  probe 
in  charges  by  a  Spanish-language  news¬ 
paper  that  the  Immigration  and  Natur¬ 
alization  Service  harassed  one  of  its 
photographers. 

A  complaint  was  filed  with  the  U.S. 
Attorney’s  office  by  Ignacio  Lozano, 
publisher  of  La  Opinion,  who  said  INS 
officers  tried  to  prevent  photographer 
Octavio  Gomez  from  taking  pictures  dur¬ 
ing  two  assignments  and  unnecessarily 


harassed  him. 

The  first  incident,  according  to  Loza¬ 
no,  occurred  as  Gomez  photographed 
nuns  protesting  the  deportation  of  Salva¬ 
doran  refugees.  The  publisher  said  that 
when  Gomez  began  shooting  pictures, 
INS  officers  forcibly  removed  the  nuns 
from  the  front  of  the  federal  building, 
took  his  camera  away  from  him  and  de¬ 
manded  to  see  immigration  documenta¬ 
tion. 

A  week  later,  Lozano  said,  Gomez  was 
harassed  again  when  he  tried  to  take  pic¬ 
tures  of  an  immigration  roundup.  In  that 
instance,  the  publisher  said,  INS  officers 
took  his  camera  and  tried  to  remove  the 
film. 

On  September  9,  La  Opinion  ran  a 
story  critical  of  the  INS  and  that  same 
morning,  according  to  Lozano,  two  em¬ 
ployees  of  the  paper  were  detained  by 
immigration  officers. 

“In  the  55  years  we’ve  been  in  busi¬ 
ness,  it’s  the  first  time  the  Immigration 
Service  has  been  here  to  harass  us,” 
Lozano  said. 

In  Scott  County,  a  reporter  for  the 
Kingsport  (Tenn.)  Times-News  filed  cri¬ 
minal  charges  against  Scott  County  Sher¬ 
iff  Joseph  Broadwater  after  the  sheriff 
allegedly  assaulted  and  threatened  a  re¬ 
porter  . 

Broadwater,  apparently  angered  by  a 
story  in  the  Times-News,  allegedly 
twisted  reporter  Dwaine  Beck’s  arm, 
attempted  to  order  him  out  of  a  court¬ 
room  and  warned  him  not  to  come  to  the 
sheriffs  office  again. 

Scott  had  written  a  story  describing  the 
3()-day  suspension  of  a  sheriffs  depart¬ 
ment  investigator. 

In  Anaheim,  Kansas  City  Royal  base¬ 
ball  star  George  Brett  needled  Kansas 
City  Times  sportswriter  Mike  Fish  over 
an  article  Fish  had  written.  The  article 
told  about  how  Brett  demolished  two 
lockerroom  toilets  with  a  bat  after  a  bad 
game. 

According  to  onlookers,  Janis  Carr,  a 
former  Los  Angeles  Times  reporter  who 
was  with  Fish,  told  Brett  if  he  wanted  to 
be  in  the  limelight,  “he  had  to  accept 
those  kinds  of  things.” 

Brett  allegedly  “forcefully  pushed” 
Carr  in  the  face  with  his  fingers  and  Fish 
stepped  in  to  prevent  the  baseball  player 
from  striking  her  again.  A  team  press 
agent  tried  to  separate  the  two  men  and 
accidentally  scratched  Fish’s  face. 

Earlier  in  the  season,  Brett  was  in¬ 
volved  in  an  altercation  with  a  UPI  photo¬ 
grapher.  Brett,  then  on  crutches,  was 
leaving  Royals’  Stadium  when  the  photo¬ 
grapher  attempted  to  take  a  picture  of 
him.  Brett  hit  the  photographer  with  his 
crutch. 


D.C.  reporter  sees 
N.Y.  cop  shoot  man 

A  reporter  for  the  Washington  Post, 
who  was  in  New  York  City  to  interview  a 
former  policeman  whose  life  story  has 
been  made  into  a  current  movie,  watched 
from  a  taxi  cab  as  a  transit  cop  shot  a 
23-year-old  man  whom  he  had  clubbed  to 
the  ground. 

The  reporter,  Thomas  Zito,  told  of  his 
eyewitness  to  the  shooting  in  a  front  page 
article  in  the  Post  this  week  (Sept.  22). 
Zko’s  account  differed  from  the  official 
police  report  on  how  the  shooting 
occurred. 

“I  saw  a  cop  shoot  a  guy  Sunday 
night,”  Zito  wrote.  “I  watched  it  happen 
from  the  back  seat  of  a  New  York  cab, 
stopped  for  a  red  light  at  %th  Street  and 
Central  Park  West.” 

The  police  version  was  that  the  cop 
shot  the  man,  described  as  a  vagrant,  af¬ 
ter  the  man  had  pulled  away  the  officer’s 
night  stick  and  hit  him  over  the  head. 

According  to  Zito,  it  was  the  police 
officer  who  had  struck  the  man  with  the 
night  stick  before  shooting  him  twice. 
Zito  said  the  two  men  argued  and  the  guy 
“threw  a  punch  at  the  cop.”  He  said  the 
“cop  beat  the  guy  over  the  head  with  his 
stick.  He  was  pummeling  him.  The  guy 
hit  the  ground  .  .  .  The  next  thing  I  saw 
was  the  cop  pulling  out  his  gun  .  .  .  Pop. 
Pop.” 

“I  had  come  to  New  York  to  write  a 
profile  on  a  cop  named  Bob  Leuci,  whose 
life  story  has  been  made  into  the  film 
‘Prince  of  the  City’,”  Zito  wrote.  “I 
wished  this  had  been  a  movie.  One  that  I 
could  have  walked  out  of.” 

The  shooting  made  the  front  page  of  the 
New  York  News. 

Zito  has  said  that  he  will  cooperate  with 
the  District  Attorney’s  Office,  which  is 
investigating  the  shooting. 

Idaho  high  court 
to  hear  Marks  case 

The  Idaho  Statesman  is  hoping  that  the 
Idaho  Supreme  Court  will  overturn 
$36,000  in  fines  the  newspaper  was 
ordered  by  a  lower  court  to  pay  when 
reporter  Ellen  Marks  refused  to  reveal 
her  confidential  sources. 

Marks  had  interviewed  a  mother  who 
had  kidnapped  her  daughter  from  her  ex- 
husband.  When  she  was  subpoenaed  to 
help  locate  the  mother,  she  refused,  citing 
a  pledge  of  confidentiality  she  had  made 
in  exchange  for  the  interview.  A  District 
Court  magistrate  cited  her  for  contempt 
and  fined  her  $500  a  day  until  she  would 
cooperate.  A  private  investigator  found 
the  child  this  past  January  and  the  fines 
were  ended. 

The  state  Supreme  Court  has  agreed  to 
review  the  case  to  see  if  the  lower  courts 
acted  properly. 
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RECENT  ADDITIONS  FOR  YOUR 

From  the  special  collection  of  books  on  newspapering 


285— WINDOWS  ON  THE  WORLD,  Worid  News 
Reporting  1900-1920,  by  Robert  W.  Desmond. 
Surveys  newsinaking  and  newsgathering  within  the 
frame  of  scientific  advances  in  the  early  1900s,  the 
Great  War  of  1914-1918,  and  the  Russian  Revolution. 
Sequel  to  the  author's  The  Information  Process 
which  surveyed  news  reporting  from  the  earliest  inven¬ 
tion  of  the  alphabet,  printing  press,  etc.  608  pages. 
Indexed  $28.50. 


286— GOODBYE  GUTENBERG,  The  Newspaper 
Revolution  of  the  1980s,  by  Anthony  Smith.  Be¬ 
cause  of  electronic  and  other  technological  changes,  the 
newspaper  in  America  has  been  changing  in  many  ways 
including  its  social  function,  the  culture  of  journalism, 
and  the  entire  concept  of  daily  printed  information.  The 
new  electronics  offers  something  more  than  a  new  pro¬ 
duction  method,  the  author  states,  providing  a  series  of 
changes  in  all  the  relationships  of  which  the  industry  is 
composed.  368  pages.  Indexed.  $16.95. 


287— PRESS  AND  PUBLIC,  Who  Reads  What, 
When,  Where  and  Why  in  American  Newspapers, 

by  Leo  Bogart.  Examining  the  economics  and  content 
of  newspapers.  Drawing  from  many  national  surveys, 
some  unpublished,  using  137  statistical  tables,  the  au¬ 
thor  gives  a  report  on  the  condition  of  the  largest  medi¬ 
um  and  answers  questions  on  circulation  growth  in  rela¬ 
tion  to  population  growth,  etc.  286  pages.  In¬ 
dexed.  $19.95. 


288— MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  management  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
management  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publisher  as  well  as  the  student.  48  pages  9  x 
11.  $12.95. 


289— A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  lay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  newspaper  design  rev¬ 
olution  of  the  1970s  discussing  the  principles  of  design, 
the  rules  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Tribune  plus  a  look  at  changes  on  11  other  large 
newspapers.  1%  pages,  9x9,  spiral  bound.  $10.95. 


290— MARKETING  PROFESSIONAL  SERVICES 
IN  REAL  ESTATE,  Advertising  Promotion,  Public 

Relations,  by  Bruce  W.  Marcus.  A  reference  book 
for  real  estate  brokers  explaining  the  use  of  advertising 
and  promotion  to  market  a  professional  service  as  com¬ 
pared  to  marketing  a  product.  281  pages.  Indexed. 
Illustrated.  $18.00. 


291— PUBLIC  RELATIONS  PRACTICES,  Case 

Studies,  by  Allen  H.  Center  and  Frank  E.  Walsh.  A 
revised  and  expanded  text  of  an  earlier  edition  includ¬ 
ing  37  case  studies,  mostly  new,  dealing  with  media 
relations,  standards  and  ethics,  crisis  communications. 
A  tool  for  the  practitioner  as  well  as  the  student.  363 
pages.  Paperback.  $14.95. 


292— UP  AGAINST  APARTHEID,  The  Role  and 
the  Plight  of  the  Press  In  South  Africa,  by  Richard 
Poliak.  The  literary  editor  of  The  Nation  spent  a  year 
gathering  data  and  observing  the  tribulations  of  black 
and  white  journalists  trying  to  do  an  honest  job  in  South 
Africa.  Describing  the  "Muldergate"  scandal  and  the 
attempt  to  buy  a  newspaper  in  Washington,  he  elab¬ 
orates  on  the  alienation  between  the  English-language 
press  and  the  Afrikaner  government.  The  author  be¬ 
lieves  these  newspapers  stand  almost  alone  between 
the  "government  and  totalitarian  darkness."  157 
pages.  Indexed.  $12.95. 


293— WRITING  FOR  THE  MEDIA  by  Martin  Ma¬ 
loney  and  Paul  Max  Rubenstein.  A  ''how-to-write" 
handbook  for  TV,  radio  and  film  with  sample  scripts, 
analysis,  guidelines  and  research  suggestions,  for  the 
beginner.  293  pages.  Indexed.  $15.95. 


294— NEWS  WRITING  by  George  A.  Hough.  Re¬ 
vised  and  expanded  edition  of  a  teaching  text  for  begin¬ 
ning  news  writers  and  reporters  to  be  used  either  in  or 
out  of  the  classroom.  Describing  techniques  and  prac¬ 
tices  and  "how  it  is  done"  via  numerous  examples. 
Includes  a  glossary,  bibliography  and  style  guide.  468 
pages.  Indexed.  $15.50 


295— ADVERTISING  FUNDAMENTALS,  Third 
Edition,  by  Philip  W.  Burton  and  William  Ryan. 
Helpful  to  professionals  but  intended  for  use  in  college- 
level  advertising  courses.  Six  sections  treat  the  legal 
and  social  obligations,  budgets  and  research,  media, 
marketing,  creativity,  etc.  882  pages.  Illustrated  and  . 
indexed.  $28.95 


296— VARIETY,  International  Showbusinats 
Rafaranca.  Mike  Kaplan,  editor.  The  largest  single 
source  of  film  information.  Biographies  of  6,000  actors, 
actresses,  composers,  directors,  etc.,  including  listings 
of  winners  and  nominees  of  all  major  show  business 
awards  from  film  to  television,  radio,  Broadway  and 
records.  1134  pages.  $75 


297— TRADE  SECRETS  OF  WASHINGTON 
JOURNALISTS;  How  to  Get  the  Facts  About 
What's  Going  on  In  Washington,  by  Steven 
Weinberg.  Commissioned  by  the  National  Press  Foun¬ 
dation,  foreward  by  Walter  Cronkite,  illustrated  by 
Herblock,  MacNelly,  Oliphant,  Trudeau  and  others,  not 
a  list  of  names  and  telephone  numbers  but  a  practical 
review,  based  on  experience,  of  where  stories  originate 
and  how  to  develop  them.  254  pages.  Indexed.  $12.50 


298— DICTIONARY  OF  GRAPHIC  ARTS  TERMS, 
A  Communication  Tool  for  Paopla  Who  Buy  Typa 
and  Printing,  by  Patricia  Barnes  Mintz.  Defining 
the  most  common  terminology  from  six  industries: 
printing,  typography,  binding,  publishing,  papermaking 
and  design  including  new  developments  in  laser,  scan¬ 
ners,  video  displays,  etc.  318  pages.  $17.95. 


299— INFORMING  THE  PEOPLE,  Public  Affairs 
Handbook,  edited  by  Lewis  M.  Helm,  Ray  Eldon 
Hiebert,  Michael  R.  Never  and  Kenneth  Rabin. 
Aimed  at  government  information  personnel  in  the 
executive  as  well  as  legislative  branches  at  the  federal, 
state  and  local  levels.  Discussing  policies  and  practices 
as  well  as  the  statutes  controlling  in  many  cases.  360 
pages.  Indexed.  $27.95. 


300— THE  CHANGING  NEWSPAPERS,  Typo¬ 
graphic  Trands  In  Britain  and  Amarica  1622- 
1972,  by  Allen  Hutt.  Covering  the  history  of  newspaper 
presentation  in  both  countries,  format  and  typography, 
to  the  development  of  bolder  display  and  the  new  ap¬ 
proaches  to  newspaper  design  through  the  graphic  arts 
designers  of  the  present.  224  pages.  Illustrated  and 
indexed.  $29.50. 


301— THE  LOS  ANGELES  STYLEBOOK,  A  Man¬ 
ual  for  Writara,  Editors,  Journalists  and  Stu- 

dants,  compiled  by  Frederick  S.  Holley.  Although 
strictly  an  L.A.  product  it  faces  up  to  style-and-usage 
problems  of  the  sex  and  ethnic  variety,  as  well  as  the 
profane  and  vulgar.  A  tool  for  newspaper  people  but 
helpful  to  writers  of  all  kinds.  240  pages.  Pa¬ 
perback.  $6.95. 


302— CREATIVE  STRATEGY  AND  TACTICS  IN 
ADVERTISING:  A  Managarlal  Approach  to 
Copywriting  and  Production,  by  Sherilyn  K. 
Zeigler  and  J.  Douglas  Johnson.  A  textbook  ex¬ 
plaining  and  illustrating  what  the  authors  believe  to  be 
the  most  effective  procedure  for  creating  effective  ad¬ 
vertising— what  to  say  and  how  to  say  it,  when,  where 
and  why.  324  pages.  Illustrated  and  Indexed.  $28.95. 


303— MINNESOTA  RAG,  Tha  Dramatic  Story  of 
tha  Landmark  Supreme  Court  Case  that  Gave 
New  Meaning  to  Freedom  of  the  Press,  by  Fred 
W.  Friendly.  A  behind-the-scene  story  of  a  scandalous 
publication  that  became  the  focal  point  in  a  case  that 
made  journalistic  history  in  a  critical  decision.  Some¬ 
thing  all  journalists  should  read.  244  pages.  In¬ 
dexed.  $12.95. 


304— HOW  TO  WRITE  ARTICLES  THAT  SELL,  by 

Perry  Wilbur.  A  guide  and  reference  book  for  the 
aspiring  free  lancer  with  practical  suggestions  for  story 
development,  photos,  research  and  dealing  with  editors. 
218  pages.  Indexed.  Paperback.  $7.95. 


305— RELIGIOUS  PUBLISHING  AND  COM¬ 
MUNICATIONS  by  Judith  S.  Duke.  An  examination 
of  the  religious  communications  industry;  $675  million 
in  radio  and  television  programming  in  1977,  $249 
million  in  book  publishing  that  year,  with  forecasts  for 
the  future  and  profiles  of  organizations  in  religious 
communications.  274  pages.  $29.95. 


306— THE  WASHINGTON  REPORTERS,  by 

Stephen  Hess.  A  stimulating  three-year  study  of  the 
field  with  the  author's  conclusion  that,  although  it  has 
escaped  broad  notice,  proprietors  have  given  up  control 
of  content  to  the  editors  who  in  turn  are  losing  control 
to  the  reporters.  Editorial  independence  of  reporters  is 
more  pronounced  in  Washington  than  in  other  locations, 
he  says.  174  pages.  Indexed.  Paperback.  $6.95. 


307— THE  PRESS,  A.J.  Liebling.  Reprint  of  pa¬ 
perback  edition  of  the  collection  of  his  columns  put 
together  by  his  widow,  Jean  Stafford,  five  years  ago 
with  new  material  added.  556  pages.  Indexed.  $6.95. 


308— COVERING  ISLAM,  How  the  Media  and  the 
Experts  Determine  How  We  See  the  Rest  of  the 
World,  by  Edward  W.  Said.  Analyzing  the  Iranian 
revolution,  the  hostage  crisis  and  other  events  in  the 
Middle  East,  the  author  contends  that  reporting  has 
provided  a  great  deal  of  coverage  as  well  as  cover-up. 
Of  300  reporters  in  Teheran  at  one  time,  not  one  spoke 
Persian.  186  pages.  Indexed.  $10.95. 


PROFESSIONAL  LIBRARY 

available  by  mail  order,  direct  from  Editor  &  Publisher. 


309— ENG/EFP/EPP  HANDBOOK,  Guide  to  Using 
Mini  Video  Equipment,  by  C.  Robert  Paulson.  For 
the  editors  who  are  intc  teievision,  radio,  cabie  or 
getting  their  feet  wet.  An  updating  on  systems  and 
hardware.  570  pages,  8  x  11  soft  cover.  $39.95. 


310— DECiSiON-MAKiNG  IN  PHOTOJOUR¬ 
NALISM:  News  Pictures  Rt  to  Print ...  or  are 
They?  By  Curtis  D.  MacDougall.  Reproducing  many 
of  the  controversiai  horror  and  disaster  news  photos 
that  have  been  published  with  pro  and  con  analysis 
including  some  of  the  fakes  and  deceits.  136  pages,  8  x 
11  soft  cover.  $5.00 


311— PHOTOJOURNALISM:  The  Professionals’ 
Approach,  by  Ken  Kobre.  From  flash  powder  to  elec¬ 
tronics,  techniques  of  taking  and  reproducing  individual 
photos  to  picture  stories.  Laws,  ethics  and  privacy  dis¬ 
cussed.  342  pages,  softcover,  8  x  11.  Indexed.  $15.95. 


312— SPELL  IT  FAST:  The  Quick  Way  to  Spell 
25,000  Easily  Misspelled  Words  in  60  Word  Lists, 

by  Robert  Gilboy.  For  the  writer  who  can't  spell  it 
and  therefore  can't  find  it  in  the  dictionary.  Classified 
under  categories:  flowers,  diseases,  etc.  286  pages. 
Paperback.  $5.95. 


313— THE  DESIGN  OF  ADVERTISING,  Fourth 
Edition,  by  Roy  Paul  Nelson.  For  journalism,  busi¬ 
ness,  art  and  graphic  design  students  detailing  typog¬ 
raphy  and  production  with  emphasis  on  design.  Well 
illustrated  with  print  and  broadcast  examples.  382 
pages.  8  x  11.  Indexed.  $20.95. 


314— MEDIA  MADE  IN  CALIFORNIA,  Hollywood, 
Politics  and  the  News,  by  Jeremy  Tunstall  and 
David  Walker.  Two  British  authors  take  a  look  at 
California  culture  and  how  through  the  media  it  has 
affected  America  in  general.  Concentration  of  film,  TV 
and  record  production  makes  California  play  a  large 
part  in  “America's  media-induced  fantasies,''  the  au¬ 
thors  claim.  204  pages.  $15.95. 


315— WRITE  FOR  THE  RELIGION  MARKET,  by 

John  A.  Moore.  Suggestions  on  style  and  techniques, 
with  illustrations,  for  those  who  wish  to  write  for  that 
market.  128  pages.  Indexed.  $9.95. 


316— BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR— 1981  Edition,  edited  by  Charles  Brooks. 
More  than  350  cartoons  by  140  cartoonists  classified 
according  to  24  topical  themes.  Award  winners  dis¬ 
played.  160  pages.  8  x  11,  paperback.  $7.95. 


317— NEWSGATHERING  AND  REPORTING  FOR 
THE  19608  AND  BEYOND:  by  Spencer  Crump.  A 
textbook  for  newswriting  courses  on  the  fundamentals 
of  journalism.  Basics  on  writing,  reviewing,  interview¬ 
ing,  editing,  makeup.  Suggested  exercises.  208  pages. 
8  X  11,  soft  cover.  $11.95. 


318— CONTEMPORARY  NEWSPAPER  DESIGN, 
a  Structural  Approach,  by  Mario  R.  Garcia.  Well- 
illustrated  (from  many  newspapers)  discussion  of  de¬ 
signs  for  all  newspaper  pages  and  sections  with  expla¬ 
nations  of  “why"  as  to  layout  and  graphics.  244  pages. 
8  X  11.  Indexed.  $27.95. 


319— THE  SUPREME  COURT  AND  LIBEL,  by  Clif¬ 
ton  A.  Lawhorne.  An  historical  perspective  as  well  as 
the  current  status  of  the  law.  Describes  an  orderly 
march  towards  freedom  of  the  press  in  the  last  50  years 
which  could  change  radically.  A  handbook  for  anyone 
connected  with  communications.  l40  pages.  In¬ 
dexed.  $19.95. 


320— PORTRAYING  THE  PRESIDENT,  Th«  White 
House  and  the  News  Media,  by  Michael  Baruch 
Grossman  and  Martha  Joynt  Kumer.  A  year-long 
st^  of  the  critical  Presidential-press  relationship  with 
this  conclusion:  “The  adversary  elements  tend  to  be  its 
most  highly  visible  aspects.  Cooperation  and  continuity 
are  at  its  core."  358  pages.  Indexed.  $26.50. 


321— CASES  IN  ADVERTISING,  by  Philip  Ward 
Burton  and  Richard  Sandhusen.  For  the  prac¬ 
titioner  and  the  student,  56  case  studies  analyzing  ad¬ 
vertising  and  marketing  problems  and  decisions,  pric¬ 
ing,  competitive  influences,  media  mix,  etc.  Cross  in¬ 
dexed.  336  pages.  $16.95. 


322— ADVERTISING  MEDIA  SOURCEBOOK  AND 
WORKBOOK,  Second  Edition,  by  Barban, 
Jugenheimer,  Young  and  Turk.  Outlining  the  media 
buying  process  and  relationships  between  advertisers, 
agencies  and  media  with  complete  description  and  il¬ 
lustrations  of  all  media  and  research  sources  available 
for  marketing,  media  planning,  etc.  169  pages,  8  x  11 
soft  cover.  $14.95. 
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Syndicates 


By  Lenora  Williamson 

Bil  Keane  takes  aim  on  fun  lines 
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Among  the  "Eggheads"  in  Keane's  new  strip 


That  very  funny  talker  who  is  president 
of  the  National  Cartoonist  Society  and  is 
widely  laughed  with  during  his  double- 
talk  speeches  before  professional  groups, 
adds  another  comic  strip  to  his  daily 
chores  out  in  Paradise  Valley,  Arizona. 

Keane,  creator  of  “The  Family  Cir¬ 
cus”  daily  panel  and  Sunday  page  for  the 
Register  &  Tribune  Syndicate,  launches 
his  laugh  lines  in  a  new  strip  featuring  a 
collection  of  adults  and  children  readily 
identified  as  “Eggheads”  both  in  the 
drawing  and  in  the  puns.  “Eggheads”  de¬ 
buts  September  28. 

Dennis  Allen,  RTS  president,  in  his 
sales  letter  to  editors,  wrote,  “If  you’re 
tired  of  buying  comic  strips  that  neither 
you  nor  your  readers  can  easily  under¬ 
stand  nor  find  funny,  then  have  a  laugh 
with  ‘Eggheads.’” 

And  one  features  editor,  Sandy  Hill  of 
the  Charlotte  News,  in  replying  to  the 
letter  with  a  copy  of  the  News’  recent 


survey  putting  Bil  Keane  at  the  top  with 
readers,  added,  “I  see  a  lot  of  new  strips 
every  year  in  my  position  as  features  edi¬ 
tor.  And  a  lot  of  them  don’t  seem  that 
good.  Often  they’re  capitalizing  on  the 
latest  trend.  Keane’s  seems  just  plain  fun¬ 
ny,  something  you  can  absorb  at  a 
glance.” 

Bil  spells  his  name  with  one  L — 
explaining  once  in  a  bio  that  he  used  to 
spell  the  name  with  2  L’s  but,  “My  father 
caught  me  drawing  on  the  walls  and  he 
knocked  the  L  out  of  me.” 

The  cartoonist  says  he  taught  himself 
to  draw  in  high  school  by  copying  the 
work  of  his  favorite  cartoonists  and  that 
he  spent  three  years  in  the  Army  during 
World  War  II  “but  we  won  anyway.”  His 
final  Army  job  was  as  a  sergeant  on  the 
Pacific  Stars  and  Stripes  where  he  drew  a 
daily  cartoon  titled  “At  Ease  with  the 
Japanese.” 


Bil  Keane 


Keane  worked  15  years  on  the  Phi¬ 
ladelphia  Bulletin  as  a  staff  artist  where 
he  characterized  himself  as  “very  good  at 
drawing  staffs.”  After  he  married  Thelma 
Came,  the  Australian  girl  he  met  during 
the  war,  the  couple  lived  10  years  in  Ros- 
lyn.  Pa.,  and  there  the  real-life  Family 
Circus  characters  were  bom. 

Keane  first  did  a  cartoon  series  called 
“Channel  Chuckles”  beginning  in  1954. 
The  family  moved  to  the  Arizona  desert 
in  1958  and  “The  Family  Circus”  de¬ 
buted  for  the  Register  &  Tribune  Syndi¬ 
cate  in  1960.  It  regularly  is  rated  by  read¬ 
ers  as  the  No.  1  panel  in  comics  surveys. 


Barbara  Gibbons 


Barbara  Gibbons,  author  of  the 
nationally  syndicated  column,  “The  Slim 
Gourmet”,  is  celebrating  her  tenth 
anniversary  of  telling  newspaper  readers 
the  way  to  get  weight  down  gradually  and 
keep  it  down. 

Since  1972,  her  low-calorie  cooking 
techniques  have  been  distributed  three  a 
week  by  United  Feature  Syndicate.  Gib¬ 
bons  testifies  to  what  she  preaches — her 
own  weight  once  was  208  pounds  but  she 
has  managed  to  stay  at  125  pounds  by 
following  her  own  slimming  techniques. 
She  emphasizes  a  “fun”  approach  to  an 
otherwise  dullish  eat-this-don’t-eat-that 
topic. 


You  get  whot  you  poy  for...  and  then  some! 


YouMI  get  DR.  LAWRENCE  LAMP, 

the  most  widely  reod _ 

physicion  columnist  in  the  world! 


•  DR.  LAMB'S  seven-rimes-Q-week  column  reaches  91  million 
readers  of  more  rhon  700  newspapers. 

•  DR.  LAMB  receives  more  rhon  400,000  letters  eoch  yeor  from 
his  readers. 

•  Your  reoders  get  help  from  the  physicion  America  chose  os  the 
top  doctor  for  its  mon-in-spoce  progrom. 

For  information  on  DR.  LAMB'S  column  or  The  NEA  Doily  Service 
coll  Chris  Pierson  toll  free  at  1-dOO-221-4B16. 

IupbI  200  Pork  Avenue 
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In  New  England, 
throw  away  the 
crying  towel! 


WHEN  YOU  SELL  NEW  ENGLAND,  YOU  CAN  STILL  MOP  UP  ...  In 

contrast  to  the  rest  of  the  country,  sales  prospects  in  New  England  are 
extraordinarily  good,  with  incomes  up,  employment  up,  and  tourism  up, 
and  the  big  summer  resort  season  coming  up  fast. 

INCOMES:  Personal  incomes  have  risen  13.4%  over  the  past  year- 
bettering  those  of  the  rest  of  the  nation,  and  even  exceeding 
New  England’s  12.8%  rise  in  the  Consumer  Price  Index. 

JOBS:  Total  New  England  non-agricultural  employment  is  over  that  of  1980 
by  58,000,  with  non-manufacturing  employment  up  92,500  over  a  year 
ago.  New  England’s  unemployment  has  remained  generally  at  least  a 
percentage  point  below  that  of  the  rest  of  the  nation. 

RETAIL  SALES:  Latest  figures  show  New  England  retail  sales  up  13.4 
index  points  above  the  corresponding  month  last  year. 


Newspapers  sell 
New  England. 

When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retail  sales 

Reserve  Bank  of  Boston  are  far  above  the  rest  of  the  country. 

Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Cardinal  Cody  story 
continues  in  Chicago 


As  the  Cardinal  Cody  investigation 
moved  off  the  front  page  this  week, 
another  angle  surfaced  that  implied  that  a 
magazine  editor  has  been  trying  to  sell  a 
32,000-word  manuscript  that  may  suggest 
author  and  columnist  Rev.  Andrew  M. 
Greeley  was  involved  in  a  “plot  to  get 
Cardinal  Cody.” 

According  to  several  sources,  James 
Winters,  the  26-year-old  managing  editor 
of  Notre  Dame  Magazine,  the  alumni 
publication  of  the  University  of  Notre 
Dame,  has  approached  several  news 
organizations  in  Chicago,  during  the  last 
six  months  or  more,  trying  to  exchange 
the  material  for  an  entry-level  job. 

When  asked  whether  or  not  the  Chica¬ 
go  Sun-Times  had  been  contacted,  execu¬ 
tive  vicepresident  and  editor  Ralph 
Otwell  said,  “It’s  not  proper  for  me  to 
comment  on  that,  (nor)  discreet  or  pru¬ 
dent.” 

At  the  Chicago  Tribune,  vicepresident 
and  editor  James  Squires  said  Winters 
first  attempted  to  sell  his  material  to  the 
Tribune  “around  the  first  of  the  year.” 

Squires,  who  moved  from  the  Orlando 
Sentinel  Star  to  the  Tribune  in  July,  said 
he  himself  had  talked  to  Winters  on  at 
least  “three  occasions  in  the  last  two 
weeks,”  adding  that  there  was  a  chance 
the  paper  might  eventually  run  some  of 
the  information  connected  with  Winter’s 
material. 

“We  will  not  run  Mr.  Winter’s  manu¬ 
script,  mainly  because  we  couldn’t  get 
it,”  Squires  explained. 

Squires  said  the  Tribune  had  tried  to 
buy  the  manuscript  on  a  freelance  basis, 
with  the  proviso  that  Tribune  staffers 
could  double-check  his  facts  and  allega¬ 
tions,  and  that  Winters  would  provide 
documentation.  “Winters  did  not  accept 
the  offer,”  Squires  said,  also  admitting 
that  while  Winters  never  directly  asked 
for  a  job  on  the  paper  as  part  of  the  deal,  it 
“was  an  implication.” 

Chicago  Catholic  last  week  accused 
the  Sun-Times  of  yellow  journalism  for 
publishing  a  “formidable  amount  of  gos¬ 
sip,  innuendo  and  false  implications.” 

In  nine  articles  and  two  editorials,  the 
official  weekly  newspaper  of  the  Roman 
Catholic  Archdiocese  of  Chicago,  labeled 
the  Sun-Times  charges  “a  barage  of 
gossip  .  .  .  and  innuendo”  containing 
“sinister  and  untrue  implications”  about 
Cody’s  moral  conduct. 

The  Sun-Times  declared  they  stood  be¬ 
hind  their  stories  and  in  a  news  analysis 
on  September  18,  said  they  had  contacted 
Cody  more  than  eight  hours  before  they 
went  to  press  with  the  breaking  story. 

According  to  the  Sun-Times,  Cody  re¬ 
ferred  the  reporters  to  archdiocesan  com¬ 


munications  officer,  Peter  Foote,  who 
almost  eight  hours  before  the  story  broke 
said  he  was  still  considering  the  Sun- 
Times  request.  More  than  five  hours  be¬ 
fore  that  day’s  pressrun,  the  paper  hand- 
delivered  four  questions  for  the  Cardinal 
to  answer. 

As  of  Wednesday,  the  archdiocese  still 
had  not  addressed  itself  to  the  specific 
allegations,  insisting  that  its  response  will 
come  once  all  the  allegations  have  been 
published. 

Don  H.  Reuben,  general  counsel  for 
the  Chicago  Tribune,  is  representing  the 
archdiocese  and  the  Cardinal. 

In  a  Sun-Times  analysis,  reporters 
pointed  out  Reuben’s  multiple  assign¬ 
ments,  adding  that  an  exclusive  interview 
with  Helen  Dolan  Wilson  had  been 
arranged  by  her  attorney,  Leonard  Ring, 
a  long-time  friend  and  legal  associate  of 
Reuben. 


Ad  rates 

(Continued  from  page  9) 


dard?’  and  they  said,  ‘Yeah,  that’s  exact¬ 
ly  what  we  expect.’” 

Diercks  cited  three  reasons  why  stan¬ 
dards  laid  down  in  consent  agreements 
with  the  FTC  quickly  become  accepted 
industry-wide;  similar  pressure  to  con¬ 
form,  the  threat  of  another  lawsuit  based 
on  similar  circumstances  and  the  fact  that 
there  are  state  consumer  laws  that 
“track”  or  follow  the  precedent  of  the 
FTC  laws. 

If  the  commissioners  give  final  approv¬ 
al  to  the  proposal  from  the  Los  Angeles 
field  office,  Diercks  said,  “You  can  ex¬ 
pect  it  will  be  the  industry  standard  in  five 
or  10  years,  or  less.” 

He  predicted,  “It’s  going  to  cause  a  lot 
of  people  a  lot  of  trouble  in  resetting  their 
rates  .  .  .  and  mean  a  tremendous 
change  in  the  way  everybody  winds  up 
doing  business.”  He  said  the  effect  of  the 
order  would  vary  with  the  conditions  of  a 
particular  market  and  advised  publishers 
to  begin  considering  the  “complicated 
analysis  of  your  business”  that  would  be 
required  to  fully  cost-justify  every  item 
on  a  rate  card. 

“This  thing  could  totally  change  the 
way  you  have  to  price  your  advertising,” 
he  said.  “Nobody  knows  how  your  con¬ 
sumers — the  advertisers — are  going  to 
react  to  all  of  this.”  What  will  happen 
when  the  rates  for  a  large  advertiser  on  a 
limited  budget  go  up  to  reflect  a  newspap¬ 
er’s  costs,  he  asked,  “and  they  wake  up 
one  morning  and  find  it’ll  (their  budget 
will)  take  them  only  80%  of  where  it  used 
to?” 


Wall  St  Journal 

(Continued  from  page  II) 


summarized  because  of  their  personal 
nature;  they  will  be  briefly  described  in¬ 
stead,  Schuyten  said. 

The  editorial  staff  assembling  all  this 
information  will  number  about  20,  he 
said.  Ten  will  be  writers/editors.  Joining 
them  at  the  South  Brunswick  site  will  be  6 
individuals,  currently  based  in  New  York 
City,  who  edit  the  existing  news/retrieval 
service.  About  4  more  employees  will 
concentrate  on  providing  other  services 
like  home  banking  and  shopping, 
Schuyten  said. 

One  of  the  writers/editors  will  work 
with  newspaper  executives  in  areas 
served  by  cable  television  companies  that 
have  agreed  to  offer  the  Dow  Jones’  ser¬ 
vice.  It  will  be  up  to  the  local  publication 
to  select  the  news,  feed  it  into  the  cable  tv 
system  and  pay  for  the  delivery, 
Schuyten  said.  Both  the  cable  firms  and 
newspapers  will  receive  a  negotiated  per¬ 
centage  of  the  service’s  revenue,  he  said, 
but  he  wouldn’t  speculate  what  that  might 
be. 

Dow  Jones  currently  is  working  with 
the  Hackensack  Record  in  Bergen  Coun¬ 
ty,  N.J.,  where  Vision  Cable  subscribers 
will  be  the  first  to  receive  the  expanded 
service  this  fall,  Schuyten  said.  Dow 
Jones  has  signed  contracts  with  cable 
firms  in  Princeton,  N.J.  (it  owns  40%  of 
the  firm.  Home  Link  Communications), 
Clearwater,  Fla.,  South  Pasadena,  Calif., 
Lakewood,  Colo.,  Fort  Worth,  Texas, 
and  St.  Louis  County,  Mo.  Another  10  to 
15  contracts  are  being  negotiated, 
Schuyten  said. 

He  emphasized  that  Dow  Jones’  opera¬ 
tion  is  different  from  that  of  other  pub¬ 
lishers  because  it  isn’t  an  experiment,  but 
a  commercial  venture  with  “real  subscri¬ 
bers”  who  will  complain  if  the  system 
fails  to  work  correctly. 

Dow  Jones  also  has  a  distribution  sys¬ 
tem  with  satellites  and  satellite  printing 
plants  across  the  country  enough  so  that 
by  the  end  of  next  year,  the  Wall  Street 
Journal  will  be  within  a  50-mile  radius  of 
65%  of  the  U.S.  population,  Schuyten 
said. 

The  electronic  newsroom  that 
Schuyten  is  supervising  now  doesn’t  con¬ 
vey  such  a  vast  news  network.  It’s  filled 
more  with  the  hum  of  computer  terminals 
than  human  voices.  Schuyten  has  yet  to 
hire  about  half  the  staff.  The  hiring  pro¬ 
cess  has  been  limited  by  the  computer 
programmers’  ability  to  create  software 
programs,  he  said.  Schuyten  is  optmistic, 
however.  Compare  the  industry  today 
with  television  in  the  late  1940s  when 
popular  radio  scripts  were  produced  for 
the  screen,  he  said.  That  has  changed.  So 
will  services  that  disseminate  news  and 
other  information  in  electronic  formats, 
he  added. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE  | 

ALCOHOLISM 

MOVIE  REVIEWS 

A  MORAL  APPROACH  TO  ALCOHOLISM:  14 
pages.  R^intable,  in  columns  or  sold  bound 
as  IS.  $2.W  postpaid.  The  Newspaper  Agency, 
Inc,  35  W  Main  St,  Suite  5,  Smithtown  NY 
117S7. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10^;  (914)  692-4572. 

AUTOMOTIVE 

REAL  ESTATE 

YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American .  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 

HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  prof,  broker,  journalist.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

GENERAL 

RELIGION 

CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures  Ltd,  TO  Box  2216, 
Clearbrook  BC  Canada  V2T  3X8. 

PRIZE-WINNING  Washington  Star  religion  edi¬ 
tor  offering  weekly  column.  No  preaching— just 
solid  analysis  of  religious  developments  in  con¬ 
temporary  society.  5302  Knole  Ct,  Alexandria 

FOR  THE  ONE  publisher  in  10  really  serious 

about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news- 

WEEKLY 

paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  Iwic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 

lets,  cartoons.  Catalog  $1.  DBI,  17700  West- 

WOMEN 

HUMOR 

NEWCOLUMNforwomenaboutwomen.  "View 
from  the  Podium,"  interviews  by  experienced 

AWARD-WINNING  toastmaster  writes  timely 
and  ORIGINAL  humor.  Samples.  Herb  Siegel, 
901  NW  200  St,  Miami  FL  33169. 

volunteer  groups.  Starts  late  fall.  For  samples 
and  additional  data;  C  Laux,  8ox  1433,  Bloom¬ 
field  NJ  07003. 
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ANNOUNCEMENTS 


NE¥lfSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  souttiwest  Oregon  weekly  a« 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  monn-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan.  1802  S  13th, 
Temple  TX  76501. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

EXPERIENCED  journalist  needs  partner/inves¬ 
tor  in  establish^  weekly,  Oregon.  Box  3135, 
Editor  &  Publisher. 


FOR  PULSE 


New  England  trade  weekly  for  sale.  Nursing 
Pulse  of  New  England. ..a  9  month  old,  suc¬ 
cessful,  controlled  weekly  trade  tabloid- 
.. .boasting  a  typical  New  England  newspaper 
style... servicing  New  England  nursing  profes¬ 
sion. 

Conflict  of  interest  forces  sale.  Call  owner,  Mr 
Rabinovitch,  (617)  523-3000  days;  (617) 
846-4186  evenings,  Sundays. 


PARTNERS,  investors,  managers  needed  to  ac¬ 
quire  several  southeast  non-dailies  (North 
urolina.  South  Carolina,  Georgia)  grossing 


60M-256M.  Immediate  reply.  Nj Babb,  Com-  I"?!'""*.' 

munity  Nevrspapers,  Box  1777,  Spartanburg 

SC  29304;  (803)  585-3678.  Washington  DC  20 

START  YOUR  OWN  WEEKLY— Extensive  how-  A  BETTI 

to  manual  by  prominent  publisher,  describes  PEDDLE  Y 

every  step  Details  from  Meadow  Press,  Box  E  &  P  C 

35-E,  Pt  Jefferson  NY  11777.  (212) 
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Unique  weekly  column  on 
psychic  phenomenon  fea¬ 
tured  in  major  metropolitan 
(daily  for  1 8  months  -  popularity 
proven  by  thoustands  of  recxl- 
er  letters.  Talented  writer/ 
psychic  investigator  seeks 
syridicotion  or  new  publica¬ 
tions. 

Box  3144, 

Editor  &  Publisher 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purpose. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawmee  Mission  KS  66207. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  Citv  FL  32401. 


CATHOLIC  UNIVERSITY  LAW  SCHOOL 
WANTS  YOU 

Journalism  and  communications  students  and 
professionals:  If  you're  taking  the  Law  School 
Aptitude  Test  (L^T)  think  also  about  Catholic 
University  School  of  Law  and  its  new  Institution 
for  Communications  Law  Studies.  The  institute 
has  designed  a  course  of  study  leading  to  a  law 
degree  that  emphasizes  the  legal  aspects  of 
communications.  For  more  information  write 
Director,  Institute  for  Communications  Law 
Studies,  Catholic  University  School  of  Law, 
Washington  DC  20064  or  call  (202)  635- 

5147. _ 

A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


Appraisals,  Mergers,  Sales.  | 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE  I 

Box  109,  McMinnville  TN  37110  I 

(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes-  : 
sional,  confidential  negotiations  for  sale  and  ! 
purchase  of  highest  qualiW  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871  j 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers” 

SALES.  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

‘Sell  or  Buy  a  Weekly  Newspaper. 

‘Over  20  listings  nationwide. 

‘Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtkmal  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Diviskxr  of 

Graphic  Management  Associates.  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
'  Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763-0777 
(714)  626-6440 


FOR  SALE — Florida  east  coast  weekly,  priced 
to  sell.  Ideal  man-wife.  Low  down  pawnent. 
Will  consider  lease  to  right  people.  Write  Bon 
3158,  Editor  &  Publisher. 

GROWING  KANSAS  weekly  grossing  $60.6oa 
$67,500,  $20,000  cash  required.  Box  3137. 
Editor  &  Publisher. 

I  WILL  ACCEPT  no  less  than  $30,000  down  for 
my  chain  of  4  weeklies.  We're  doir«  $200,000 
per  year  gross.  My  sale  price  is  $200,000.  Box 
I  3133,  Editor  &  Publisher. 

I  - 

COUNTY  SEAT  weekly  for  only  $128,000  in- 
;  eluding  building  and  accounts  receivable.  In 
beautiful  area  (if  lower  Michigan. 

,  ILLINOIS  weekly  newspaper  with  large  shop¬ 
per,  will  do  over  $300,000  this  year.  Can  be 
I  bought  for  $250,000. 

Roy  Holding  &  Accociates 
TO  Box  212,  Gahra  IL 
(309)  932-2270  days 
(309)  879-2412,  evenings 

!  ESTABLISHED  COUNTY  WEEKLY  with  super- 
!  ior  reputation  in  rapidly  growing  area  in  Zone  4. 

■  Location  offers  unusual  combination  of  resort 
!  atmosphere,  expanding  business  and  clean  in- 
I  dusby.  Strong  potential  market.  Owner  retir- 
I  irw.  Challenge  for  aggressive  owner/manager. 

I  $fOOM.  Write  Box  3(^,  Editor  &  Publisher. 

'  7-YEAR-OLO  paid  circulation  urban  weekly 
;  newspaper.  Pacific  Northwest.  History  of 
^  aggressive  news  coverage.  Gross  from 
.  $200,000-$250.(X)0.  NeeiK  sharp  manage- 
I  menttotumaround.  Write  Box3110,  Editor^ 
1  Publisher. 

I  3  WEEKLIES  with  revenues  in  excess  of 
$800, (XX);  terms  negotiable;  Zone  3.  Box 
3153,  Editor  &  Publish. 


NEWSPAPERS  WANTED 


i  IF  YOU  ARE  without  competition  in  your  home 
;  base,  do  not  have  a  central  printing  plant,  and 
'  have  at  least  4500  paid  circulation,  our  widely- 
:  respected  group  of  community  newspapers 
;  would  like  to  discuss  purchasing  your  non-daily 
.  publication.  Flexible  arrangements  to  meet 
I  your  needs,  including  your  remaining  with  the 
'  newspaper.  No  paper  too  large  for  us  to  consid- 
j  er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con- 
,  fidential. 

PUBLICATIONS  FOR  SALE 

’  RESTAURANT  MAGAZINE.  Florida.  A-plus 
;  reputation  in  thriving  market,  established 
I  advertising  base,  lor  2  person  operation.  Gross 
;  90K,  askir^70K.(ireat  terms.  §0x3139,  Edi- 
'  tor  &  Publisher. 


INDUSTRY 

SERVICES 


NEWSPAPERS  FOR  SALE  \ 

PARTNERS,  investors,  managers  needed  to  ac¬ 
quire  several  southeast  non-dailies  (North 
(^rolina.  South  Carolina,  Georgia)  grossing 
60M-250M.  Immediate  reply.  NJ  Bal»,  Com¬ 
munity  Newspapers.  Box  1777,  Spartanburg 
SC  29304;  (803)  585-3678. 

SIERRA  foothills  weekly.  Gross  $65,000.  Seek 
quick  sale  at  $40,000.  Terms.  Evenings, 
(209)  539-3212. 


Terms.  Evenings, 


SIERRA  WEEKLY  established  73  years,  heal¬ 
thy  major  growth,  within  commute  of  metro  I 
areas.  Young  owners  heading  for  bigger  chal-  ' 
lenge.  $20(),0()0  reasonable.  Box  3147,  Edi-  ! 
tori  Publisher. 


STARTING  A  TMC  PROGRAM? 
DO  IT  RIGHT  THE  FIRST  TIME! 

Target  Marketing  CcxnrrHjnlcations 
will  OTKilvze  your  moritef.  recxmmerKJ 
me  most  cost-efflcxenl  delivery  and 
show  you  how  to  do  it  ...  Right 
the  First  Time! 

Save  volucible  time  ortd  money. 

Can  the  TMC  Professionals  todrjy 
at  Tcxget  Marketing  Communicalions. 
Stan  Cheren  -  (714)  556-4460. 


EQUIPMENT  &  SUPPLIES... 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


THOUSANDS  OF  NEW  AD  DOLLARS  yours  for 
as  little  as  $50  a  month  with  most  complete 
and  easy  co-op  systems  available.  Includes 
training  manuals,  40  programs  and  accrual 
contacts  monthly,  newsletter,  audio  visuals, 
staff  support.  Send  for  15  minute  Co-Up  cas¬ 
sette  Metro  "Co-Up"  System,  A  Goldgraben, 
33  W  34th  St,  New  York  NY  10001. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS& 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157:  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


READABILITY  and  efficiency  are  our  keys  to 
newspaper  design.  Critiques,  workshops,  con¬ 
sultations,  projects.  R-E  Design,  PO  Box  2486, 
Salt  Lake  (5ity  UT  84110. 


NEWSPAPER  SERVICES 


WATCH  YOUR  CLASSIFIED  AD  SALES  SOAR! 
For  43  years  we  have  gained  knowledge  and 
experience  in  sales  management  that  can  help 
you  build  rapid  classified  profits,  promotion 
and  training!  Consultations  and  programs  are 
designed  for  your  own  local  obpohunities! 
Greater  profits  can  be  yours.  Call  or  write  for 
more  information  and  references:  Tom  Greene, 
Classified  International,  3211  North  74th  Av, 
Hollyvrood  FL  33024;  (305)  981-1240. 

Put  our  proven  classified  sales  building  experi¬ 
ence  to  work  for  you. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


TYPESEUING  SERVICES 


FAST,  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  for  low  quotes.  Copyset,  Box 
194,  South  Paris  ME  64281;  (207)  743- 
6843. 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  nevrspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications.  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


CAMERA  A  DARKROOM 


BUY  OR  TAKE  OVER  PAYMENTS-400  Mag- 
nascan  high  speed  positive  or  negative  4  color 
scanner.  20"x24”  expose.  Excellent  condi¬ 
tion.  Box  3090,  Editor  &  Publisher. 


ITEK  435  camera/processor,  new  1980,  stats, 
film,  halftones,  RC  and  other  output,  asking 
$6500.  Mr  Jensen,  (315)  685-5738. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


RUBERTSON  14x20  vertical,  $1000.  Model 
Versamat  processor  1 1",  $1500.  Chemco  pro¬ 
cessor,  $1000.  Douthill  vacuum  frame, 
$2500.  VSG  516,  $3500.  NuArc  14x18, 
$2500.  Itek  430,  $4750.  Jeff  or  Bob  Weber, 
(216)  729-2858. 


SQUeeze  Lenses,  new  and  trade  ins.  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


VGC  cps  520  CAMERA 
Perfect  condition.  Purchased  March,  1979. 
Negotiable.  Gary  Thomas  (312)  492-7206. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  ^ing  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,”  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188.  _ 


W*  movw  machliMry! 
EftP  CLASSIFIEDS 
(212)  782-7053 


POSITIONS  WANTED 

1  week  —$2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks— $2.00  per  line,  per  issue. 

4  weeks— $1.80  per  line,  per  issue. 


COMPUTER  SOFTWARE 


MAILING  SYSTEM — Eliminates  mailroom  sort¬ 
ing,  postal  zone  tabulations.  Generates  true 
pre-sort  bundles  and  tallies  zone  totals  under 
program  control.  Up  to  2900  labels  per  hour. 
Requires  CPM  64K,  370K  disk(TRS-K)  Mod  II 
and  others).  Write  DMS,  Inc,  112  N  Main, 
Yates  Center  KS  66783  or  call  (316)  625- 
3554. 


SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 
Displ^  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


COMPUTERS 


COPY  (XJNTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processmg.  Terminal  Systems  Ckirpora- 
tion,  901  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


3  GENERAL  AUTOMATION  No.  1830  CPU 
6  General  Automation  disk  drives 
1  Data  Products  line  printer 
3  Teletype  model  No.  33  ASR 
12  Disk  Packs  CDC  No.  870-32 
1  General  Automation  carrl  punch 
1  General  Automation  card  reader 
1  (Xrcumentation  card  reader 

1  Honeywell  series  No.  200,  Model  No.  120 
with  typewriter  console,  card  reader  and 
punch,  1100  LPM  printer,  disk  controller 
and  3  disk  drives.  This  systems  is  currently 
under  Honeywell  maintenance. 

2  IBM  model  No.  3  card  data  recorders 

1  DEC-PDP-8/1  system  with  fixed  head  disk 
and  4  DEC  tape  units 

Contact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 


MAILROOM 


BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee-- 
our  only  charge.  People  you  can  trust.  Jeff  We¬ 
ber  (216)  72V28M. 


BUNN  TYING  MACHINE.  Christianson  saddle 
sticher.  Pitney  Bowes  mailing  machines.  Dex¬ 
ter  28x42  folder.  Make  offers,  Jeff  or  Bob  We¬ 
ber,  (216)  729-2858. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  convemrs  and  srare  parts. 
NORTHEAST  STORA(lE  &  INDIJSTRIES 
(213)  257-7557 


2  CUTLER  HAMMER  Mark  III  stackers  with 
spare  parts  and  delivery  portion  of  conveyors 
(Xmtact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 


CUTTING  MACHINES,  cuts  Kraft  roll  to  size 
and  affixes  North  South  address  labels  to  indi¬ 
vidual  sheets.  Newspapers  or  magazines  are 
then  wrapped  and  mailed.  For  information 
phone  Hy  Surchin  in  New  York  collect  at  (516) 
667-0200;  outside  New  York  (800)  645- 
5240. 


DIDDE-GLASER  four-station  inserter.  Avail¬ 
able  soon.  Runs  well.  Oil  Jim  Wilcox,  (717) 
784-2121. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


SHERIDAN  24P.  Excellent  condition.  Avail¬ 
able  early,  1982.  Please  contact  RW  Gilliland, 
Circulation  Director,  Lancaster  Newspapers,  8 
W  King  St,  Lancaster  PA  17603;  (717)  291- 


STAHL  COMBI  AUTOMATIC  C-30  knife  and 
buckle  folder.  New  August,  1980,  $40,0Ci0. 
Jeff  or  Bob  Weber.  (216)  729-2858. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CHESHIRE,  KIRK  RUDY,  AND  MAGNACRAFT 
LABELING  MACHINES  to  handle  North  South 
labels  or  computer  print-outs,  multi-wide 
labels.  Savings  in  the  thousands.  In  New  York 
phone  collect  (516)  667-0200;  outside  New 
York  (800)  645-5240. 


FOR  SALE.  Addressograph  SOOOB  with  label¬ 
ing  (list)  attachment.  Also  two  Cheshire  label¬ 
ing  heads,  one  "rotary  head"  model  R.4600 
LH.  Will  sell  any  or  all  machines  for  best  offer. 
Contact  Andy  Rockwood  at  (312)  381-9200. 


MISCELLANEOUS 


MODERN  WEB  OFFSET  PRINTING  PLANT. 
Zone  3.  Near  Washington  and  Richmond.  Fully 
equipped  with  five  unit  News  King.  10,000 
square  feet  masonry  building.  Grossing 
$200,000.  Call  (804)  787-707(3  for  details. 


PRESS/5  units,  2  folders.  Color  King/68. 
STACKERS/3  (jount-O-Veyors,  clamp  truck/1/ 
Towmotor  LP  4000  puonds. 
CAMERA/l/Robertson  20x24"  Model  580/ 
with  Carlson  Gammatrol  unit. 
PROCESSOR/l/LogE  Model  LD24. 
EXPOSURE  units/1  Douthitt  vacuum  frame/ 
Ascorlux  lights,  60x50".  1  brown  vacuum 
frame  with  mercury  lights  35x45". 

LIGHT  TABLES/3  brown  30x40,  32x42, 
52x72. 

Northeast  Tirhes,  8033  Frankford  Av,  Phi¬ 
ladelphia  PA  19136;  (215)  332-3300. 


AMERICAN  AUTOMATIC  PAPER  baling  sys¬ 
tem.  Surplus  strapper  wire.  60  ton  air  con¬ 
ditioning  system.  Make  offer.  Jeff  or  Bob  We¬ 
ber.  (216)  729-2858. 


1  BEACH  automatic  punch-bend-trim  model 
No.  4560 

1  Beach  manual  punch-bend-trim  machine 
1  Beach  m^el  No.  6000CL  2-hole  punch 
6(X)  rolls  5W'’x460'  Electrostatic  copy  pap¬ 
er  with  3"  core 

200  rolls  1 1  "x460'  Electrostatic  paper  with  3" 
core 

Contact  Mac  Daley,  (615)  521-8107  or  521- 
8193. 


ELECTRONIC  NEWSPAPER 
Less  than  $5000  starts  your  newspaper  in  elec¬ 
tronic  journalism  with  local  cable  tv  company. 
For  information  write  VISCOM,  TO  Box  1470, 
Pittsfield  MA  01202. 


FOR  SALE — 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Prospect. 
Ravenna  OH  44266;  (216)  296-8414. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-Paper  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Oamer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


JOIN  OUR  CONTRACT  CREW! 


...Those  individuals,  companies, 
syndicates  that  know  the  value  of  a 
E&P  ad  and  run  with  us  on  a  regular 
basis. 

So,  be  it  12,  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regular 
deadline  times,  monthly  billing,  and 
the  best  exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place  now  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 


E&P  CLASSIFIEDS 
(212)  752-7050 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ada. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  raquast. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  PvbllsiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING  RATES 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

NEWSPRINT  I 

PRESSES 

PRESSES 

WANTED  TO  BUY 

NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST.  NEW  YORK  NY  10022 

(212)  688-3020 

98  ROLLS  of  57"  30  lb  new^int 
56  rolls  of  28"  30  lb  newsprint 
Contact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 


PHOTOTYPESETTING 


COMPUWRITER  I  with  fonts,  spare  parts.  First 
S1700  takes  all.  Good  condition.  (609)  235- 
7614. 

COMPUGRAPHIC  IV,  excellent  condition. 
Buying  advanced  system  so  will  sell.  Call 
Squire  Newspapers,  (913)  381-8080. 

COMPUGRAPHIC  II  with  spares,  fonts,  plugs, 
manual,  good  condition,  asking  $2800.  Mr 
Jensen.  (315)  685-5738. 

FOR  SALE.  Compugraphic  (^Hnpuwriter.  In¬ 
cludes  appropriate  width  plugs,  fonts  and  op¬ 
eration  manuals,  $500.  Contact  Judi  Haupt  at 
(312)  381-9200. 

IF  YOU  ARE  LOOKING  FOR  a  low  cost  VDT 
system  that  can  directly  drive  your  existing 
typesetter,  then  look  no  further.  We  have  sys¬ 
tem  to  suit  every  need  and  budget.  Full  editing 
capability  and  disk  storage  is  standard,  not 
optional.  Full  communications  capabilities 
available  too! 


For  information  and  brochure  call  or  write: 
First  Main  Computer  Systems 
PO  Box  795 
Bedford  TX  76021 
(817)  540-2491 

ONE  SYSTEMS — Complete  front-end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 

3  PHOTON  No.  532  with  spare  parts  and  type 
faces 

3  Fairchild  typesetters  model  No.  TPE-214-1 
Contact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 

TYPESETTING  8ARGAINI  Compugraphic 
Trendsetter  812  Low  Range  with  2  MDT's, 
plenty  of  new  disks,  16  type  fonts  with  width 
cards,  spare  parts  kit  and  font  cleaner— deli¬ 
vered  August,  1980.  Presently  in  use.  Over 
$30,000  in  equipment  for  $22,000.  Perfect 
for  newspaper,  job  shop,  ad  agency  or  pub¬ 
lishing  company.  Too  much  equipment  for  our 
needs  but  it  will  do  the  job  for  you.  (915)  332- 
3168  or  write  Mike  Sherrod,  PO  tex  3465, 
Odessa  TX  79760. 

TYPESETTING  EQUIPMENT.  8uyers  and  sel- 
lers contact  us.  10%  sales fee-ouronlycharge. 
People  you  can  trust.  Jeff  Weber  (216)  729- 


_ PLATEMAKING _ 

PLATES 

For  sale,  3000  new  Imperial  plates,  offset. 
233/16x27Vte.008.  Newspaper  converted  to 
tabloid.  Best  offer.  Delaware  County  Daily 
Times,  PrimosPA  19018or  call  Clarence  Gick- 
er.  Plant  Superintendent  (215)  284-7200. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 


COLOR  KING  4  units  KJ6  folder— 1973. 

News  King  2  units.  News  King  folder— 1966. 
Baldwin  count-o-vmr  model  104A. 

Stobb  stacker  bundler,  model  PBC. 

Stobb  stacker  bundler,  model  PCI. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new 
All  equipnmt  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  8%-4330  Telex  56-747 1 

GOSS  SUBURBANS,  2  units.  3  units,  4  units, 
with  folders  available.  CompMely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available:  (415) 
626-7020  or  (408)  496-0666. 

GOSS  URBANITE  PRESSES 
6  unit  Goss  Urbanite  press,  SN  U-892, 

Mfg  1971. 

6  unit  Goss  Urbanite  press,  SN  U-640, 

Mfg  1968.  Used  to  print  15,0(X)  daily 
newspaper. 

Both  presses  have  been  well  maintained  and 
are  available  for  immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 

GOSS  Community,  5  units  with  folder.  Avail¬ 
able  November. 

V-25,  6  units  with  folder  and  upper  former. 
Available  October. 

Color  King,  6  units  with  folder.  Available  now. 
(214)  934-4256 

GUILMONT  quarter-folder  in  excellent  condi¬ 
tion.  Now  installed  on  Goss  Mark  I  folder,  but 
adaptable  to  other  presses.  For  further  informa¬ 
tion,  call  Ken  Hansen,  The  Oklahoma  Publising 
Co,  (405)  231-3457. 


IPEC,  INC. 


HARRIS  V-15A,  4  units,  1971.  i  CHESHIRE  and  Phillipsburg  arty  condition. 

Harris  V-15A.  6  units,  1973.  Call  collect  Herb  (20 l)289-7k)0.  AMS.  1290 

Harris  V-15A,  add-on  units,  1977.  !  Central  Av,  Hillside  NJ  07205. 

Harris  845,  6  units.  23  9fl6".  i - 

Harris  V-15A,  8  units,  1973.  CHESHIRE  LABELING  MACHINES.  KIRK 

Cottrell  V-25,  Va  and  Vi  folder.  RUDY  LABELERS.  PHILLIPSBURG  AND  PIT- 

Goss  Community  add-on  units,  1969-76.  !  NEY-BOWES  INSERTING  MACHINES.  BUNN 

Goss  Suburban  add-on  units.  .  TYINGMACHINES.  Wepaytopcashpricesand 

Goss  folders:  Urbanite,  Suburban,  SU.  '  also  arrange  and  pay  for  all  transportation 

Goss  Urbanite  Va  foMm.  !  charges.  Phone  toll  free  outside  of  New  York 

Goss  4,  6,  ^position  roll  stand.  ,  (800)  645-52(X)  or  in  New  York  (516)  667- 

Gregg  flying  imprinter  22  Va",  45  Vi".  i  0200.  HM  Surchin  Co,  Inc,  11  Lucon  Dr,  Deer 
Fincor  motor  and  controls.  Park  NY  11729. 

Harris  V-22  6  units.  , _ 

Harris  845,  22^*.  5  units,  1973.  '  DATA  PORT  CONVERSION  BOARD  for  Video 

Harris  V-25  8  units.  '  Setter  Two... to  interface  with  Harris  Microstor. 

Fairchild  Newsking  2  units,  1972.  '  Contact  either  Ed  Hauck  or  Tom  Billiard,  Dick- 

Colorking  folder  10-6.  !  inson  Press,  Dickinson  ND.  Phone  (701)  225- 

i  8111. 

WANTED:  Newspaper  equipment  and  com-  i  - 

plete  plants.  GOSS  COMMUNITY  OIL  BATH. 

with  SC  folder  unit  separate. 

I  PEC,  INC  Box  1983,  Editor  &  Publisher. 

97  Marquardt  ft  i  HARRIS  COMPUTYPE  Microstore  in  seivice- 

!  able  condition.  Dave  Robertson.  Yukon  News. 
(312)  459-9700  Telex  2ft6766  i  (403)  667-6285 


IPEC,  INC 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRESSES,  CAMERA,  BINDERY.  Buyers  and 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  People  you  can  trust.  Jeff  Weber,(216) 
729-2858. 

PRESS  DRIVE  -  GE  SP-200.  Updated  1975. 
Nine  50-hp  GE  DC  motors.  (Ximplete  new  spare 
parts  package.  Now  in  operation.  Available  first 
quarter  1982.  Call  Bob  Clark  (3 19)  291-1505. 
Waterloo  Courier,  Box  540,  Waterloo  lA 
50704. 

THE  WEB  SPECIALISTS 
Goss  SSC,  8  units,  1980 
Goss  SC,  6  units,  1969 
Goss  Community,  4  units,  1978 
Goss  Community,  4  units,  1972 
Harris  V15C,  5  units,  1979 
Harris  V25,  8  units 
2  JF25's.  1977 
Butler  Autosplicets,3 

ONE  C^p/Atlanta 

(404)  321-3992  Telex  700563 

1—8  UNIT  HOE  COLORMATIC,  22^*"  cutoff, 
single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  Colormatic,  22V4"  cutoff, 
double  3:2  folder. 

2 —  18  unit  Hoe  Color  Convertible  presses, 
22V4’'  cutoff,  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

2 — 8  unit  Goss  Mark  I  presses,  22W'  cutoff, 
automatic  pasters. 

1 — 6  unit  Goss  Mark  I  press,  22V’4”  cutoff, 
automatic  pasters.  In  warehouse— save  re¬ 
moval. 

52-units  Goss  Mark  I  available,  A82  and  A88 
(23  9/16"  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylindeis,  four  3:2 
Imperial  folders,  five  double  2:1,  auto¬ 
matic  reels  and  pasters. 

For  more  information 
call,  write  or  wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  ft,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press:  portable  ink  fountains:  2  Cline  reels  and 
pasters:  Goss  single  width  balloon:  104A  coun¬ 
ter  stacker:  4  units  Goss  CommuniN  press:  6 
units  Goss  Urbanite  press:  5  units  Econo  web 
press:  forklifts  with  rotating  roll  clamps.  We 
have  or  can  get  what  you  need  for  your  pre»- 
room  or  maiTroom.  We  do  machinery  moving 
and  erecting.  We  but  used  printing  equipment. 
NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 


LINOTYPE  Newsmaster  offset  newspaper 
pres.  5  units  (4  units  are  3/c  units),  45VS" 
(22V’4"  cut-off)  X  36  web  width,  2  folders,  5  ! 
flying  pasters,  drives  and  all  accessories,  new  i 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  ft 
Wheeling  IL  60090 

(312)459-9700  Telex  20-6766  i 

MIEHLE  ROLAND  Ultra  RUV.  l-color.  38x50.  ■ 
New  1979.  Guarenteed.  Jeff  or  Bob  Weber,  , 
(216)  729-2858.  ! 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

WANTED 

Intertype  machine  model  C4. 
Contact  Mr  K  Moorthi 
109  Selsdon  Rd 
Plaistow,  London.  E13  9BZ 
UK. 

2-UNIT  GOSS  COMMUNITY  (OIL) 
Jeff  or  Bob  Weber 
(216)  729-2858 


HELP 

WANTED 


_ PRESS  PARTS _ 

300  BEACH  E-Z  lock  saddles  with  239/16" 
cutoff 

1  Complete  Cutler-Hammer  D-Mist  system  with 
spare  parts 

Contact:  Mac  Daley,  (615)  521-8107  or  521- 
8193. 

FROM  GOSS  MARK  I  headliner  (82")  1962 
and  1968:  19  ossillating  drums  and  19  auxili¬ 
ary  drums  (all  .0010  copperized):  20  control 
switches:  100  rubber  rollers,  new  and  used 
(6Vi"-6"-5V5")  and  roller  brackets:  4  double. 
8  single.  Goss  portable  color  fountains:  1  Cap- 
co  single  fountain:  5  Goss  color  hump  foun¬ 
tains.  Call  Louis  Reeves,  (319)  291-1471. 
Waterloo  Courier,  Box  540,  Waterloo  lA 
50704. 


WANTED  TO  BUY 

- I 

MULLER  231  (Xwnter  Stacker  for  daily  news-  ! 
paper  operation.  Reply  to  Box  3037,  Editor  &  ^ 
^blisher.  1 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

-  I 

NEW  ZONE  4  suburban  weekly  needs  photo-  I 
typesetting  equipment.  Must  have  capability  j 
for  editorial  text,  heads  and  ad  display  type  for 
24  page  tabloid.  Include  price  and  info  on  war¬ 
ranties,  service  and  repair.  Also  shopping  for 
paper  racks.  Box  3164,  Editor  &  Publisher. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Chediire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  pKkaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  arid  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Femdale  Ml  48220 

PARTS  FOR  CHESHIRE  No.  N3000. 

Contact  Mac  Daley,  (615)  521-8107  or  521- 
8193. 


Well  established  Department 
of  Journalism  seeks  a  tenure* 
track  addition  to  its  profes¬ 
sionally  oriented  faculty  for 
the  fall  semester,  1982.  Our 
news-editorial  emphasis  re¬ 
quires  someone  with  at  least 
three  years  news  experience 
and  the  PhD  or  ABD.  Oppor¬ 
tunity  to  teach  skills  courses 
as  well  as  history  and  other 
specialty  interest.  Located  in 
St.  Paul's  Summit  Avenue 
area  with  the  beneHts  of  Twin 
City  living.  Salary  competi¬ 
tive.  Send  resume,  clips  and 
salary  history  to:  Rev.  James 
W.  Whalen,  Chairman  of 
Journalism,  College  of  St. 
Thomas,  St.  Paul  MN  55105. 
The  College  of  St.  Thomas  is  a 
private.  Catholic,  coeduca¬ 
tional  liberal  arts  college.  We 
seek  candidates  who  possess  a 
clear  identification  with  our 
goals  and  objectives.  Applica¬ 
tion  deadline  is  January  15, 
1982.  The  College  of  St.  Tho¬ 
mas  is  an  equal  opportunity, 
affirmative  action  employer. 


EDITOR  &  PUBLISHER  for  September  26.  1981 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


ASSISTANT  PROFESSOR  OF  JOURNALISM 
Teaching  duties  include  news  writing,  report¬ 
ing,  editing  and  area  of  specialty,  PhD  prefer¬ 
red.  Strong  professional  experience  a  must!  MA 
with  experience  given  strong  consideration. 
Send  letter  of  application,  vitae  and  three  refer¬ 
ences  to:  Dr  EIDnn,  Chairman,  Department  of 
Journalism  and  Telecommunication,  Arizona 
State  University,  Tempe  AZ  85287.  Deadline 
for  applications:  October  31,  1981. 


ADMINISTRATIVE 


ACCOUNTANT 


South  Jersey  publisher  desires  to  fill  a 
critical  need  with  a  degreed  individu 
al  with  newspaper  background.  Your  ex 
perience  must  be  broad  and  include  all 
areas  of  the  accounting  function.  The 
individual  selected  reports  directly 
to  the  Controller  and  is  involved  in 
a  number  of  assignments.  Please  send 
your  resume  and  salary  history  in  com¬ 
plete  confidence  to: 

BOX  3143 

EDITOR  &  PUBLISHER 


BALL  OF  FIRE  wanted  to  put  the  spark  in  small 
Florida  weekly.  Should  be  sales-oriented,  cap¬ 
able  of  overseeing  news,  advertising,  and  com¬ 
position.  Good  future  with  established  group. 
Send  resume  to:  Publisher,  PO  Box  670,  Arca¬ 
dia  FL  33821. 


ADVERTISING 


ADVERTISING  DIRECTOR 

For  successful,  competitive,  under  35,000 
daily  and  Sunday  combination  in  Zone  5.  Chal¬ 
lenging  opportunity  for  individual  with  at  least 

5  years  sales  and  management  experience. 
Good  salary  and  bonus  incentive.  All  replies 
confidential.  Send  resume  to  Box  3163,  Editor 

6  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
If  you  are  currently  a  number  2  or  3  person  in  a 
classified  advertising  sales  office  with  several 
years  experience  and  want  to  run  your  own 
show,  here's  your  chance.  Take  charge  of  walk- 
in  sales,  hire,  train  and  supervise  6  to  8  ad 
takers  in  proper  ad  sales  techniques,  meet  pro¬ 
duction  deadlines  and  come  up  with  creative 
marketing  ideas.  Grow  with  a  rapidly  growing 
greater  Boston  weekly  publication  of  over 
100,000  circulation.  Send  your  resume  to  H 
Barry  Morris,  Vice  President  and  Sales  Direc¬ 
tor,  The  Boston  Phoenix,  100  Mass  Av,  Boston 
MA  02115. 


SALES  MANAGER 

Midwestern  newspaper  has  an  opening  for  a 
retail  advertising  sales  manager.  We  are  seek¬ 
ing  a  candidate  with  a  proven  track  record  in 
sales  management  in  addition  to  a  college  de¬ 
gree.  Person  selected  will  enjoy  direct  selling 
involving  new  business  and  major  accounts, 
and  training  and  motivating  a  staff  of  talented 
sales  reps  while  working  as  part  of  a  manage¬ 
ment  team.  If  interestM  we  invite  you  to  for¬ 
ward  your  resume  in  complete  confidence  to 
Box  3126,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 


IT’S  A  CLASSIFIED 
SECRET! 


We  ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  box  holder. 
Attach  a  note  listing  newspapers, 
groups  or  companies  you  don't 
want  the  reply  to  reach ;  put  the  rep¬ 
ly  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds,  if  the  Box 
Number  you're  answering  is  on 
your  list,  we  ll  discard  your  reply. 


CLASSIFIED  MANAGER-SUN  BELT  MECCA 
Come  join  our  growing  major  morning  daily.  We 
seek  an  experienced  manager  who  thrives  on 
challenge,  is  a  creative  self-starter,  believes  in 
positive  motivation  and  is  turned  on  by  a  com¬ 
petitive  market.  Excellent  salary,  bonus  plan, 
fringes  and  an  unequaled  growth  opportunity 
await  the  right  person  who  can  produce  results. 
Send  resume  including  salary  history  to  Box 
3138,  Editor  &  Publisher. 


CAREER  GROWTH  OPPORTUNITY 

As  retail  advertising  manager  at  major  Midwest¬ 
ern  newspaper.  If  you've  been  waiting  for  the 
right  challenge  to  utilize  fully  your  professional 
sales  experience,  management  skills,  and  sales 
innovativeness-this  is  it! 

Guarenteed  to  be  one  of  the  best  retail  advertis¬ 
ing  manager's  jobs  anywhere.  Send  resume  in 
full  confidence  and  become  part  of  the  exciting 
BO'S  in  a  great  olace  to  live  and  work.  Box 
3160,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Medium-sized  Zone  1  daily  seeks  a  seasoned 
pro  to  fill  this  newly  created  position.  The  right 
person  must  be  strong  on  reorganizational  and 
motivational  skills  and  currently  reside  in  Zone 
1  or  2.  Summarize  track  record,  requirements 
in  first  reply.  Box  2977,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  an  aggressive  adver¬ 
tising  director  for  a  small  daily,  a  Sunday  and  4 
weekly  publications.  Successful  applicant 
must  be  a  well  or^ganized  person  who  can  com¬ 
municate  well  with  both  staff  and  the  public. 
All  applications  will  be  kept  confidential.  Send 
resume  to  Charles  W  Kelly,  General  Manager, 
Park  Newspapers  of  St  Lawrence,  Inc,  PO  Box 
409,  Ogdensburg  NY  13669.  An  Equal  Oppor¬ 
tunity  Employer. 


RETAIL  SALES 
Major  Account  Responsibility 
New  Jersey's  largest,  and  America's  15th 
largest  newspaper  is  in .  eed  of  an  experienced, 
professional  newspaper  sales  representative  to 
accept  total  responsibility  for  retail  food  and 
general  merchandize  stores.  Person  accepted 
must  have  a  thorough  knowledge  of  both  the 
newspaper  sales  profession  and  the  retail  busi¬ 
ness.  Experience  in  calling  on  major  accounts 
highly  desireable. 

As  part  of  the  New  York  A.  D.  I .,  our  highly  com¬ 
petitive  market  demands  hard-working,  skillful 
sales  people  to  maintain  and  increase  market 
share.  Ability  to  relate  to  people  at  all  levels  a 
must. 

This  is  a  key  position  in  our  organization  offer¬ 
ing  the  right  person  a  great  competitive  chal¬ 
lenge.  If  you  enjoy  a  fast-paced,  performance 
oriented  selling  situation,  send  current  resume 
including  income  history  to  the  Star-Ledger, 
Box  P20\  Newark  NJ  07101, 


SALES  OPPORTUNITIES 
If  your  sales  ability  is  better  than  your  pay  check 
and  you  have  good  experience  in  retail  or  classi¬ 
fied,  come  join  an  exciting,  competitive  daily 
newspaper  in  Zone  2.  The  right  person  can 
enjoy  $25-$30,000  a  year,  liberal  benefits  and 
vacation  and  appreciation  for  a  job  well  done. 
Send  resume  to  Box  3098,  Editor  &  Publisher. 


ADVERTISING  SALES 

For  the  largest  suburban  weekly  newspaper 
group  in  Kansas  City,  Missouri.  Strong  closing 
skills,  and  ability  to  implement  an  aggressive 
new  business  effort,  and  a  genuine  interest  in 
helping  businesses  grow  through  effective, 
plarined  advertising  will  qualify  you  for  this 
position.  You'll  sell  total  market  coverage 
advertising  for  wel  I  estabi  ished  newspapers  in  a 
highly  competitive  environment.  A  readership 
survey  and  circulation  audit  verifying  unmatch¬ 
ed  market  dominance  will  support  your  efforts. 
If  you  have  a  track  record  of  delivering  new 
business  call  Jeanne  Hines,  Director  of  Adver¬ 
tising,  Townsend  Communications,  Inc,  (816) 
454-9660. 


Editor  it  Publisher  has 
an  opening:  Its  New 

York  sales  staff  for  a  oon- 
soientious  person  with 
knowledges  of  and  respect 
for  the  newspaper  indus¬ 
try.  Persons  interested 
should  contact  D.L.  Par- 
vin  at  E&P. 


ADVERTISING  MANAGER 

Zone  1,  23,000  daily  with  two  editions  plus  i 
TMC  and  associated  weeklies  seeks  advertising 
manager  with  ability  to  lead  and  motivate  1 
through  hands-on  example  and  innovative  | 
ideas.  Will  direct  total  advertising  efforts  with  i 
management  responsibility  for  all  retail,  class!-  ! 
fied  and  national  advertising  sales.  Will  lead  i 
staff  of  20  and  report  to  the  general  manager.  | 
Salary  in  $28,000-$30,000  range.  Send  full  | 
resume  to  Box  3074,  Editor  &  Publisher.  | 

ADVERTISING  REPRESENTATIVE  opening  in  i 
retail  advertising.  15,000  daily  in  beautiful  { 
northern  Minnesota.  Experience  necessary,  j 
Send  resume  to  Scott  L  Asbach,  Mesabi  Daily 
News,  PO  Box  956,  Virginia  MN  55792.  1 

BLOOD,  SWEAT  AND... 

OPPORTUNITY  IN  CIRCULATION 

AND  ADVERTISING  MANAGEMENT 
Mid-size  Iowa  daily  has  an  opening  in  circula¬ 
tion  and  sales  management.  Our  candidate  has 
a  successful  record  in  circulation  and  TMC  op¬ 
erations  and  can  hit  the  deck  running:  get  new 
subscribers;  improve  carrier  services  and  de¬ 
partment  organization;  institute  effective 
promotion  programs.  Successful  performance 
in  circulation  will  lead  to  advertising  manage¬ 
ment  and  sales  development  responsibilities  in 
the  future.  Emphasis  is  on  leadership  and  com¬ 
munication  skills,  and  ability  to  get  the  right 
things  done.  This  job  presents  go^  career  de¬ 
velopment  and  promotional  opportunity.  Send 
resume  including  salary  history  and  require¬ 
ments  to  Box  3132,  Editor  &  Publisher. 

AD  SALES  REP 

Experienced,  aggressive  newspaper  advertising  j 
salesperson  needed  for  growing  weekly  in  Wil-  , 
liamsburg-Newport  News  market,  southeastern 
Virginia.  Send  resume  to:  Advertising,  Virginia 
Gazette,  PO  Box  419,  Williamsburg  VA  23185.  j 

CITY  CIRCULATION  MANAGER 

We  are  looking  for  an  individual  who  has  the 
talent,  experience  and  leadership  to  take  on  a 
unique  challenge  in  our  highly  competitive  two 
newspaper  market.  We  are  a  medium-size  daily 
and  Sunday  newspaper  and  we  are  looking  for 
someone  to  manage  our  city  home  delivery  op¬ 
eration.  This  position  is  a  key  growth  position  in 
our  circulation  operations  and  success  in  meet¬ 
ing  the  challenge  of  home  delivery  circulation 
growth  will  be  appropriately  rewarded  both  in 
terms  of  compensation  and  career  growth.  If 
you  are  interested  in  this  type  of  opportunity, 
send  your  resume  to  Box  3034,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALES  MANAGER 

Very  successful  broadsheet  shopper  needs 
take-charge  type  salesperson.  Must  have  ability 
to  hire,  train  and  work  with  sales  staff.  Live  in 
the  beautiful  Pocono  Mountains  or  northeast 
Pennsylvania.  Send  complete  information— 
PO  Box  345,  Stroudsburg  PA  28360. 

AD  SALES  PEOPLE  for  beautiful  valley  com¬ 
munity  in  Wyoming.  Award-winning  5000  cir¬ 
culation,  twice  we^ly  will  have  two  openings  in 
September.  Send  resume  to  Mark  Raymond, 
Wyoming  State  Journal,  Box  J,  Lander  WY 
82520;  (307)  332-2323. 

CIRCULATION  MANAGER  for  6-day,  6600 
daily,  located  in  college  community.  Experi¬ 
ence  in  promotion,  motor  routes  and  TMC  de¬ 
sired.  Excellent  benefits  and  opportunity  for 
advancement.  Send  resume  and  references  to 
Bob  Barton,  Ruston  Daily  Leader,  PO  Box  520, 
Ruston  LA  71270. 

ADVERTISING  SYSTEMS  MANAGER 

Our  newspaper  seeks  an  individual  who  is  in¬ 
terested  in  a  career-oriented  management  posi¬ 
tion  and  who  has  demonstrated  successful  ex¬ 
perience  in  systems  design  and  development. 

Responsibilities  involve  creating  and  coordi¬ 
nating  all  advertising  data  processing  systems 
and  managing  designated  staff.  Requires  3-5 
y^rs  business  experience  in  systems  design. 
Background  in  MIS,  advertising  and  newspaper 
publishing  is  desired. 

If  interested,  please  send  resume  and  salary 
requirements  to  Jane  E  Sangalis,  Star  and  Tri¬ 
bune  Newspapers.  425  Portland,  Minneapolis 
MN  55488. 

CIRCULATION  DIRECTOR  for  3-paper  group  in 
Zone  6,  two  small  dailies,  one  semi-weekly. 
Voluntary  pay  experience  desirable.  Live  in 
20,000  town,  90  minutes  from  metro.  Send 
resume,  salary  requirements  to:  Lou  Major,  PO 
Box  820,  Bogalusa  LA  70427. 

CIRCULATION  DIRECTOR 
Medium-size  daily.  Zone  5.  We  are  looking  for 
an  aggressive  professional  who  has  the  ability 
to  increase  penetrations  and  revenue.  Excel¬ 
lent  product.  Great  opportunity  with  stock  op¬ 
tions,  excellent  pension  and  insurance  prog¬ 
rams.  Salary  plus  performance  bonus.  Box 

ADVERTISING  SALESPERSON  for  central 
Florida  top  quality  weekly.  Send  resume  to  OB 
Brice,  News,  PO  Box  31,  Lake  Wales  FL 
33853. 

CIRCULATION  DIRECTOR 

WE  NEED  a  high  energy-level  person  to  head  up 
our  circulation  department.  A  no-nonsense, 
can-do  manager  who  can  hold  together  our  ex¬ 
isting  operation  and  similtaneous  help  to  ex¬ 
pand  in  an  aggressive  fashion. 

WE  ARE  Florida  Pennysaver,  Inc,  a  100,000 
door  knobbed  weekly  shopper  with  aggressive 
expansion  plans.  We  are  a  subsidiary  of  a  major 
newspaper  chain  with  commensurate  advance¬ 
ment  opportunities  for  the  right  person. 

WE  OFFER  a  salary  in  the  upper  twenties,  a 
company  car  and  a  chance  to  run  with  the  best 
and  learn  something  every  day. 

If  you're  our  person,  write  me  and  tell  me  about 
yourself  and  include  a  resume.  Jim  Schmitt, 
General  Manager,  Florida  Pennysaver,  Inc, 
925  West  17th  St,  Riviera  Beach  FL  33404. 

AGGRESSIVE  SALES-ORIENTED  advertising 
sales  representative  for  22,000  daily  in  com¬ 
petitive  market.  We're  looking  for  a  person  will¬ 
ing  to  work  toward  objectives  and  achieving 
financial  incentives.  Send  resume  to  Box 
3158,  Editor  &  Publisher. 

ARTIGRAPHICS 

BRUSH  'N'  BRAINS 

We've  got  the  equipment-offset  presses,  85- 
tine  reproduction  and  processed  color  capabil¬ 
ity.  We've  got  the  show  cases-6  wide  open  fea¬ 
ture  fronts  a  week  and  a  page  1  hungry  for 
creative  new  graphics.  And  we^ve  got  the  com¬ 
mitment  to  achieve  graphic  excellence.  If 
you've  got  the  brains  to  come  up  with  graphic 
grabbers,  the  talent  to  produce  fine  illustra¬ 
tions  and  the  energy  to  do  it  all  under  deadline 
pressure,  get  in  touch  with  us.  We're  a  93,000 
PM  daily  in  Zone  3.  Respond  to  Box  3149, 
Editor  &  Publisher. 

i  TOUGH  JOB  but  the  living  iseasy.  Small,  grow¬ 
ing  twice  weekly  AM  paper  needs  aggressive, 
effective  circulation  manager.  Carrier  and  TMC 

1  experience  referred.  Come  EARN  the  good  life 
in  Oregon.  R«>ly  Publisher,  PO  Box  546,  Leba- 
1  non  OR  97355. 

1 

;  WE  NEED  A  CIRCULATION  MANAGER  for  a 

I  95(X)  circulation  daily  located  in  west  central 

1  Wisconsin.  The  person  we  are  looking  for  must 

1  be  strong  on  recruitment  of  carriers  and  circula- 
!  tion  promotion.  The  manager  will  be  responsi- 
:  ble  for  the  complete  circulation  operation  and 
!  distribution  of  the  TMC  product.  Salary  will  be 
'  commensurate  with  ability,  experience,  and 
'  desire.  The  usual  fringes,  plus  complete  paid 
health  insurance.  Please  send  resumes  to  Gary 

1  B  Gaier,  Chippewa  Herald  Telepam,  20-22  W 
Central  St,  (Jhippewa  Falls  Wl  54729. 

NEWS  ART  DIRECTOR 

230,000  plus  metro  with  finest  color  reproduc¬ 
tion  in  the  West  seeks  experienced  visual  jour¬ 
nalist  to  build  news  art  department.  Opportun¬ 
ity  to  develop  your  own  ideas,  to  hire  and  train 
staff.  Job  demands  management  skills  as  well 
as  technical  skills  for  hands-on  work  in  present¬ 
ing  information  in  concise  visual  elements. 
Send  sanmies  of  work,  resume  to:  Brian  L  Stef¬ 
fens,  AME! Graphics.  The  Register,  Box  1 1626, 
Santa  Ana  CA  92711. 

NEWSPAPER  COORDINATOR  for  7  paper  sub¬ 
urban  group.  Strong  on  graphics,  sections, 
leadership.  Newspaper  design  experience. 
Write  PO  Box  64,  Buffalo  NY  14221. 

1  CIRCULATION  DATA  PROCESSING 

PROMOTION  SALES  MANAGER 
Medium-sized  daily.  Zone  2,  has  opportunity 
for  aggressive  professional.  Must  have  prior  ex¬ 
perience  in  telephone,  crew  and  carrier  sales 
promotion.  Excellent  salary,  incentives,  be¬ 
nefits  for  qualified  applicants.  Send  resume 
and  salary  history  to  Box  2967,  Editor  &  Pub¬ 
lisher. 

CHALLENGING  OPPORTUNITY  available  with 
company  located  Chicago  suburbs  tor  program- 
,  mer  with  1-3  years  experience  on  DEC  compu- 
1  ters.  Must  have  working  knowledge  of  CTS-300 
or  500  operating  systems  using  DIBOL.  Send 
confidential  letter  and  resume  detailing  experi¬ 
ence,  education,  and  salary  requirements  to 
'  Box  3117,  Editor  &  Publisher. 
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ARCHITECTURE-INTERIOR  DESIGN  WRITER 
Regional  consumer  magazine  needs  writer  with 
a  strong  t>acl(ground  in  residential  architecture 
and  interior  design.  Travel  one  to  two  we^  a 
month  from  Zone  4  offices  collecting  examples 
of  good  home  design  and  decoration.  Applicant 
should  have  3  to  5  years  professionar  experi¬ 
ence  in  writing  and/or  residential  design  and 
should  have  the  judgment  to  recognize  good 
design.  Send  resume  and  sample  to  Box 
30m,  Editor  &  Publisher. 


AGGRESSIVE  CITY  EDITOR  of  25,000  PM  in 
Zone  4  needs  a  newshound  to  motivate  a  10- 
person  staff  to  get  stories  ahead  of  the  competi¬ 
tion.  Minimum  experience,  6  y^rs.  Salary 
negotiable.  Box  3069,  Editor  &  Publisher. 


ARIZONA  REPUBLIC  seeking  crack  copy  edi¬ 
tors.  Week's  tryout  mandatory.  First  time  ap¬ 
plications  only,  please.  Send  resume  with  re¬ 
ferences  (phone  numbers)  to  B  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85(M1. 


AGGRESSIVE  Sunbelt  daily  with  nearly 
50,000  Sunday  circulation  seeks  a  few  solid 
people  to  round  out  staff.  Applications  being 
accepted  in  photography,  on  the  desk  and  for 
two  reporters.  Ideal  candidates  will  have  ex¬ 
perience  on  small  paper.  Location  in  booming 
west  T exas  oil  coun^  affords  top  consideration 
to  Southwest  applicants.  Send  resume,  clips 
and  salary  requirements  to  Jim  Welsh,  Manag¬ 
ing  Editor,  The  Odessa  American,  Box  2952, 
Odessa  TX  79760. 


BUREAU  CHIEF — Shirt-sleeve  reporter- 
supervisor  to  handle  news  operations  for  county 
near  Washington  DC.  Community  daily  requires 
2  years  experience.  Box  3119,  Editor  &  Pub¬ 
lisher. 


BUSINESS  EDITOR 

Growing  south  Florida  AM  has  challenge  for 
creative  editor.  Compete  in  major  metro  market 
and  manage  bright,  aggressive  staff.  Oualified 
applicants  must  have 3  years  experience  edit¬ 
ing  and  writing.  Include  supervisory  experi¬ 
ence.  We  offer  an  excellent  salary  and  fringe 
benefits  and  a  dynamic  work  environment. 
Qualified  applicants  please  send  resume  in¬ 
cluding  salanr  history  and  recent  clips  to: 
Employrrient  Manager 
Ft  Lauderdale  News/Sun  Sentinel 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 
(305)  761-4749 

An  Equal  Opportunity  Employer 


CITY  EDITOR 

Northern  California,  20,0(X)  daily  looking  for 
bright  person  to  direct  1 1  person  staff.  Send 
resume,  clips  and  references  to  Richard  Nel¬ 
son,  Times-Standard,  PO  Box  3580,  Eureka  (^ 
95501. 


CENTRAL  FLORIDA  DAILY  located  in  fast 
groyrth  area  is  looking  for  a  news  editor  with  2 
main  skills:  bright  page  layout  and  can  super¬ 
vise  reporters.  The  person  we  want  has  excel¬ 
lent  credentials  and  can  meet  the  heavy  de¬ 
mands  of  our  daily  routine.  He/she  has  strong 
motivational  skills  and  knows  the  difference 
between  an  "outline"  and  a  complete  story. 
Send  non-returnable  samples  of  your  layout 
skills  with  resume  to  Box  3096,  Editor  &  ^b- 
lisher. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


EDITOR,  MAGAZINE 

Familiar  with  all  phases  of  mag^ine  editing, 
production  to  serve  as  number  2  on  New  York 
area  magazine.  Minimum  5-7  years  experi¬ 
ence,  preferably  in  trade  publications.  Send 
resume  and  salary  requirements  to  Box  3111, 
Editor  &  Publisher. 


EDITOR 

Heavy  film  and  theater  reviews,  feature  writing, 
antiques  calendar  editing,  ^lary  $12,000 
plus  benefits.  Send  resume  and  writing  sam¬ 
ples  to  Good  Times.  230  Arlington  O,  East 
Hills  NY  11548. 


Editorial 


REPORTER 


Daily  business  newspaper  has  opening  for 
Reporter  on  New  York  headquarters'  staff. 
Minimum  2  years  daily  or  wire  service  re¬ 
porting  necessary.  Send  resume,  work 
samples  and  salary  requirements  to  Box 
YS,  11  West  37th  Street,  New  York  NY 
10018. 

An  equal  opportunity  employer  M/F 


FAST  TRACK 

The  nation's  fastest  growing  tabloid  newspaper 
has  a  key  desk  job  for  an  enthusiastic,  experi¬ 
enced  copy  editor  with  a  flair  for  flashy  head¬ 
lines  and  tight  taut  layout.  Applicants  should 
have  3-5  years  reporting  experience.  1-2  years 
desk  expwience,  and  should  be  familiar  with 
the  work  of  successful  tabloids,  such  as  The 
New  York  Post  and  Toronto  Sun.  Salary,  night 
differential  $5(X)/week.  Excellent  opportunity 
for  advancement.  Send  resume  and  samples- 
no  phone  calls  please-to  Linda  Demwiio, 
Managing  Editor,  The  Delaware  County  Daily 
Times,  500  Mildred  Av,  Primos  PA  19018. 


FOUR  JOB  OPENINGS— Energetic  copy  editor, 
minimum  3  years  experience  layout,  headwrit¬ 
ing.  Assistant  state  editor  who  can  edit,  write 
heads  and  lay  out  pages.  Two  reporters,  mini¬ 
mum  1  year  experience.  Send  resume  and  clips 
to  Gene  Rogalski,  SAVANNAH  NEWS  PRESS. 
TO  ^x  1088,  S^nnah  GA  31402. 


FIVE  TO  SEVEN  YEARS  experience  in  report¬ 
ing,  editing,  writing  editorials.  Job  involves 
selecting  columns,  laying  out  p^,  writing 
editorials,  and  doing  research.  Mlain  emphasis 
on  timely  commentary  and  complete  back¬ 
grounding  of  local  issues.  Send  resume  to  Bill 
Boyne,  Editor,  Rochester  Post-Bulletin,  TO 
Box  6118,  Rochester  MN  55903. 


FASHION  WRITER  with  bright  writing  style 
combined  with  good  reporting  skills.  Experi¬ 
ence  in  newspapers  and  fashion  coverage  re¬ 
quired.  Metro  paper  in  a  busy  fashion  news  city 
in  Zone  6.  Send  clips  and  resume  to  Box  3089, 
Editor  t  Publisher. 


GROWING  10,(XX)  daily  in  prosperous  Sunbelt 
community  seeks  general  assignment  reporter 
looking  for  responsibility,  opportunity.  Letter, 
resume  to  Rodger  Cramer,  Executive  Editor, 
News  Messenger,  309  E  Austin  St,  Marshall  TX 
75670. 


GULF  COAST,  TEXAS:  One  feature/general 
assignment  writer  and  photographer  needed  for 
3O,0(X)  PM  in  southeast  Texas.  Writer  should 
have  degree  and  one  year  daily  experience. 
Please  send  clips.  Photographer  should  have 
one  year  experience  or  BA.  Heavy  empfusis  on 
local  feature-sports  on  PM  shift  with  minimum 
supervision.  Both  positions  good  pay  with 
established  chain.  Candidates  should  write: 
Port  Arthur  News,  TO  Box  789,  Arthur  TX 
77640  or  call  (713)  985-5541. 


MAJOR  COLORAIX)  DAILY  is  updating  its  file 
of  applicants  for  the  position  of  copy  editor. 
Quality  ,is  our  interest.  Applicants  should  be 
proficient  in  headline  writing,  design  and  lay¬ 
out.  Box  3084,  Editor  &  Publisher. 


MANAGING  EDITOR:  Responsible  for  news, 
business,  and  sports  covert  of  major  market 
metropolitan  daily  newspaper,  (toordinate  acti¬ 
vities  plus  100  reporters,  editors,  photo¬ 
graphers.  Responsible  for  multimillion  dollar 
editorial  budget.  Handle  labor  management  re¬ 
lations.  Formulate  long-range  policies,  proce¬ 
dures,  direction  of  newspaper.  Ten  years  edito¬ 
rial  experience  with  comp^itive  major  market 
newspaper  with  heavy  labor  environment  re- 

Suired.  $51,500.  Apply  employment  Security 
epartment,  1601  SKond  Av,  Seattle  WA 
98101.  On  job  No.  132.017-010/787236. 


THE  SAN  FRANCISCO  EXAMINER  has  an 
opening  for  an  experienced  travel  writer/editor. 
Send  resume,  samples  to  Pam  Brunger,  San 
Francisco  Examiner,  110  Fifth  St,  San  Francis¬ 
co  CA  M103.  No  calls. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  further  information,  please  write:  North¬ 
west  Marketing  Limited,  TO  Box  3658,  Lacey 
WA  98503. 


NEWS  EDITORS 

Fast  growing,  modern  suburban  newspaper 
group  looking  for  news  editors  who  know  and 
enjoy  suburban  journalism.  Should  be  an  excel¬ 
lent  copy  editor,  knowledgeable  in  graphics 
and  able  to  lead  a  staff  in  publishing  a  news¬ 
paper  people  look  forward  to  reading  week  after 
w^.  Send  resume  and  salary  requirements  to: 
Bobby  Nesbitt,  Neighbor  Newspapers.  Inc,  TO 
Box  449,  Marietta^  30061. 


NEWS  EDITOR — Small  Ohio  daily  looking  for 
aggressive  person  with  some  editing  and  l^out 
experience  to  fill  No.  2  spot.  Send  clips  and 
resume  to  Box  3122,  Editor  &  TOblishw. 


ONE  OPENING  NOW-others  anticipated.  West¬ 
ern  Newspapers.  Inc,  a  group  of  3  daily,  3 
twice-weekly  and  1  weekly  Arizona  newspap¬ 
ers,  is  accepting  applications  for  anticipated 
openings  in  repr^ing  and  editing  positions  due 
to  projected  growth  of  all  papers.  One  editing 
position  is  presently  open,  ^lary  ranges  are 
competitive  and  negotiable  at  time  of  hiring. 
Excellent  fringe  benefits,  including  medical 
andprofitsharing. Applicantsshouldstatetype  . 
of  position  desir^  and  whether  you  prefer  daily  | 
or  twice-weekly  employment  ^iod.  Include 
references  and  work  samples.  Reply  to:  Charlie 
Waters,  TO  Box  312,  Prescott  AZ  86302. 


PUBLICATIONS  DIRECTOR  sought  for  Nation¬ 
al  Lawyers  Guild,  non-profit  progressive  legal 
organization.  Writing,  editing,  production  skills 
required.  Salary  $13.000-$l5,000  plus  liber¬ 
al  fringe  benefits.  Send  resume,  writing  sam¬ 
ples,  cover  letter  to  NLG,  853  Broadway,  Room 
1705,  New  York  NY  10003. 


RAPIDLY  EXPANDING,  award-winning  weekly 
needs  News  editor  to  direct  news  staff.  Will 
require  use  of  writing  and  photography  skills. 
Prefer  someone  with  two  years  experience,  but 
will  consider  J-graduate  with  some  experience 
on  college  paper  or  as  intern.  Send  resume  and 
clippings  to  The  Whitley  Republican,  Box418, 
Williamsburg  KY  40769. 


MANAGING  EDITOR 


47,000  DAILY  IN 
VANCOUVER.  WASHINGTON 

First  of  all-yes,  we'll  pay  a  top  salary.  And, 
we'll  give  you  the  staff  and  the  budget  and  the 
freedom  to  do  your  own  thing.  In  return,  we  ask 
that  you  have  the  managemnt  skills  and  drive  to 
help  us  make  The  (tolumbian  one  of  the  best 
mid-sized  dailies  in  the  nation.  We  also  ask  that 
you  already  have  an  established  record  of 
achievement  with  at  least  ten  years  diversified 
editorial  experience,  including  five  years  man¬ 
aging  people. 

.  Great  paper.  Seventeen  awards  in  last  Sigma 
I  Delta  Chi  five-state  competition.  Swerastakes 
j  winner  1980  Oregon-Washington  AP  photo 
competition.  Fifty-seven  person  news- 
I  editorial-photo  staff.  Sixty-hwo  percent  circula- 
I  tion  coverage.  Pro^essive  management  phi- 
I  losophy.  Attractive,  modem  plant. 

:  (tover^  challenges:  (tompMition  from  Port- 
:  land,  Oregon,  metro-daily  ten  minutes  away: 

I  Mount  St  Helens;  preservation  of  natural  re- 
!  sources  such  as  Columbia  River  Gorge;  keeping 
newspaper  vital  in  face  of  electronic  media; 
direct  legislative  coverage,  and  more. 

Great  town  on  the  Columbia  River.  Booming 
economic  area  of  2(X),0(X).  Emerging  electro¬ 
nics  industry.  Low  crime  rate,  and  we  want  to 
keep  it  that  way.  Located  just  90  minutes  from 
ocean  beaches  or  Mt  Hood  skiing. 

Ideal  profile:  Proven  ability  in  team  building, 
delegation,  conflict  resolution;  excellent  news 
and  photo  judgment;  committed  to  writing  and 
photo  quality:  administrative  ability  in  budget¬ 
ing  and  staffing;  futuristic  thinkiiw  in  technolo¬ 
gy  and  covera«:  knowledge  of  libel  laws;  de- 
me  in  journalism  or  related  area  preferred. 
Even  if  you're  really  happy  in  your  present  job- 
we  think  you'll  be  happier  here.  Tell  us  about 
yourself  in  a  resume  and  letter.  Replies  abso¬ 
lutely  confidential.  Write  Ahrerta  Brown,  Per¬ 
sonnel  Director,  The  Columbian,  TO  Box  180, 
Vancouver  WA  98666. 

Equal  Opportunity  Employer 
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J  Writer/ 

*  Ci^tor 

Dow  Jones  &  Co.,  me.,  publishers  of  The  Wall  Street  Jour¬ 
nal,  Is  seeking  an  experienced  writer/editor  for  its  ex- 
I  panding  interactive  electronic  publishing  venture.  The 
I  position  will  be  located  in  our  Princeton,  N  J.  facility. 

I  Duties  will  Include  developing  and  producing  news  data 
'  basis  for  online  retrieval  using  the  resources  of  The  Wall 
I  Street  Journal  and  other  Dow  Jones  publications  as  well 
I  as  outside  material. 

We  are  looking  for  a  news  professional  who  is  ready  to 
step  from  print  journalism  to  electronic  news  retrieval 
I  and  bring  along  the  skills  to  produce  useful,  attractive 
I  publications.  The  successful  candidate  will  have  2  or  more 
I  years'  experience  with  a  wire  service  or  daily  newspaper, 

>  writing  and  editing  news  on  a  broad  variety  of  topics,  and 
I  have  demonstratable  journalism  skills.  VDT  experience  Is 
j  useful. 

I  we  offer  growth  potential,  attractive  salaries  and  excel- 
'  lent  benefits.  Please  forward  a  detailed  resume,  include 
I  salary  history  and  representative  clippings  in  confidence 
I  to: 

I  EMPLOYMENT  MANAGER 

DOW  JONES  &  COMPANY,  INC. 

P.O.  BOX  300 

>  PRINCETON  NEW  JERSEY  08540 


EqutI  Opportunity  Employor  UIF 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


REPORTER-PHOTOGRAPHER  for  award- 
winning  LOUISVILLE  MESSENGER.  This 
1 500  circulation  weekly  was  named  first  place, 
Kneral  excellence  in  last  year's  NNA  contest. 
Help  us  keep  that  award-winning  quality.  Send 
resume,  clips,  salary  requirements  to  Maxine 
Moul,  Maverick  Media,  Box  0,  Syracuse  NE 
68446,  or  phone  (402)  269-213^ 


REPORTER 

Immediate  opening  at  The  Los  Angeles  Daily 
Journal,  the  natiotVs  largest  daily  legal  affairs 
newspaper,  for  reporter  with  strong  experience 
in  law  and  journalism.  Send  resume  and  clip¬ 
pings  to  Editorial  D^rtment,  Los  Angeles  Dai¬ 
ly  Journal,  210  S  Spring  St,  Los  Angeles  CA 


RECENT  GRAD:  Ohio  daily  seeks  reporters  for 
city  government  and  regional  editor  to  handle 
stringers  and  own  news  copy.  Positions  open. 
No  appi  ications  after  October  1 .  Send  detai  Is  of 
your  hard  news  experience,  resume,  clips,  re¬ 
ferences  to  Steve  Wolfrom,  The  Review  Times, 
Fostoria  OH  44830. 


REPORTER/COPY  EDITOR— Distinguished 
weekly  in  rural  New  England  town  is  seeking 
candidates  for  general  assignment  reporter  and 
a  combination  position  for  a  feature  writer-copy 
editor.  Persons  should  be  bright,  creative  go- 
getters  willing  to  work  for  a  rural  area  pay.  Ideal 
candidates  will  have  one^r  experience  or  be 
top-notch  on  college  staff.  Must  be  willing  to 
come  for  interview.  Send  cover  letter  stating 
position  preferred  and  resume  to  Box  3129, 
Editor  &  Publisher. 


STAFF  WRITER 

Join  young,  aggressive  editorial  staff  of  leading 
national  trade  magaaine.  This  position  involves 
some  travel  covering  stories  in  the  field  and 
reqires  a  commitment  to  meeting  deadlines. 
Daily  newspaper  experience  a  definite  plus. 
Photographic  skills  helpful .  A  candidate  willing 
to  assume  responsibility  and  learn  our  thriving 
industry  will  be  top  contender  for  staff  editor 
position  opening  next  year.  If  you  have  a  mini¬ 
mum  of  two  years  reporting  experience  and 
would  like  to  relocate  to  attractive  bedroom 
community  near  major  Sunbelt  city,  send  re¬ 
sume,  cliK  and  salary  history  to  wx  3154, 
Editor  &  Publisher. 


THE  DAILY  NEWS/SUNDAY  PENNSYLVA¬ 
NIAN  has  qpenings  for  general  assignment  re¬ 
porters.  Minimum  1-3  years  experience.  VDT 
experience  helpful.  Send  resume  and  clips  to 
Jim  Burchik,  Managing  Editor,  S  Eighth  and 
Poplar  Sts,  Lebanon  PA  17042. 


PITTSBURGH 

BUSINESS 

JOURNAL 

is  now  interviewing  for  staff 
positions.  We  seek  experi¬ 
enced  professional  business 
writers  and  editors.  We  also 
seek  advertising  space  sales 
people  who  have  experience 
in  print  media  space  sales. 
These  are  good  career  posi¬ 
tions  with  potential  for  growth 
in  the  company  that  is  the 
leader  in  its  field.  Pittsburgh 
Business  Jounal  has  recently 
been  acquired  by  Cordovan 
Corporation,  publishers  of 
business  journals  in  10  U.S. 
cities.  We  are  a  subsidiary  of 
the  E.W.  Scripps  Company. 
Resumes  may  be  sent  in  confi¬ 
dence  to  Cordovan  Recruit¬ 
ing,  5314  Bingle  Rd,  Houston 
TX  77092  or  you  may  call 
Houston  (713)  688-8811,  for 
an  advance  appointment  to  be 
interviewed.  Talk  to  Mike 
Weingart,  Dexter  Hutchins, 
or  Bob  Cray. 
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REPORTERS 

Challenging  position  available  for  aggressive, 
self-motivated  general  assignment  reporter 
with  at  least  three  years  daily  experience.  Ex¬ 
cellent  working  environment,  ideal  climate 
(Zone  4)  and  competitive  salary  and  fringe  be¬ 
nefits.  Qualified  applicants  please  send  re¬ 
sume,  salary  history  and  recent  clips  to  Box 
3166,  Editor  &  Publisher. 


SPORTS  EDITOR  for  7400  PM  daily  near  Col¬ 
umbus,  Ohio.  You  will  do  it  all,  write,  edit, 
layout  and  photos.  Cover  5  high  schools  and  1 
college.  Good  entry-level  position  on  a  prize¬ 
winning  small  town  paper.  Send  resume  and 
samples  to  Gary  Dalton,  Urbana  Daily  Citizen, 
PO  Box  191,  Urbana  OH  43078. 


SAN  FRANCISCO  BAY  AREA  newspaper  seeks 
an  experienced  copy  editor  who  possesses  ex¬ 
cellent  layout  skills  and  the  ability  to  write 
accurate  and  lively  headlines.  This  position  re¬ 
quires  adaptebility  and  flexibility  in  the  overall 
responsibilities.  In  addition  the  acceptable 
candidate  should  be  capable  of  filling  in  on  the 
city  desk.  Box  3145,  Editor  &  Pubirsher. 


SENIOR  STAFF  WRITER  needed  for  daily 
newspaper.  Duties  will  include  responsibility 
for  gevernment  reporting,  city  council,  political 
affairs,  court  trial  or  poltce  activities  along  with 
other  assignments  made  by  city  editor  or  assis¬ 
tant  ciN  editor.  Individual  must  have  a  mini¬ 
mum  of  3  years  experience  in  news  reporting. 
Knowlege  of  VDT's  preferred.  It  is  preferred 
that  the  individual  reside  in  Fairborn  Ohio. 
Send  resume  and  clips  to  Doug  Cox,  Miami 
Valley  PublishingCo,  1  Herald  Sq,  Fairbron  OH 
45324;  (513)  878-3993. 


WE  NEED  a  good,  aggressive  entry-level  repor¬ 
ter  that  can  handle  anything  thrown  at  him  (or 
her).  We  are  a  5-day,  10.(Xj0  circulation  coal¬ 
field  daily.  Need  VDT  experience,  and  good 
writing  abilities.  Salary  negotiable.  Send  re¬ 
sume  and  non-returnable  cfips  to  Kip  Rudge, 
Editor,  Welch  Daily  News,  125  Wyoming  St, 
Welch  WV  24801. 


WEEKLY  CATHOLIC  MAGAZINE  needs  top- 
notch  editor  with  solid  writing  and  editing  abili¬ 
ties.  Candidates  should  have  at  least  5  years 
experience,  preferably  with  daily  newspapers. 
Also,  a  strong  bfckground  in  the  Catholic  faith. 
The  magazine  is  Twin  Circle,  a  color  cover  tab¬ 
loid  that  features  family  senrice  articles,  fea¬ 
tures  on  religious  issues  and  interviews  with 
prominent  Catholics  (Irma  Bombeck,  Mother 
Teresa,  Luciano  Pavarotti,  etc.)  Send  resume 
with  writing  samples  to:  Editor,  Twin  Circle, 
National  Catholic  Magazine,  Suite  1511, 
1901  Avenue  of  the  Stars,  Los  Angeles  CA 
90067  or  call  (213)  553-4911. 


WRITER-EDITOR 

Are  you  a  seasoned  professional  who's  equally 
adept  at  writing  and  editing  material  on  com¬ 
plex  subjects?  If  you  are,  here's  the  job  you've 
waited  fo'.  Our  national  magazine  nerKls  you  to 
write  articles  that  will  grab  and  hold  the  interest 
of  highly  educated  readers  who  have  no  time  to 
waste.  You'll  be  a  really  strong  candidate  if  you 
can  also  strengthen  and  polish  other  writers' 
pieces  without  overwriting  their  originality.  We 
offer  an  excellent  salary  and  benefits  plus  the 
chance,  if  you  want  it,  to  work  your  way  into 
editorial  management.  Send  your  resume  along 
with  a  letter  that  shows  you  can  put  words 
together  persuasively.  Box  3168,  Editor  &  Pub- 
lisner. 


.alter  L^^YOUT 

EDITOR 

Mid  —  $30’8 

America's  most  exciting  news- 
oriented  tabioid  is  looking  for 
a  seasoned  professional  who 
can  do  it  all.  The  successful 
candidate  will  be  a  first  class 
copy  editor  who  can  produce 
crisp  copy,  bright,  accurate 
headlines  and  eye-grabbing 
pages.  Our  standards  are  high, 
but  we  offer  good  benefits  and 
South  Florida  living. 

Send  resume  to:  Dept,  RL 
WEEKLY  WORLD  NEWS 
Lantana,  Florida  33464 


CABLE  TV  EDITOR 

Nation's  largest  cable  tv  newsletter  publisher 
seeks  strong  editor  to  supervise  staff  of  10.  You 
must  be  equally  at  home  getting  a  story  on  the 
phone  or  editing  in  the  slot.  You  must  be  a 
non-smoker.  If  you  enjoy  clean  air  and  are  will¬ 
ing  to  work  hard  in  it,  send  us  your  resume, 
writing  samples  and  salary  requirements. 

Paul  Ka^n 

Paul  Kagan  AsSKiates,  Inc 
26386  (iarmel  Rancho  Lane 
Carmel  CA  93923 


CITY  EDITOR 

Experienced  journalist  for  city  editor's  job  at 
growing  900(1  circulation  college-town  paper. 
Write  Managing  Editor,  Daily  Star,  Box  1149, 
Hammond  LA  70404-1149. 


COPY  EDITOR— Versatile,  experienced  desk 
person  needed  at  newspaper  expanding  its 
copy  desk.  Applicant  must  have  good  know¬ 
ledge  of  style,  be  strong  word  editor,  and  be 
able  to  spot  holes  in  stories.  Will  work  in  all 
areas  of  newspaper— city  desk,  news  desk,  and 
lifestyle.  Send  resume,  tearsheets  to  Joseph 
Ostermeier,  PO  Box  427,  120  S  Illinois  St, 
Belleville  IL  62222. 


COPY  EDITOR  wanted  for  64,000  AM  in  south 
Texas  bayfront  city.  At  least  one  year's  experi¬ 
ence  on  a  daily  copy  desk  required.  Call  John 
Thomas  or  John  Anderson,  Corpus  Christie  Cal¬ 
ler,  (512)  884-2011. 


COPY  EDITORS 
An  opportunity  to  put  your  skills  to  the  test  in  a 
very  competitive  market.  We  require  experi¬ 
enced  copy  editors  who  can  improve  locally 
produced  copy  and  write  headlines  which  com¬ 
pel  readership.  Challenging  work  environment 
and  excellent  fringe  benefits.  Salary  com-  ! 
mensurate  with  experience.  Please  send  re-  I 
sume  including  salary  history  and  work  samples 
to  Box  3167,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITORS.  Work  with  the 
editor  and  publisher.  Write  local  editorials.  You 
may  not  meet  Bob  Hope  or  Frank  Sinatra  the 
first  day.  But  you  will,  you  will.  Write  full  de¬ 
tails,  references  to  Editor,  The  Desert  Sun,  PO 
Box  190,  Palm  Springs  CA  92263. 


EDITOR 

A  large  metro  weekly  needs  experienced,  re¬ 
sourceful,  well  organized  editor  with  strong  fea¬ 
ture/arts/entertainment  background  and  lead¬ 
ership  ability  to  effectively  direct  staff  and  de¬ 
velop  a  clear,  coherent  editorial  viewpoint 
bas^  upon  current  market  position.  Send  re¬ 
sume  and  salary  history  to  Box  3094,  Editor  & 
Publisher. 


ENERGETIC  REPORTER/PHOTOGRAPHER 
willing  to  work  up  to  responsibilities  of  editor. 
We  publish  3  issues  per  week  plus  free  shop¬ 
per.  Inquire  of  Gene  Godezynski,  Times-  | 
Commoner,  120SBroadway,  Salem  IL62881. 


EXECUTIVE  SPORTS  EDITOR  , 

Medium-sized  East  Coast  AM/PM/Sunday  | 
seeks  highly  motivated  and  quali^  conscious 
executive  sports  editor.  Strong  writing  and  edit-  j 
ing  skills  required.  Applicants  must  have 
proven  record  in  staff  organization,  planning  { 
and  supervision  of  people,  with  minimum  of  5  | 
years  as  a  supervising  editor  on  a  medium  to 
large  daily.  Strong  salary  and  benefits  package.  I 
Send  resume,  worit  samples  and  references  to  ! 
Box  3107,  Editor  &  Publisher.  : 


EXECUTIVE  EDITOR — Leading  suburban  : 
newspaper  group,  must  be  skilled  in  news  man¬ 
agement,  personnel  and  training.  A  challeng¬ 
ing  job  with  growth  potential  for  the  right  per¬ 
son.  Box  3120,  Editor  &  Publisher. 


EXPERIENCED  business  writer  for  Zone  4  dai¬ 
ly.  Knowledge  of  textile  industry  helpful.  Also, 
general  assignment  reporter  with  at  least  2 
years  of  experience.  Send  resume,  clips  to  Box 
3127,  Editor  &  Publisher. 


NEWSPAPER 

STAFF 

WANTED 

General  Manager 

EdKora 
Reporters 
Advertising  Sales 

THE  SUN 

The  weekly  newspaper 
for  eastern  Long  Island 


COPY  EDITOR  on  4  person  desk.  Small  Con¬ 
necticut  AM  daily.  Must  have  at  least  2  years 
post-college  experience  as  reporter  or  editor. 
Box  3121,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MAILROOM 


MAILROOM  SUPERINTENDENT  needed  for 
group  of  8  weekly  newspapers.  "Take  charge" 
person  with  good  mailroom  experience  includ¬ 
ing  supervision  of  staff,  mailing  machines, 
truck  driving,  equiprnent  repairs  and  mainte¬ 
nance,  postal  and  delivery  routes.  Send  resume 
I  including  work  and  salary  history  to  Personnel 
I  Office,  The  Princeton  Packet,  PO  Box  350, 
Princeton  NJ  08M0. 


MARKETING 


I  KEY  MANAGEMENT 

Job  as  marketing  director  at  growing  metropoli- 
j  tan  newspaper.  Great  opportunity  for  next  ma- 
[  jor  career  step  up. 

Management  responsibilities  include  areas  of 
promotion,  research,  newspaper  in  education, 
and  other  sales  supp^.  Truely  a  rare  job  oppor¬ 
tunity  in  a  fine  growing  city  with  an  excellent 
company. 

Don't  delay  in  sending  resume  in  confidence  to 
Box  3155,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


ENERGETIC  photographer-writer;  entry  level; 
20K  award-winning  PM.  Contact:  DR  Smith, 
The  Daily  Times,  PO  Box  581,  Portsmouth  OH 
45662. 


Editorial 

PHOTOGRAPHER 

Full  range  of  assignments  for  Chicago's  domi¬ 
nant  weekly  subuman  newspapers.  Experience 
required.  Will  work  with  editors  and  reporters 
on  identifying  photo  opportunities  in  news.  Ex¬ 
cellent  company  benefits.  If  interested  and 
qualified  send  resume  to  Box  3162,  Editor  & 
Publisher. 


PRESSROOM 


PRESS  OPERATOR 

Immediate  opening,  full-time,  year  round  posi¬ 
tion  with  growing  newspaper  group.  Web  offset 
experience  required.  Excellent  Cape  Cod  town. 
Telephone.  (617)  255-3133. 


$500 

REWARD 

Hawaii 

For  information  leading  to  the  employment  of 
any  press  operator  willing  to  work  hard  and  grow 

with  our  commercial  printing  operation.  If  you 
know  of  conscientious,  reliable  operators  who 
are  quality-oriented  and  willing  to  relocate  to 
Hawaii  with  an  expanding  company,  you  can  do 
him/her  and  yourself  a  favor  by  telling  us  about 
him/her.  We  need  three  operators~one  with  su¬ 
pervisory  ability-for  our  Goss  6-unit  Urbanite. 
Pay  is  commensurtae  with  ability.  Excellent 
I  benefits  include  medical,  dental,  sick  leave 
{  and  profit  sharing.  If  you're  referral  joins  us,  we 
will  send  $500  to  you  after  he/she  has  been 
I  employedl20days.(fontactKen8erry,0ennis 
i  Heupel,SunPress,46-016AlaloaSt,Kaneohe 
HI  96744;  (808)  235-5881. 


PRODUCTION 


MAILROOM— NIGHT  FOREMAN 
,  A  growing  Sun  Belt  publication,  circulation 
I  190,000  plus,  7-day  AM,  5-day  PM  is  seeking 
I  a  person  with  growth  pMential.  Our  current 
j  petition  is  for  a  night  foreman  with  good  people 
I  skills,  a  minimum  of  6  years  experience  in  a 
I  mailroom  operation.  Must  have  demonstrated 
I  experience  in  all  areas  of  a  mailroom  facility. 

!  We  offer  competitive  salary  and  benefits  plus  a 
j  good  career  opportunity.  If  you  are  currently  in 
!  a  locked-in  position  or  feel  you  would  otherwise 
‘  qualify,  send  resume  with  salary  requirements 
and  references  to  Box  3142,  Editor  &  Pub¬ 
lisher. 


Main  St 

Bridgehampton  N.Y.  11932 


EDITOR  &  PUBLISHER  for  September  26,  1981 


HELP  WANTED 

_ PRODUCTION _ 

PRODUCTION  MANAGER  sought  for  weekly  in 
Rocky  Mountains.  3  unit  Goss  with  folder  main¬ 
tained  in  new  facility.  Write  Mark  Raymond, 
Wyoming  State  Journal,  tox  J,  Lander  WY 
82520;  (307)  332-2323. 


_ PROMOTION _ 

PROMOTION  MANAGER 

Responsible  for 
Creative  Services  Department 

A  key  department  head  position  is  currently 
available  for  a  highly  energetic  creative  person 
to  lead  our  corporate  promotional  efforts  to  in¬ 
clude  projects  in  editorial,  advertising  and  cir¬ 
culation.  If  you  enjoy  a  challenge,  have  solid 
graphic  design  and  copy  writing  experience  for 
Both  print  and  broadcast  media  and  can  man- 
a«  an  art  staff,  send  me  your  resume  TODAY! 
No  phone  calls  please. 

George  J  Lister 
The  Times  Leader 
15  N  Main  St 
Wilkes  Barre  PA  18711 
The  largest  daily  newspaper  set  in  beautiful 
northeastern  Pennsylvania. 


PART-TIME  SALES  persons  wanted  across  na¬ 
tion  to  sell  our  columns,  comics  and  services  to 
nearby  newspapers.  Commission,  renewals. 
Need  4-6  hours  per  month,  dependability. 
Write  to:  API  Sales,  316  Broadway,  Reno  NV 
89502. 


HELD  SALES 
REPRESENTATIVE 
HOUSTON 

Leading  manufacturer  of  polyeth- 
lyene  packaging  for  major  news¬ 
papers  and  delivery  services  has  a 
career  opportunity  for  a  results- 
oriented  sales  professional.  This 
individual  would  have  full 
marketing  responsibilities  of  our 
delivery  hags  within  Texas,  Mis¬ 
sissippi  and  Louisiana.  Qualifica¬ 
tions  for  this  position  include; 

*3-5  years  industrial  field  sales 
experience 

'Proven  record  of  accomplish¬ 
ment  with  large  volume  accounts 

'Ability  to  work  with  minimum 
supervision 

'Newspaper  background 
helpful 

In  return  we  offer  a  challenge  in  a 
growing  organization  to  succeed 
both  professionally  and  Hnancial- 
ly  based  on  individual  merit  and 
accomplishment.  Additionally, 
this  position  offers: 

'Travel  of  approximately  60% 

'Competitive  salary 

'Company  automobile  plus  ex¬ 
penses 

'Incentive  income  based  on 
your  own  bottom-line  profita¬ 
bility 

Interested  applicants  should  send 
detailed  resume  including  salary 
history  to: 

A.N.  McCoy 
GP  Plastics  Corp. 

904  Regal  Rd. 

PO  Box  47584 
Dallas  TX  75247 


POSITIONS  WANTED. 


ADMINISTRATIVE 

DYNAMIC  HUSBAND-WIFE  TEAM  wants  chal¬ 
lenge.  We  have  an  outstanding  back  record  In 
managing  weekly  newspapers.  Experts  In  In¬ 
creasing  sales  and  circulation  and  cuttirig  ex¬ 
penses.  We  have  put  large  chain  competition  In 
second  place.  Call  (405)  721-9626.  We  are 
good  buying  prospects. 

GENERAL  MANAGER,  community  newspaper 
or  papers.  Any  Zone.  Skilled  In  all  aspe^  of 
business.  Have  sold  my  3  weeklies,  2  of  which  I 


I  DIDN'T  USE  ANY  GIMMICKS  to  convert  a 
woeful  county  seat  weekly  Into  a  financial  suc¬ 
cess.  I  used  common  sense  and  hard  work. 
33-year-old  with  1 1  years  weekly  and  dally  ex¬ 
perience  would  like  to  apply  these  principle  for 
your  small  to  mid-sized  dally.  Working  exper¬ 
tise  In  all  newspaper  phases.  Box  3102,  Editor 
&  Publisher. 

ONLY  34,  BUT  with  reporting,  editing,  pr,  gov¬ 
ernment  and  publishing  experience.  Looking 
for  a  new  challenge  In  publishing  or  pr.  TM 
Babcock,  Box  35351,  Phoenix  AZ  85069; 
(602)  866-8316,  PM. 

VETERAN  DAILY  and  weekly  manager,  produc¬ 
tive  teacher  with  complete  knowledge  of  every 
department.  Can  publish  or  assist  publisher. 
Interview  now.  Will  reply  to  all  Immediately. 
Box  3053,  Editor  &  Publisher. 

YOUNG  newspaper  executive  with  established 
record  of  achievement  as  circulation  director, 
marketing  director,  general  manager  and  pub¬ 
lisher  of  dally  newspapers  from  20,000  to 
200,000  circulation  looking  for  a  new  oppor¬ 
tunity.  Will  consider  all  situations  regardless  of 
size  or  position.  What  I  am  looking  for  Is  a 
genuine  chance  to  become  a  part  of  a  growth 
minded  organization  Interested  In  development 
and  the  future  of  the  business.  Excellent  refer¬ 
ences  and  full  resume.  Available  now.  Box 
30ra,  Editor  &  Publisher. 

_ ADVERTISING _ 

EXPERIENCED  InsIde-outsIde  salesperson  de¬ 
sires  permanent  full-time  display,  classified 
position.  Excellent  sales  and  promotional  abili¬ 
ties.  Zone  9,  Utah,  Idaho  area.  Write  Box 
3157,  Editor  &  F^bllsher. 

SALES  TO  STAFF  AD  PRO 
In-depth  all  departments.  Self-starter.  Now 
employed  metro  dally.  Zone  6,  B,  9-but  open. 
Box  3093,  Editor  &  Publisher. 

_ aRCULATION _ 


AGGRESSIVE,  goal-oriented  circulator  needs 
to  be  challenge.  Have  AM/PM  major  metro 
experience  at  home  delivery  manager  level  and 
seek  similar  position  with  propel  that  will 
appreciate  my  efforts.  Prefer  Zone  5, 6  or  7  but 
op^unlty  Is  the  key.  Reply  Box  3070,  Editor 
&  thibllsher. 

HANDS-ON  MANAGER,  employed  age  44 
family  man,  low  key,  excellent  with  people. 
Innovative,  and  a  record  of  reducing  dep^- 
I  mental  cost  with  sixteen  good  years  of  dlrect- 
'  Ing,  objective  planning,  and  execution  In  all 
.  phases  of  circulation  management.  Including 
I  presentation,  organization  and  human  rela¬ 
tions  skills.  Diversified  backpound  experience 
I  ranging  from  small  dallies,  weeklies  (success¬ 
ful  dally  conversion)  shoppers  to  large  metro's. 

I  Superior  strength  In  little  merchant,  single 
I  copy,  adult  motor,  adult  carrier  and  very  keen  In 
circulation  sales  with  growth  In  numbers  and 
marketing  the  product  In  ntodern  day  pub- 
I  llshing.  Interested  In  solid  challenge  with  sin¬ 
cere  group,  large  or  small,  who  Isready  to  move 
ahead  with  proper  leadership.  Excellent  refer- 
I  encesandtrackrecord.  PleasereplyBox3151, 
Editor  &  Publisher. 


CREATIVE,  (XIMPETENT,  hard-working  repor-  I 
ter  seeks  entry-level  but  challenging  position 
with  medium  or  large  dally.  Current^  wrltlr«, 
editing  and  designing  weekly  suburban  sec-  I 
tions  of  major  metro  dally.  Strong  on  features, 
local  government.  Varied  experience,  knows 
VDTs,  graduate  of  top  J-school.  Box  3082,  Edi¬ 
tor  &  Publisher. 

COPY  EDITOR.  Established  journalist  with  8  ^ 
years  experience  seeks  copy  editing  job  on 
small  to  medium  dally  located  along  the  Atlan¬ 
tic  coast  from  Virginia  to  Massachusetts.  Back¬ 
ground  Includes  copy  editing,  layout.  Excellent 
credentials.  Box  3156,  Editor  &  Publisher. 

EDITOR — Managing,  city  editor  for  small  to 
medium  dally.  Strong  writer,  developer  of  local 
news.  55,  top  references,  dally,  wire  service, 
weekly  backg^nd.  Box  31 12,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  business  news  reporter,  broad 
background,  has  done  some  Investigative  work 
and  would  like  to  do  more.  Past  experience  led  ' 
to  3  bankruptcies,  sale  of  3  companies,  a  1^- 
Islatlve  Investigation,  passage  of  llstatelaws, 
a  special  grand  jury,  5  Indictments  and  convic¬ 
tions,  2  prison  sentences.  I'm  looking  for  a 
metropolitan  or  national  publication  of  high  in¬ 
tegrity.  Honest  resume.  Box  3128,  Editor  & 
Publisher. 

EXPERIENCED  POLITICAL  CARTOONIST,  24 
years  old,  seeks  full-time  job  with  dally.  Mem¬ 
ber  AAEC.  Will  relocate  now.  Samples  or  more 
Information:  Walt  Handelsman,  6  TrIcount  Ct 
(IB)  Owings  Mills  MD  21117;  (301)  363- 
1327  after  6pm. 


POSITIONS  WANTED 


EDITORAWRITER— City  desk  experience  pks 
15  years  covering  business,  energy,  justice, 
travel,  arts.  Phllaaelphia  area.  Bok3141,  Edi¬ 
tor  A  Publisher. 

GENERAL  REPORTER  and  feature  iwiter,  27, 
seeks  position  on  dally  or  semi  weekly  in  Zone 
9.  Editing,  layout  and  photography  experience. 
VDT.  Good  clips.  Call  (916)  458-226 1  after  5. 

HARDWORKING  sporttywlter,  25,  interested 
In  job  on  mid-sized  daily  in  Zones  2,  3,  5.  3 
ye^  experieiKe.  Boa  3124,  Editor  A  Pub¬ 
lisher. 

JOB  CHANGE  landed  me  on  turkey.  Need  out 
before  I  start  gobbllne.  Seml-vieekly  editor. 
Yes,  award-winning.  29  with  all-round  abili¬ 
ties.  Prefer  Midwest  daily.  Box  3123,  Editor  A 
Publisher. 


PHOTO  EDITOR 

Metro  daily  experience.  Can  handle  VDT,  cap¬ 
tions,  layout,  assigning  photopaphers  with 
aplomb.  FYefer  Zones  9, 8.  Box  3105,  Editor  A 
Publisher. 

RECENT  Syracuse  paduate  seeks  print  jour¬ 
nalism  or  promotions  position  in  Zone  1  or  2. 
Two  years  writing/editing  experience.  Several 
magazine  articles  published.  Photo  skilK.  Box 
3106,  Editor  A  Publisher. 

REPORTER,  6  years  experience,  seeks  report- 


AMBITION,  considerable  talent,  fresh  perspec¬ 
tive.  Sports  journalist  now  vrorklng  at  small 
Zone  7  dally  needs  a  new  challenge  with  mid¬ 
size  paper.  Prep  to  pro  experience.  Excellent 
columns,  features.  Avrard-winning  college  edi¬ 
tor.  Desk,  layout,  VDT's,  great  clips.  Prefer 
Zone  5  but  will  consider  any  reply.  Box  3099, 
Editor  A  Publisher. 


tures,  layout,  seeks  changing  position.  Box 
3165,  Editor  A  Publisher. 

SCREENWRITING  SKILLS— film.  Successful 
small  business  experience.  I'm  a  wire  service 
writer-editor  looking  for  an  Interesting  transi¬ 
tion  Into  visual  media.  The  job  must  have  a 
creative  emphasis,  but  may  Involve  a  variety  of 
responsibilities.  Prefer  Zones  9,  1,  2.  Box 
3055,  Editor  A  Publisher. 


_ FREELANCE _ 

YOUR  MAN  In  Canada.  Experienced.  Economic 
political  pieces  to  order  arxl/or  weekly  column. 
(613)  544-5295  colloct. 

PHOTOJOURNALISM 

AWARD-WINNING  pro  with  5  years  experience 
seeks  job  on  mid-size  daily  in  any  Zone.  Cur¬ 
rently  head  of  3  person  staff.  Experienced  on 
copy  desk  and  V(lT.  Box  3140,  Editor  A  Pub- 


INTUITIVE  AND  IMAGINATIVE  photojoumal- 
Ist,  33  years  oW  with  freelance  experience  on 
newspapers  and  4  years  with  UPl  as  a  “strin- 
!  ger"  and  practical  ei^lence.  National  Guard 
!  photopaphy  officer.  Bachelor  of  Fine  Arts  with 
I  photography  degree.  Seeks  newspaper  posi- 
;  tion.  Will  relocate.  Dennis  Mosso,  Maple  St, 
I  VIntondale  PA  15961;  (814)  749-8257. 


SPORTS  EDITOR/wrIter  seeks  spot  on  dally  in 
or  near  major  university  city.  Strong  on  local 
news.  Photo,  layout,  VDT  experience,  (ton- 
cemed  with  quality.  F^fer  Zones  1,  2,  3  or  5. 
Box  3100  Editor  A  Publisher. 

STYMIED  number  2  man  seeks  own  editorial 
page  or  challenging  editorial  slot  on  leading 
daily.  Moderate,  issue-orlented.  At  52 can  relo¬ 
cate  anywhere,  prefer  Zone  3,  4.  Salary  now  In 
$30's  and  well  earned.  Box  3113,  Editor  A 
Publisher. 


PRESSROOM 


ENERGETIC  working  pressroom  supervisor, 
32,  14  years  experience,  willing  to  relocate. 
Box  3045,  Editor  A  Publisher. 

_ PRODUCTION _ 

SEASONED  production  manager  with  solid  ex¬ 
pense  reduction  and  quality  improvement  re¬ 
cord  plus  excellent  data  processing  and  tech¬ 
nical  development  credentials.  Box  3109,  Edi¬ 
tor  A  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  Identification 


AWARD-WINNING  feature  writer  with  specialty 
In  home  and  design  seeks  to  relocate  to  quality 
newspaper.  (704)  563-2027. 


Place  your  bet  on 
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Crusading  Mississippi 
weekiy  forced  to  ciose 


By  John  Consoli 

Wilson  Minor,  who  in  1977  received 
the  Elijah  Parrish  Lovejoy  Award  for 
courage  in  journalism,  was  forced  to 
close  down  his  weekly  Jackson  (Miss.) 
Capital  Reporter  this  week  due  to  a  lack 
of  support  by  local  advertisers. 

Minor,  who  spent  more  than  two  de¬ 
cades  as  a  political  correspondent  for  the 
New  Orleans  Times-Picayune,  took  over 
the  Capital  Reporter  in  1976  from  Hazel 
Brannon  Smith,  who  won  a  Pulitzer  Prize 
for  her  editorials  urging  racial  modera¬ 
tion.  Minor  specialized  in  probing  mis¬ 
conduct  and  corruption  in  Mississippi 
business  and  government.  In  the  last  cou¬ 
ple  of  years  the  weekly  has  provided  a 
showcase  for  Minor’s  column  and  con¬ 
centrated  mainly  on  the  lively  arts. 

During  his  five  years  in  operation. 
Minor’s  newspaper  articles  triggered 
death  threats,  repeated  vandalism  of  his 
newspaper  office,  cross  burnings  by 
nightriders  and  a  continuing  advertising 
boycott.  It  was  the  lack  of  advertising 
support  that  finally  forced  him  to  shut  the 
newspaper  down.  The  last  issue  was  pub¬ 
lished  September  24. 

“The  weight  became  too  heavy  to  car¬ 
ry  the  newspaper  any  longer,”  Minor  told 
E&P.  “We  couldn’t  crack  the  business 
community  with  this  concept  of  journal¬ 
ism  that  had  never  been  tried  before  in 
this  market.” 

The  lack  of  advertising  support  finally 
caught  up  with  the  Capital  Reporter  in 
June  of  this  year  and  Minor  ran  an  edito¬ 
rial  stating  the  newspaper  would  close  the 
following  week. 

The  newspaper  got  a  reprieve,  he  said, 
when  a  local  attorney  read  about  the 
newspaper’s  dilemma  and  temporarily 
“bailed  the  paper  out.” 

With  his  new  found  resources.  Minor 
said  he  purchased  new  typsetting  equip¬ 
ment  and  hired  more  st^  members,  but 
philosophical  differences  arose  between 
him  and  his  new  financial  backer. 


Washington  Post. 

“I  also  plan  to  do  more  freelance,  in¬ 
vestigative  stories  for  the  larger  Missis¬ 
sippi  newspapers,”  he  said.  “My  voice 
will  still  be  heard  in  Mississippi,  much  to 
the  chagrin  of  many  political  figures  in  the 
state.” 

Minor’s  investigative  stories  had  link¬ 
ed  prominent  Mississippi  bankers  to  a 
federal  jury  tampering  investigation  and 
to  a  suppressed  police  investigation  of 
drug  smuggling.  ()ther  stories  exposed  a 
state  judge’s  illegal  extra  curricular  law 
practice  and  led  to  the  reorganization  of  a 
state  regulatory  commission  charged 
with  regulating  a  savings  and  loan  i..stitu- 
tion  which  failed  under  suspicious  cir¬ 
cumstances. 

In  1951  while  with  the  Times-Picayune, 
Minor  wrote  a  story  which  brought  free¬ 
dom  for  a  black  man  who  had  served 
three  years  in  prison  for  a  crime  he  didn’t 
commit.  In  1%2,  he  reported  figures  from 
Mississippi’s  State  Department  of  Educa¬ 
tion  which  demonstrated  a  wide  disparity 
between  salaries  paid  to  white  and  black 
teachers.  During  civil  rights  drives  of  the 
early  1960’s,  Minor’s  reporting  of  civil 
rights  incidents  triggered  bomb  threats 
and  open  hostility  from  segregationists. 

In  1972,  he  revealed  a  longstanding 
arrangement  of  padded  prices  and  kick- 
backs  surrounding  building  materials 
bought  by  county  supervisors.  His  stories 
results  in  several  criminal  indictments 
and  tighter  laws  governing  purchasing. 

On  the  demise  of  the  Capital  Reporter, 
Minor  said,  “We  were  never  able  to  take 
in  enough  advertising  revenue.  We 
reached  a  decision  two  weeks  ago  to  close 
down  while  the  quality  of  the  newspaper 
was  still  high.” 

Editor  dies 

John  R.  McDowell,  59,  assistant  Sun¬ 
day  editor,  Indianapolis  Star,  died 
September  15  a  few  hours  after  collapsing 


LOEB  MEMORIAL — This  cartoon  by 
freelance  cartoonist,  Jim  Dobbins,  was 
published  in  September  1 5  edition  of  the 
AAanchester  Union-Leader.  It  depicts  a 
natural  rock  formation  in  New  Hamp¬ 
shire,  known  as  the  "Old  man  of  the 
mountain." 

Loeb  Trust  Fund 
to  run  Union  Leader 

Mrs.  Nackey  S.  Loeb,  widow  and  co¬ 
publisher,  Manchester  (N.H.)  Union 
Leader,  pledged  to  continue  to  operate 
the  newspaper  under  the  provisions  of  the 
William  Loeb  Union  Leader  Trust.  Wil¬ 
liam  Loeb  died  September  13. 

Mrs.  Loqb  is  sole  trustee  of  the  Trust, 
which  owns  100%  of  the  outstanding 
stock.  There  are  9  present  and  former 
executives  of  the  Union-Leader  who  will 
succeed  Mrs.  Loeb  when  she  dies.  The 
last  survivor  is  charged  wth  turning  over 
the  paper  to  employees  based  on 
seniority. 

An  attorney  for  the  Union-Leader, 
Ralph  Sullivan,  told  E&P  that  the  25% 
interest  held  by  the  Augsbury  Organiza¬ 
tion  was  re-purchased  by  the  trust  and 
retired  in  a  transaction  earlier  this  year.  A 
total  of  1 ,250  shares  were  involved,  Sulli¬ 
van  said.  He  said  this  left  the  trust  fund  in 
total  control  of  the  newspaper. 

Loeb  purchased  the  Union  and  Leader 
in  1946  and  acquired  the  Sunday  News  a 
year  later  from  the  widow  of  Col.  Frank 


The  original  agreement,  he  said,  was 
that  the  newspaper  would  have  total 
editorial  independence.  This  was  not  to 
be  the  case.  “Anytime  someone  pours 
money  into  an  operation  they  want  to 
have  a  say  in  how  it  is  run,”  Minor  said. 
Problems  arose  in  the  editorial  philoso¬ 
phy  of  the  the  newspaper.  Minor  said  he 
felt  it  better  to  close  the  newspaper  rather 
than  have  “its  mission  be  comprom¬ 
ised.” 

Minor  will  continue  to  write  two  diffe¬ 
rent  columns  a  week  that  are  now  syndi¬ 
cated  and  carried  by  a  total  of  32  news¬ 
papers  throughout  the  state  of  Mississip¬ 
pi.  He  will  also  do  stringer  work  for 
Newsweek,  New  York  Times  and  the 
76 


at  his  desk. 


Postal 

(Continued  from  page  18) 


The  question  of  appropriations  for  the 
Postal  Service  still  is  not  settled.  The  Sen¬ 
ate  Committee’s  action  must  be  approved 
by  the  full  Senate,  and  then  a  conference 
committee  must  meet  with  representa¬ 
tives  of  the  House  to  iron  out  differences 
between  the  Senate  version  and  a  House 
appropriations  bill  passed  earlier.  The 
House  bill  called  for  revenue  foregone 
appropriations  of  only  $500  million. 


Knox. 

A  memorial  service  for  the  late  pub¬ 
lisher  was  held  September  17  in  Manches¬ 
ter  at  4p.m. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


Interest  in  chiropractic 
is  growing  by  leaps 
and  bounds.  What  better 
reason  to  do  a  reliable 
story  on  this  natural 
health  care 
method  ? 


If  your  subject  is'' Chiropractic/' 
contact  the  reliable  information 


source... 


AMERICAN  CHIROPRACTIC  ASSOCIATION 

1735  DE  SALES  STREET,  NW  •  SUITE  600 
WASHINGTON,  DC  20036 
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Keith  Raether 


Richard  Williams 


Steve  Lambert 


Jack  McElroy 


The  winners  are  SUSIE  GRAN,  an 
assistant  city  editor,  first  place  in 
sports  writing;  RICHARD  WILLIAMS, 
politics  writer,  first  place  in  column 
writing;  TIM  GALLAGHER,  an  assist¬ 
ant  city  editor,  second  place  in  inves¬ 
tigative  reporting;  KEITH  RAETHER, 
first  place  in  feature  writing;  STEVE 
LAMBERT,  second  place  in  investiga¬ 
tive  reporting  and  second  place  in 
feature  writing,  and  JACK  McELROY, 
city  editor,  first  place  in  editorial 
writing  and  first  place  in  investigative 
reporting. 


The  Albuquerque  Tribune 

A  Scripps-Howard  newspaper 


'More  than  just  pretty  faces  ,  .  . 


Albuquerque  Tribune  staffers 
won  first  place  honors  in  five  of 
six  writing  categories  and  took 
eight  of  the  1 6  awards  offered  in 
the  first  competition  sponsored 
by  the  New  Mexico  Associated 
Press  Managing  Editors. 
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